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“Yes, Madam, seventy 
years of knowing how 
are behind every piece 
of this silverware.” 


11847 ROGERS BROS. 


SILVERWARE 
HEN your salesmen refer to the seventy-year 
reputation of this ware they give to the customer 
every assurance as to quality. They bring to bear a 
powerful argument that will be featured in sixty million 
copies of the leading magazines in 1917. It takes exclu- 
sive, truthful and convincing arguments like this to make 
sales—and it takes a good product to make them possible. 


For seventy years 1847 ROGERS BROS. Silver plate has had 
the reputation of being the eastest selling merchandise in the store. 


INTERNATIONAL SILVER COMPANY 
MERIDEN, CONN. 


The 
Heraldic 
Pattern 
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THE SATURDAY EVENING POST 
is a » ‘ ¥ Z - - ies 2 ws ; * iq 
. . 
What Aladdin Did for You! 
2 When Aladdin saw so many women struggling with hard-to-clean pots, 
ai | pans and kettles that were heavy and tiring to handle, he turned his magic 
? powers to making better cooking utensils that cost no more 
And one of the finest utensils his wonder-magic made was this dandy 
sy Double Boiler 

- You never saw anything better looking and when Aladdin makes a thing 
it’s yust as good as u looks There's a perfect fit between cooker and 
reservoir; the handles are close together so that you can lift both with one 
hand. The reservoir is extra capacity to save needless refilling; the 
ated cover cannot shake off; and the rivet 1s sunk into the knob so that sothing 

sticks out to catch dish cloths and mar other dishes. 

dig Each vessel can be used separately—for the same cover fits both. 

Aloe aak. These are just a few of the magic touches Aladdin used to make his 
. . utensils better And he has applied his knowledge of Domestic Science 
in re to make more than three hundred other cooking utensils more practical, 

A ‘4 more useful, better to look at, better to work with. 
4 He used Aluminum-—light, durable, bnght and shining, easy to keep clean. 
5 He fashioned comfortable handles and fastened them securely to the 
bodies. On utensils with bail handles Aladdin used the magic notched 
ear that holds the handle wherever it 1s wanted but always away from 

the hot metal. 





Ask your dealer to show you Aladdin Aluminum. The trademark is 
stamped on the bottom of each genuine Aladdin Aluminum utensil. 


THE CLEVELAND METAL PRODUCTS COMPANY 
Ivanhoe Works 
727 Plat Avedue Cleveland, Ohio 














HE above full page Aladdin advertisement will appear in the September 15th 

issue of The Saturday Evening Post. It will be followed by other ads 
in The Saturday Evening Post, Good Housekeeping and Woman’s Home 
Companion. 


This national advertising will help sell Aladdin to your customers this Fall. It will 
feature the exclusive features of Aladdin Aluminum in an interest compelling way. 


In addition to helping you sell Aladdin by our national advertising we are glad 
to furnish you with distinctive electros and suggestions for your newspaper ads. 
Helping our dealers to move the goods is our constant thought. 


Write today for our dealer electro booklet 


THE CLEVELAND METAL PRODUCTS COMPANY 
7241 Platt Ave. Cleveland, Ohio 
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THE GENUINE WALWORTH STILLSON WRENCH 


THE 


UNDISPUTED WORLD'S CHAMPION 


oe 


THE 
PARMELEE BRASS 
PIPE WRENCH 


PERFECT FOR 
BRASS PIPE AND 
COIL WORK 


THE WALWORTH CRAFTSMAN 


WALCO ADJUSTABLE HEX WRENCH 


FOR 


HANDLING HEXS WITHOUT DAMAGE 


WALWORTH MAKES THEM ALL 


WALWORTH MFG. CO. 


BOSTON 


New York Branch: Chicago Branch: 
19-21 Cliff St. 218-220 No. Desplaines St. 
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Much Depends 
On the Head 


A man with a weak head 
never gets very far in this 
world—nor a wrench. 


Scrutinize the head of the 
Coes Wrench shown above. 
We have etched the surface to 
show you the metal structure. 
Now observe how the 


COES 


head differs from other wrench heads. By 
a special forging process we upset the metal 
evenly and distribute it so that the grain 
always lies across the direction of stress—it 
turns the corner from the bar into the head 




















This construction makes thé strongest 
wrench head known. Not on paper, but in 
the machine shop—that’s where this Coes 
Steel Handle Wrench proves its 30% 
greater strength over other wrenches. 


As a hard headed business man you'd 
consider 30% interest on a dollar worth 
while, wouldn’t you? 


“Steel Handle’”’ Only 5% more asked for the Genuine 


Coes brings that return. 
“Seven whole 


parts only”’ Think what it means to your customers. 


Coes Wrench Company 


Worcester Mass. 


AGENTS 


J.C. McCarty & Co., 29 Murray St., New York 
John H. Graham, 113 Chambers St., New York 
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The Stewart Handy Worker 


FOR THE FARM, SHOP, GARAGE AND HOME 








The 


Six-In-One 
Tool Weight: 


85 pounds net. 
100 pounds boxed. 


Comprises a two- 

speed drill press, 

grinding outfit, § 

powerful — and Price: 
pipe vise, eavy 

anvil, metal cutter, r oo ae 
and a sturdy three- i wheel and attach- 
speed machine with — ) mente sheen, 
clamp spindle for 

attaching and oper- 

ating emery wheels, $ 00 
scratch brushes, 2 F 
buffing wheels, etc. 


f. o. b. 





GRINDING ‘4 POWERFUL VISE _ 


Tool and knife sharpening; axe, scythe and sick] nd- 
ing; grinding necessary in auto “and ray ee deeeee Vise jaws are 4 inches wide and faced with steel. They 


repairing, etc. open up to 4% inches and are operated by hand wheel. 


uare shank drills fit into a socket in u spindle. PIPE Vise 
ork is fed to the oil by turning hand wheel as The all-steel pipe vise is of special design and very streng. 


TheStewart Handy Worker is one of the most useful and best selling 


devices we have ever placed on the market. The field for its sale is almost unlimited 
and dealers that stock and display the Handy Worker are well repaid in profits. 


Chicago Flexible Shaft Company 


606 North La Salle Street, Chicago, U. S. A. New York Branch: 16 and 18 Reade St. 
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Super- 
Sensitive 
Measuring 


Machine and its skilled operator form one of the many inspection 
units that make the final and most rigorous tests of the 
many to which every tool bearing the B & S trade mark is 
subjected. These world-endorsed machinists’ tools are not 
only accurate, but mechanics the world over know that they 
are accurate. That’s why it’s a profitable, trade-winning 
policy for your store to have a liberal showing of 


BROWN & SHARPE TOOLS 


SEND FOR CATALOG 27 


A stock of our tools is carried at our Chicago Office and Store, 626-630 Washington Boulevard, Chicago, III. 


BROWN & SHARPE MFG. CO.., Providence, R. I., U.S.A. 
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The Imprint of 
File Quality — 


Shrewd merchants find it wise to feature the 
NICHOLSON imprint at the very commence- 
ment of the sale. 





They discover in this familiar stamp a means 
whereby they can gain instant recognition and 
approval resulting in a saving of time and selling 
expense. 


The NICHOLSON trade mark stands for over 


fifty years of specialized experience ; stands for 


a guarantee of shape, cut, quality and temper; 
for maximum ser- 

vice and positive 

file satisfaction. 


Have you read our book- 
let File Filosophy? If not, 
by all means getit at once. 


Nicholson File Co. 


Providence, R. 1., U.S. A. 
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I li Sih 


Ayia? 


This is what Mr. Harry L. Porter of Chicago wrote when he sent the photograph shown above. 


Mr. Porter’s experience is that of hundreds of other dealers who have mixed careful thought 
with the Plymouth Rope materials furnished for window display purposes. 


TTT TTT a TT mA am TTT 


The display of a Plymouth Rope window has a two-fold result. It stimulates the sales of the 
Rope Department, while the satisfied Rope buyer may become a customer for other lines. 


The Plymouth Dealer’s Service helps the dealer to increase his sales. The Window Display 
Booklet will be sent upon request. 


Plymouth hee 2 North Plymouth, Mass. 
Cordage Company XS wf! Welland, Canada 


DISTRIBUTORS IN ALL LARGE CITIES = 
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Sc:een Cloth, Worcester 
Brand, in Black, Galvex 
and Bronze Finishes. 


Royal Worcester Brand Wire 
Cloth, Galvanized After 
Weaving. 
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Keep 
Stocked 


Accidents call for re- 
pairs and new screen wire 
—broken cellar and fac- 
tory windows, etc., for 
new hardware cloth and 
bad boys and destructive 
poultry and animals often 
create a midseason de- 
mand for poultry netting 
and fence wire. 

Whatever the needs in 
wire cloth you can meet 
them all if you keep 
stocked with the 


ROYAL 
WORCESTER 


and 


EXCELSIOR 
BRANDS 


which are made of care- 
fully selected, good qual- 
ity wire on special ma- 
chines by experienced 
workmen and_ guaran- 
teed full length.’ 

All of the different wire 
cloth shown is dependable 
and will make friends an~ 
hold them. Keep stocked 
so that when home own- 
ers, farmers, gardeners 
and poultry raisers call 
for these goods you can 
supply them. 

Order through your 
Jobber. If he cannot sup- 
ply you write us direct. 














Wright Wire Company 


Worcester, Mass. 


Branches at Boston, New York, Philadelphia, 
Chicago, San|Francisco 
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Poultry Netting, Excelsior 
Brand, Galvanized After 
Weaving; Western Prand, 
Galvanized Before Weaving. 


. Excelsior Poultry and Rabbit 


Fence, Galvanized Before 
Weaving. 





| 
THE EV EVIDENCE 


THAT HARDWARE AGE 
If APPRECIATED BY 
DEALERS 








THAT IT PULLJ RESULTS 
FOR ADVERTIVERS 


THAT ITS FOREIGN 
| PL of] A oO), ee Ps 
POWERFUL , AND 


THAT ITS THE ONE 


DOMINANT 
HARDWARE 
_By.N DB) imi D. 
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orrice AND PLANT 


"NEW HAVEN, CONN USA 


wr. Ged. g. Griffithe, Mgt., 
Hardware $8 

239 West 3th Street, 

New York City- 


Desr Sir * 


We feel sure you will ve interested 19 the reeulte 
which ¥e obtained from trade paper investigation 
epich was sade the earlier pat of thie year 
@ returo Government post corms th? 
ur dealers from our , e ont 
uded the States of you *e 
Oklahosa, Mic B. Dakota, 
. Pennesylvmis, Ken Indiana, 
Wieconeia, Nevrasks, Wiseour!, bregon, and 
part of Sew York. 
Cities were ® ected not having ® population of over 
50,000, a0 we were particularly interested ia ind- 
ing out what trade papers sere moet generally reai 
by merchants in the enall cities. 


We are attaching one of the return post carde so that yr/Buc 
ou 


how the desler "a app 
ae nO 


eure you 
peads the liet. 


(Continued on pag? 2) 





Branches ~NEW YORK, 22! Fourth Ave CHICAGO 902 North American Bids BALTIMORE Ruxton 
Abroad 2 New Zealend Ave Banece* LONDON.E C 439 King St TORONTO, ONT 
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CUB RK 


Another Great Industry 


has chosen Atkins Silver Steel Saws 
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Battle planes, scout planes and the construc:ion of the motors which drive them has made 


the use of the finest tools a necessity. 

Atkins Saws have been chosen because of their high quality and ability to produce the best 
results. 

You should complete your stock and derive profit from the fields which Atkins quality has 
opened for you. 


Send at once for the right literature 
and let us help you get the profits. 


E. C. ATKINS & CO. Inc. 


Established 1857 
THE SILVER] STEEL SAW PEOPLE 
Home Office and Factory, Indianapolis, Ind. Canadian Factory, Hamilton, Ont. 
Branches Carrying Complete Stocks in All Large Distributing Centers, as follows: 

Atlanta Minneapolis Portland, Ore. Vancouver, B. C. 
Chicago New Orleans San Francisco Sydney, N. S. W. 
Memphis New York City Seattle Paris, France 

John Shaw & Sons Wolverhampton, Ltd., Wolverhampton, England, Agents for Great Britain 
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The Sermon of TRIMO=: is sd mi 


Its text is Value. 
Its morals are Economy, Strength, Durability. 
Its summing up is Work Made Easy. 


The story of the discouraged mechanic and the rusty pipe 
has become a fable. 


Sample our commercial religion and be convinced. 


NUT WITH “a NUT GUARDS 





WITH FLAT-LINK OR CABLE CHAIN 
TRIMO CHAIN WRENCH 





TRIMO MONKEY WRENCH 





Send for Catalog 133 


Made by 


TRIMONT MFG. COMPANY 


55 Amory Street -:- ROXBURY (BOSTON), MASS. 
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Building Business 
on Old Favorites 


For years a good part of the hardware dealer's business has 
been on wire goods. Most of this business comes to him with- 
out being sought and is a staple part of his trade. 


With the rush of motor accessories, sporting goods and the 
many other specialties that are taking the dealer's attention, he is 
apt to overlook the fact that it is as possible to build up a big 
business by pushing these old favorites as it is to push the newer 
specialties. 


If you or your clerks will sit down and look over the Parker 
Wire Goods Catalog you will find hundreds of articles that can 
be pushed to advantage because the total consumption is so 
great. Every home needs various sizes of screw eyes, screw 
hooks, gate hooks, clothes-line hooks, coat hangers, drawerpulls, 
bird cage hooks and springs and many other goods from the 
Parker line. 


Isn't it worth your while to pause in the search for new spe- 
cialties to concentrate upon and go back to the old bread and 
butter staples that have been such an important part in the hard- 
ware trade for years? A little attention, a little display and a 
little stimulus for these lines will result in bigger sales than on 
many of the new lines. 


Give these goods a fair chance and they will give you good 
profits. 


Parker Wire Goods Co. 


Worcester, Mass. 

















MEANS {MUCH TO YOU 


It represents the highest quality pos- 
sible to make in screw cutting tools. 


It represents all the prestige and 
good will that have been accumulating 
for years for Little Giant, Green River, 
Lightning and Smart tools. 


It represents the most complete line 
—the line that contains the right tap 
or die or assortment for every specific 
purpose. 


Every tool is backed by the experi- 
ence of 45 years of making dependable 
taps and dies. 


Send for G.T.D. Catalog No. 37. 


HARDWARE 
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The G.T. D. 
Mark 


means more than ever now on account 
of the extensive advertising of the mark 
and products in the national magazines 
in addition to a larger-than-ever trade 
paper campaign. 

Millions of users are regularly seeing 
G.T.D. advertising in such papers as 
Saturday Evening Post, Literary Digest, 
Popular Mechanics and Scientific Amer- 
ican. 

Be ready for the calls for G.T.D. 
tools. 


If you are not familiar with our pub- 
licity methods, send for the booklet 
“G.T.D. Plans.” 


We have some attractive stickers in 
colors, showing the G.T.D. mark prom- 
inently. Can you use a supply? 


Greenfield VapardDie Gor ration 





le Brothers Co Div 


GREENRIVER 





LIGHTING 





Greenfield, Massachusetts. U.S.A. 


NEW YORK-28 Warren St — CHICAGO-I3 Sa. Clinton St — LONDON-149 Queen 
Canadian Factory - Wells Brothers Co.of Canada,Ltd — Galt,Ontario 


Victoria St 
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NO: CLINTON 


aes RUBBISH BURN 


Fire Insurance 


Why not make a display of 
Clinton Rubbish Burners? 


Every home owner needs 
one, and now is the time 
to push them. Burn 
everything—leaves, waste 
paper, garden refuse, etc. 
Safe in high winds, ab- 
solutely impossible for 
the ashes and litter to 
blow around. Elimi- Jv 
nates the fire risk. | 


You probably sell Clinton 
Wire Cloth, Clinton Pom- 
peiian Bronze Cloth, Clin- 
ton Silver Finish Poultry 
Netting, and other Clinton 
quality products. If not, send 
for Clinton catalog today. 


} Jat Y, een 4. 
hi rnb 
Aicocies 


SY% 


Clinton’: 4 |7 
Perforated Steel Rubbish Burner 


Clinton Wire Cloth Company, Clinton, Mass. 


BOSTON NEW YORK CHICAGO 


First Weavers of Wire by Power in the World 
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Inman Manufacturing Company, Incorporated 


1877-1917 
PAPER BOX MAKING MACHINERY 


Complete Box Making Plant in One Machine 


A new automatic box machine especially designed for the manu- 
facturers of screws, tacks, rivets, brads, bolts, etc., who require one 
or more of the following style boxes for export and home trade. 


One-piece Tuck Box for Tacks, etc Full Telescope Box for Screws, etc Container Box for Packing Screw 
and Tack Boxes. 


CAPACITY OF MACHINE 
16,000 tuck boxes, or 8000 screw boxes or 8000 container boxes per day. 


MACHINE OPERATION 


Takes stock from roll, cuts, creases, glues, prints (in one or more colors, as 
desired) and sets up any size box ready for use in one operation and with one 
operator. 


SOME OF THE MANY USERS OF THE INMAN AUTOMATIC MACHINES 


American Steel & Wire Co. Japan Government Stanley Works 
American Sugar Refining Co. Larkin Soap Co. Standard Oil Co. 
Atlas Tack Co. Macbeth Evans Glass Co. Sargent & Co. 
Capewell Horse Nail Co. Nat. Screw & Tack Co. U. S. Government 
French Government Nat. Cloak & Suit Co. Remington Arms, U. M. C. Co. 
General Electric Co. P. & F. Corbin Corp. U. S. Cartridge Co. 
Griffin Mfg. Co. Penn Hdw. Co. Welsbach Co. 
H. C. Tack Co. Peters Cartridge Co. Western Cartridge Co. 
Reed & Prince Mfg. Co. Winchester Repeating Arms Co. 


Sample boxes, prices and deliveries furnished on request 


INMAN MFG. COMPANY, Inc. 


AMSTERDAM, N. Y., U.S. A. 


us I 
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Build Up 
Your Saw Trade 


A lot of people in your neighborhood are 
good judges of saws. They prefer 


because of their sturdy construction and general reliability. 


If you carry these saws in stock and let everybody know you 
have them you are bound to profit. Why not get their saw trade and 
their other trade also? 


When you sell Simonds Saws you know your customer will be satisfied, 


because Simonds Saws are designed right, made right and sold right, and our 


efficient sales organization and full line of ‘dealers’ helps’ aid ydu in making 
permanent customers. 
Write us to-day. 


SIMONDS MANUFACTURING COMPANY 


The Saw Makers. Established 1832. 
FITCHBURG, MASS. 


5 Factories 11 Branches 
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Rust- Proof YourMe 
A Staggering BI 








De cain tree ria EE mer 





An Epoch-Making Opportunity 


rom RusttoRuin’ is a commercial tragedy that had its 
premiere the day the world began, and upon the disheart- 
ening scenes of which the curtain is only now about to fall. 


The toll of rust in the United States is estimated at over $100,000,000 a 


year. 


But a wave of efficiency, economy and of intensive competition has swept 
the country. 


Rust must go! 


Consumers demand it! Competition necessitates it! The Parker Rust- 
Proof Company of America has provided for it! 


Combining discoveries made in foreign fields with Yankee skill and 
science, Mr. Clark W. Parker has astounded the world by accomplishing 
what centuries of research had failed to unearth—a scientific treatment of 


The Parker Rust-Proof 


Detroit 








Jobbing Estimates fui Th, 
Private Plants 
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. tal Products — ay 
| ow. to Competition! I, 





For Hardware Manufacturers 


iron and steel that makes the metal not only rust-proof, but gives it a rich, 
flat-black effect, frequently requiring no other finish. The process being in 
the nature of a chemical bath, all shapes, sizes and quantities of metal prod- 
ucts can be treated in a thoroughly economical and efficient manner. The 
processing in no way impairs the finest of threading on nor affects the 
physical properties of the metal treated. Again, this remarkable rust-proof- 
ing treatment makes possible, in many instances, the substitution of iron or 
steel for copper, brass and aluminum. 

Manufacturers keen to add to the selling value of their products will be 
quick to feature “‘rust-proof’’ as a potential merchandising asset. 

Regardless of the nature of the hardware you are making—piping, tools, 
pumps, hinges, bolts, locks, scales, screens, wire, nails, boilers, radiators, 
machinery, etc., etc., write us at once and we will give you estimates on the 
cost of either rust-proofing your product in one of our plants, or of licensing 
and installing a Parker Process in your own factory. 


Company of America 
Michigan 





nished on Request - 
Re, sed and Installed! 
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Steel Fishing Rods | 


Samson and Sunnybrook Brands 


MADE IN 


Bait, Fly and Casting Rods 


HH 





TAKE ADVANTAGE. On account 
of the extremely cold weather that 
prevailed during the Spring, July and 
August are going to be big fishing 
tackle months. An unusual demand is 
assured. It is therefore up to the dis- 
tributer to have a complete stock and 
take advantage of these conditions. 






De ERE ee ashe aa ae a 


We are prepared and have in stock a 
full assortment of rods. Your orders 
will be shipped immediately. 






INTERESTING FACTS. The scar- 
city of bamboo rods coupled with 
the high prices indicates an unprece- 
dented demand for steel rods. We 
suggest seriously that you take up the 
matter of your next season’s require- 
ment with us at the earliest possible 
moment. Our salesmen will leave the 
factory soon after August first with 
full information. 

















| __sUNION HARDWARE COMPANY ——__ 


New York Office, 99 Chambers St. TORRINGTON, CONN. 
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Order the Powder by Name 
as Well as the Shell 


F you will give the matter a moment's thought you | ¢nible and “E. C” 
will agree that the powder contained in the shotgun can be obtained in all 
shells you sell is a factor of prime importance to your of the following makes 

customers. of shotgun shells. 


This being so it isa matter of ordinary good business when PETERS 
ordering loaded shotgun shells to specify that they be REMINGTON 
loaded with a powder with which your customers are SELBY 
familiar—a powder which you can freely recommend. U.S. 


You get such a powder when you specify either In- WESTERN 
fallible or “‘E.C.’’—the two Hercules Smokeless Shotgun WINCHESTER 
Powders. 


Undoubtedly the names of the shells you carry in stock 
are given in the list at the right. You can obtain either 
of these Hercules Powders in those shells by specifying it 
when you order. 


As you know, on the cover of the box in which the shells 
are sold is printed the name of the powder with which 
the shell is loaded. Look for this name when buying. 
See that it is either Infallible or ‘‘E. C.” You will create 
satisfied customers by so doing. 


If you are not familiar with the advertising service which 
we give to retailers of shells and ammunition it will pay 
you to drop us a postal asking about it. 


HERCULES POWDER co. 
3 West 10th Street 


Wilmington Delaware 
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A @estclox Alarm 


Achievement 


O attain a high 

place in an impor- 
tant industry brings 
both honor and re- 
sponsibility. 

Every thousand 
clocks that are added 
to the Western Clock 
Company's annual out- 
put increase the mak- 
ers’ obligation to the 
public. 


Quality cannot be sacri- 
ficed for one moment. The 


La Salle, Ill., U.S.A. Western Clock Co. Makers of Westclox 


Westclox Alarms: Big Ben, Baby Ben, Pocket Ben, America, Bingo and Sleep-Meter 


public’s trust is a fickle ele- 
ment to be reckoned with. 
Always, it must be safe- 
guarded. 


And asthe magnitude of 
Westclox achievement be- 
comes greater and greater, 
the Company’s trade symbol 
—A Westclox Alarm — takes 
‘on greater and greater re- 
sponsibility. 


Always, it must speak truthfully. 
Always, it must identify the best 
the maker can give at the price 
asked. 


Always, it must be a faithful 
pledge of Westclox quality. 
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Hammer a Sheet 
of Rubber- 


You may dent 
the wood but 
malsmicelmalicta 
wont 

crack’ 


NOTHING — your hammer leaves no 

impression— why? Because rubber is e/astic. 
And it is the elasticity of ‘‘61’’ Floor Varnish 
that makes its life so long. Send for a sample 
panel. Testit yourself. Examine the dented 

wood and the unbroken varnish film. Then think 
of the heel-blows that your floor is called upon to 
endure, and you will understand why “‘the varnish 
that can stand your hammer can best endure your heel.’” 


Demonstrating to the 















HE forceful pic- da 
ture shown above, 
with the two ex- 
planatory sketches that 
go with it, will be re- 
peated more than 


EIGHTEEN MILLION TIMES 
as the keynote of the great Pratt & Lambert 
Advertising Campaign in the big national mag- 
azines this fall. ‘This campaign will be backed 
up and hitched closely to your store by the 
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‘American 


ONE VITAL VARNISH FACT 
The Durability of 


*FLOOR 
VARNISH 















WRECKAGE — the glass is shivered 
into a thousand pieces — why? Because 
glass is brittle. And this in a lesser degree 
is exactly what happens to countless floors 

finished with ordinary varnishes which crack, 
check and chip off. A good varnish doesn’t break 
off — it wears off — s/owiy; but the costly oils and 
gums used in “‘61’’ preserve its toughness far longer 
than the cheap ingredients used in ordinary varnishes, 


Continent 


most complete system 
of dealer co-operation 
we have ever offered in a 
single season. This mas- 
sive advertising effort 
will mean /argersales than 
ever before for P&L Dealers. Your customer 
will want ‘‘61” Floor Varnish — the one that 
stands the ‘‘Hammer Test.’’ This will help sell 
all other P&L Varnish Products. Have you a 
stock of PSL Varnish Products on your shelves? 


WRITE TODAY FOR THE PRATT & LAMBERT DEALER PROPOSITION 


PRATT & LAMBERT-Iwnc. 
VARNISH MAKERS 68 YEARS 


114 Tonawanda St., Buffalo, N. Y. 





Factories: New York Buffalo Chicago 








Bridgeburg, Ontario London Paris Hamburg 
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Cortland 


Wickwire 
Brothe rs New York 


There’s more than one reason for the popularity and selling strength of Wickwire product, but all 

of them can be traced back to the idea of giving the best value and highest quality possible. 
We mine our own ores, operate our own blast firnaces, open hearth mills, rod and wire mills, etc. 
the quality from the 


In short, we control every step in the manufacture, and therefore can regulate 
beginning to the end. Nothing but the best is allowed to pass. Ask your jobber for prices. | 
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Up-to-date System for Retail Stores 


Electrically Operated National 
Cash Register 


Greatest labor-saving machine for re- 
tail merchants. 


It does 15 things in three seconds. 
It does quickly what clerks can’t do. 
Tells which clerk sells the most goods. 


Advertises your goods direct to your 
customers. 





The New N. C. R. Credit File 


Cuts out all bookkeeping of cus- 
tomers’ accounts. 


No customers’ ledger, blotter or day- 


book. 


Every customer’s account balanced to 
the minute. 


Complete record with one writing. 
Saves time and work for clerks. 
Customers like it; it saves their time. 


War or no war, prosperity is increasing. Hence don’t delay. 


Order now and get the profits which our system will make for you. 


It more than pays for itself out of the money it saves. Sold on small monthly payments. 


Old cash registers repaired, bought, sold, rebuilt and taken in exchange for new registers. 
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To Dept. 141, 
National Cash Register Co., Dayton, 0. 


Please send me full particulars of 
your latest model cash register 
and the new N. C. R. credit file. 


Getthe benefit of these prosperoustimes. 





Business__ 





Address. 





Cut out this coupon and mail it toda. 
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SOME THING unordinary to help 
Royal Dealer- Agents sell more 


Paints and Varnishes. 


———a brand new localized advertising plan to 
get ’em coming and keep ’em coming. 


——a real selling punch that will work for you 
the whole year ’round. 


———unique—the word never had such meaning 
before. 


——_~—’twill make your store the most talked of 
place in town. 


and attract buyers for Paint—buyers for 
Varnish—buyers for Hardware, etc. 


The whole story will be out next month—but of 
course we'll be glad to give you a brief outline 
sooner if your curiosity gets the better of you. 


The A Matta Company 


Reading, Penna. 
New York 








ROYAL 


MACHINE MI 


LIQUID | 
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This system makes pos- 
sible city conveniences 
in the country home; 
affords plenty of water 
for stock, and protects 
farm buildings in case 
of fire. 


A simple but effective 
water-system that will 
furnish an abundance 
of water for house, barn 
and lawn, and for irri- 
gation. Easy to install 
and operate. 
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Ready for the Farm Engine! 


Your Farmer Friends Will Be Interested in These Pumps 
Operated by Hand, Windmill or Engine. 


A great many farmers are still using hand pumps, although they have 

gasoline engines. The scarcity of farm labor, however, is causing farm- 
ers everywhere to make their gasoline engines do 
work formerly done by hand. Such farmers are 
mighty good prospects for the line of pumps shown 

_ here, anyone of which can be “hooked up” to a 
asoline engine by using our Figure 1560 Jack 

Gaiem in center). 

The installation cost is trifling and will soon be repaid in 
time and labor saved. Let your farmer friends realize this 
and sales will surely follow. We are helping you with 
national advertising which reaches over 4,C00,000 farm- 

ers — many, no dodbt, in your territory. 























FOR EVERY SERVI 


are positively guaranteed to perform satisfactorily 
the work for which recommended. Backed by 69 
years’ pump-making experience. Our Service 
Department shows every Goulds user how to 
get the best results. 
The farmer now has plenty of ready cash to 
buy equipment, and such a profitable in- 
vestment as an adequate water supply 
will interest him when he is speeding 
up production, / 
Our book, “Pumps for Every Service,” fy 


























will give you many sales-making sug- 
gestions. , our dealer agreement 
will please you. Send for y- 


( 





L 
THE GOULDS MA ACTURING CO. 
Main Office and Works: Seneca Falls, N.Y. 
Branch Offices: District Offices: 
Philadelphia Boston New York Pittsbu Adanta 
icago 















Fig. 1560 
Goulds Pump Jack 












“NEW DISCOUNT SHEET IN EFFECT AUGUST 18T” 
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BLUE STREAKS 


TRADE MARK REG U. S. PAT. OFF 


Only the Square Deal Policy 
Makes These Tires Possible 


Witnour our Square Deal 
selling policy we could not 
make a bicycle tire so good as 
the Goodyear Blue Streak to re- 


7 tail at $3.25. 
f “4 > If theavera e consumer had to 


pay more, the tire would be 
eyond his reach. 


But our one-tire and one-price 
policy makes $3.25 possible. 


By making only one tire we cut 
manufacturing costs and attain 
maximum quality. 


At the same time we cut the 
amount of stock the dealer has to 
carry and thus increase his profit. 
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Not Every Dealer 
Will Handle Them 


Some dealers, with greater buying 
power than others, want us to give 
them a special price—so that they may 
out-sell smaller dealers. 

But our Square Deal policy permits 
only one price—no matter how small 
or large the order. 


The fact that such dealers will not 
handle these tires is only another 
reason why you should. 


For as a result you will get even more 
than your share of the people who want 
the Goodyear Blue Streak because of 
the tire’s advertising and satisfied users. 


The Goodyear Tire & Rubber Co., Akron, O. 


GOOD YEAR 
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This Great Plant Is Building for You, Mr. Dealer 


Every man and machine in the COLUMBIAN MILLS is building for you, 
Mr. Dealer. It is our constant purpose to make COLUMBIAN a rope that 
will satisfy your customers. 


Everything possible is done to insure its being of the very best quality. It is 
made of high grade fibre, manufactured with great care, carefully inspected 
and thoroughly tested. As a result COLUMBIAN is a well made rope of 


uniform quality that will measure up to all the requirements of your customers. 


When you stock COLUMBIAN you can rest assured that you can give your 
customers as much rope value for their money as their money can buy. 


Columbian Rope Company 
Auburn “ The Cordage City,’’ New York 


BRANCH ES 
NEW YORK CHICAGO BOSTON 
31-35 Burling Slip 370 River St. 131 Beverly St. 
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A Back Breaking Job 


FOR A STRONG MAN 


IS CHILD’S PLAY 


WITH A ROSE TIRE PUMP 


‘*It’s The Patent Valve’’ 














ON THE MARKET THREE YEARS AND NOW 
THE BIGGEST SELLER IN ITS LINE 


For Sale By Most Jobbers 


TO SHOW YOU we will send you a sample Rose Pump 
direct from the factory at the regular dealer's price, 
transportation charges prepaid, providing you will send 
us the name of your jobber. 








J. H. Haney & Co, Hastings, Neb. 


Manufacturers 





Rose Tire Pumps, Rose Grease Guns, Rose Fan Belts, and All 
The E, Z. Way Automobile Leather Accessories 
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White & White 
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THE VOLLRATH CO., Sheboygan, Wis. 


TORONTO 
CHICAGO W. E. Bulmer NEW YORK 
167 W. Lake St. 32 Front St, W. 121-3-5 W. 17th Ste 
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IMPROVEMENTS 


The 1917 model American Self Heating 
Flat Iron is the last word in Gasoline Flat 
Iron construction. 


The generator contains no packing. The burner is of im- 
proved design and practically indestructible. Separate sub- 
flame for generator. Improved cleaning device. Quick detach- 
able generator. These features, found only in American Irons, insure 


Greatest Durability Certain Satisfaction 


Ask the American Salesman for a demonstration or write for interesting 
literature describing the American Self Heating Flat Iron in detail. 


AMERICAN GAS MACHINE COMPANY 


695 CLARK STEEET - ALBERT LEA, MINN. 




































The Coming of Fall 


means cool nights and mornings, not cold enough 
for people to run a steam or hot water boiler, fur- 
nace, or coal stove, but too cool to be without any 
heat. 


The ideal heating device for these intermittent 
cool spells is found in our Ironton Bunsen 
Heaters which heat very satisfactory and con- 
sume only half as much gas as any other make. 


IRONTON 


is equipped with an individual mixer which maintains a per- 
fect mixture of gas and air. Probably no other gas heater 
heats so quickly, because every atom of gas is utilized and 
consequently every possible unit of heat is attained. 

























We have a very attractive Exclusive Agency Proposition 
for live Dealers. We do not sell through Jobbers. 


IRONTON INCANDESCENT 
LIGHT AND SUPPLY COMPANY 
Ironton, Ohio 



















HARDWARE AGE August 9, 1917 








‘nwisitle 
STEEL CEILINGS 


Perfect in Quality, Design and Workmanship 


For All Classes of Buildings 


Whatever your requirements are, our large and com- 
plete line is sure to contain the very design your 
customer wants. Catalog on request. 


Die Cut Nail Holes and Repressed Beads 


Design No. 2435 
New, Beautiful, Exclusive Designs GLEAN CUT NAIL HOLES SAVE MECHANIC'S FINGERS 


Illustrating one of the several new Easy and quick erection at less cost and with more 


designs. We have the largest and satisfaction. All plates in perfect alignment. 
most exclusive selection. 


MILWAUKEE CORRUGATING CO. 


Branch at Kansas City, Mo. Milwaukee, Wis. 
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EAVES TROUGH 
AND CONDUCTOR 


feeney EET 


Eaves Trough: Lap and Slip 
Joint Single Bead; Lap and Slip a _ 
Joint Double Bead. Also “Angle- "eich —_ gated and Square Corrugated. 
Edge” —*“cannot sag.” All styles Elbows and Shoes, 
Fittings, Etc. 


LL Corco Eaves Trough, Conductor Pipe and Fittings are furnished in Galvanized 
Steel, Terne Plate, Iron or Copper. They are made from full weight prime stock 
and formed on specially designed and constructed machinery. 
Materials used are the same that have made Corco Sheets and Formed Roofings the 
“‘stand-by”’ of trade and consumer for a quarter-century. 
Stocks are carried at all warehouses. Write nearest address for prices and catalog. The 
Corco Line of sheet metal products consists of hundreds of items for fire-safe building 
and household utility. 
Whitaker-Glessner Company 
WHEELING CORRUGATING DEPT. 
Wheeling, W. Va. 


Branch Offices and Stores: 


Philadelphia Kansas City 
Chattanooga Richmond 





August 9, 1917 HARDWARE AGE 








AMERICAN 
ScREW 
CompPaNy 


WOOD SCREWS 
MACHINE SCREWS 
TIRE BOLTS 
STOVE BOLTS 


PROVIDENCE, RHODE ISLAND 


WESTERN DEPOT: 
69 East Lake Street, Chicago, Illinois 























SCREWS 


Weare manufacturers— 
that is our business. Quality 
is our aim. We carry in stock 
a full line Iron, Brass and Bronze 
Screws. Try our make. Be convinced 
that Bridgeport Screws are the best. 


Write for price lists and discounts. 


Bridgeport Screw Company 


IDGEPORT, CONN. 
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Pumps for Farm, Gard 
CDEMIN sidan Water Supply 


Our new 360-page General e (for dealers only) 
contains complete details of more than a thousand styles 
and sizes of Deming hand and power pumps, and complete 
hydro-pneumatic water systems. 


Deming Pumps fulfill all the pumping requirements of the 
mine, mill factory and farm. Send for new Catalogue to-day. 


THE DEMING CO., SALEM, OHIO 


GENERAL DISTRIBUTING AGENCIES 
Chicago, Henion & Hubbell Pittsburgh, Harris Pump & Supply Co. 
Buffalo, Root, Neal & Co. New York, Ralph B. Carter Co. 


Agencies in Principal Cities 








One of our many complete hydro-pneumatic systems of water supply. Fig. 290 
Made in capacities from 125 gallons per hour to 60,000 gallons per hour. atthe 
Fig. 450 * Peerless * Tanks vary from 50 gallons to 20,000 gallons capacity. Completely "Premium" 
Force Pump described in No. 25 Catalogue. Force Pump 
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STANLEY NAIL SETS AND 
CENTER PUNCHES 


“STANLEY” Nail Sets and Center Punches 
are made of a special grade of tool steel. 
They are hardened on both ends by an im- 
proved process, given an oil temper and will 
be found to “stand up” under the most severe 
conditions. 

Special care has been taken in selecting the 
proper knurling for the shank, and the user 
will find that the feeling of security as to “grip’”’ 
is a particular feature of “STANLEY” Nail 
Sets and Center Punches. 


The neat and handy boxes in which they are 
packed make them an attractive article for 
counter displays. 


MANUFACTURED BY 


STANLEY Rute & Lever Co. 
New Baitain, Conn. U.S.A. 
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**As easy to grind 
as a watch to wind’’ 


Get the New Prices 





in effect August 1, 1917. Your jobber can supply your 
immediate needs or prompt factory shipment assured. 

You can’t find a better freezer anywhere. Tall cans, 
quickest freezing, gearing all enclosed, fewest parts and 
makes smooth, velvety cream like that made by the famous 
French chefs. Anyone can make it good with the 
PEERLESS. 


The Peerless Freezer Company 


Winchendon, Massachusetts 













































E | ©OSD>HE Circulation of Hard- 
Fi ware Age is over 17,000 
E copies weekly, a circula- 
2 tion which represents in 
| one grouping the largest number of 
Z intelligent, discriminating, wide- 








awake hardware retailers, whole- 
salers and salesmen enjoyed by any 
publication in the hardware field. 

































a 






Ellen ecm 
E / 


M a= 



















HARDWARE AGE August 9, 1917 


BASIC OPEN 
STEEL PRODU 


Have not yet been 
Surpassed in their Uni- 


ee 


formly Good Qualities > i 


INLAND STEEL COMPANY 
First National Bank Building, Chicago 


Works: Indiana Harbor, Ind., and Chicago Heights, IIl. 
Branch Offices: ST. LOUIS, ST. PAUL, MILWAUKEE, DENVER, DALLAS 
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SelllTihhem 
ly tlhe Set 


It isn’t hard. Every mechanic needs the 
entire set in his work, and it resolves itself 
to a question of selling him once or seven- 
teen times. Bring out the value of the case, 
its use in keeping the bits in order and 
near at hand, preventing loss, etc. Try it. 

Forstner Bits are the only bits that are 
not dependent on a center or a level to 
guide them. They cut from the outer rim. 
The entire surface is at work all the time; 
no jagged ends; every part of the work is 
smooth and polished. They bore their way 
through hard, knotty, cross grained wood, Sete ofS, 11, 7. OOD are fur. 

. . ’ nished in compact cases for 
leaving a smooth hole and clean, polished Suh catendiaaen oF Gs ene? 
surface. 

Let us send you catalogues. Order 
through your jobber or direct. 


THE PROGRESSIVE MANUFACTURING CO. 


TORRINGTON, CONN., U. S. A. 
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Actual Service to Carpenters 
Sells Pexto Squares 


All squares look alike to the carpenter to get his measurements at 
: a glance. The Pexto Rafter Framing 
novice, but when the carpenter @ glance. Tt eda 
é : Square is a time and labor saver. It is 

measures the actual service in sure insurance against costly mistakes. 
serms of speed and accuracy, Our booklet, ““How to Use the Rafter 
there’s the greatest difference Framing Square,” packed with each 
imaginable. square, gives simple instructions which 
oe oe - are invariably appreciated by the ap- 
What makes the difference?” you  prentice as well as by the more expert- 
may ask. It lies largely in the extremely enced workmen. It’s another Pexto 
practical marking which enables the _ silent salesman. Write today for a copy. 

THE PECK, STOW & WILCOX CO. 


Mfrs. Mechanics’ Hand Tools, Tinsmiths’ 


and Sheet Metal Workers’ Tools and Ma 
chines, Builders’ and General Hardware. 


Southington, Conn. Cleveland, Ohio 
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Address correspondence to 210 W. Center St., Southington, Coun. 
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RAFTER FRAMING STEEL SQUARES 
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No. 30—Hand Saw QUALITY SERVICE 


Some manufacturers make goods, 
brand them, ship them out and then 
“forget them.” If tools, and they come 
back because unsatisfactory or not as 
No. 91—Screw Driver represented, they employ every means 


to hide behind their defects and avoid 


TT aula Ah UT. 
' sf replacements. 


Happily such concerns are growing 
fewer each year. Time shows the 
fallacy of making tools and promises 
that are not lived up to. 

When we tell you that every Saw, 
every Screw Driver, every Small Tool 
and every Hardware Specialty that 
bears the Crescent Trade-Mark is fully 
guaranteed, we mean it and stand back 
No. 3—Set of Saws of it and live up to it. 

Try us—see what it means to do 


we business with a company that takes 
s (ee back and unhesitatingly replaces any 
Crescent Tools that are found defec- 


No. 6—Turret Glass Cutter tive in any particular. 
We're prompt on shipments—that's 
worth remembering also. 





Send for Catalog and Prices. 


The Crescent Company, Inc. 


MERIDEN, CONN., U. S. A. 

















No. 11-N—Coping Saw 
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Light With a Match! 


The Coleman ‘’Quick-Lite’’ is the most profitable line of lamps and lanterns to 
handle. No torch needed. Light with ordinary matches like any plain kerosene 
lamp without trouble or bother. Make and burn own gas from common gasoline or 
kerosene. Give a brilliant, steady light of 300 candle power without giare or flicker 
-——more light than 20 old style oil lamps. Can’t explode. No danger sf tipped over. 
The lamps are very ornamental and come in variety of styles. So simple, economical 
and safe, that customers buy quickly. Every sale means a liberal profit to you. 


The Coleman ‘‘Quick-Lite’’ Lantern 


is easy to light, turns low, and extinguishes by simply closing valve. Uses two 
small durable rag manties which experience shows is a big advantage over a single 
mantle. Mica chimney is 5 inches high and 5 inches in diameter. Greatest lantern 
ever produced. 


Dealers wanted in all parts of the country. Write at once for catalog 32 and 
agency proposition. Address nearest office. 


THE COLEMAN LAMP COMPANY 


Wichita, Kans. St.Paul, Minn. Toledo, Ohio Dallas, Texas Chicago, Ill. 
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Three Blades 
for a Dime 


The Boston Razor, itself re- 
tailing at ten cents, with three 
blades for a dime, meets the = 
demands of a certain class of = 
customer whose wants you = “ € 9 
cannot ignore. = riest 4 

It gives the man who cannot : 


afford a higher priced outfit, 


| 


satisfactory shaving service at 


= ® 

a very small cost. = ) C | ] p p e r S 
Boston Razor Blades are Vip, 

carefully made from a special 5 


steel; every one tempered and cipper proposition of- 
hair tested. fered to the trade. It’s 
Three blades for a dime is a proposition that pays 
the popular price. Be you : and pays big—because it 
wholesaler or retailer, ask for satisfies. 
our proposition. : Our proposition is 
that you stock Priest’s 
Clippers! Write. 


We have the biggest 


Factory Sales Co. 


American Shearer Mfg. 
120 Broadway, New York City 


Company 
350 Main St., Nashua, N. H. 


Wiebusch & Hilger, N. Y- 


HELLER’S 


PIVOT DOOR 


CABINETS 


showing the largest assortment of 
Hardware, Shelving, Fixtures, etc., in 
the United States. 


Send for Catalog No. 24. 























DISPLAY ALWAYS IN SIGHT 


W. C. HELLER & CO., Montpelier, Ohio 
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Tips For Hardwood And Marble Floors 


Stetson’s Combination Cushion Chair Tips are made from 
selected sole leather re-inforced with metal bushing. The chair 
is able to move about freely without noise or scratching the floor 
The felt washer acts as a cushion. This line is only one of our 


big sellers. Write for catalog. 


Elastic Tip Co. 370 Atlantic Ave., Boston, Mass. 




















Makes Good Display 


Put up in sets of four in neat boxes, they 
look well in your show cases. 


All built of steel. 
Smallest “Steel Gem” Caster carries 1000 


pounds. ; 
Roller bearing, they revolve at a touch. 


Write for catalog and prices. 


M. B. SCHENCK CO. 


MERIDEN, CONNECTICUT 


Products 

the more you Q 
will appreciate} 

why this - 
TRADE Wine Hanownny 
has become famous: 
THE WIRE GOODS COMPANY 
WORCESTER, MASSACHUSETTS.U6SA, 


Meet the Contractor’s Needs ] 


With the Stover Improved Fireplace Damper 



































This Spring the building contractors in your vicinity will use 
1 t hi imbles, 


dome dampers, ash dumps, oors, c 
_ ” Other hardware firms find this a very profitable line to handle, 


so should you. 

Let us send you FREE our latest catalog of the most 
up-to-date fireplace fixtures made. It will interest you and 
help you get business, 

Besides fireplace fixtures, we manufacture ay on st 
pipe registers, sink brackets, vises, latches, pulls, hooks, 
windmills, feed mills and gasoline engines. 

Fill in and send this coupom today. 
Ce a ee een ee ee ee ee ee ee ee ee ee 


F STOVER MFG. & ENGINE CO., 710 East Street, Freeport, I}l. 
Send us Catalog 1590-X. 





Ne. 16 
ove 
chest handles, house numbers, ete. Ales 





Stover 


Freeport, Illinois 
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BLACK DIAMOND 


ESTABLISHED 1863 wot Any. 
Twelve Medals of 
Award at 


INTERNATIONAL 
Expositions 


Copy of Catalogue will be sent free to any interested File User upon application. 


G. & H. BARNETT COMPANY 


Owned and Operated by Nicholson File Co. 


FILE WORKS 


INCORPORATED 1895 
Special Grand Prize 
GOLD MEDAL 
Atlanta, 1895 


Philadelphia, Pa. 
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“YANKEE” \\ 


Plain Screw Driv 


Standard Style No. 90 


Saves time at Every Turn 


They cannot loosen 
in the handle, in use 
or abuse. 


You have our 
unqualified 
guarantee. 


They 

are dur- 

able as the 

high grade 

steel that 
composesthem, 
and will render 
faithful service for 
generations. The 
comfortable handle 


and various lengths of 
blade make them suitable 








Whitaker-Glessner 
Company 
MANUFACTURERS OP 


The best the market affords in 





Billets, Slabs, 
Sheet Bars, 
Blue Annealed 
Sheets, Black 
& Galvanized 
Sheets, and 
Formed Roof- 
ings. 


ui SO 








Address all communications 
to our Sales Department. 


WHEELING, W.VA. 














for all classes of work. 
Your Jobber can supply you. 
North Bros. Mfg. Co. 
Philadelphia, Pa. 

















BIFURCATED RIVETS 


Established 


g aie Office and Factory rei 
JUDSON L. THOMSON MFG. CO. 


Waltham, Massachusetts 


Bifurcated and Tubular Rivets, Metal Specialties and Rivet Setting Machines 
Write for Catalog and Prices 


TUBULAR RIVETS 


Eighteen Eighty-Four 


MMNN) 


OUTSIDE PRONG RIVETS 
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Always Satisfactory 


wk 


No matter whether you 
sell Hilo Flat Finish to the 
Painter or to the House- 
holder it will give thru’-and- 
thru’ satisfaction to every- 
one, whether used on the 
new house or on the “doing 


over” job. 








F lat Finis 


produces the smooth, even- 
toned finish so much desired 
on interior woodwork, 
tables, bookcases, chairs, etc. 

Hilo satisfies the Painter 
because it’s wonderfully eco- 
nomical and easy working, 
on account of its unusual 
composition; and it satisfies 
the Householder because it’s 
easy to clean—water does 
not affect it. 


Don’t you want to try out 
Hilo Flat Finish? There’s a 
free sample for the asking. 


Moller & Schumann Co. 


53 Years Making Hilo Varr.ishes, Enamels 


1-13 Gerry St. Brooklyn, N. Y. 
Chicago San Francisco 
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The can that insures the job 


What about 


tomorrow? 


You're in the business to stay. Do 
you want trade that stays? Then give 
them varnish that stays right where 
it is put. 


Murphy Varnish 


** the varnish that lasts longest’’ 


is made by a staying concern, over half a 
century in the business. ‘Varnish that 
lasts longest” is not a mere phrase with us; 
it is what we are working for every minute 
of every day. 

We are advertising this to your custom- 
ers through the leading magazines and 
weeklies. 

Will you come along with us? It is 
good business. 

Send for prices and further information. 


Murphy Varnish Company 
Senile Miiglii. Goi Phaklec : 

Newark New Jersey Chicago Illinois 
Dougall Varnish Company, Ltd., Montreal, Canadian Associate 


ANA 
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Confidence 
Builds Sales 


Buying precision tools is serious 
business. The tool maker, espe- 
cially ties up a good deal of money 
in his kit. Naturally he expects 
to get tools of enduring accuracy. 


His faith in your good word and 
in the printed claims of the maker 
may lead him to buy the first tool, 
but only performance, only accu- 
rate measurements can win his 
full confidence. 


Every sale of 


Starrett Tools 


increases his confidence in you 
and in your store. Every sale of 
a vernier height gage, micrometer, 
caliper, square or other tool gives 
you one more claim on his trade, 
on his confidence. 


Lasting confidence, confidence 
that grows, is your greatest busi- 
ness asset. 


The 2,100 styles and sizes of fine 
mechanical tools that build confi- 
dence and sales are described in 
our 342 page catalog. 


Drop us a postal card to-day for 


catalog No. 21A. 


The L.S. Starrett Co. 


THE WORLD’S GREATEST TOOL MAKERS 


ry Athol, Mass. 


NEW YORK LONDON 
CHICAGO 
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“Seeing is Believing’ 


Sometimes a Drawing 
Helps a Sale 


LEST rae gir ine TS ee 
. SS 5p copes rmoppmen ar = anmrsehers te Ms mae 
- * : Pirin snenmerninesomirae tt “va 


We illustrate two interest- 
ing and practical methods of 
hanging barn doors to pass 
each other correctly when 
using our No. 66 or No. 77 
Storm-Proof Hangers and 


Rail. 


Observe that no special 
brackets or equipment are re- 
quired. Note also that on one 
drawing only one cover is 
used. This makes a material 
reduction in the cost. The car- 
penter, farmer, barn owner or 
user always welcome any plan 
which will save time and 
money in these days of high 
prices. 











CME ROTTS 
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We will gladly send full-size 
drawings of these methods of 
hanging doors. Ask for them. 
Show them to _ prospective 
customers and carpenters 
when they ask for No. 66 and 
No. 77 Storm-Proof Hangers 
and Rail. 

“Seeing is Believing’ — 
you ll be surprised to see how 


these drawings help make 
sales. 


Send also for 1917 Catalog. 


It shows a line of Builders’ 
Hardware worth handling. 


No. 77 Flexible Storm-Proof Hanger National Mfg. Company 
STERLING, ILL. 
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Getting Your Share 


By THE STovE MAN 


Window suggestions for 


O start anything requires real effort. Some- 

times it is best not to start anything. The 

other day the Stove Man entered the shipping 
department of a local store, and hanging on the 
wall above the shipping clerk’s desk was a neat show 
card with a little rosette of black crape hanging at 
one side. On the other side of the card were the 
words—“Why Start Anything?” 

This card and the terse manner in which it con- 
veyed its message to prospective “starters” con- 
vinced the Stove Man that if he did start anything, 
the “finish” would just naturally happen. 

We all start things, but we are not all as positive 
as this man in regard to our ability to bring them 
to a successful finish. Some of the things we started 
without enough thought to the finish. We started 
in a hit-or-miss way. The starting required a lot 
of energy, but after the first effort was over we 
were satisfied to drift along. Then we hit a snag, 
the boat upset and somone got wet. 

When we start a thing it is criminal to just 
“drift.” The “finish” is something that comes with- 
out effort. Staying in the game takes effort, pep 
and enthusiasm. 

When your business starts drifting you can feel 
yourself floating. It may be restful but it is a dead- 
sure cinch that a snag or an uncharted bar is some- 
where ahead. This bar hasn’t any railing that you 
can grab when your schooner upsets. 


It Just Happened to Jones 


You can all recall some business that was started 
in the old horse-car days when starting was easy. 
In those days there wasn’t much competition, and 
drifting was natural. To-day’s keen competition 
was not in evidence. The man who owned the hard- 
ware store in Hickville just drifted; he had no com- 
petition and there didn’t seem to be any breakers 
ahead. 

Jones, the proprietor, wasted no energy “start- 
ing,” the whole thing just happened. His father 
opened the store when Hickville was only a deep 
rut in the Santa Fe trail. 

One day his father tried to solder an empty can 
that had contained gasoline. The can was empty, 


hot weather life-savers 


but that didn’t matter. After the will was read, 
young Jones found he was “‘it.” 


The Gait of Go Easy 


Jones had a clerk, a Mr. Goeze, pronounced “Go 
easy.” Mr. Goeze was a steady, reliable clerk; he 
opened the store every morning and for days at a 
time he would not allow the time of opening to vary 
more than a few minutes. After opening the store 
he fed the cat, then read the morning paper, then 
he would sweep out and dust. After Jones came in 
he would dust some more. Dusting seemed to re- 
quire less effort than rearranging the stock, and it 
was something that required no effort for it had 
become a fixed habit. He could dust and whistle 
a tune at the same time. He nevér changed the 
stock around because that necessitated sweeping up 
the accumulations of years, and if there was any- 
thing Goeze disliked—it was to make the dust fly. 

Mr. Goeze was steady and he was a good clerk. 
He knew within a radius of fifty feet where an 
article could be found. A customer didn’t mind los- 
ing time because Mr. Goeze knew everybody’s busi- 
ness but his own, and it was a part of his dusting 
exercise to catalog all the social gossip and condense 
it and hand it out to customers. 

This service was gratis, at least he thought it was 
free. Of course, he lost sales establishing himself 
as an animated village newspaper. He never had 
time to suggest articles the customer might need. 


Up and Atem Tackle the Deacon’s Rep 


Hickville was about to enjoy a boom and Up & 
Atem were talking of opening up a new hardware 
store. Mr. Goeze knew all about it before Mr. Up 
and Mr. Atem did, but it didn’t make much of an 
impression. Mr. Jones felt that the fact that his 
father had for thirty years been a deacon in the 
church precluded any possibility of any competitor 
ever putting anything over on him. 

When Up & Atem started they called the new 
store the “Up & Atem Hardware Company.” They 
started with a bang, but before they started they 
had a fairly accurate chart of the river ahead. Their 
business methods were mapped out in advance, and 


/ 
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the only blur on the map was what happened to 
Jones. Mr. Goeze came out fine. He was a good 
news gatherer and the village newspaper took care 
of him. The Up & Atem Company took care of 
Jones; they made a stove man out of him. 

In every Jones-Hickville sort of store there is a 
Mr. Goeze leaning heavily on the stick end of a 
feather duster; he is always gazing out the window, 
his mind at times a blank, his work neither manual 
nor mental. 

Some stores depend on trade because they were in 
the field first. The old-established house has an 
advantage but unused advantages move on. 


Why Up and Atem Won Out 


In the Up & Atem store you don’t find the clerks 
gazing out of the windows. You find a crowd of 
people looking in. In the Up & Atem windows there 
are always live displays worth looking at. 

The public like to do business with Up & Atem 
because they are different. 

You are waited on by Mr. Accommodation—a 
salesman with a rather long name but decidedly 
active. He is not afraid of work, and he thinks of 
numerous things to do and say that make shopping 
easy. You don’t find him gazing out the window. 
He may be out in front tying a customer’s purchases 
to the automobile, wrapping them so that long 
articles like pipe or ladders will not mar the body 
of the automobile where they come in contact with 
the sides. You may find him in the store sur- 
rounded with hardware he has taken from the 
shelves to show an exacting customer. You'll always 
note that he can smile no matter how exacting the 
customer may be. 

When a store competes on a quality basis, creates 
confidence by selling goods whose value is apparent, 
goods that the manufacturer is proud to advertise 
and stand behind, he can gain the public’s confidence 
to a point where price is a secondary consideration. 
The salesman who does not know his goods cannot 
help his employer compete with the cut-rate store 
or the mail-order house. He must know the merits 
of the articles he sells; must know them so well 
that he can enter quality in the ring with price and 


~ 
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bring it out a winner. He must create confidence in 
the goods he is selling. Cheap merchandise only 
seems cheap; it is skin deep; it may seem cheap but 
it has to be renewed so many times that the buyer 
eventually learns to know the imposter. 


Boosting Lawn Tools 


How do you like my display of lawn tools featur- 
ing quality goods? Pennsylvania lawn mowers— 
electric hose—capitol lawn trimmer and other tools 
for the care of the lawn. There is no remarkable 
feature in this display. Any man can duplicate it 
and make it even better in a few hours’ time. It is 
a simple type of display that is very successful from 


‘a selling standpoint. 


Mr. Smith stops in front of it—he notes a pair 
of grass shears and decides that they are the very 
thing lacking in the care of his lawn, and entering 
the store he inquires the price. The salesman takes 
down several pair of grass shears and starts ex- 
plaining the merits of a pair at three dollars. In 
the course of the sales talk he learns that Mr. Smith 
is a man that takes great pride in his home sur- 
roundings. Mr. Smith has not only a large lawn but 
he has a cement driveway leading back to his garage. 
This driveway has a two-foot parking in the center 
extending back more than seventy-five feet. He has 
innumerable rose bushes and other shrubbery around 
which he has to do the trimming by hand. The 
salesman has been sizing Mr. Smith up. He will 
take the grass shears, and the salesman has decided 
that he will take something else with them besides 
the paper used in wrapping them. The salesman 
takes a personal interest in Mr. Smith’s lawn 
troubles, and he calls attention to the merits of the 
Capitol lawn trimmer and edger. “My gracious, 
no!” exclaims Mr. Smith. “That is why I bought 
the grass shears; and, besides, I have a lawn 
mower.” Then the salesman with the lawn trimmer 
out on the floor proceeds to explain to Mr. Smith 
the simplicity of trimming around cement walks 
and beneath the shrubbery with the trimmer. He 
explains how the edger is up out of the way while 
trimming; explains the position of the machine 
with the edger and the little plow in use. He shows 


A window display that means long life to lawns 
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Mr. Smith how the machine will do things his lawn 
mower will not do owing to its two wheels and long 
cutting-base construction; trimming with grass 
shears is a long, tedious job. He shows how simple 
it is with the lawn trimmer, explains its construc- 
tion, tells how it will not only trim the grass at 
the edge of the cement walk but owing to the shield 
over the cutting knives it can be forced right under 
and close around the shrubbery. 

Mr. Smith asks the price. The salesman reverses 
the machine showing the manner in which it cuts 
the sod bordering the walk, leaving a smooth, sym- 
metrical job that is pleasing to the eye. He explains 
how to care for the machine in use and not in use. 
The price is eight dollars. The amount will easily 
be saved in the first season’s use. Mr. Smith will 
spend two hours each week trimming the places his 
mower will not reach; two hours twice a week for 
a season of say six months at the nominal sum of 
twenty-five cents an hour makes a total of twenty- 


Hardware Age 


will take one. The salesman before writing up the 
order suggests that Mr. Smith take the ten-foot 
length thereby avoiding the necessity of changing 
the smaller length frequently in order to cover the 
parking. The salesman, in the course of the con- 
versation, learns that Mr. Smith intends to install 
some water pipe for his garden. This suggests 
valves, faucets, pipe fittings, etc. The salesman 
makes a note of it for future reference, he also tells 
his customer that the store handles a complete line 
of pipe and fittings and has a shop where pipe is 
cut to required lengths and threaded ready on de- 
livery to be put together and placed in the ground. 

Mr. Smith pays the bill and thanks the salesman 
for his personal interest. The salesman thanks him 
for his patronage and hopes he will make the store 
his purchasing headquarters. Smith goes out the 
front door and a Capitol lawn trimmer, a ten-foot 
Willis sprinkler and a pair of grass shears go out 
the back door to the shipping department. This 


An every-day need. attractively displayed 


five dollars, three times the price of the lawn trim- 
mer. Mr. Smith can do the work in one-fourth the 
time with the lawn trimmer. He is deeply inter- 
ested. The salesman, with pencil in hand, asks 
where he would like the trimmer delivered, and 
Smith buys. 


This Is Smith Day 


How is Mr. Smith’s supply of lawn hose? Fine! 
He has two fifty-foot lengths of Bull Dog. Yes, Bull 
Dog certainly is good hose; been in use two years 
and as good as new. Lawn sprinklers? Yes. He 
has had trouble with his parking; the sprinkler he 
has is fine for his lawn but it throws a spray on 
both sides of his garage driveway and distributes 
very little water on the parking. The salesman 
shows Mr. Smith a Willis sprinkler; he has them in 
four, six, eight and ten-foot lengths at forty cents 
the foot, with full pressure it would throw the water 
too far, but by placing the sprinkler in the center 
of the parking one can regulate the flow at the faucet 
so that the water will be evenly distributed over 
the parking and to the edge of the cement walk. It 
is the very thing Mr. Smith has been wanting. He 


sort of an experience puts sunshine into the day’s 
work. 


Fishing with Filters 


A fisherman baits his hooks with choice morsels. 
He knows the kind of fish he is likely to catch and 
he has made a study of their habits, the locality in 
which he is likely to find them and the kind of bait 
each kind of fish likes best. Window displays are 
just another kind of fishing. In this display of 
warm weather suggestions nursery refrigerators, 
stone filters, water coolers, ollas, faucet filters, etc., 
are shown. The little cheap faucet filters in the 
front and the three brushes for cleaning the stone 
water filters are “bait.” They are reminders. When 
a customer enters to buy this bait it gives the sales- 
man a chance to talk about the goods shown. He 
has a chance to find out the condition of the filter 
the customer has. If he cannot stir up interest in 
a new filter there is a chance that the porous stone 
in the one in use may need renewing, and the nur- 
sery refrigerators may lead to the sale of larger 
ones. 














August 9, 1917 


Carl’s Case 


The display of Westinghouse Mazda lamps gives 
a general idea of the use of manufacturer’s adver- 
tising. The display was installed in the window 
of a local electrical store. In this store, besides the 
boss (and believe me he is some boss!), one of those 
big fellows that radiate sunshine, there are two 


honest-to-goodness salesmen and a woman demon- . 


strator. Then there are some six or eight live wires 
in charge of departments. 

If Mr. Smith enters that store and wants his 
house wired the salesman introduces him to the 
manager of that department; if he wants to install 
a two-hundred-hp. motor or an electrically operated 
irrigation system, he is referred to the manager of 
that particular department. If he wishes to equip 
a new motion picture theater the head of that de- 
partment takes him in hand. 

The managers of the different departments are 
all stars in their line; they are paid good salaries 
and they exert every effort to produce business. 
The boss calls them by their first names and they 
call him “Carl.” How the Stove Man horned in 
there as display man he has never been able to 
understand, but one time he fixed up a stove for 
Carl, and while working on it he discovered an 
old wreck tucked away in the basement. It was a 
big Dangler gas range much the worse for wear, 
and Carl was glad to get rid of it for a dollar, so 
the Stove Man took it home. He fixed it up, enam- 
eied it and sold it for eighteen dollars. He has since 
found out that it was his first and last chance to 
slip anything over on Carl. 


Helping Smith Light Up 


When Mr. Smith spots the Westinghouse display 
he notes a card reading, “Why not let Westinghouse 
Mazdas insure your eyes?” He takes off his glasses 
and rubs his eyes; they are not as strong as they 
used to be. He recalls that he is still using carbon 
lamps. He may just as well read some of the West- 
inghouse circulars he notes liberally sprinkled about 
the window. From behind an electric washing ma- 
chine out steps Mr. Salesman. 

“Westinghouse circulars? Yes, indeed; right this 
way.” Mr. Smith accepts the invitation and finds 
that he is standing in front of a table on which is 
a display of Mazda lamps. He hears a noise that 
sounds like a clock ticking, but a very large clock 
at that. Right before his eyes he notes a mechanical 
arrangement operating a mallet that cracked a 
lighted Westinghouse Mazda right on the nose about 
twenty times a minute. This is the Mazda vibratory 
treatment. All lamps will not thrive on this treat- 
ment but it is proof that Westinghouse Mazdas do. 
Right there in front of the light that stands for the 
tattoo the salesman adds vocally to the illumination. 
In the first place, another light is turned on and 
attention is-called to the fact that it is a clear white 
light, steady, no flickering, dependable and is con- 
structed so as to withstand all ordinary hard usage. 
The salesman finds that Mr. Smith uses the old-style 
carbon lamps, and explain how a 40-watt West- 
inghouse Mazda only requires one-fourth the cur- 
rent of the carbon lamp to give an equal amount of 
light. 

How, with Mazdas, Mr. Smith could use a cluster 
of four lights in place of one carbon lamp, giving 
him four times the amount of light without increas- 
ing his lighting bill. Smith is interested. His at- 
tention is called to the fact that Mazdas give a 
light that that is a near approach to daylight. Just 
the thing for the kiddies in their night reading and 
study period. Mr. Smith is mentally computing 
the number of lamps he will need. “How many, Mr. 
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Smith?” inquires the salesman. “Eleven.” “Well, 
Mr. Smith, why not take three full packages of five 
each? This gives four lamps as a reserve supply 
and assuring less danger of breakage when packed 
five in a box.” While trying out the lamps to make 
sure of their perfect condition, the salesman calls 
attention to a window display featuring “Little 
things we should have in the house, but usually for- 
get to buy.” In this display are shown such articles 
as fuse plugs together with a little card, “Where will 
you be when the light goes out? Why not take 
some fuse plugs home now?” “Dim-a-lite, fine for 
the sick room, bathroom or hall, any place where 
a dim light is required through the night.” “Light 
diffusers, additional eye insurance.” Flashlight bat- 
teries, sockets, lamp cord, vibrators, fire extinguish- 
ers and numerous articles, the suggestion of which 
to the observer quite often is productive of a sale. 


Advertising a Delivery System 


“How do we avoid breakage in delivery?” ‘Well, 
I’ll tell you, Mr. Smith: Lamps require care in 
delivery. We used to pack them and they went out 
with the regular deliveries on the delivery automo- 
bile. Then we learned that counting breakage, time 
consumed in packing in the shipping department, 
driver’s time in delivering, upkeep on car, etc., that 
it was cheaper to have the errand boy deliver them. 
We leave them in the original cartons, tie a string 
around them, give the boy car fare and the lamps 
are delivered with very small chance of breakage. 
He has but the one thing to concentrate his mind 
on and he can give the care of the package his entire 
attention—where on the delivery wagon it is sand- 
wiched in with numerous packages both light and 
heavy and stands an excellent chance of breakage. 

“The saving of time required for packing, more 
handling, the delivery man’s time, etc., more than 
make up for carfare and the boy’s time in deliver- 
ing. 

“You’ll find the lamps will reach your home all 
right, the boy will see to that.” 


Backing Up the Windows 


Yes, window displays do bring people into the 
store. They bring them in but accomplish little 
good unless the salesman uses the window bait to 
build bigger business. 

There is a lot dependent on the little old boys be- 
hind the counter. Some bosses don’t pay much 
attention to them unless they happen to make a 
mistake. Then they get attention. 

The Stove Man worked in a saw mill one time; 
he was a sawdust bucker at the start. It was his 
duty to drive a one-eyed mule hitched to a cart. He 
backed the cart down in the sawdust pit and loaded 
it up with a scoop shovel; then he would drive the 
mule out to the dump pile. Sometimes he would and 
sometimes he would not. He found that beating 
that mule didn’t do any good, he was just naturally 
a stubborn cuss, with a big bump of obstinacy. One 
day the Stove Man tried sugar and a line of talk 
free from qualifying adjectives. The result was 
beyond anything anticipated. In a short time the 
Stove Man could have driven that mule to the top 
of a pine tree if necessity had demanded. Salesmen 
don’t need the sugar, but they do need the kind 
words. They appreciate advice given in the right 
way and they are willing to work their head off for 
an employer they respect and love, but the boss who 
treats them as “flunkeys” will find out that his men 
lose interest. This may not sound right to the man 
higher up, but the Stove Man is seeing things from 
the tail end of the business. 
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Man Behind the Counter 


Short Cuts to Profit 


VERY time the conversation drifts to the short 
method of doing things, my mind harks back 
to the days of sand burrs and bare feet. I see 

again that straggling path, we dubbed the short-cut, 
which wandered from corner to corner of the vacant 
lot connecting our alley with the main street and 
Newton’s store. Many a time it added an extra 
minute to the marble game behind the barn in the 
days when playtime was precious. Dad and 
mother might walk leisurely home by way of the 
sidewalk, but when the cook discovered a shortage 
in salt, butter or baking powder, the kid who an- 
swered the S O S call had definite orders to follow 
the short-cut. As a matter of fact, it was the bare- 
foot delegation that kept the grass from growing 
on the cross-lot trail. Call it intuition if you will, 
but I firmly believe that the youngsters of Abra- 
ham’s time were wise to the short-cut long before 
the wise men had figured out its value on the basis 
of mathematics. Be that as it may, we are all will- 
ing to admit that the short-cut is a time saver, and 
every minute saved in business means an added 
profit. Since we are all keen for profit, it might be 
a good idea to plan a still hunt for a few business 
short-cuts. 
A Store That Is Different 


The Wilkins-Leonard Hardware Company, 
Youngstown, Ohio, prides itself on the number of 
short, efficient and profitable methods employed in 
the various departments. Every minute of so-called 
spare time is eventually entered on the profit side 
of the firm’s ledger. To quote C. F. Wilkins, man- 
ager of the store: “Our store differs from all other 
hardware stores. Our show windows are different; 
our shelving is different; our methods of handling 
and displaying goods are different; our method of 
dealing with customers is different; our clerks look 
and act differently. We want to be different be- 
cause we want to be original. We want to be orig- 
inal because it will mean bigger business and better 
profits. We use the most direct means to an end 
consistent with good business ethics.” Mr. Wilkins 
is a firm believer in the short-cut, and the Wilkins- 
Leonard store is filled with original ideas. There 
isn’t space in this article to tell you all about the 
firm’s methods, but here are a few of the short-cuts 
that have made good. 


The Scales Are Sidetracked During Rush Hours 


If you were to look for an old-fashioned nail bin 
in the Wilkins-Leonard store your chances for suc- 
cess would be about on a par with those of Diog- 
enes in his search for an honest man. Nail bins 
and nail scales are conspicuous for their absence. 


54 


All nails are put up in paper cartons, which hold, 
respectively, one pound and six pounds net. The 
cartons are neatly labeled, and are marked just as 
ordinary shelf items are marked. The cartons are 
filled by the salesmen during quiet periods, and at 
other times are packed by the cheaper help. With 
this system, a salesman can get out twenty kinds of 
nails in twenty seconds, and as the weights are 
carefully checked, no money is lost through over- 
weight. The firm has used this system for nearly 
four years, with a record of absolute profit. It 
allows the salesmen to side-track the scales during 
rush hours, and bend all their energies toward sell- 
ing goods. More customers are served, and with 
less help. Does this cross-cut look good as a busi- 
ness proposition? 

A similar system is used with dry paints, such 
as ochres, umbers, blues, etc. These are put up 
in paper bags, in packages of from one to twenty- 
five pounds, and the bags are inserted in cartons 
similar to those used for nails. Most salesmen shun 
the dry paint orders, because of the disagreeable 
work connected with getting them out, and this 
method should appeal to the hardware man who 
handles the line. 


Putty in Tin Cans Makes Friends of Customers 


A few years ago the firm made an investigation 
in regard to the handling of putty, and it was found 
that more putty was being given away than was 
actually being sold. It was also found that this gift 
putty really cost the customer in the neighborhood 
of twenty cents per pound. You ask how that was 
possible. The answer is simple. In nine cases out 
of ten the customer does not attempt to use the 
putty until the day after he receives it. Naturally 
he finds it dry and crumbly. If used without the 
proper amount of oil and working out, his work is 
lost; if he puts it in shape for use he loses his time. 
Figuring his time as worth money, his putty is 
costing him about twenty cents a pound. The 
Wilkins-Leonard company sells every ounce of 
putty in stock, and gets a good price for it. To 
accomplish this result the firm has the factory put 
their putty up in one-pound, two-pound and five- 
pound friction top cans. The customer can use it 
to-day, to-morrow or next year, and find it in per- 
fect condition. He can use part of it, replace the lid, 
and the balance will be ready for use months after- 
ward. Give this scheme a trial. You will soon find 
your customers demanding putty in cans and re- 
fusing to accept it in the old way. It is just another 
short-cut that eliminates waste and puts real money 
in the till. 
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Bottles and Cans Solve Oil Problems 


The short-cut policy not only applies to nails and 
putty. It also invades the oil department of this 
progressive store. Not a barrel of oil is to be found 
on tap, for as soon as one comes in the oil is drawn 
off into half-pint, pint and quart square bottles, or 
into one-gallon and five-gallon cans. The cans and 
bottles are labeled and priced, and oil becomes shelf 
merchandise. A charge of five cents for each bottle 
and ten cents for each gallon can is made, and the 
customer is given the privilege of returning the 
empties in good condition at the same figures. Ac- 
cording to the records only about’ one-half of the 
containers are ever returned. This means a hand- 
some profit on the bottles and cans; at the same 
time it enables one salesman to do the work of four 
or five in the days when the oil was measured out 
as the customer called for it. There is no soiling 
of clothes or other disagreeable features to a sale 
of oil. Sales were found to increase very rapidly 


Washing Machine Manufac- 
turers Discuss Timely Subjects 


A NUMBER of subjects of vital and timely inter- 

est occupied the attention of members of the 
American Washing Machine Manufacturers’ Asso- 
ciation at the meeting held at the Hotel Sherman, 
Chicago, July 25 and 26. Among the topics dis- 
cussed was the Government’s attitude toward the 
regulation of steel and iron prices, as disclosed by 
the conference in Washington earlier in July be- 
tween the Council of National Defense and the steel 
manufacturers. 

It was agreed by the washing machine men that 
there is no necessity for increasing raw material 
stocks much beyond the supply of steel and steel 
products now in warehouses, or that will soon be 
placed there. 

Several members of the association reported they 
were still experiencing considerable difficulties due 
to a car shortage. Secretary Raymond Marsh pre- 
sented figures from the American Railroad Associa- 
tion as evidence that this situation is easing up. 
He gave instructions on how to file complaints re- 
garding car service with any one of the three com- 
mittees appointed by the Council of Defense, Amer- 
ican Railroad Association and Interstate Commerce 
Commission. These committees are working in 
harmony, he reported. 

An address on “Trade Acceptances,” by Clarke 
Washburne, manager of the Credit Department, 
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after the adoption of this system, and they are still 
on the up-grade. It was also found that the oil 
stock occupies only about one-half as much space 
as under the old system. 

There are many other good tips to be had from 
the Wilkins-Leonard hardware store, but it is up 
to me to take a little of my own advice and add this 
story to the bunch.of short-cuts. A few hints and 
Iam through. Just now the days are hot, and busi- 
ness is dragging its feet as the trade takes its 
annual vacation. There is ample time now to put 
a few ideas to work in anticipation of the fall rush. 
Pin your faith to the carton, the bottle and the can 
Save waste time, as the housewife saves fruit and 
garden truck. In other words, “CAN IT.” Adopt 
a few time-saving methods, and every time you see 
a trail across a vacant lot your face will take on a 
smile of supreme satisfaction. Be ready for the 
busy signal. 

Yours for fair profits and satisfied customers, 

THE MAN BEHIND THE COUNTER. 


Federal Reserve Bank of Chicago, was one of the 
features of the meeting. The secretary reported 
that many of the members are now using trade 
acceptances. A discussion on costs and cost sys- 
tems, under the leadership of Howard Power of 
the White Lily Manufacturing Company, Daven- 
port, Iowa, was part of the program. 

The next meeting of the association will be held 
in Chicago, Sept. 12 and 13. 


A City-Owned Skate Factory 


VERYONE in the hardware or sporting goods 

business has heard of Everett H. Barney, who 
invented and made a large fortune from the manu- 
facture of all-metal skates. Mr. Barney was a 
public-spirited citizen, and during his lifetime did 
much for the beauty and betterment of Springfield, 
Mass. The ground which he donated for a park 
system is valued at a million dollars. 

At his death Mr. Barney left to Springfield the 
bulk of his great estate, which included among 
other items the famous Barney & Berry skate fac- 
tory. This large institution has thereby become 
the only municipally owned skate manufactory in 
the world. Under the present able management 
this home of high-grade ice and roller skates has 
been modernized and systematized in every branch 
and department. The present output is the largest 
in the history of the concern, and the line of ice 
and roller skates has been greatly enlarged and 
improved. 


Salesmen of the Champion Spark Plug Company, in convention at Toledo 








The Vacuum Bottle Business 


Every Motorist, Tourist and Workman a Prospect 


By FRANK FARRINGTON 


eon kits containing such bottles as well as 
other equipment for picnicking and for auto- 
mobile luncheons is increasing, and it does not 
seem definitely to belong in any one type of store. 


Myrtle Steadman, 


Star of the Universal Films, 
Motors much, 
Swims some 
and packs her car 
with Comforts. 


A Vacuum Bottle 


for the vacant space 
in the Car or 
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A card like this should sell vacuum bottles 


$ ye business in vacuum bottles and in lunch- 
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There is nothing to prevent your taking it up and 
specializing in it unless someone near you has 
already gone into it efficiently and made it un- 
likely that two stocks so close together would 
prove profitable. It is not good business and it 
does not help the co-operative feeling that ought 
to exist between business men in various lines 
to have one dealer take up and push a line another 
has made profitable, with the result that neither 
makes any money on the business. 

There is a constantly growing tendency on the 
part of motoring parties to take their meals with 
them from home when out for a day’s run. Even 
the cross-country tourist gets his noon meal put 
up in the morning and eats it by the roadside. 
Every motorist is a prospective purchaser for a 
luncheon kit and vacuum bottle outfit. You can 
easily see what this means when you count up the 
cars in your community. 


Variety and Standard Stock Necessary 


Much of this business is to-day being handled 
in a desultory fashion by stores that get in a 
sample kit and two or three extra bottles and 
think to make an occasional sale and be just that 
much ahead. This is the slow way and the uncer- 
tain way to develop sales on a side line. 

A new side line needs to be touched with cau- 
tion, but the caution ought to be used in investi- 
gating the line and the possible market for it to 
find out whether it is worth while to go into it at 
all. After determining that there is a market for 
the goods, then if you are to take advantage of 
that market and avoid the unpleasantness of see- 
ing somebody else come in and walk away with the 
bulk of the business, you must take hold of it 
yourself as if you mean business. 


Investigate the various lines of luncheon kits 
and vacuum bottles. See where you can buy to 
the best advantage and arrange to buy where you 
will be able to concentrate your buying in one 
place, at the same time getting as wide a variety 
of goods as you need. 

Then buy an assortment large enough so you 
will be able to take care of any class of customer 
up to something more than just medium prices. 
Have at least one good kit that will appeal to the 
moneyed purchaser. 

Get a variety instead of many of a kind. Ex- 
perience with the trade will enable you to know 
what styles are going to sell. If you load up at the 
outset with any one kind, no matter how good it 
may look to you, you may find that it is not the 
type that looks good to the customer. Experi- 
ment, but don’t experiment without any stock. 
That is simply inviting live competition. 

You want a few pint and quart bottles in cases, 
standard stock, so that you can sell a bottle with- 
out the case if so wanted and replace it, or so you 
can supply demands for bottles to replace broken 
ones. I know of one owner of a sole-leather case 
for two quart bottles who has been without one 
bottle for nearly a year simply because the dealer 
carrying the goods has a badly mixed line and 
sold a case not standard in style containing bot- 
tles not standard in dimensions. The dealer has 
been unable to get new bottles to fit. 


Appeal to the Workman 


Then you want some inexpensive outfits of 
the type that will appeal to men who take their 
lunches to their work. You want kits made up to 
hold bottles and a lunch box and fitted with knives 
and forks and spoons and enameled plates, etc. 
The great variety of these things makes it pos- 
sible to give any person just about what is wanted. 
Prices have become reasonable in comparison 
with the original vacuum bottle prices. 

Of course it is desirable to make as much of a 
splurge as possible when the line is first received. 
This capitalizes the newness of the goods in your 
store and creates interest, and it exerts a tendency 
to warn off other dealers who may have been con- 
templating adding the line. There are always 
competitors who are ready to back down on their 
plans when they find someone has stepped in 
ahead of them. Whether it is good business for 
them to do this or not is not one of your troubles. 

You will want to use newspaper advertising to 
exploit this new line and you should take par- 
ticular pains to see that the advertising matter 
supplied by the manufacturer is placed where it 
will do the most good, and where none of it will 
be wasted. It costs you nothing, but don’t make 
the mistake of valuing it in accordance with its 
cost. 

Good Window Displays Essential 

Window displays are particularly valuable with 
this line of goods and if you want to make the 
display appeal to the motorist you must give it a 
motor twist. Since the motorist is your best pros- 
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pect in this line, take pains to interest him as 
often as possible. 

To make a suitable setting for the display to 
appeal to motorists get some good automobile 
pictures, such as may be obtained, for instance, 
from automobile periodicals like Automobile and 
Motor Age, etc. Colored cover designs may be 
taken and mounted on cards, or a border of half- 
tones cut from these or other publications pasted 
around the window glass edges. Select for this 
latter plan pictures that show touring parties 
and especially picnicking parties. You may have 
some actual photographs of local people, or per- 
haps you can stage a picnic picture with one of 
the luncheon kits in use. A snapshot with a 
pocket camera can be enlarged. An enlargement 
costing 50 cents is worth many times that as 
a window feature with the goods. 

Use cards with such legends as the following: 
“Take Your Lunch With You”—“Why Pay Ex- 
orbitant Hotel Prices for Dinner?” “The Lunch- 
eon Kit Makes Touring Economical”’—These Cut 
the Cost of Motoring’”—‘“Motor Lunches are Now 
in Style’—“These Make Motoring More Fun”’— 
“You Can Cut the High Cost of Touring”—‘Stop 
Worrying About Where to Stop for Lunch.” To 
appeal to people who may or may not have motor 
cars, the following will apply: “Take Your Lunch 
to the Woods”—“Try Picnic Suppers”—“The Sun- 
day Dinner Problem is Easily Solved with a 
Luncheon Kit’—‘“Everything Tastes Better Out- 
doors”—“Get the Picnic Habit’—“Take Your 
Friends Out to Lunch in the Woods’—‘Outdoor 
Luncheons Make Better Friends.” 

These suggestions for window cards show the 
idea that may be followed in all advertising and 
in carding the show case and other displays in 
the store. Show people how they can have more 
fun and save money by it and you wil! have no 
trouble in selling them. 

Make up a mailing list of all the motorists in 
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A card that will appeal to the tired housewife 


town and write them form letters, something 


along the line of this: 


Form Letters 

Dear Madam: 

Do you find the family getting fussy sometimes 
about the meals? 

Here’s an easy way to bring back their appe- 
tites and make the cooking easier. It will please 
the cook as well as the family, and if you lose 
your cook it will simplify some days’ work a lot. 

Pack up the family lunch and all take to the 
woods. Get into the car and go somewhere. You 
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can reach a good picnic place in five minutes and 
have lunch and be back home and not be gone 
more than an hour, if you are short of time at 
noon. 

A luncheon kit will enable you to have the 
whole family meal packed in one box, easy‘ to 
carry, hot or cold drinks kept so en route. 

You can cut the cost of living if you do this 
and you can live with more pleasure and more 
fun. Arrange with some friends and take your 
Sunday dinners out in the country together. 

We inclose herewith a little folder that gives 
you the prices of some of our luncheon kits and 
vacuum bottle outfits. We have others in stock. 

If you cannot come to the store, let us send out 
some for you to see. 

Cordially yours, 


Keep after the people in this way. Keep them 
thinking about this outdoor luncheon idea. It will 
grow on them. Everyone who tries it will become 
a booster for the luncheon kits. Don’t let up 
because the weather gets cooler. There is no 
better time for these lunches outside than when 
it gets just chilly enough for a fire to feel good. 
The fall is the best outdoor time of the year, and 
if you succeed in keeping some people continuing 
their summer habits a month later instead of set- 
tling down to steam heat early, you will be doing 
something for their health and for the vitality of 
the community. 

Keep watch of the lists of car owners for new- 
comers. Go farther than that and watch the pro- 
spective buyers and whenever you learn of a man 
ordering a car, see if you can’t get his order for 
vacuum bottle equipment to fit it. If he is buying 
the car to make his wife a present the idea may 
appeal to him, and when a man is spending a 
thousand dollars or so, an added ten or twenty 
to make the gift complete will not seem like much 
money. 


Coming Conventions 


TENNESSEE RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Chattanooga, Aug. 7, 8, 9, 1917. Walter 
Harlan, secretary, 44 Boulevard Circle, Atlanta, Ga. 


OKLAHOMA RETAIL HARDWARE ASSOCIATION, 
McAlester, Sept. 5, 6, 1917. W. B. Porch, secre- 
tary, Oklahoma City. 


NATIONAL ASSOCIATION OF RETAIL HARDWARE 
SECRETARIES’ CONVENTION, Hotel La Salle, Chicago, 
Ill., Oct. 10, 11, 12, 1917. H. O. Roberts, secretary, 
1032 Metropolitan Life Building, Minneapolis, 
Minn. 


KENTUCKY HARDWARE AND IMPLEMENT DEALERS’ 
ASSOCIATION, Louisville, Ky., Nov. 13, 14, 15, 16, 
1917. J. M. Stone, secretary, Sturgis. 


OHIO RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Columbus, Feb. 19, 20, 21, 22, 1918. James 
B. Carson, secretary, Dayton. 


THE ANNUAL OUTING of the Cleveland Retail 
Hardware Association will be held at Crystal 
Beach, Vermilion, Ohio, Aug. 15. Arrangements 
are being made by a committee consisting of George 
Sherwin, chairman, and Edward Heiser. 


THE GOOoDYEAR TiRE & RusBBeR Company, Akron, 
Ohio, recently issued a very interesting 20-page illus- 
trated booklet entitled “Maximum Mileage,” which com- 
prehensively shows how to get the most out of tires. 
The company will send a copy of this booklet upon re- 
quest. 
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Retailers Very Wide Awake—Price Fixing 


By W. L. CROUNSE 


WASHINGTON, Aug. 6, 1917. 


ON’T go about poking your umbrella into hor- 
D nets’ nests these hot days. You may rouse 

some of the inhabitants and afterwards re- 
gret it. 

Someone should have given this advice to the fair 
members of the District Council of National De- 
fense who, in co-operation with the National Econ- 
omy Board, called the retail merchants of Washing- 
ton together during the past week for a heart-to- 
heart talk on the subject of allowing discounts to 
purchasers who carry home their parcels instead of 
having them sent. ‘Tote your bundles” is a war 
cry which the economy board hopes to sound around 
the world—to the advantage of the buyer and with- 
out much thought as to where the merchant comes 
in. 

Very Wide Awake Retailers 


The Washington retailers thought the occasion 
was a good one to lay a few facts before the dear 
ladies and before the conference was over they suc- 
ceeded in framing up a set of rules which, if ad- 
hered to, will make the lot of the small merchant 
far happier than that of the policeman in the 
“Pirates of Penzance.” 

The conference was pulled off under very dis- 
tinguished auspices. It was presided over by a 
leading citizen of Washington and the various 
women’s organizations represented selected as their 
spokesman Mrs. Newton D. Baker, wife of the Sec- 
retary of War, who was supported by delegates 
from the National Woman’s Suffrage Association. 

Altogether it was a very lively tea party and gave 
the local retailers an excellent opportunity of get- 
ting a great many things off their chests. They 
seized the advantage and set on foot a lot of re- 
forms that, if carried through, will make the dis- 
count proposition look like a great deal less than 
thirty cents. 

At the outset it was agreed to defer discussion 
of the matter of granting discounts for bundle tot- 
ing until a few other problems sorely bothering the 
retailers were disposed of. Then the merchants be- 
gan to free their minds. 


That “Returned Goods” Bugbear 


The returned goods nuisance was first taken up. 
Representatives of the Retail Merchants’ Associa- 


tion denounced this as the biggest revenue loser in 
retail merchandising and as a constant source of 
annoyance. 

The drygoods merchants, especially, jumped on 
the return privilege, declaring that a large per- 
centage of the women shoppers apparently bought 
goods without the slightest idea of keeping them, 
and that the cost of carting them back and forth, 
together with the depreciation incident to the extra 
handling, made heavy inroads upon the profits on 
goods that stayed sold. 

The ladies present very frankly acknowledged 
the corn. As is usual under such circumstances, 
however, the really guilty parties were absent. 

As a step in the right direction, the conference 
went on record as opposing the return of a large 
number of articles for sanitary and other reasons. 
Among these were bedding and mattresses, beds, 
cots and folding beds; sofas, garments when al- 
tered as agreed; shoes which have been alterdd or 
on which buttons have been reset, or which have 
been worn and damaged; combs, hair brushes and 
‘tooth brushes; hair goods and hair ornaments, rub- 
ber goods, women’s hats made or trimmed to order; 
china and glassware; all goods cut from the piece 
at the request of the purchaser; women’s neck- 
wear and veiling; remnants, goods made to order 
or specially ordered. 


Bring Them Back in Two Days 


Then somebody suggested that while the average 
retail merchant was disposed to stand by the propo- 
sition that goods are not sold until the customer is 
satisfied, there ought to be a reasonable period in 
which the aforesaid satisfaction shall be realized or 
the goods brought back. After some discussion it 
was agreed that, so far as the District of Colum- 
bia is concerned, merchandise will be considered 
sold and not returnable if in the customer’s posses- 
sion longer than two days. 

Ladies are expected to make up their minds, 
therefore, in forty-eight hours. The Washington 
retailers seemed to be of the opinion that if you 
gave them more than two days you would merely 
stimulate a change of mind and, as the prairie dog’ 
said to the rattlesnake, “come out the same hole 
you went in at.” 

The retail merchants also put in a strong plea for 
the return of merchandise in the original condi- 
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tion. Lots of goods come back to the stores of 
Washington and,other cities looking as though they 
have had a week’s wear. This is not a square deal 
for the retailer and it doesn’t help the moral uplift 
of the buying community. 


Used Wash Boilers Not Returnable 


The conference finally decided that merchandise 
will be returnable only in the original condition of 
pristine freshness in which it was sold, with car- 
tons and boxes complete and accompanied by sales 
checks. Under this rule the ladies cannot use a 
wash boiler to do a job of canning and then 
smuggle it back into your house furnishing de- 
partment, nor can they wear a dress to Mrs. Jones’ 
party and then send it back on the ground that it 
does not match their complexion. 

Perhaps the biggest reform agreed upon in this 
connection was a decision to make a charge to cover 
the sales, accounting and cartage costs of all mer- 
chandise accepted for return. This is getting down 
to brass tacks and if this rule is adhered to it will 
work a marvelous change in retail merchandising 
methods. 

But the retailers did not stop here. Having the 
bit in their teeth they galloped gaily away ip a 
fashion that left the ladies quite aghast. 


A “Pink List” for Old Offenders 


“Without the formality of a roll call,” as they 
say in Congress, the retailers decided to report to 
the local merchants’ association each quarter the 
names of all customers who, during the preceding 
three months, have returned 35 per cent or more of 
goods purchased. The list thus made up will be 
open to the inspection of all members of the associ- 
ation and will give the retailers a line on the habits 
of some of their fair customers. 

The names of those reported for excessive re- 
turns will constitute what is known as a “pink” 
list, which, of course, will be ever so different from 
a black list. Whatever you call it, it will embrace 
valuable information for the overworked sales 
ladies and gentlemen. 

The “pink” list, however, is not the only list. 
Customers in the habit of returning C.0O.D. mer- 
chandise are to be reported to the credit bureau of 
the local association for ‘action,’ whatever that 
may mean. It sounds ominous and decidedly busi- 
ness-like. Presumably the names thus gathered 
will constitute a “yellow” list. 

The local dry goods retailers got in their work in 
the heading-off of several nuisances of large pro- 
portions. A deposit of not less than 20 per cent 
will be required on all C.0.D. purchases of piece- 
goods except telephone and mail orders. A similar 
deposit will also be required on all “will call” pur- 
chases and on furniture and other merchandise held 
for future delivery. 


All “Approval” Goods to Be Tagged 


A real genius among the local retailers made a 
suggestion that was adopted unanimously by the 
merchants present amid a death-like silence on the 
part of the committee ladies. He proposed that 
uniform non-removable tags of substantial size and 
conspicuous appearance be used by all stores on 
ready-to-wear apparel, millinery, rugs and similar 
— in order to prevent wear or use preceding re- 
urn. 

It is, believed that even the most hardened shop- 
per will not wear a hat bearing a big red placard 
emblazoned with a notice in large type that the 
merchandise hereto attached must be returned to 
Smith’s Emporium within forty-eight hours from 
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the date hereof. Presumably these tags will be 
copper-riveted to the goods. 

A very substantial reform affecting the business 
of all merchants was agreed to in the matter of de- 
liveries. In the competition to “render service” 
the Washington merchants, in common with those 
of many other cities, have substituted automobiles 
for horses and have added motorcycles to the auto, 
mobiles until, under ordinary circumstances, it is 
possible for a reputable customer of the average 
store to telephone for a spool of thread or a tack 
hammer and get it in about fifteen minutes. Of 
course this is very pleasant for the customer, but 
as it is merely advertising for the store the mer- 
chant must figure the cost before he can tell 
whether he can afford this particular brand of pub- 
licity. 

Dealers Must Get Together 


Like many other items of store service the quick- 
delivery feature is really a matter of competition 
and the extra expense can easily be saved if all 
dealers will get together on a common basis. What 
Smith does Jones must do, but if neither Smith 
nor Jones will send a five-ton truck into the sub- 
urbs to make a special delivery of a paper of tacks, 
Robinson’s customers can’t kick if he won’t do it 
either. 

This is the view the retailers at the conference 
took and it was, therefore, decided that hereafter. 
there will be but two regular deliveries a day from 
any store, one in the morning, leaving at 9 o’clock 
and the other in the afternoon, leaving at 2 o’clock. 
All other deliveries will be special and at the option 
of the merchant and must be charged and paid for 
by the customer. 

Having their hands well in, the retail merchants 
decided to take a shy at their slow pay customers. 
The local merchants have always regarded con- 
certed action on this score as a ticklish business 
but, as we are now at war and as war is all that 
General Sherman said it was, they thought the op- 
portunity should not be missed to effect a little 
war-time economy where it is greatly needed. It 
was, therefore, decided that all members of the lo- 
cal association shall hereafter keep a careful record 
of individuals to whom it is necessary to send suc- 
cessive statements or dunning letters and to “re- 
port such offenders to the credit bureau for action.” 

Just exactly what the éolor of this list will be was 
not determined, but it should look “blue” enough to 
a good many hundred well-paid Government em- 
ployees who make a business of standing off the 
local merchant until long after patience ceases to 
be a virtue. : 


The Dark Side of the Capital City 


How would you like to do business in a town 
where your trade is chiefly drawn from some 30,- 
000 Government employees, receiving good salaries, 
whose pay cannot be garnisheed because of a special 
act of Congress and whose bills dear old Uncle Sam 
absolutely refuses to concern himself with? You 
have to have a special stock of patience and diplo- 
macy and a good long line of credit at your bank to 
make a success of retail merchandising in the 
shadow of the Washington monument! 

Before the conference adjourned a resolution was 
adopted at the suggestion of the Committee on 
Transportation and Storage of the Council of Na- 
tional Defense. “To assist in avoiding embargoes” 
all the business houses embraced in the local mer- 
chants’ associations decided to haul their own 
freight on the date of arrival, thus keeping ter- 
minals free of congestion and avoiding delay of 
merchandise. 
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After all the matters enumerated had been dis- 
posed of the conference took up the subject of dis- 
counts to customers who carry home their pur- 
chases. This proved a knotty proposition and was 
debated at great length. 

Prominent merchants pointed out the numerous 
complications of the economic problem involved and 
convinced all present that it would be well-nigh im- 
possible to solve the puzzle by a simple discount for 
bundle-toting. Delivery systems must be main- 
tained to meet all calls and the cost thereof must 
be added as a factor in the price of every item of 
merchandise. 


Bundle-Toting Buyers Should Organize 


It follows, therefore, that a store really effects 
little or no saving if a few customers carry home 
purchases of goods of comparatively high value 
but having little weight or bulk. Parcel-carrying 
is bound to be more or less sporadic and unless buy- 
ers organize for bundle-toting on a big scale the re- 
tailer can be relieved of no expense worth men- 
tioning. 

The merchants also stoutly championed the prin- 
ciple that the up-to-date retailer cannot abandon 
the modern uniform method of doing business un- 
der which all customers are treated alike .whether 
their purchases are large or small. It has been 
found impracticable to run a combined cash and 
charge account system with a discount for cash and 
obviously there is no greater incentive to shading 
prices than cash payments. 

As the result of a very frank interchange of 
views the conference finally decided to defer action 
on the discount problem for the present and to give 
it very serious consideration in the hope of finding 
a satisfactory solution in the near future. 

The fact was emphasized in this connection, how- 
ever, that the matter is one for action by the buying 
public as a basis for anything the merchants may 
do. If all the customers of a store will carry home 
their merchandise, or freely consent to pay for its 
delivery, the retailers will have little trouble in fix- 
ing up the discount. 


Governmental Price-Fixing an Example 


Price-fixing by the Government which, next to 
the actual waging of war, is about the biggest issue 
in Washington these days, appears to be contagious. 
Anyhow, the proposition that Congress shall prom- 
ise the farmers $2 wheat whether it costs more than 
a dollar to produce it or not and that the Federal 
Trade Commission shall tell the steel makers how 
much they may charge for ship-plates and shapes, 
has started the friends of the Stevens Price-Main- 
tenance bill thinking some very deep thoughts. 

If it’s a good thing for the Government to fix the 
prices that the producer may charge and the con- 
sumer must pay, why, it is argued, would it not be 
a good thing to permit the manufacturer to protect 
his prices under the measure of supervision by the 
Federal Trade Commission provided by the Stevens 
bill? A highly interesting argument on this sub- 
ject was submitted to the House during the past 
week by Representative Dan V. Stephens, of 
Nebrasba, the latest godfather of the price-main- 
tenance bill. 

Mr. Stephens emphasizes the importance of fix- 
ing the price to the consumer as equal, if not para- 
mount, to that of determining how much the pro- 
ducer shall charge, for, as he sees it, the great ques- 
tion to-day is “how shall the slack be taken out of 
the numerous instruments of distribution so that 
the price of the products of the farm and shop will 
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not be enhanced to unbearable levels when the pro- 
duce reaches the consumer?” 


Screw Loose in Distribution 


The trouble, Mr. Stephens contends, is inherent in 
the nature of the work of distribution. If the 
wholesaler and retailer were the only factors to be 
considered the problem would be simple, but specu- 
lation opens up a wide field for skillful manipula- 
tion and something must be done to enable the 
manufacturer to secure a fair share of the reason- 
able price which alone should be exacted of the con- 
sumer. 

The legitimate wholesaler and retailer are entitled 
to all they are getting to-day, Mr. Stephens asserts, 
but there are pirates in nearly every business who 
are stimulated by a desire to reap enormous profits 
possible only during war-time disturbances. In 
this connection Mr. Stephens said: 

“Every device known to the trade is exercised to 
beat down the cost of production so that the mar- 
gin which ruthless competition in the field of dis- 
tribution had reduced could again be expanded to a 
living margin. Great distributors, like some of our 
great department stores and catalog houses, go 
about the country among the hungry producers, who 
are struggling to meet pay rolls, and offer them 
enormous orders at cutthroat prices, with great suc- 
cess to themselves and ruin to the producer. 


Distributors Get Lion’s Share 


“A producer who needs orders will fall for a bait 
like that, with the result that the producer is grad- 
ually beaten down to the danger line by the dis- 
tributor. This sort of pressure is constantly going 
on in the field of distribution, encroaching both on 
the producer and the consumer, constantly increas- 
ing the cost of distribution, as exampled by the fact 
that 65 cents out of every dollar paid for farm prod- 
ucts go to the distributors. 

“The field of distribution is occupied not only by 
the reliable and dependable distributors, consisting 
of wholesalers and retailers, but also by a large 
number of speculating buccaneers, together with the 
ignorant interlopers into the retail field, who fancy 
they see great profits in this sort of business and 
who live for a brief day as price cutters. These 
two classes of price cutters and price boosters do 
more to injure the producer and consumer than all 
others combined. They gradually destroy legiti- 
mate margins of profit, which the distributor must 
make to stay in the business. 

“The consumer generally makes no complaint 
against the price cutter, because he profits tempo- 
rarily by buying his supplies at a lower rate. But 
gradually production falls off as producers fail and 
disappear, and a shortage of supplies finally mani- 
fests itself. When the shortage occurs, the pinch 
of high prices invariably follows,.and then the con- 
sumer complains loudly and bitterly. This is es- 
pecially apparent at the present moment.” 

For this unsatisfactory condition of affairs Mr. 
Stephens believes the price-maintenance bill offers 
the only safe and sane remedy. If the producers 
were allowed to control their own distribution 
through the present established wholesale and re- 
tail channels the buccaneers would be cut out and 
all legitimate interests would gain thereby. He 
says: 

Producer Should Fix Retail Price 


“A basic price should be fixed, and there is only 
one factor upon whieh a basic price can be made, 
and that is the cost of the product. There is only 
one person therefore who can fix a basic price, and 
that person is the producer himself. 
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“But the courts have held that he cannot enter 
into a contract with a wholesaler and a retailer fix- 
ing the price at which his product is to be sold to 
the consumer, as it is contended that such a con- 
tract would be contrary to the Sherman anti-trust 
law. The correctness of this line of argument has 
been questioned by a great majority of the business 
men who are vitally interested in having open and 
free competition in the field of distribution. 

“They have felt that in order that there might be 
some stability to prices that the producer must 
control his own product and say at what price it is 
to be sold to the consumer. By this method waste- 
ful and extravagant methods of distribution can be 
eliminated. 

“The fact that the Government to-day is before 
Congress asking authority to fix a basic price to the 
producer on food products is proof of the correct- 
ness of the theory that has heretofore been ad- 
vanced by that class of business men who have con- 
tended that legislation should be immediately en- 
acted empowering the producer to fix a uniform 
price upon the resale of his product to the consumer. 
They have sought legislation from Congress that 
would enable the producer to bridge the passage 
across the field of distribution to the consumer by 
fixing the profits that are to be made by the whole- 
saler and the retailer upon his products and the 
final price at which his product is to be sold to the 
consumer. By this method the price cutter and 
speculator are both completely eliminated, and the 
cost of their operations is saved to the producer and 
the consumer.” 


An Unfortunate Court Decision 


That the court decision making price-maintenance 
contracts illegal without legislation by Congress has 
operated as an invitation to the buccaneer price- 
cutter and speculator in the field of distribution to 
jump on the producer and ruin his product by un- 
fair competition and dishonest methods of merchan- 
dising, Mr. Stephens stoutly contends. In the face 
of such a decision, he says, “the producer could no 
longer protect the consumer of his product from 
either the speculator or the price-cutter. He adds: 

“If his product was the subject of speculation 
and high prices, consumption immediately fell off 
and the producer was injured by the loss of trade 
and the consumer was injured by being compelled to 
go without his product. The power in the distribu- 
tor to run down the price to the consumer is also 
the power to raise it to the consumer. If the con- 
sumer could fix the price, he would not only ruin 
the distribution but the producer as well, and there- 
fore he would ruin himself. 

“It is quite apparent that the man who produces 
an article has an inherent right to price it. If no 
one wants it at his price, it is his misfortune; but 
he alone knows what it has cost him to produce it, 
and he alone knows how much profit he must take 
in order to continue producing it. 


No Restraint in Trade Here 


“The court, of course, admits that, but the court 
says he can not enter into a system of contract with 
his distributors fixing the price at which it shall be 
passed on to the consumer, because that would be 
against public policy and in restraint of trade. It 
is a strange conclusion to draw from the state of 
facts, because every producer is in the fiercest com- 
petition with other producers of like articles, each 
bidding for the consumer’s favor in price, in qual- 
ity, and in quantity. There can be no restraint of 
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trade in such a practice, because competition is in 
no way interfered with. 

“As the result of this court decision a demand 
for remedial legislation has grown up among both 
distributors and producers asking that a law be 
passed legalizing a contract by a producer for the 
resale of his produce through the wholesaler and 
retailer to the consumer at a price to be agreed 
upon. To that end a bill commonly known as the 
‘price-maintenance bill’ or ‘A bill to prevent dis- 
honest advertising and false pretenses in merchan- 
dising’—Stephens’ bill—has been before the Inter- 
state Commerce Committee of the House for several 
years, and extensive hearings have been held upon 
the same. 


Means Lower Cost to Consumer 


“If this bill should become a law, it will aid very 
materially in protecting the honest merchant from 
the price cutter and speculator, who are both inter- 
lopers into the field of distribution, and thereby pro- 
tect the producer from the encroachments of the 
field of distribution, and thereby increase produc- 
tion and gradually lower costs and prices.” 

A great many retail merchants will agree with 
Mr. Stephens that if the elimination of the price- 
cutter is not a war measure, it certainly would not 
lengthen the war to cut him out. 





A display rack for tires used by the S. H. Berry Hard- 
ware Company, Dover, N. J. One of the most important 
features of it ts the sliding bar which can be adjusted 
to accommodate as few or as many tires as are needed 





It Certainly Looked Bad 


66 ATHER,” said Nellie, “that bank in which you 
told me to put my money is in a bad way.” 

“In a bad way?” returned her father. “Why, my 
child, that’s one of the strongest banks in the country. 
What in the world gives you that idea?” 

“Well,” said Nellie, “it returned one of my checks 
to-day for $30 marked ‘No funds.’ ”—Exzchange. 
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Turning Prospects Into Orders 


By Ear. D. Eppy 


UCH has been said and written about the 

value of perseverance. And yet there are 

always new lessons to be drawn from the ex- 
periences of those who continue to strive to reach 
a given end. 

In a letter written to one of our salesmen a few 
days ago I commented favorably on something he 
had said relative to the final landing of a prospec- 
tive customer in his territory. The spirit of de- 
termination had been particularly noticeable, and 
I felt that the compliment was due him. In reply 
he said: 

“T regard no prospect as hopeless so long as I 
have been unable to make the sale. There’s always 
hope of some day selling the man you’ve never sold. 
Many factors can arise to change the present un- 
willingness to trade, and I’m constantly on the watch 
for such developments. 

Earning Power Measured by Calls 

“As the result of some years’ experience as a 
salesman I have come to the conclusion that steady 
calling upon a buyer who does not see fit to favor 
you is one of the most certain methods whereby the 
decision may finally be made in your favor. Of 
course, I know some fellows in my territory who 
have seen me every ninety days for the past five 
years, and I seem to be as far away as ever from 
their orders. But I have called that way for six 
years upon several of my present customers and 
finally something happened, and I came in under 
the wire, a winner. 

“No rule is infallible, but repeated friendly calls 
are much more to get in under the shell of the buyer 
than a conclusion that there’s ‘nothing doing’ just 
because of a turn-down two or three times in suc- 
cession. If I had given up hope after a few calls 
on my more stubborn trade I’d have an earning 
power far below what my present annual returns 
show me. I have just kept everlastingly at every 
man I had time to call on in my territory with the 
consequence that I have about as nice a volume of 
business as any one could ask considering the period 
I have been upon the job.” 

Different Temperaments Must Be Considered 

It is certainly a fact that a great many men who 
sell goods for a living fail to live up to their possi- 
bilities because they fail in persistency. They start 
out with great expectations and intentions, but “let 
down” before they have given the job or the terri- 
tory a fair show. Because of this seeming lack 
perhaps these fellows should not be dignified with 
the title of salesman. It is a regrettable circum- 
stance, indeed, when a section of good selling ground 
is assigned to a salesman, to have him run over it 
once or twice and then throw up the sponge just 
because things fail to come quite as fast as he had 
anticipated. 

It is equally true that sales managers and pro- 
prietors are sometimes too impatient of returns 
from new men and do not give them a chance to 
take root. Different men work differently. Some 
fellows are regular whirlwinds on new ground, and 
do splendidly on their first or second trips, and then 
suffer a slump which makes a poor comparison with 
their initial work. On the other hand, there are 
men, many of them, indeed, who go into a new terri- 
tory something like a blind man traveling a crowded 
street. They are in much doubt as to what lies 
ahead of them. They go along tapping their way 
on the first trip or two until they get their bear- 
ings—after which they commence to make real 


progress. The slower process is the safer one, but 
a combination of the two is much to be preferred. 


Changes Come Over Night 


The point of greater importance, however, is that 
of staying with the prospect without permitting dis- 
couragement to get the better of the situation. A 
customer may be buying from his brother, his cousin 
or his old college chum or maybe his brother-in-law 
—but between trips brother has died, cousin has 
gone to “somewhere in France,” old college chum 
has changed to another line and brother-in-law has 
run away with another man’s sister—and when such 
emergencies develop as they do every day your many 
friendly visits make you the first salesman in your 
line the buyer thinks of when he finds a change pos- 
sible or desirable. There are a multitude of causes 
which can bring about a change in the point of view 
as to the salesman or house from whom the goods 
shall be bought, and no salesman has the right to 
determine that there’s no chance of selling a pros- 
pective customer if the prospective customer re- 
mains in business and pays his bills regularly. 

It is just as possible to cultivate the friendly 
regard of some one whom you are not selling as it is 
to do that same thing with your regular customers. 
You may not believe this, but that does not change 
the facts in the case. It is merely a matter of be- 
lieving you can be on friendly terms with your fel- 
low man regardless of whether you are doing busi- 
ness with one another. Some of the best friends I 
had on the road were men I did not sell—that is, 
for a long time after we had become good friends. 
Sometimes the friends were the junior members of 
the firms or even the clerks—but as frequently the 
relation was with the buyer of the merchandise. 
After our friendship had lasted a good while some 
of them became ashamed of themselves and gave me 
part and occasionally all of their business. But 
long before that time I had them counted among 
my friends and had them apologizing for not giving 
me their business. I used to tell them to forget 
about the business part of it—that I wasn’t worry- 
ing about it so they needn’t. Of course, I wasn’t 
telling all of the truth, for I did want and sometimes 
needed their business. But, anyway, when things 
broke so that they could switch things in my direc- 
tion do you think there was much show for any one 
else in my particular field? 


Proper Persistency Commands Respect 


After a salesman has made a lot of seemingly 
futile calls upon a buyer that individual begins to 
develop a sense of respect for his regular and patient 
visitor. He thinks to himself that that salesman 
surely believes in himself and in his goods. Some- 
times a feeling of obligation develops in the mind 
of the prospect—the steady, continued interest of 
the salesman appeals to him as something worthy 
of recompense; he feels that such courage in the 
face of repeated turn-downs ought some day be re- 
warded by some business, and while he may occa- 
sionally hold out through a spirit of being unwill- 
ing to reverse his first refusal, he finally capitu- 
lates. True, this is not always the rule, else it would 
only be a question of time and a sufficient number of 
calls by one man in each line, and there’d be a 
monopoly created. But as a principle and a rule of 
action it has been proved over and over again that 
the salesman who continues to call and then calls 
some more, finds it true indeed that it’s a long lane 
which has no turning. 
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Cutlery, thermometers and builders’ hardware shown in the Duncan & Goodell way 
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The Modern Attitude of Big 


Business 


WT was not so much the inherent individual 
iniquities of certain members of Big 

Business which brought much trouble in 
years past upon all the tribe as the fact that 
it is never safe to trust any man or set of 
men with unaudited and unchecked power. 
The weakness lay in the certainty of human 
nature taking advantage of opportunity 
when occasion offers. Nowadays we alter 
the condition by regulation and control, and 
have done this so effectually that the same 
men in some cases who defended the old 
order of things now recognize its inherent 
wrong and indefensibility. 

Big Business has a new point of view and 
a new code of ethics, just as there is a new 
public conscience both in social and political 
life. For practical purposes it does not 
matter much what caused this modern atti- 
tude of Big Business, whether a change of 
heart, or necessity, or both. The fact re- 
mains that the commercial world to-day has 
a new sense of duty, not only to its own 
members, but likewise to the public. To put 
it baldly, it does not pay to do some of the 
things that passed current, nor will public 
opinion any longer tolerate them. Big Busi- 
ness, moreover, has perception enough to 
realize that public opinion is the dominant 
factor in American commercial, as well as in 
political life, and that this situation will cer- 
tainly become intensified as time goes on. 

Somewhat to the surprise of certain ele- 
ments of Big Business in the past, the state 
proved itself more potent than money power, 
however strongly entrenched. Consequently 
state regulation has been accepted as one of 
the concomitants of modern business life. It 
is perfectly true that the leopard cannot 
change his spots, but it is equally true that 
human nature has a fashion of adapting 
itself to new environments, especially when 
there is nothing else to be done. The primal 
end and aim of all business is to make money, 
and thus prove the right to exist. Failing 
in this, its powers for either good or evil are 
negligible quantities. When this alone is 
the sole end or aim trouble for someone out- 
side is sure to result. But nowadays in all 
public life there are certain obligations to 
the State and the people which cannot be 
escaped, and of these Big Business recog- 
nizes and accepts its full share as a regular 
part of its destiny. 

Among the first and most important is the 
new spirit between employer and employee. 


Comment 


Under present conditions it is well nigh im- 
possible for any component of Big Business 
to make a permanent success of its affairs, 
unless there be co-operation between those 
who direct and those who obey. It is not 
alone a question of that new humanity 
which permeates every relation in life, but 
the recognition of the fact that the best 
methods and systems are of small avail un- 
less they be handled by intelligent and loyal 
employees, who have some interest in the 
success of the organization. The real con- 
cern of every organization to-day is the na- 
ture of the relation between it and its em- 
ployees. Industrial strife, which divides 
labor and capital into two warring camps, 
cannot permanently exist in a democratic 
country. Either one force or the other will 
prevail to the loss and possible disaster of 
the other, or else co-operation must furnish 
the only possible remedy. It is the knowl- 
edge of this that is at the root of the efforts 
of Big Business to establish close relations 
with its employees. It accounts for the 
extra bonuses in time of prosperity, for old 
age pensions, for opprtunities given em- 
ployees to buy stock in the concern, and for 
the increasing interest which the employer 
takes in the affairs of his employees. 

Big Business is more and more making the 
attempt to have and hold the loyalty of its 
worker, as its most valuable asset, by 
making appeals to their enlightened self- 
interest. It is not charity, for that labor 
very properly and naturally resents, but an 
earnest attempt at co-operation with such 
lights as Big Business has on the situation. 
Of equal moment is the new attitude of Big 
Business toward the public. No longer does 
it resist regulation, for it recognizes that as 
not only inevitable, but absolutely necessary 
to the health and safety of the state and the 
public. All it asks is that regulation shall 
not be undue interference and repression, 
but be content to fulfill its function of pre- 
venting abuse of power by those who have it. - 

Its sense of duty to the country has been 
only too well shown in its prompt accept- 
ance of its duties and obligations in the 
present war. The prevalent statement that 
we cannot change human nature is not a 
true one, for time and experience have been 
slowly doing this very thing for unnumbered 
centuries, even though much of the old 
Adam still lingers in us. Yet in these days 
when the industrial problem is the one of 
most portentous moment to the nation, it is 
some encouragement that Big Business has 
a better and clearer conception of its duties 
and obligations than ever before in its 
history. 
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Big Men and the Official 
Side-Track 


SIDE-TRACK is a very useful and neces- 
sary adjunct of a modern railroad, but 
even a side-track sometimes loses prestige. 
In our large cities the side-tracks are often 
filled with loaded cars of provisions, while a 
scarcity pervades the markets and the prices 
soar. Evidently a similar condition prevails 
in Washington with regard to what might be 
aptly termed the official side-track, to which 
big men are shunted even while a scarcity of 
talent is plainly evident. Certainly some- 
thing must be radically wrong somewhere, 
‘when our biggest and brainiest men are grad- 
ually being forced into retirement at a time 
when brains and ability are at a premium. 
The latest victim of the official side-track 
is General Goethals, whose unfortunate con- 
troversy with Mr. Denman was permitted to 
drag its way over several weary weeks, to 
the decided detriment of the nation’s obvi- 
ously necessary ship-building duty. When it 
finally came to a head it was allowed to re- 
sult in the side-tracking of the great engineer. 
Regardless of the merits of the contro- 
versy, it is an undisputed fact that Goethals 
is the man who put over one of the world’s 
greatest undertakings, and in the face of 
tremendous odds. Behind him was an un- 
broken record of success. The business-like 
manner in which he completed his work in 
Panama earned him the confidence of the 
public at large. To-day, as a result of a cer- 
tain incapacity of management in Washing- 
ton, Goethals is in a measure discredited. His 
past achievements count for nothing, and the 
country has lost the full measure of his serv- 
ices. To be sure the loss has in a measure 
been redeemed through the appointments 
made to fill the vacancies caused by the re- 
tirement of Goethals and Denman. Admiral 
Capps is the foremost naval constructor of 
the country, and should have had a place on 
the board from the very start. Mr. Hurley 
is an energetic, reliable business man with a 
fund of administrative ability, and a brain 
the equal of any in the Government service. 
However, he is merely transferred from one 
field of Government service to another, leav- 
ing a vacancy. Peter has been robbed to pay 
Paul, and the people are the losers. Goethals 
has been side-tracked, just as Roosevelt and 
General Wood have been side-tracked, while 
many men of mediocre ability are still al- 
lowed to serve the country either to its weal 
or woe. Hoover has been heckled and denied 
the right of way; big business men who 
make up the National Council of Defense 
have been humiliated constantly. Evidently 
there are still a few official side-tracks empty. 
If the policy outlined is to continue, the 
near future will reveal the U. S. Railroad of 
Progress stalled on deliveries, and the side- 
tracks filled with human engines that might 
easily have carried the loads. The elimina- 
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tion of waste is an important factor in the 
winning of the present war. Why not turn 
the public searchlight on the waste of brains, 
talent and ability, via the official side-track. 


The Power of Suggestion 


HE power of suggestion is one of the 

greatest factors in business to-day. It 
influences the buyer from the time the mer- 
chandise leaves the factory until it is safely 
in the hands of the consumer. Even then a 
suggestion to the effect that styles have 
changed may land the merchandise in the 
discard. It is the greatest buyer bait in ex- 
istence, and one of the most powerful assets 
of the aggressive salesman. 

However, suggestion has in some cases 
been overdone, and has reacted to the dis- 
advantage of business, particularly along 
retail lines. It is one of the main factors in 
the enormous increase of customers who 
murmur “Send it out, please,” whenever a 
sale is completed. The delivery nuisance— 
the forced delivery of small, insignificant 
parcels—is in many cases the direct result of 
misplaced suggestion. For years the sales- 
men in retail stores have employed a form 
of question that leads the customer to be- 
lieve that he is doing the store a favor by 
having his parcels sent to his home. In nine 
out of ten stores when a sale has been com- 
pleted the obliging salesman will say: “May 
I send it out for you?” or “Do you wish it 
delivered ?” 

The effect of that question is undoubted. 
It suggests delivery as the only method of 
getting the parcel home. Naturally the cus- 
tomer replies in the affirmative, and the 
store perhaps loses money in delivering a 
package that the customer would willingly 
have taken home himself. Gradually the de- 
livery habit has grown until hundreds of 
small five and ten-cent articles are annually 
delivered at an actual loss to the merchant. 

A change in the salesman’s question is 
imperative first of all. A form like the fol- 
lowing can be used, without caysing the cus- 
tomer to think that you do not want to de- 
liver his purchase: “Will you take it with 
you, Sir”’—a slight pause—“or shall we send 
it?” 

Department stores in the city of Chicago 
are already employing a similar form of 
question, and reliable reports indicate that 
the deliveries of small packages have greatly 
decreased in the last few weeks. If it is 
successful in Chicago there is no reason why 
it should not be equally successful in other 
places. Nobody can possibly be offended by 
the change in questions and nobody is going 
to be induced to carry home a wash boiler or 
a kitchen range because of it. It is doubt- 
ful if one out of twenty even notice the dif- 
ference, but many will unconsciously be in- 
duced by the suggestion to carry home 
parcels they would otherwise request the 
clerk to have delivered for them. 
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EASY MONEY 


for House Furnishing Goods Men 
Chance to Make $25.00 in an Hour 


HARDWARE AGE Wants the Selling 
Experiences of Retail Hardware Men 


E want shila of your window ilies 
WW of house furnishing goods, pictures of your 

house furnishing display tables, of your house 

furnishing show cards, and samples of your 
house furnishing newspaper advertisements. 

This line embraces enameled and aluminum wares, 
wire goods, vacuum cleaners, baskets, nickel-plated 
ware, all sorts of kitchen supplies, brushes, linoleum, 
polishing mops, refrigerators, and an almost endless 
number of other items. 

We want pictures of your home-made fixtures for 
storing or displaying these goods. 

For a good photograph of the best home-made 
fixture we will pay $15. 

For the best sales plan in detail on any line 
or item of house furnishings, $15. 

For the story of the most interesting sale of 
any item, $15. ' 

All material submitted to become the property of 
HARDWARE AGE. Every photograph or story used 
will receive some cash prize, the value to be judged by 
the editor of HARDWARE AGE. 

Summer is the big season for house furnishing goods. 

Your selling idea may become of great business build- 
ing value all over the country. 

Mark each photograph plainly with your name and 
address on the back. 

This contest closes with mail received in New York 
City, September 1. Submit your material early. 
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Address all communications to HARDWARE AGE, Prize Contest 
Department, 239 West 39th Street, New York City 
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Publicity for 


Putting the “Punch” in Single Column Ads—A Kitchen 
Cabinet Ad that Gives Real Reasons for. Purchasing— 
Good Special Sale Announcement 


By Burt J. PARIS 


An Ideal Method of Waste Disposal 

No. 1 (1 col. x 8 in.).—E. L. Durkee & Co., 
Gloversville, N. Y., sent us this ad as well as 
Nos. 2 and 3. These ads are excellent examples 
of effective single-column presentation. While 
single-column space is necessarily limited as to 
display and copy treatment, nevertheless it 1s 
possible to lay out and write single-column ads 
which in selling power will equal the effect of 
much larger space. From this standpoint these 
ads of the Durkee Company should be carefully 
studied. No. 1 is, as will be noted, devoted to a 
special basket for burning waste material. An 
article of this kind will appeal to every house- 
holder, for in nearly every home there is a per- 
sistent accumulation of waste paper, odds and 
ends, and in summer and fall much waste material 
from the yard and garden. The easiest and quick- 
est way to dispose of this material is to burn it, 
but this cannot always be safely and conveniently 
done, particularly in congested districts. So this 
wire burner offers the ideal solution for waste 
disposal. Note the statement that the device is 
approved by the fire department. Three sizes 
make the burner adaptable to all families and the 
prices complete the appeal of the ad. A well-dis- 
played and carefully written ad. 

Brief and to the Point 

No. 2 (1 col. x 10 in.).—Another Durkee ad on 
mowers is here shown. The heading and cut tell 
the story at a glance and the text consists of a 
brief opening talk and a listing of four styles of 
mowers. This is really a combination ad, be- 
cause the water-weight roller is presented. In the 
text referring to this roller we think it would 
have been well to have stated that the water 
principle makes the roller.adjustable as to weight. 
This is a very important point with many people, 
and by all means it should be included in the ad. 
Notice how well displayed the ad appears. It is 
most easy to read and attractive to the eye. Also 
note that the same style of type has been used 
throughout for display—a point in laying out an 
ad which the hardware ad man should always 
keep in mind. 

Very Complete in Appeal 
No. 3 (1 col. x 10 in.).—Here’s a fence ad worthy 
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the Retailer 





~specials today 
and Friday 


Aluminum 
Pan; 6 regular S00 value, While they laxt, only .. 30¢ 
Get @ Your order NOW. 
—Special oo 1¢iach High Wheel Laws Mower and Oras 


—Gpecial: With each Calorie Fireless Cook Stove sold 
daring this cale will be Given free ap Aluminem Triple 
Nesting S4t. Come and talk to the demonstrator, Mies 
Tomiiosea. 


Brand new water hose 
at special price 
—Abdsoiately sew rock, guararteed, (Bis is standard Sly 
Hose in 60-ft lengths with regular connections. 
50 ft. $-4inG@ size, with noatle .... 
56 ft. inch sive, with poasle .... ase 
—D6id. Family Seale, $1.50 VRII® os ..ceeeeeeceng $1.19 


~Owtlit consisting of Mop, Brush and Pail, 100 value. 
PPO; ..cescccrerssoreescacseeoeg pprcesrecceese 19¢ 


Hardware Company 
Elm and Griffin 


Vy 











No. 5—Effective special sale ad 


of careful inspection. Starting with a brief state- 
ment to the effect that Durkee is prepared to 
supply all fence needs, the ad is then subdivided 
into classes of fence with sizes and prices under 
each subdivision. In this way the ad makes a 
wide appeal and creates sales on more than one 
type of fencing material. 


Real Copy on the Kitchen Cabinet 


No. 4 (2 cols. x 11 in.).—Milt. A. Benson of 
Saranac, Mich., sent us this ad and we are glad to 
congratulate him on a most effective presentation 
of the kitchen cabinet. If more housewives had 
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Lawns Need 
Attention 


Mowers and other ne- 
cessary devices that you 
must have to make your 
lawn good—to get the 
best results with the least 
labor are here at attrac- 
tive prices. 


We list here our 16-in. 
Grass Mowers. Other 
sizes are kept in stock. 
You'll find we have what 
you need. 


16 in. Coldwell “Swift 
Cutter , 
16 in. “Golden Glow’ 


16 in. Townsend ‘Flyer’ 
Ball Bearing ...$8.00 
1G in. Coldwell ‘Royal 
Blue’ Ball Bearing 


It is time 
now to use 


The Dunham 
“Water Weight” 
Roller 


If you would have your 
lawn stay green through 





Building a 
Fence? 


QBARS 















































Whatever kind you want we 
have it in thé’ “Pittsburgh Per 
fect” electrically welded fence. 


POULTRY AND 
GARDEN FENCE 


1 inch mesh at the bottom, 
graduated to 6 inch mesh at the 


rolls. 
LAWN FENCE. 


Substantial and neat for a 
lawn or division fence. Very 
heavy. 

36 in. high, nlain top, 12c per ft. 
48 in. high, plain top, 15¢ per ft. 
42 in. ornamental top, 15c per ft. 

Lower prices on full 10-rod 

rolls. 


ORNAMENTAL 
WIRE GUARDS 


For Flowef Beds. 
18 in. wide 


ORNAMENTAL 
WIRE TRELLIS 
18 in. wide 


TREE GUARDS 


American Steel Fence Posts 
to go with any of the above 
fences. 


BURN 
UP 


In One of These 
Consumers 


An ideal waste basket ° 
for disposing of wastes by 
burning. Can be used in 
restricted areas by house- 
keepers and merchants. 
Approved by the Fire De- 
partment Chief. Your 
Spring clean-up made 
more simple by using one. 
No. 1—20 in. dia. by 30: 

in. high 
No. 2—-17 in. dia. by 25 

in. high : 
No. 3—44 in. dia. by 24 
in. high .. 


i DURKEE & 


Hardware 
43 North Main. 








the dry hot weather, it 
should be rolled now. 
Costs $12.50 


t. DURKEE < 


HARDWARE 


13 North Main St. 


Above: No. 1—Makes waste disposal 
easy 


= DURKEE Pid Center: No. 3—A complete fence ad 


At the left: No. 2—Timely appeal to 
Hardware the man of the house 
43 North Main. 














the advantages of the kitchen cabinet outlined to in to tell the story of the comfort and convenience 
them as this ad outlines them, there would be and great labor-saving value of the cabinet. Not 
a sudden increase in the sales of kitchen cabinets. only is it shown that as many as four hundred 
First, this ad sums up the story of the cabinet in articles may be placed in the cabinet, all in such 
the heading and subdisplay. Then the copy starts a way as to be within arm’s reach, but its auto- 
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Wy, 


Get This Life-Time 
Kitchen Helper 


Save Steps 
Save Health 
Save Time 
Save Food Supplies 
’ You and the Hoosier together can do in half the time the 
work that is taking you twice as long to ‘io without it. 

This marvelous convenience has places for four hundred 
articles, all within arm's reach. 

But it’s more than a tool house for your kitchen. The 
Hoosier is an automatic servant with forty labor-saving in- 
véntions—each likd a helpizg hand. 

Some cabinets have copied a few of them, but seventeen 
of these vital Hoosier features can’t be found in all others 
combined. 


Stop being a slave to your kitchen. 
Nothing tells ona woman so quickly. 


Come in at once and let us demonstrate the new Hoosiet 
models that have just arrived. Let us show -you our low 
prices, easy terms and mouey-back offer. Please-don’t hes- 
itate—it’s a pleasure for us to show the Hoosier, whether 
you buy or not. 


Milt. A. Benson 
Saranac Michigan 


No. 4—Good talk on kitchen cabinets 


matic feature is emphasized. There is also a 
paragraph in reference to other cabinets, and this 
is good policy for it fixes “Hoosier Cabinet” and 
not “kitchen cabinet” in the mind of the reader. 
The reference to new models just arrived is an 
excellent concluding paragraph. This ad is care- 
fully displayed and this contributes greatly to its 
general effectiveness. 


A Strong Special Sale Ad 


No. 5 (3 cols. x 10 in.).—The Huey & Philip 
Hardware Company used this ad recently and 
sent it to us for our comments. The display is 
away from the usual: the ad is most inviting and 
easy to read. The column in small measure helps 
to make the ad indivinual in appearance. Each 
item is described and prices are given througout. 
Only one cut is used, but this is so cleverly placed 
that it gives a snap to the whole display. 
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Keeping the Volunteers in 


Touch with the Public 


KINGSVILLE, TEX.. 
To the Editor: 


We want to call your attention to an item that we 
think would be of interest to every eitizen in the 
United States, that is, our method of keeping in 
touch with the boys in Uncle Sam’s service enlist- 
ing from Kingsville. At the beginning of the war 
we commenced compiling the names and addresses 
of all our men enlisting in the Government service. 
Kingsville now has approximately 20 per cent of 
its population in Uncle Sam’s service or enlisted 
waiting orders. Considering Kingsville has an esti- 
mated population of 6000 you will see that our little 
city has done her bit in furnishing volunteers for 
her country. 

We saw an opportunity to aid these enlisted boys 
by keeping in touch with them and keeping their 
addresses before the public. We originated the idea 
of keeping a scrapbook of the letters that we re- 
ceived from them. This scrapbook is daily grow- 
ing and is getting very interesting and all of the 
boys are very proud of the interest we have taken 
in them and claim that they have received a large 
number of ‘letters as the result of our efforts. 

When we receive these letters, we notify the 
parents or relatives, calling them up on the telephone 
or sending them cards telling them their son, father 
or brother, as the case may be, is well, and asking 
them to come in and read the letter. The letters 
are placed in our scrap book just in front of the 
door in the front of our store. 


It was not our idea to have these boys discontinue 
writing to their relatives, but to write to their 
friends through this scrap book. 

In connection with this scrap book we have a 
large blackboard on which we make mention of re- 
ceiving a certain boy’s letter and ask the public to 
write to him. If some of them are in the hospital 
we bulletin that fact and give name and address, 
and through our efforts we have seen a number of 
letters go to cheer them up. 

We believe such a scrap book can be and should 
be in every town, and we, of course, think that the 
hardware man can lead by featuring the idea. Our 
newspaper has given us a great deal of publicity for 
originating this idea and is always vlad to publish 
an interesting letter from one of the Kingsville 
volunteers. We have asked every person that we 
have talked to about this book to write to the boys. 


If you can make use of any of our suggestions in 
this letter you are at liberty to do so, as we are 
very much interested in knowing that through our 
efforts the Kingsville boys are receiving a large 
number of letters from the Kingsville public. We 
feel that the boys when they return home will not 
forget their friends when they want to make their 
purchases, though our idea was not intended to 
promote this, but was a disinterested idea of cheer- 
ing the Kingsville boys while in the service of their 
country. Yours very truly, 


THE KINGSVILLE LUMBER COMPANY. 


His Miss 


GAID the city friend to a friend who had just moved 


into the suburbs: “What do you miss most since 
you moved into the country?” 
“Trains.”—Exchange. 
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Trade Conditions and Iron, Steel and Hardware Prices 


NEW YORK 


Office of HARDWARE AGE, 
New York, Aug. 6, 1917. 

(THERE has been frequent criticism of endeavors by 

strong interests to maintain price bases on a reason- 
able level, and thereby prevent undue inflation against 
a time of readjustment whenever the turn comes. Just 
when the peak will be reached and schedules begin to 
sag it is difficult or impossible to determine, but sen- 
sible merchants, wholesale and retail, should welcome 
any sane policy that seeks to curb runaway markets in 
staple and standard goods. There are bound to be 
pinches in many directions for a long time, and un- 
doubtedly of increasing force, but from almost the 
beginning of this war most clear-sighted merchants 
have been accumulating profits because of stocks on 
hand and advantageous contracts often made in advance 
on a favorable basis. Past gains should be husbanded 
against declines, whether they come early or late, to 
help the average during a long term of years and in 
anticipation of contraction. 

There has been a partial check to buying during the 
past sixty days, arising partly from an endeavor by the 
National Government to curb unnecessary expansion 
and designed for the interest of all. Just how much 
this attempt will accomplish against the natural law 
of supply and demand it will be interesting to watch 
under present extraordinary circumstances, but in the 
long run, regardless of private or public manipulation, 
commodities will find their own levels. 

Nevertheless, whenever avoidable disaster can be 
minimized or prevented by the exercise of sound busi- 
ness sense, all people will be that much better off 
a commendable efforts to keep prices within safe 
imits. 

Undoubtedly much of the trade held in abeyance 
awaiting developments will materialize sooner or later 
in the not distant future, but it is plain that fore- 
handed merchants are buying for the future, whether 
of goods suitable for fall, winter or spring, and they 
are accepting early deliveries under new conditions of 
payment. It does not require much business acumen to 
realize the necessity for stocks on hand against the 
time of need; what consumers are unable to get from 
usual sources are apt to be purchased of competitors. 
This doesn’t suggest overstocks of slow sellers, but 
wisely assorted classes of everyday goods are likely to 
be called for during this year and much of the next in 
any event. 

A buying organization, handling large business, has 
never in a generation paid the high premium prices for 
standard merchandise that have been closed within a 
couple of weeks to get goods promptly. Regardless of 
uncertainties as to what may or may not happen, it is 
absolutely sure that Government purchases for the 
Army, Navy and the new merchant fleet alone will be 
increasingly enormous, and these conditions are bound 
to influence other transactions of non-war character. 

During this between-season period is a good time to 
overhaul the bookkeeping and collection departments, 
correct faults if they exist, especially in catching fail- 
ures to charge goods going out to customers. This 
applies with considerable force to workshop transac- 
tions where mechanics with little or no business training 
often neglect to report small supplies, such as wire, 
solder, nails, etc., but which total large in a year’s busi- 
ness and shorten profits. 

Then, too, finished merchandise sometimes gets by 
the charge department in busy times, not to mention 
tools loaned that never come back or damaged if they 
do. It is a good time to stop leaks and provide systems 
for preventing their recurrence. 


Wire Naius.—The scarcity of wire nails in this 
market continues, and is expected to so far as present 
basic conditions indicate. The fact that prohibitive 
prices on building materials greatly curtail construc- 
tion work tends to lessen the demand for nails, which 
relieves some of the pressure and hardship, but mer- 
chants are in business to sell goods. A larger propor- 


tion of the entire turn-over seems to be coming from 
box makers, hardware men and other distributors for 
miscellaneous purposes. Stocks are low and very poorly 
assorted, with pronounced shortages of leading sizes 
all of the time. 

Wire nails, in store, are still fixed at $4 and carted by the 
jobber $4.05 base, per keg. 

Cut Naits.—During the past week or 10 days there 
have been many inquiries for carload lots of cut nails 
intended for export shipment, with but very little doing 
in domestic business. One of the few remaining mills 
producing cut nails was burnt recently, and it is doubt- 
ful if the plant will be rebuilt for the production of 
cut nails. Stocks of cut nails are proportionately better 
than is the case with wire nails, partially perhaps be- 
cause there are fewer styles and sizes. 

Cut nails are $4.85 in store and delivered by the jobber 
within carting limits $4.90 per keg. 

LINSEED O1L.—This market is exceedingly quiet, 
whether pertaining to manufacturers of paint, var- 
nishes, etc., or makers of linoleum, oilcloth and other 
products requiring linseed oil largely as a component 
part. Some of this slacking up may be attributable to 
uncertainty as to future prices owing to official state- 
ments from Washington and propaganda to minimize 
undue inflation. At the same time Government demands 
for war purposes, so far, have apparently failed to in- 
clude linseed oil, although Government specifications 
have been received for pigments, including lead, zinc, 
etc., used in painting. New crop prospects in the U. S. 
Northwest and Canada, owing to long-continued drouth, 
seem unmistakably to have diminished any chance of 
a good crop, and opinions are expressed in the trade 
that the harvest of linseed will be less for paint and 
other chief needs of the coming twelve months than 
has been available in many years. 

Linseed oil, raw, city brands, card rates, in lots of 5 or 
more bbl. is $1.20 and less than 5 bbl. $1.31 per gal. 

State and western oil is $1.20 per gal. in carloads or less 
than carload lots with the exception of possibly one producer 
who was, at the time of writing, still shading these prices 
somewhat. 

WIinpow GLAss.—Window glass trade continues fairly 
good for the time of year. The annual meeting in New 
York at the Astor, recently, while largely social, brought 
out views from trade leaders of considerable moment. 
There is a proposition to make the minimum carload 
60,000 Ib. (30 tons), instead of 36,000 lb. (18 tons) 
as has long been the custom. The reason advanced for 
this action is to help out the railroads, but whatever 
the cause it will seriously affect groups of buyers in 
small centers who sometimes combine their orders to 
get commodity (much lower) freight rates. When the 
minimum is increased by 12 tons to the car there 
will be corresponding greater difficulties with the 
smaller buyers in raising their specifications to the 
necessary allotment. A proposition was also advocated 
to abolish the various brackets, a custom that grew 
out of the levying of tariff duties when a much larger 
proportion of glass came from Belgium and other 
European sources. 

The demand has fallen off from belligerent coun- 
tries, but prospects in the U. S. A. seem to tend toward 
higher prices, because of scarcity of material and labor 
which are constantly increasing, coupled with broken 
stocks in the most popular sizes. 

Window glass prices now are 85 per cent discount on A and 
B qualities, all brackets, both single and double thick, for 
ordinary window glass. On AA picture glass the discounts 
range from 78 to 80 and 10 per cent discount from jobbers’ 
list, according to quantity, seller and composition of order. 

NavaL Stores.—Naval stores business shows but 
slight activity, although buyers in this market seem 
inclined to pay a bit more attention to jobbing in a 
routine way, which has been helped by improved climatic 
conditions. The Southern Pacific Railroad, having 
raised its freight embargo, the outcome probably will 
be a tendency to facilitate shipments from New Orleans 
to far western points. The crop receipts have not been 
large in the recent past, so that should the demand 
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increase it might cause temporary advances. There is, 
however, practically no provision for the future by 
domestic purchasers and for overseas it is negligible. 

is still 4244c. per gal. 


dull and nominal with common to 
per bbl. $5.85 


Turpentine, in yard, 
Rosins are, as usual, 
good strained, in yard, on the basis of 280 Ib. 
pee D grade $5.90 per bbl. 


Saws AND TrROowWELS.—E. C. Atkins & Co., Indian- 
apolis, Ind., recently announced prices covering lines 
of saws as follows: 


Circular, 10 per cent; band, 35 per cent; butcher, 50 per 
cent; cross-cut, 5 per cent: one-man cross-cut and narrow 
cross-cut, list net; hand, rip and panel and mulay, mill and 
drag saws, each, 10 per cent discount. Plastering trowels are 
30 per cent discount. 


HuntT-HeELM-Ferris & Co.—Hunt-Helm-Ferris & Co., 
Harvard, Ill., have revised prices on hangers as follows: 


twentieth century round, $13.80, 
and Flexo, 10.08 per doz.; Black Jack tank heaters, No. 1, 
flat grate, are $6 each. Haying tools are as follows: MHar- 
vester and Peerless hay carriers, 40 per cent and Harvester 
and Peerless slings, forks, pulleys, etc., 331/3 per cent dis- 
count. Star, steel, cattle stalls are 40 per cent discount. 
Star cattle stanchions are 331/3 per cent discount. Wire 
stretchers are: Elwood Rod, No. 191, $9.75 and Elwood 
Pattern, No. 190, $9 per doz. each. Little Giant, Sr., are 
$8.62 per doz. and Star No. 482 plain bearing, $12.75 and 
Star, No 482 roller bearing, $13.50 each per doz. Overland 
and Star coaster wagons are 331/3 per cent discount and 
litter carriers 40 per cent discount. 


STANLEY Works.—The Stanley Works, New Britain, 
Conn., has revised prices as follows: 


Brackets, No. 792, 40 per cent and folding brackets, No. 
794, 20 per cent discount; corrugated fasteners, saw edge, 
L. 8S. Howe, are 45 and 10 and 5 per cemt and plain edge, 
L. S. Howe, 60 and 10 per cent discount. Stanley’s steel 
gravity blind hinges, No. 1647%, per doz. sets without screws, 
are $2 and with screws $3. Stanley twinrold box straps, L. 8. 
Howe, are list net. 


Hose CLtamps.—The Morgan Mfg. Company, Inc., 
Newport, R. I., quotes hose clamps as follows: 

Type 7, 65 per cent; Type 10, 60 per cent; Type 1915. 50 
per cent and pump clamps 80 per cent discount. Black hose 
clamps for Ford cars are $16 per thousand. 

CoaT AND Hat Hooxs.—The Morgan Spring Com- 
pany, Worcester, Mass., quotes 60 per cent discount on 
coat and hat hooks. 


GRINDERS.—The Luther Grinder Mfg. Company, Mil- 
waukee, Wis., has advanced several of its prices of 
yg as follows: 


51 (Best Maide), $4. 85; No. 63 (Farm Special No. 3), 
$9. 40: No. 104 Multigear, $5.05 and No. 309 (power bench 
grinder), $7.60. 


LAMPS AND LANTERNS.—The R. E. Dietz Company, 
60 Laight Street, New York, issues the following re- 
vision of prices: 


“D-Lite” short globe lanterns, $10.75; ““Wizard’’ short globe 
lanterns, $10.25; “Little Wizard’ short globe lanterns, $8.25; 
large fount “Wizard,” No. 2, $10.75; Victor hot blast, $6.25; 
Monarch hot blast, $6.25; * Junior 7-3 No. 2 Blizzard, 

10. 25; Buckeye dash lamps, $9; No. 2 Blizzard dash lamps, 

125: Victor wagon lamps, $12; "amie wagon lamps, 
312 -25; No. 2 “Wizard” wagon lamps, $16.50: Octo driving 
lamps, $28.50; Union driving lamps, $32; Eureka driving 
lamps, $14.25; Bestov hand lamps, $6.75; pioneer street 
lamps, $5.25. 


SasH Corp AND LiNEs.—The Silver Lake Company, 
Newtonville, Mass., has revised its prices as follows: 

Sash cord braided, Nos. 8 to 12 inc., Silver Lake A, per Ib. 
white, 60c.; A drab, 75¢. ; Italian hemp, $1; linen, $1.50; 
Silver Lake, white, ’B5e. ; drab, 65c. and Eddystone white, 
45c. per Ib. Silver Lake clothes lines are now as follows: 

$43.20: 75 ft., $64.80 and 100 ft. each per gross, 
$86. 40 net. Chalk lines, Nos. 0 to 3, white cotton Mason and 
shade cord, Nos 3% to 4% and white awning cord No. 5 
are now ali 20 per cent premium on list. Linen lines, Nos. 
3% to 4%, are 40 per cent premium on list. 

RuBBeR Heap NAILS AND RockER TiPs.—The Elastic 
Tip Company, Boston, Mass., has advanced prices on 
these goods about 10 per cent, as follows: 

Rubber head nails each per gross, Nos. 0, 60c.; 1, 55c.; 
2, 45c. and 3, 35c. net per gross. Rubber rocker chair tips 
are 30 per cent discount from list. 

Wire Ciotu.—The Gilbert & Bennett Mfg. Company, 
277 Broadway, New York City, has revised its quota- 
tions on “Pearl” wire cloth as follows: 


Cannon, ball, 40 per cent; 


Regular “Pearl,” per 108 8 ft., $3.50 and extra heavy 
“Pearl,” per 100 sq. ft., 5.28, 

Razor BLADE ee we Hyfield Mfg. Com- 
pany, 21 Walker Street, New York City, quotes on its 
razor blade sharpener 25 per cent discount, instead of 
20 per cent as heretofore. 


Fites AND Rasps.—The Delta File Works, Philadel- 
phia, Pa., have advanced prices as follows: 
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Files, Delta brand, 50 per cent; Delta utility, 30 per cent, 
and Delta Swiss pattern, list plus 10 per cent. Delta rasps 
are 50 per cent discount. Hand punched rasps of all descrip- 
tions have been advanced $2 list per doz. 

Giass CuTrers.—The Crescent Company, Inc., Meri- 
den, Conn., has advanced its Crescent No. 6 glass cut- 
ters 10 per cent to 50 per cent discount from list. 

CAN OPENERS.—Fletcher, Terry & Co., Forestville, 
Conn., quotes a range of prices on can openers from 30 
to 40 per cent discount from list. 

LINOLEUM CEMENT.—L. W. Ferdinand & Co., 152 
Kneeland Street, Boston, Mass., quotes Twentieth Cen- 
tury linoleum cement at $2.65 per gal. 

Wire Goops.—The C. T. Williamson Wire Novelty 
Company, Newark, N. J., is now quoting wall, picture, 
thumb, molding or cornice and punch bow! hooks at 30 
per cent discount. Key rings and holders No. 02 are 
quoted $12 per gross list and 30 per cent discount. 

TaAPEs.—Wiebusch & Hilger, 106 Lafayette Street, 
New York, are quoting Chesterman’s metallic measur- 
ing tapes, No. 34L, etc., net list plus 20 per cent, and 
Chesterman’s steel measuring tapes, No. 1038L, ete., 
15 per cent discount from list. 


Rasps.—The Livingston-Cooper Corporation, 131 East 
Twenty-third Street, New York City, quotes its W. L. 
Cooper, Star, 18-in. slim horse rasps at $5.50 to $5.75 
per doz., and the same rasps, 14 in. slim, $5 to $5.25 
per doz. net. 


Mop WRINGERS.—The White Mop Wringer Company, 
Fultonville, N. Y., is quoting No. 8 hotel mop wringer, 
all iron, at $40 per doz., subject to a discount of 33 1/3 
per cent. 


PICTURE CoRD AND CoTTon LiINgES.—The Turner & 
Stanton Company, Norwich, Conn., is quoting wire pic- 
ture cord at 75 and 10 per cent discount. The braided 
and twisted lines, etc., are as follows: 

Solid braided chalk, Mason’s and awning lines, white cot- 
ton clothes line, and cotton shade cord are all 10 per cent 
discount from list. Braided and twisted lines are unchanged 
at 50 per cent discount. 

Crew, Levick CoMPANY.—The Crew, Levick Com- 
pany, Philadelphia, Pa., quotes 30 per cent discount on 
the following specialties: Grease-in-tubes, fractors, tire 
seal and unit tire chain cleaners. 


SHot Guns.—The Iver Johnson’s Arms & Cycle 
Works, Fitchburg, Mass., quote Champion single-barrel 
shot guns at a range of $7.50 to $10 each, according to 
grade and finish, and hammerless double-barrel shot 
guns, $25 each. 


Suip Aucers.—The Lebanon Machine Company, Leb- 
anon, N. H., quotes as follows on ship augers and bits: 


No. 1308 finished black hollow, 60 per cent.; No. 2308 
bright polished, 60 and 10 per cent; No. 3308, finished shanks 
and edges, profile brand, 70 per cent.; No. 4308, natural 
twist, edges finished, 70 and 10 per cent discount and No 
3306, profile sets, 90c. net. 

Spring HINGEs.—Bommer Bros., 270 Willoughby 
Avenue, Brooklyn, N. Y., quotes 5 per cent discount on 


lavatory hinges. 


AUGERS AND Bits.—The Connecticut Valley Mfg. 
Company, Centerbrook, Conn., quotes augers and bits 
as follows: 

Wright's Jennin *,, and Wright's solid center, each 50 per 
cent, and Conn. lley blue twist, 50 and 5 per cent dis- 
count. Expansive bits are Wright’s patent 30 per cent and 
Clark pattern 60 per cent discount. 

SNELL Mrc. ComPpaNy.—The Snell Mfg. Company, 
Fiskdale, Mass., and 113 Chambers Street, New York 
City, quotes augers and bits as follows: 

Bates, 65 and 10; Extra, 50 and 10; Jennings’ Pattern, Jen- 
nings’ Pattern, blued, and Star, all 50 per cent discount 
Ship augers are 30 per cent and solid center ship augers 49 
per cent discount. 

TirE Bo.tts.—The American Screw Company, Provi- 
dence, R. I., quotes Bay State tire bolts, list Dec. 28, 
99, at 50 per cent discount. 


GOODELL-PRATT COMPANY.—The Goodell-Pratt Com- 
pany, Greenfield, Mass., quotes as follows, list June 28, 
1917: Screw drivers, automatic drills and drill stocks 
and hack saw blades all 85 per cent discount. 


ATHOL MACHINE CoMPANY.—The following are recent 
quotations of the Athol Machine Company, Athol, Mass.: 
Hand vises, 10 per cent discount: 


parallel vises, Simpson 
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and Standard, 5 per cent; Starrett, improved, net list; 
taper vise attachments, 40 per cent; 600 line, stationary jaw, 
5 per cent and 600 line, swivel jaw list plus 22 per cent. 
Combination pipe vises are 35 per cent; wood workers’ vises, 
Simpson and Standard, are 5 per cent discount and rapid 
transit wrenches, net list. Other goods quoted net list, are 
machinists’ and tool makers’ clamps, drill blocks, screw pitch, 
depth and center gages, domestic presses; also carpenters 
and machinists’ iron, plumbers’ pocket plumbs and levels and 
po seemaes squares. Bench grinders are 20 per cent dis- 
coun 


Pumps.—The Goulds Mfg. Company, Seneca Falls, 
N. Y., is quoting advanced prices on pumps as follows: 


Double-acting thresher tank, $12.25; Diahragm No. 3 side 
suction, $21.42; spray fig. 1129 and whitewashing, $4.73. 
Lift and force pump standards, force pump heads, packing 
box heads, cylinders (iron), D. force challenge, A. 
force diaphragm and suction, rotaries and hydrants, 30 per 
«ent, and Goulds combination pumping head and jack, 30 
per cent discount. 


MILLERS FALLS CoMPANY.—The Millers Falls Com- 
pany, 26 Warren Street, New York City, has advanced 
some of its goods as follows: 


Hack saw blades, per gross, inches 6, $4.13; 7, $4.43; 
$4.81; 9, $5.11; 10, $5.66; 11, $6.04 and 12 x in., $ $6.86 
per gross. Rogers scroll saws, complete, are $4.86 and sw 60 
per gross. Tool —T are, Nos. 1, per doz., $11.71; 4, 
$13.84; 5, $16.96 and $11.31 per doz. Spoke shaves are 
per doz., No. 1, $7.94 ona 2, $14.50. Millers Falls oval slide 

attern vises are each, per inch, 2, $1.75; 2%, $2.09; 3, 

2.54; 34 $3 .27 and 4, $3.72 each. The Millers anvil, vise 
ona dri 24.29 each.’ Automatic boring tools are per doz., 

$12.44; No. 4, $15.71 and No. 45, $17.03. Mitre boxes, 
ow” ‘Langdon, size 1, each, are $5.66: Langdon Acme, size 
1, $8.30 and New ag improved, eer 1, $6.55 each. 
Screw drivers are, per doz., Nos. 11, $16.48; it P ae 27 5 Be, 
$15.38; 21, $16.48; 41, $21.30 and No. vy 9. Boring 
machines are, Nos 145 and 146, $8.42 i aT Nail pullers, 
No. 3, per doz. are $14.93 and No. 46, per doz., $11.91. 


HAMMER & Co.—Hammer & Co., Branford, Conn., 
quote as follows: 

Oilers, Nos. 11, 
1 to 4 inclusive, 5 per cent discount. 
5 per cent and carriage makers clamps, h. p. screw to 
in. inclusive, 20 per cent, and 8 to 12 in. inclusive, 10 per 
‘cent discount. Malleable iron hand lamps are 10 per cent 
discount. 

ACME STEEL Goops ComMPpANY.—The Acme Steel Goods 
Company, 2834 Archer Avenue, Chicago, IIl., now quotes 
as follows: 

Fasteners, saw edge, 45, 10 and 5 per cent and plain edge, 
60 and 10 per cent discount. Acme embossed box straps, in 
‘cases, are 5 per cent discount. 

GRIFFIN MANUFACTURING COMPANY.—The 
Mfg. Company, Erie, Pa., quotes as follows: 

Fleur-de-lis surface hinges, $1.60 to $1.90 per doz. pairs. 
Griffin wrought steel brackets, 45 per cent and Griffin folding 
brackets, 30 per cent discount. Hangers, solid axle, No. 10 
and roller bearing No. 11, are 35 per cent discount. Roller 
bearing, extra heavy No. 22 and Bull Dog are 50 and 10 per 
cent discount. Security hasps are 30 per cent discount and 
barn door track, per 100 ft. 1% x 3/16 in. is $8.50. 

Peck, Stow & WiLcox Company.—The Peck, Stow & 
Wilcox Company, Southington, Conn., and New York 
City, announces the following changes in price: Pexto 
expansive bits, 50 and 5 per cent. P. S. & W. scale 
‘beams, list plus 20 per cent. P. S. & W. braces, per 
dozen, are as follows: 


12 and 13 list net, and Old Pattern, Nos. 
Adjustable clamps are 


Griffin 


Series 


8 in. 
$32.50 
.60 


Pexto firmer, cabinet, pocket, and butt chisels are 66 2/3 
and 5 per cent; Pexto framing chisels, 331/3 and 5 ‘per 
cent, and Pexto tanged chisels, 20 per cent discount. P. S. & 
W. star carriage makers’ clamps are, list plus 20 per cent: 
Pexto compasses, dividers, etc., 33 1/3 per cent and P. 8S. & W. 
favorite meat and food cutters, small, No. 17, $9.95, family 
No. 27, $11.70; large family No. 37, $14.65 and hotel size 
No. 47, $19.30 each, per doz. Pexto solbar screw drivers are 
33 1/3 per cent; Pexto machinists’ hammers, 40 per cent 
and Pexto nail hammers, list plus 10 and 7% per cent. 
Pexto hatchets, list plus 10 per cent and Pexto Nos. 5 and 15 
drawing knives are 25 and 5 per cent discount. Pexto pliers 
No. 30 are as follows: 5-in., $10.95; 6-in., $12: 7-in., $14.50; 
8-in., $17 and 9-in., $25.50 per doz., each. Pexto original 
snip shears are net list P. S. & W. Samson shears are 20 
per cent and Pexto squares, 20 per cent discount. P. S. & W. 
steelyards are, list plus 20 per cent; P. S. & W. wrenches, 
No. 100, net list; No. 25 wrenches, 10 per cent discount, and 
agricultural wrenches, 65 per cent discount. 


CHARLES PARKER COMPANY.—The Charles Parker 
Company, Meriden, Conn., has made the following 
advances: 


Parkers’ parallel vises, combination pipe, 33 1/3 per cent; 
Eclipse, 5 and 2% per cent; Regular, list plus 10 per cent; 
Trojan, 25 per cent; Victor, list plus 15 per cent and oval 
slide parallel vises, net list. Parker’s combination pipe vises, 
No. 87 Series, are 33 1/3 per cent; No. 870, 25 per cent and 
—ore combination pipe vises are 50 per cent discount 

‘om list. 
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HALTERS AND TiEs.—E. T. Rugg & Co., Newark, Ohio, 
quote a uniform discount of 25 per cent from list on 
the following goods: 

Web halters, jute rope halters and ties, sisal rope halters 


and ties, cotton halters and ties, cotton livery ties and 
leather halters. 


HILO VARNISH Propucts.—The Moller & Schumann 
Company, Marcy and Flushing Avenues, Brooklyn, 
N. Y., has revised its prices on Hilo products as follows: 

Hilo flat finish and Hilo floor finish, each, per gal., $4: 
also Hilo Molmanite white enamel, $6.50 and Hilo compo 
coating, each, per gal., $4 less 25 and 10 per cent discount. 

WRENCHES.—The Coes Wrench Company, Worcester, 
Mass., has made the price of Coes’ genuine wrenches 
uniformly 10 per cent discount from list on knife handle, 
steel handle and key models. 

C. E. JENNinGs & Co.—Among the price revisions re- 
cently by C. E. Jennings & Co., 71 Murray Street, New 
York City, are Watrous’ ship augers, 20 per cent. 
Braces, list net; countersinks, Nos. 001 and 002, 16 2/3 
per cent; socket and firmer chisels, Nos. 10 and 70, 15 
per cent, and socket framing chisels, No. 15, 5 per cent; 
drawing knives, Nos. 45 and 46, 15 per cent; hack saw 
frames, 175 and 180, 331/3 per cent; hack saws Nos. 
175 and 180, with frames complete, 331/3 per cent; 
Arrowhead blades, list net, and Arrowhead frames, 
list net. Jennings tinners’ snips, from new list, 15 
per cent; knurled center punches and prick punches, 
25 per cent; screw driver bits, Nos. 100, 200, 300 and 
400, 12% per cent; square reamers, No. 6, 16 2/3 per 
cent; cabinet scrapers, Al, 25 per cent, and knurled nail 
sets, 15 per cent discount. 

Sarety WireE Gas Giope ComMpaANy.—The Safety 
Wire Gas Globe Company, 82 West State Street, Colum- 
bus, Ohio, quotes sanitary tooth brush holders at $1.75 
per dozen and $19.50 per gross. Simplicity foot scrapers 
are $1.10 per dozen and $12 per gross. 

Wuite LEAD AND OxipEs.—The National Lead Com- 
pany, 111 Broadway, New York City, now quotes the 
following: 

Pure white lead, dry and in oil, 
kegs, te 5 . 25 and 50-lb. kegs, 13 
14c. ; i, 2 and 5-lb. cans, assorte 
13% red lead and litharge. in 100-lb. kegs, 13%c. 
50-lb. kegs, 14c. and 12%-lb. kegs, 14%4c. 

Red lead in oil, in 100-lb. kegs, 14c. ; 25 and 50-lb kegs, 
14%c. and 12% -lb. kegs, 14%c. 

On lots of 500 Ib. and more, a discount of %c. per Ib. is 
allowed. 

CAN OPENERS.—The Schatz Mfg. Company, Pough- 
keepsie, N. Y., quote on can openers the following: 


Acme, $8.50 and Kan Kut, each, per gross, $8. 
Saw Toots.—Simonds Mfg. Company, Fitchburg, 
Mass., has made the following advances: 


Saws, butchers’, circular and hand, all net list and Simonds’ 
crescent saw tools, 9 per cent discount. 


Star ExpANSION BoLt CoMPANY.—The Star Expan- 
sion Bolt Company, 147 Cedar Street, New York City, 
is quoting Sebco screw anchors at 65, 10 and 5 per cent 
discount; Sebco and Star expansion bolts at 60 and 10 
per cent and Sebco toggle bolts at 70 and 10 per cent 
discount. 


LuFKIN RULE ComMPANY.—The Lufkin Rule Company 
quotes measuring tapes as follows: 
metallic and patent and 


yg 250 and 500-lb. 
in 12%-lb. kegs, 
400 lb. in a case, 


; in 25 and 


Asses’ skin, 15 to 20 per cent; 
bend leather, list net; pocket, 10'to 20 per cent, and steel 
measuring tapes, 10 to 15 per cent discount. Steel board 
rules are now 10 per cent and hickory lumber rules 30 per 
cent discount. 


JOHN CHATILLON & Sons.—John Chatillon & Sons, 85 
Cliff Street, New York City, quote the following prices: 


Light spring balances, 10 per cent and straight balances, 10 
per cent discount. Scales—Eureka, 15 per cent; Favorite, 
25 per cent and Grocers’ trip, 20 per cent discount. Scale 
beams, Nos. 1 and 2 are list plus 10 per cent. The following 
goods are quoted from a new list, June 30, 1917: Butchers’ 
steels, Chatillon’s and Foster Bros. brands; butchers’ cleav- 
ers, Foster Bros. and Chatillon Company, and Foster Bros. 
butcher knives, all 20 per cent discount from list. 

Horse Naits.—The Union Horse Nail Company, 1506 
West Twenty-second Street, Chicago, Ill., is quoting 
Star horse nails, No. 5 up, at 15c. per lb., and North- 


western brand at 15 per cent discount. 

McKINNEY Mre. ComPpaNy.—The McKinney Mfg. 
Company, Pittsburgh, Pa., has made advances as fol- 
lows: 
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King charm hinged hangers, 40 per cent and Pittsburgh 
trolley hangers, 30 per cent discount. Wrought steel brack- 
ets are 37% and 10 per cent discount. Hinged hanger track 
is 40 per cent, 1 x 3/16 in. track, 35 per cent and trolley 
track, 20 per cent discount. Small surface embossed hinges 
range from $1.50 to $2 per doz. pairs. Japanned screen door 
sets are $25 to $32 per gross sets, and the plated finish $29 
to $36 per gross sets. Japanned cellar window sets are $18 
and the galvanized finish $22 per gross set. 


Smith & HEMENWAY CoMPANY.—The Smith & Hem- 
enway Company, Inc., 150 Chambers Street, New York 
City, is quoting its “Red Devil” button pliers, No. 1000, 
as follows: 5-in., $4.50; 6-in., $5.25; 8-in., $6.50, and 
10-in., $8 per doz. 


ENTERPRISE Mrc. COMPANY OF Pa.—The Enter- 
prise Mfg. Company of Pa., has advanced the list 
prices of food cutters as follows, subject to the accom- 
panying discount: 

Enterprise No. 5, $2.50; No. 10, $4.25; No. 12, $3.75; No. 
22, $6.50 and No. 32, $8.50 each. 

Other numbers are 501, $2; 602, $2.25 and 703, $2.75 each; 
all at 30 per cent discount. 

ELBOWS AND SHOES.—Ferdinand Dieckmann Co., Cin- 
cinnati, Ohio, quote elbows and shoes as follows: 

Plain round and round corrugated, 29 gage, 65 per cent; 
26 gage, 50 per cent; 24 gage, 25 per cent. 

Square corrugated A, B and octagon, 29 gage, 50 per cent; 


26 gage, 35 per cent; 24 gage, 10 per cent discount from 
list Oct. 1, 1913. 


Casters.—The M. B. Schenk Company, 84 White 
Street, New York, quote the following: 
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Steel gem, 
wheel, 
50 per 
and 


iron wheel, polished, 50 per cent; 
10 per cent; steel gem wood 
50 and 10 per cent; Iron gem, Nos. 437 and 637, 
cent; No. 837 and larger, 662/3 per cent discount, 
Yale casters, 30 per cent discount. 

SasH Corp AND Cotton LinEs.—The Samson Cordage 
Works, 88 Broad Street, Boston, Mass., have advanced 
prices as follows: 

Sash cord, braided, Nos. 8 to 12, drab cotton, 75c.; white 
cotton and spot cord, each, 60c. per |b. Massachusetts, white, 
is 55c. and Massachusetts, drab, is 70c. per lb. Phoenix, white, 
Nos. 8 to 12, cotton lines are: Solid braided chalk, Nos. 
0 to 3 and solid braided Mason’s are, list plus 30 per cent. 
Mason's lines, shade cord, etc., are per doz.: White cotton, 
No. 3%, $1.50; No. 4, $2 and No. 4%, $2.50 list plus 30 
per cent. Tent and awning lines, No. 5, white cotton are 
$7.50 per doz. plus 30 per cent and Samson spot clothes 
lines are, 50 ft., $8.15; 75 ft., $12.23 and 100 ft., $16.30. 


Rope.—Makers of rope are producing to the limits of 
capacity in most, if not all cases. A feature of the 
business for some time has been the great demand for 
6 and 9 thread (%4 and 9/16-in. diam.), rope such as is 
used commonly for tents. One manufacturer could 
have readily taken orders during the past month or 
two for 10 times the ability to deliver, while inquiries 
for additional shipments of this type of cordage are 
answered by saying that more cannot be delivered for 
60 days. 

Rope prices are as follows: 


Manila rope, first grade, 3lc.; second grade, 30c., and third 
grade, 26c. base per Ib. 

First grade sisal rope is 22c., and second grade, 20c. base 
per: Ib. 


Steel gem, 
unpolished, 50 and 


CHICAGO 


Office of HARDWARE AGE, 
Chicago, Aug. 4, 1917. 

BUSINESS has been quiet during the past week, but 

dealers generally consider it a natural seasonable 
dullness. The farming trade is busy at this time and 
is not coming to town unless forced by necessity to do 
so. Hundreds of people are also taking vacations and 
the local buying of this class naturally stops. Another 
factor which is said to have had a retarding effect on 
the retail trade during the past few weeks, is the un- 
certainty in regard to the men who will be finally 
chosen under the selective draft. There is little doubt 
that the purchases of the ten million or more registrants 
have been seriously curtailed pending the actual selec- 
tion of the men. This effect will, however, be only 
temporary, and when the details of selection are com- 
pleted will in all probability result in a heavily in- 
creased business. The man who is going to the front 
will want numerous items from the hardware stock, 
while the man who knows definitely that he is to remain 
at home will be in position to buy the things that he 
needs or wants. Despite the seasonable dullness, how- 
ever, business as a whole is above normal for this 
time of the year, according to reports from both job- 
bers and retailers. From an industrial point of view, 
there is no apparent falling off in activity. Except 
where it is affected by labor troubles, industrial output 
is making new records in production. Whatever loss 
is suffered in private buying is quickly overcome by 
expanding Government requirements. 

The first really seasonable weather of the summer 
has finally made its appearance in Chicago and vicinity, 
and its advent has been noticeable for its effect on 
sales of ice cream freezers, sprinkling hose, thermos 
bottles and carafes, automobile tires and accessories, 
electric fans and other electric household appliances. 
It is reported that for several days the more common 
sizes of electric fans were practically sold out in the city 
of Chicago. There has also been a jump in lawn mower 
sales during the past week. 

Jobbers report the outlook for fall business to be 
very good. Orders are now being taken for garden 
tools for next season, and the dealers are buying in 
good quantities. It is pointed out that paint sales were 
comparatively light last spring and that heavier sales 
are to be expected in the fall season. Short stocks of 
many other items also tend to make buying active. 
General business should also be very favorably affected 
by the heavy returns for crops, each day now bringing 
evidence of a wonderful yield of oats and corn of good 
quality, and of at least a moderate yield of wheat. In 


addition to this, the great crops of vegetables will tend 
to release money, which would otherwise be spent for 
food, into hardware channels. The demand for fruit 
jars and the various canning and drying equipments 
will give some idea of the magnitude of this saving to 
future business. 

Among the unfortunates is the building trade, which 
is restricted by the high costs of labor and material. 
However, the effects of this are more strongly felt in 
the large cities, where speculative building thrives, 
than in the country at large. Farmers’ homes, barns, 
granaries, silos, etc., will be built in nearly the usual 
proportion, and the larger amounts of money in circu- 
lation, through good crops and high wages, should 
more than compensate for the loss through the building 
decline. 

Altogether the outlook is good, and both jobbers and 
retailers are inclined to be very optimistic. 


Tacks.—Sales of tacks are much lighter than for the 
same period of last year, and the demand is not ex- 
pected to increase very materially before fall. Prices 
are unchanged. Jobbers have fair stocks, but report 
shipments from the factories to be very slow. We quote 
from jobbers’ stocks, f.o.b. Chicago, as follows: 

Upholsterers’ cut tacks, 6 0z., 25-lb. boxes, 13%4c. per Ib. ; 
bill posters’ tacks, 6 oz., in 25-lb. boxes,"12%c. per Ib. 

SasH Corp.—Although sales of sash cord are lighter 
than for last season, there is still a very fair demand, 
and jobbers report difficulty in keeping up stocks. The 
heaviest sales are reported to be from farming districts. 
Jobbing prices have advanced during the past week 
and quotations are as follows: 


To retailers, f.o.b. Chicago, common sash cord, No. 8, 


$10.25 per doz. 

SoLpER.—Jobbers are still quoting warranted half 
and half solder at the price of last week, but have 
advanced the price of No. 1 plumbers’ a half-cent per 
pound. The demand is below that of the same period 
last year, but is well around normal. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Warranted half and half solder, 40c. per lb.; No. 1, plumbers’ 
solder, 38%4c. per Ib. 


SAND Paper.—Sand paper sales are holding up well 
in the aggregate, but the greater part of the demand 
is from factory sources. The curtailment of building 
has appreciably cut the demand from carpenters and 
small contractors. Prices are same as at last report. 
We quote from jobbers’ stock, f.o.b. Chicago, as follows: 


No. 1 sand paper, best grade, $6 per ream; cheaper grade, 
$5.40 per ream. 


WHEELBARROWS.—The demand for wheelbarrows con- 
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tinues very heavy in this locality, due to the large 
amount of road work, and to railroad repair work, Job- 
bers’ stocks are comparatively light, and there is consid- 
erable difficulty experienced in keeping up stocks. Sev- 
eral of the larger manufacturers have given notice to 
the trade of a probable advance. Jobbers’ prices are as 
yet unchanged. 

To retailers, f.0.b. Chicago: No. 2 common bolted wood 
barrows, $24 per doz.; No. 4 tubular barrows, $63 per doz. ; 
angle steel leg garden barrows, $48 per doz. 

BUILDING Paper.—Jobbers report very light sales of 
building paper, compared with those of a year ago. 
However, the demand is better than had been expected, 
in view of the small amount of building going on. Job- 
bers have fair stocks and prices are same as quoted 
last week. 

We quote from jobbers’ stocks, f.o.b. 
sheathing paper, in ton lots, $63 per ton; 
per ton higher. 

WALL PAPER CLEANER.—Jobbers report some orders 
for wall paper cleaner from dealers who are getting 
ready for the fall demand. Retail sales are very light 
at this time, but will grow heavier as the season ad- 
vances. Prices are unchanged. 

We quote from local jobbers’ stocks, f.o.b. Chicago, Climax 
wall paper cleaner, $11.25 per gross. 

Wire Coat AND Hat Hooxs.—Although the lack of 
building from a speculative standpoint has materially 
cut the sales of wire coat and hat hooks, the demand is 
still exceedingly good. It is reported that many are 
being used by the Government in permanent and tem- 
porary camps. Jobbers have only fair stocks and re- 
port shipments from the factories as slow. 

We quote from local jobbers’ stocks, f.0.b. Chicago, common 
wire coat and hat hooks, 80c. per gross. 

TIN PLatTe.—There is little or no change in the situa- 
tion as regards tin plate, and jobbers’ prices are same 
as at last report. Packers are now reported to be using 
tin cans for some of their non-perishable products, 
which would indicate that the supply of tin plate was 
coming more nearly up to the demand. Jobbing stocks 
are at and deliveries from the mills uncertain. 


© soute from jobbers’ stocks, f.o.b. Chicago, as follows: 
“4 x 28 IC tin plate, cheaper grade, 180-lb. boxes, $23.90; 
better grade, 214-lb. boxes, $29; 20 x 28 IX tin plate, cheaper 
wg 270-Ib. boxes, $25.80; better grade, 270-Ib. boxes, 


Chicago, red rosin 
in half ton lots, 50c. 


GARDEN TooLs.—Retailers are beginning to place 
orders for garden tools for next season, at prices some- 
what higher than were asked a year ago. The demand 
in this territory was exceptionally heavy this season, 
and as deliveries were in many cases slow both jobbers 
and retailers are well sold out. The demand for the 
coming year is expected to be fully up to that of this 
season, and orders are fairly heavy. Retail sales are 
about normal for the time of year. 

Manure forks, best grade long handled, four tines, with 
plain ferule, $9 per doz.; with strap ferule, $10 per doz. ; five- 
tine forks, plain ferule, $11.60 per doz.; strap ferule, $12.50 

r doz.; long handled, six-tine’ forks, with plain’ ferule, 
R13. 40 per doz.; strap ferule, $14.35 per doz.; No. 2 Green- 
leaf spading shovels, $9.75 per doz.; Midlothian seconds, $9 
per doz.; best grade, four-tine spading forks, $9.90 per doz. ; 
cheaper grade, $7.25 per doz.; malleable rakes, 14-in., $3.40 
per doz.; steel bow rakes, 14-in., $6.05 per doz.; wire lawn 
rakes, 24 teeth, $5.50 per doz.; wood lawn rakes, 20 teeth, 
$3.75 per doz.; standard garden hoes. best grade, $8.25 

~ doz.; cheap hoes and riveted handles, $3.10 per doz.: 

dies’ hoes, $4.80 per doz. 

STEEL SHEETS.—The steel sheet market has eased up 
to some extent, owing to the fact that some of the 
Government’s requirements, particularly that for army 
field stoves, have been cared for. Jobbers have in most 
cases advanced prices to conform more nearly with 
prices of the makers. 

We quote from jobbers’ stocks, f.0.b. Chicago, 28-gage 
galvanized sheets, $11 to $11.50 per 100 Ib.; 28-gage black 
sheets, $9 to $10 per 100 lb.: No. 10 blue annealed, $9.50 to 
$10 per 100 Ib. 

PLATEs.—A much larger volume of business in plates 
could be done if the mills were in position to accept the 
orders. Some of them are entirely out of the market, 
except in the matter of Government orders, and very few 
of the others are taking on any quantity of new orders. 
It is reported that the Government has placed an em- 
bargo on plates, and where licenses have been issued 
to ship makers have had difficulty in obtaining permis- 
sion to export plates, shapes and bars to Japan. Job- 
bing prices are unchanged. 
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We quote to retailers, f.o.b. Chicago, plates at $8 per 


100 Ib. 

Fites.—Sales of files to the smaller carpenters and 
contractors have fallen off heavily, due to the decrease 
in building operations. This decrease in sales is, how- 
ever, more than made up in the demand from mechan- 
ics and from factory sources. Jobbers’ prices to retail- 
ers, f.o.b. Chicago, are as follows: 

Nicholson files, 50-10- -2%; New American, 60-7%; 
50-10-5; Black Diamond, 50-10 

NUTS AND Beane~-Rishere of nuts and bolts report 
a decided falling off in orders, but this fact is causing 
no uneasiness in view of the great quantity of back 
orders on their books. It appears to indicate a general 
tendency on the part of the consumers to await develop- 
ments. Retail sales are reported to be about normal in 
this section, and stocks are in fair shape. Prices are 
same as at last report. 

We quote to retailers, f.o.b. Chicago, from jobbers’ stocks, 
as follows: Machine bolts, up to % x 4 in., 40-10 per cent dis- 
count ; larger sizes, 30 per cent discount ; carriage bolts, up to 
% x 6 in., 40 per cent discount; larger sizes, oe per cent dis- 
count; hot pressed nuts, square, $2.60, and hexagon, $2.60 off 
per 100 lb. Lag screws, 45 per cent discount. 

Bars.—Mild steel bars continue to be as scarce as 
ever, and the only open quotations are very high. 
Many makers of agricultural implements would be more 
than willing to purchase if the mills would accept their 
orders, as not all in this industry are fully covered. 
Most manufacturers, however, are inclined to go slow, 
especially in buying into next year. Jobbing stocks are 
comparatively low. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Soft steel bars, $4.50 per 100 lb.; bar iron, from $4.50 to $5 
per 100 Ib. 

Wire.—Under restrictions imposed by the leading 
producer, new business is gradually growing lighter, 
and unfilled orders fewer, this being the object sought. 
Specifications against contracts are lively. It is asserted 
in some places that consumers are getting all they need 
in the way of wire products, and that jobbers and 
retailers are receiving enough to carry on their busi- 
ness. As a matter of fact, however, jobbers are busy 
cutting down orders, and many retailers are having 
great difficulty in keeping up their stocks. There is 
still a wide variance in prices. 

We quote from local jobbers’ stocks, f.o.b. Chicago: Smooth 
annealed wire, 6 to 9 gage, $3.90 to $4.45 per 100 Ib.; gal- 
vanized, $4.60 to $5.15 per 100 Ib. 

Ropre.—There is very little change in the rope situa- 
tion. Fiber of the quality required in a good grade of 
manila rope is very hard to obtain, and shipments are 
slow. The demand for rope is very heavy, particularly 
for the 4-in. and 5/16-in. Manila, which is being used 
extensively for tent ropes. Prices are same as at last 
report. 

We quote to retailers, f.o.b. Chicago, as follows: No. 1 
Manila rope, 31%c. per Ib. base; No. 2 Manila rope, 30%c. 
per lb. base; No. 3 Manila rope, sere, per lb. base. Sisal 
rope, subject to stock on hand, No. 1, 22%c. per Ib.; No. 2, 
20%c. per Ib. 

Screws.—The situation in regard to wood screws is 
practically the same as for some time past, and prices 
are unchanged. The demand is well around normal, 
and stocks of both jobbers and retailers are in fair 
condition. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Flat head, bright screws, 70-10-10; round head blued, 65- 10- 
10; flat head brass, 4244-10-5; round head brass, 40- i0-5. 

BINDER TWINE.—Retailers report heavy sales of 
binder twine in excess of those for several years past. 
Second orders are now coming to the jobbers, and job- 
bing stocks are for the most part very low. Indications 
are that over one-third more twine will be sold in this 
territory this year than was disposed of last season. 
We quote as follows: 

To dealers, f.o.b. Chicago, sisal twine, 19%4c. per lb.; stand- 
ard sizal, 19\c. per lb.; 550 ft. Manila tw ne, 19%c. per Ib. ; 
600 ft. Manila twine, 20\e. per Ib.; ft. special Manila 
twine, 21c. per Ib.; 650 ft. pure Manila twine, 21%c. per Ib. 
These prices are subject to a discount of \%e. per Ib. in 
10,000-lb. lots, and 4c. per Ib. on carload lots. 

WrapPine Paper.—There is no change in the wrap- 
ping paper situation and prices are same as at last 
report. Deliveries from the mills are slow, but jobbers 
have fair stocks. Sales are about normal, with the 
heaviest demand from the country towns and the 
smaller manufacturing cities. 


Disston, 
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We quote krafts, wrapping paper, 12c. per lb.; express 


wrapping paper, 944c. per Ib. 

Bars WirRE.—Barb wire continues to sell heavily, the 
demand from the farmers being much greater than had 
been expected early in the season. The mills are tied up 
with Government orders, and are reported to be selling 
very little to domestic users. There is still a wide 
variation in the prices quoted by the leading maker and 
the various independent companies. This naturally 
causes the jobbing prices to vary somewhat. Most 
jobbers are, however, selling on the basis of the quo- 
tations issued by the American Steel & Wire Company. 

We re from jobbers’ stocks, f.o.b. Chicago, as follows: 
Painted barb wire, in less than carload lots, $4.10 to $4.65 
per 100 Ib.; galvanized, $4.80 to $5.35 per 100 Ib. 

Wuirte Leap.—White lead sales are below those of a 
year ago, but are still reported to be very fair. Jobbing 
stocks are in good condition, and prices are well main- 
tained. 

We quote from jobbers’ stocks, f.o.b. Chicago, 
white lead, in 100-1b. lots, $13.25 per 100 Ib. 

EAVES TROUGH AND GUTTER Pipe.—Although sales of 
eaves trough and gutter pipe are much lighter than for 
a similar period of last year, they are still heavy 
enough to cause jobbers difficulty in keeping up stocks. 
Naturally deliveries from the mills are slow, as is 
the case with reference to all galvanized products. 
Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
26-gage eaves trough, 5-in., $9.50 per 100 ft.; 29-gage, $7.60 
per 100 ft.; 3-in. conductor pipe, 26-gage, $11 per 100 ft.; 
29-gage, $8.25 per 100 ft. 

SasH WEIGHTS.—The demand for sash weights is 
comparatively light, due to the lack of speculative 
building. Nevertheless, sash weights are very difficult 
to obtain, and jobbers’ stocks are much below normal. 
Prices are unchanged, but are firmly maintained. 
Orders for large quantities would only be accepted on 
specifications. 

We quote from jobbers’ stocks, f.o.b. Chicago, in ton lots, 
sash weights, $40 per ton; in smaller lots, $41 per ton. 

GARDEN Hose.—Retail sales of garden hose have been 
much heavier during the past two weeks, since the 
advent of hot weather. Jobbers also report an increase 
in orders. Sales for the entire season will probably fall 
below those of last year. 

We quote from jobbers’ stocks, f.o.b. Chicago, %-in., 3-ply 
hose, not guaranteed, at 6%c. per ft.; 5-ply %-in., guaranteed 
hose at 8%%c. per ft.; 7-ply %-in. guaranteed hose, 11\c. 
per ft.; %-in. cotton covered hose at 7c. per ft. 

Wire Nai.ts.—There is little if any change in the 
nail situation, although the majority. of the jobbers 
are now quoting on the basis of the American Steel & 
Wire Company’s price of $3.20 f.o.b. Pittsburgh. Job- 
bers are still limiting orders to 10 kegs or less, and are 
finding it very difficult to keep up their stocks. Cut 
nails are also showing a pronounced scarcity, although 
the sales of this type of nail are mainly confined to the 
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South and parts of the West. Prices are still as at 
last report. 

We quote from local jobbers’ stocks, f.o.b. Chicago, as fol- 
lows: Common wire nails, $3.95 to $4.50 per keg base ; coated 
nails from $3.95 to $4.50 per keg base; steel cut nails, $4.75 
per keg base; iron cut nails, $5 per keg base. Cement- 
coated nails, $4.25 per keg base. 

Pou.ttry NETTING.—Poultry netting sales are com- 
paratively light, and the high price of feed is said to 
be working toward lighter sales, through the cutting 
down of poultry flocks. Both jobbing and retail stocks 
are light, as heavy sales were not expected this season 
on account of prices. 

We quote to retailers f.o.b. Chicago, poultry netting gal- 
vanized before weaving, 70-20-10 per cent discount; gal- 
vanized after weaving, 70-10-2% per cent discount. 

Wire CLotH.—Sales of wire cloth have grown very 
perceptibly during the past two weeks, due to the coming 
of warmer weather. The cool weather kept down the 
fly pest for some time, and this fact, coupled with the 
heavy decrease in building operations, will make the 
wire cloth sales for the season much below those of last 
year. Retail stocks are for the most part light, and 
many dealers are entirely out of the more common sizes. 

Galvanized 
45 per 100 sq. ft. 
80 per 100 sq. ft. 
35 per 100 sq. ft. 

4.25 per 100 sq. ft. 

GLass.—Glass prices are unchanged, and will prob- 
ably remain at present quotations until the furnaces 
resume operations in the fall. 

Both jobbing and retail stocks are comparatively 
light, and as there is no surplus of glass prices will 
probably go higher at that time. 

We quote from jobbers’ stocks as follows:  ¢ strength 
A, first 3 brackets to 40-in., 86 per cent off; all sizes over 
40 in., 85 per cent off; all sizes of double strength AA, 86 per 
cent off. 

PAINT.—Paint sales are only fair, being much lighter 
than last year in this locality. This is due largely to 
the fact that there is much less building going on. 
Prices are unchanged. 


$ 


9 
2. 
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No. 1 house paint, $2.80 per gal.; second grade, $2.25 per 
gal.; third grade, $1.50 per gal. 

O1ts.—Wholesale prices for single barrel lots of oil, 
f.o.b. Chicago, are as follows: 

Perfection kerosene, in iron barrels, 8%c. per gal.; head- 
light, 175 test, llc. per gal.; gasoline, 20c. per gal.; naphtha, 


19%4c. per gal. ; turpentine, 46c. per gal.; denatured alcohol, 
$1.10 per gal. ; wood alcohol, $1.25 per gal. 


LINSEED O1L.—Linseed oil is again on the up-grade, 
having taken an advance of 6c. per gal. during the past 
week. The advance is said to be due to more definite 
reports on the crop situation, and manufacturers pre- 
dict still further advances in the near future. In fact, 
another advance of 5c. per gal. is reported on the way, 
and liable to be announced at any time. 


We quote f.o.b. Chicago, to retailers, strictly pure, old 
process linseed oil, in carload lots, raw, $1.15 per gal.; boiled, 
$1.16 per gal.; in single barrel lots raw, $1.20 per gal. ; boiled, 
$1.21 per gal. 


PITTSBURGH 


Office of HARDWARE AGB, 
Pittsburgh, Aug. 27, 1917. 


W HILE the Government has not as yet fixed prices 

" Which it is going to pay for steel products, it is 
going along steadily placing orders on which prices 
will be fixed later, or just as soon as the Federal Trade 
Commission has completed its task of making up cost 
sheets of the leading manufacturers of steel, In the 
meantime, domestic consumers of iron and steel prod- 
ucts are letting the market severely alone, new buying 
being very light, and in sharp contrast to the heavy 
volume of new business being placed some time ago. 
The inquiry as to the costs of making steel is taking 
longer to make than expected, but already there are 
signs of a more favorable attitude at Washington, and 
it is believed that the prices to be finally fixed by the 
Government on its purchases of iron and steel will be 
more favorable than at first expected. The Government 
will also fix prices on the steel that the Allies will buy, 


and these will probably be the same as our own Govern- 
ment will pay. 

Conditions in the hardware trade show no material 
change over those given in these reports for several 
weeks past, There is not the same anxiety being shown 
by jobbers and retailers to accumulate stocks of goods, 
but, on the contrary, there is some anxiety being shown 
to work off some stocks of goods that are fairly heavy, 
in the belief that prices may possibly be lower in the 
near future. Some jobbers and retailers are not dis- 
posed to buy goods very heavily for next spring’s de- 
livery, the belief being pretty strong that definite peace 
may come, and if this should happen, prices on every- 
thing are bound to show more or less of a decline. Once 
peace is declared there will have to be a speedy read- 
justment in prices to a much lower basis. Retail hard- 
ware dealers are going to watch the situation very 
closely over the next two or three months. 


Wire Naits.—The Government has again been a 
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buyer of wire nails, dividing an order of 25,000 kegs, 
of which the American Steel & Wire Company took 
half and the independent mills the remainder. The 
Government also placed about 5000 kegs of wire nails 
with the American Steel & Wire Company for auxiliary 
camps along the Great Lakes. The Government fur- 
ther bought about 8000 tons of wire rope, and will 
probably purchase in the near future about 16,000 tons 
more. None of the independent mills has made any 
reduction in prices on wire nails and wire, still selling 
these products to regular customers on a basis of $4 
per keg for wire nails and $4.05 per 100 lb. for bright 
basic wire, these prices being $16 per ton higher than 
those being charged by the American Steel & Wire 
Company. The domestic demand for wire nails is dull, 
the trade holding off placing orders until it knows 
definitely what the Government i3 going to do in the 
matter of fixing steel prices. The American Steel & 
Wire Company has not made any change in its prices 
on wire nails and wire, still taking care of its trade on 
the basis of $3.20 for wire nails and $3.25 for bright 
basic wire. Independent mills quote: 

Wire nails, $4 base per keg; galvanized, 1 in. and longer, 
including large-head barb roofing nails, taking an advance 
over this price of $2, and shorter than 1 in., S050 Bright 
basic wire is $4.05 per 100 lb.; annealed fence sa Nos. 6 
to 9, $3.95; galvanized wire, $4.65; galvanized barb wire 
and fence staples, $4.85; painted barb wire, $4.15; polished 
fence staples, $4.15; cement-coated nails, $3.90 base, these 
prices being subject to the usual advances for the smaller 
trade, all f.o.b. Pittsburgh, freight added to point of ra 4 
terms 60 days net, less 2 per cent off for cash in 10 yo 
Discounts on woven-wire fencing are 43 per cent off list 
carload lots, 42 per cent off for 1000-rod lots, and 41 per 
cent off for small lots, f.o.b. Pittsburgh. 

WINnpow GLass.—The Government is said to be in 
the market for considerable quantities of window glass, 
orders for which it will likely place in the near future. 
The new demand is quiet, as building operations all 
over the country are light, owing to the high costs of 
labor and building materials. Stocks held by jobbers 
are light, and some of them are not anxious to carry 
heavier stocks than they need to take care of their 
regular orders. Prices of window glass are unchanged 
as follows: 

Single thick, first three brackets, A quality, 84 and 3 per 
cent; single thick, first three brackets, H quality, 86 and 5 
per cent; single thick, larger than the first three brackets, 

A and B quality, 83 and 3 per cent, double thick, all sizes, 

4 re, 84 and 3 per cent, and double thick, all sizes, B 
quality, 86 and 3 per cent discount. 

Cut Naits.—Mills are still quoting $4.65 base, for 
cut nails, f.o.b. Pittsburgh, full freight added to point 
of delivery. The demand is heavy, and the Govern- 
ment is using a fair quantity of cut nails in some of its 
work. Retail hardware dealers are charging about $5 
per keg for cut nails in small lots from store. 

SHEETS.—The new demand for sheets of all grades 
from the Government is much heavier than it was ex- 
pected to be, and it is stated that in the near future 
direct and indirect Government orders will be placed 
for upwards of 100,000 tons of sheets of various grades 
to be used in building cantonments, and also in the 
equipment to be installed in them. The domestic de- 
mand for sheets has quieted down, and while prices are 
firm, they are no higher. 

Nos. 9 and 10 blue annealed sheets are ruling at 8.25c. to 
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8.50c., No. 28 Bessemer black 8.50c. to 9c. and No. 28 gal- 
vanized 10 to 10.50c. in carloads and larger lots to the large 
buyers. For small lots from store the usual advances over 
these prices are charged. 

TIN PLate.—Last week the Government placed an 
order for 50,000 boxes of bright plate, dividing the 
order between the American Sheet & Tin Plate Com- 
pany, which took about half, and the other mills. 
Some tin plate mills that formerly rolled only terne 
plate have installed equipment for turning out bright 
plate, and are now taking orders from the domestic 
trade for fairly prompt shipment. A sale of 10,000 
bexes of tin plate for export was made lately at $17.50 
per base box at mill. On current orders tin plate mills 
are charged from $12 to $14 per base box at mill, 
f.o.b. Pittsburgh. Last week the American Sheet & 
Tin Plate Company advanced prices on terne plate 
about $1 per base box, equal to $2 per package. The 
new prices now being quoted by the American Sheet & 
Tin Plate Company and other mil's on terne plate are 
as follows: 


8-lb. coating, 200 Ib., $18 a FF pocease ; 8-lb., coating, I. C., 
$16. 30; 12-Ib. coating, | 50; i5-Ib. coating, re 

.25; 20-lb. eqaues. I. om ‘sib a os-ib. Sy I. C., $20; 
30-lb. coating, I. $21; 55- lb. coating, C., $22; 40-lb. 
coating, I. C., $33 _e package, all f.o.b. Pittsburgh. freight 
added to point of delivery. 


IRON AND STEEL Bars.—The new demand for iron 
and steel bars is not as heavy as sometime ago, but 
prices are holding very firm. The Government has 
been buying heavily of steel bars, to be used in building 
cantonments and for other work. 


We quote steel bars, 4.75c. to 5c., and iron bars, 5c., 
f.o.b. at mill, these prices being for ‘carload lots to large 
buyers only. ‘Small lots of iron and steel bars from ware- 
— bring 5 to 5.50c., and in some cases up to 6c. for small 
ots 


NuTs AND BoLtts.—A general advance in prices on 
nuts and bolts has been expected for sometime, but has 
not yet taken place. The new demand is heavy and all 
the makers of nuts and bolts are from 8 to 10 weeks 
back in deliveries. Prices are very firm, but are not 
any higher, and it is believed have about reached the 
top. 


Discounts in effect for large buyers are as follows, de- 
livered in lots of 300 Ib. or nore, when the actual freight rate 
does not exc 20c. ioe 100 lb., terms 30 days net, or 1 per 
cent for cash in 10 d 

Carriage bolts, quant *olled thread, 40 per cent, small cut 
thread, 35 and 2% yy cent; large, 25 per cent. 

Machine bolts, h. p. nuts, small, rolled thread, 40 and 10 
per cent; small, — thread, 40 _ "cent ; large, 30 per cent. 

Machine bolts, ww 9 c. and t. nuts, small, 30 per cent; 
large, 20 per cent. It ends, h. p. nuts, 30 per cent; with 
c. p. nuts, 20 per cent. Lag screws (cone or Veimiet point), 
45 oa <— 

Nu ~ $2.10 off list, and nent. $1.90 off: 
+ | ‘blank Psst }0 off, and ind ta $1.70 nuts, c. 

sq. blank, $1.70 of, en Panped 2. oo off: hex. blank. 

$1. $0" off, and tapped, {-finished hex. nuts, 50 

re 10 a: cent. inished Sa case-hardened nuts, 50 and 
per cen 

Rivets, 7/16 in. diameter and smaller, 40 per cent. 


‘Rivets.—The Government is in the market for very 
large quantities of rivets, definite orders for which are 
likely to be placed in a short time. The domestic de- 
mand is only fair, nearly all customers being covered 
over remainder of this year. 


Prices on structural rivets for delivery up to Oct. 1 only 
are $5.25 per 100 lb., base, and on cone head boiler rivets 
$5.35 base, pee 100 Ib., f.0.b. Pittsburgh. Terms are 30 days 
net, or ono-ha alf of 1 per cent off for cash in 10 days. 


CINCINNATI 


Office of HARDWARE AGE, 
Cincinnati, Aug. 6, 1917. 
COMPARISON with conditions existing this time 
last year is interesting. One change that is notice- 


A 


able is the ability of manufacturers to make more 
prompt shipments on practically all kinds of hardware 


and mill supply goods. A notable exception is granite 
ware that is both high in price and hard to obtain. As 
far as the mill supply line is concerned, dealers last 
year were compelled to order only small quantities and 
frequently their requisitions were cut in half by the 
manufacturer, thus causing a great deal of complaint 
from different sources. This situation was worse two 
years ago, and it is somewhat of a pleasant surprise to 
dealers to find shipments coming forward now at a 
fairly satisfactory rate. 


The retail business both in the city and in the country 
has fallen off considerably due to the extreme hot 
weather, which acts as a deterrent factor in widely dif- 
ferent ways with city and country merchants. In the 
city the weather caused a partial suspension of activity 
in a number of manufacturing plants and naturally also 
acted toward cutting off the household trade. In the 
country the farmers took advantage of the open weather © 
to cultivate their crops and had no time to make pur- 
chases of any kind except those of a most urgent 
nature. 

Hardware dealers handling mill supplies are taking 
keen interest in small machine specialties and lately a 
number of them have been interested in selling portable 
electric drilling and grinding machines. The fast in- 
creasing use of these tools, together with their com- 
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paratively low costs, makes the line a very attractive 
_one and also one that can be easily handled. 

WIRE AND WIRE Goops.—The jobbers’ price of wire 
nails is around $3.90 per keg base, and barb wire is $5 
per 100 lb. Very little business is reported and it is 
probable that the past week was one of the quietest for 
both jobber and retailer during the present year. Wire 
screen cloth is unchanged at $2 per 100 sq. ft. 

Screws.—The general let-up in the demand for all 
kinds of screws is reported with the exception of ma- 
chine screws that are in constant demand by makers of 
machine tools and other metal-working machinery. We 
quote cap screws at 40 per cent discount; set screws, 
45 per cent discount, and wood screws at 70 and 10 
per cent off list. 

Hacksaws.—Dealers report that they are not now 
embarrassed by delayed shipments from the manufac- 
turers or jobbers, and also stated that the demand is 
fairly good, although below the record of thirty days 
ago. The jobbers’ discount is unchanged at 10 per cent 
from list. 

StovE BoLts.—Some improvement is noted, but this 
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particular branch of the business is so limited that it 
cannot well be reported from week to week, showing the 
general average as it should be. The discount is 60 and 
10 per cent from list. 

Rivets.—Rivets are in good demand and the price has 
been advanced making the present wholesale quotation 
30 per cent from list. The jobbers state that they are 
able to get shipments from the mills on time. 

Fites.—There was only a desultory call for files last 
week and most of the small orders received were from 
the smaller jobbing machine shops. The discount is 
unchanged at 50 and 10 per cent off list. 

Twist Dritits.—The regular run of orders reported 
by both jobbers and manufacturers’ representatives 
shows some improvement, but as a rule the shops are 
slow in buying stocks very far ahead. The discount is 
30 per cent from list. 

HAND Taps.—The demand is keeping up fairly well 
and it is no trouble to get the advanced price which is 
now 45 per cent from list. Machine tool tabs up to 
No. 12 are quoted at 65 per cent discount and No. 14 
and larger 45 per cent. 


BOSTON 


Office of HARDWARE AGE, 
Boston, Aug. 4, 1917. 

HILE trade is far better than usual, there is some 

evidence that the usual summer lull in business 
is affecting sales. In all the history of the trade there 
has never been a time when the demand for various lines 
has been so spotty as now. This is in large degree due 
to military activities. One Newport, R. I., dealer 
scoured the Boston market during the week in behalf 
of a wealthy society woman to secure 4000 pocket 
knives and 3000 small scissors for a donation to the 
military and naval forces. The order was filled after 
much effort and the result was to strip the local market 
of these items. Another successful Newport enterprise 
carried out between sunset and sunrise, through the 
active co-operation of Boston dealers summoned by tele- 
phone from their homes, and in one case from an enjoy- 
able celebration, was the filling of an order for many 
hundred of dollars’ worth of tools and engine room 
supplies for a steamer that was to sail the following 
noon. Such instances, by no means rare, show how 
peculiar are the drafts upon jobbers and dealers’ stocks 
these days. 

The wire nail situation in New England seems a little 
peculiar when compared with the reports from other 
sections as the distributors are practically a unit in 
quoting at $4 a keg from jobbers’ stocks even though a 
part of the supply comes from independent producers. 
It is doubtful if this position can be long maintained 
unless the independents reduce their prices or the 
American Steel & Wire Company makes a larger allot- 
ment to this section. Both stocks of wire and cut nails 
continue greatly depleted and jobbers are constrained 
to cut down on a large proportion of the orders tendered 
them. 

The manufacturers, jobbers and retailers will feel 
the effects of the draft and the ordering away of the 
National Guard regiments severely. This is particularly 
true in New England, where the percentage of aliens 
runs very high—39 per cent in Connecticut, for instance 
—and causes the burden thrown upon American citi- 
zens to assume a proportion far greater than in any 
other section of the country. It is reported that in 
New Britain, Conn., one of the greatest hardware cen- 
ters, at least two of the larger plants employ 3000 
aliens each. It can be readily seen that the skilled 
workers in such a city must furnish far more than 
their share toward the National army. 

Price advances have been few and opinions are 
divided as to whether the peak of prices has been 
reduced. The majority believe, however, that the Gov- 
ernment will take no steps to control the prices of 
finished goods and that further advances will soon be 
again the order of the day. 


There is a distinct lessening in the demand for car- 
penters’ and other structural workers’ tools, due to the 
decreased building program. Sales of wire cloth, gar- 
den hose and similar seasonal goods are less than 
normal, the high price doubtless having some effect. 
There is a distinct inclination on the part of dealers 
to refrain from ordering goods for next year because of 
the great price uncertainty. Most retailers have about 
decided to take a chance on both prices and supply, 
although even in this attitude there is a sharp differ- 
ence of opinion. There are so few straws to show which 
way the wind is to blow that each person must 
necessarily make his individual decision as to his course 
of action. 

Advances of the week have been: Wood measures, 
15 per cent; wood rat-traps, 10 per cent; letter boxes, 
7% to 10 per cent; Millers Falls Ford bits and augers, 
20 per cent; Kimball’s metal polish, 10 per cent; White 
Mountain freezers, 25 to 30 per cent; American Chain 
Company’s halter and similar chains, about 10 per cent; 
Pearl wire cloth, 25c. per foot. 


Wire NaiLs.—The wire nail situation remains un- 
changed. Stocks are much depleted and receipts no 
better. Distributors are necessarily compelled to use 
their best judgment in filling orders and cut down some 
orders remorselessly in their endeavor to serve all their 
regular customers equitably. 


No quotations are made for mill Gelivery. From jobbers” 


stocks we quote $4 a keg, base. 

Cut Naits.—The condition of cut nail stocks shows 
no improvement; if there is any change it is toward 
further depletion. We quote cut nails from store, base, 
$5.60; from mill in less than carload lots, $5.30. 


hens —The demand for files is about normal. 


2 ae from jobbers’ stocks: Nicholson and Black Dia- 
ane les, 50 and 10 per cent discount; Arcade, Great West- 
ern and similar brands, 60 and 7% per cent. 


WirE CLotH.—The demand for wire cloth is less than 
normal, and most stocks are in quite good shape. 

We quote from jobbers’ stocks: 12 mesh black, $2.25; 14 
mesh black, $2.75; 12 mesh galvanized, $2.95; 14 mesh 
galvanized, $3.35. 

Hack Saws.—We quote from jobbers’ stocks in lots 
of one gross or over, 15 per cent discount. 


STEEL.—New England continues to suffer from a 
shortage of steel stocks and there is little chance of 
any betterment of the situation for a long time to come. 


We quote from jobbers’ stocks Soft steel, flat bars, 
bands, stock lengths, base, 100 Ib., $5. 50; rounds and uares, 
1%-in. and under, $5.50; rounds and squares, 2-in. and over, 
$6; angles and channels, 3-in. and under base, 100 Ib., $5.50; 
tees under 3 in., $5.75; tees, 3 in. and over, $7. American 
calking steel, full bundles, base, 100 Ib., $6.75; broken 
bundles, $7.25. 
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TWIN CITIES 


Minneapolis and St. Paul, 
Aug. 4, 1917 

REPORTS all indicate a very quiet period in the con- 

duct of trade. City business is especially quiet 
from jobber to retailer; sales are very light and only 
for “fill-ins” to keep stocks assorted. Jobbers’ trade 
in the country appears somewhat better; the country 
dealers are receiving more encouragement for their 
clientele at the present time in the way of sales. The 
draft is working havoc with business institutions of all 
kinds, although the work of elimination goes forward 
slowly, and some are finding after all these weeks of 
waiting they are not to be taken. So many are claim- 
ing exemption that others are being summoned and the 
total effect is to force all other matters to a secondary 
place in the public’s interest in favor of the draft. After 
this work is completed, business institutions can pull 
themselves together and expect better trade than for 
some time past. There is bound to be money to spend 
with all the crops which are maturing, at a high price, 
and at least a part of the war loan money in circula- 
tion. And that means hardware sales as well as cloth- 
ing and provisions. 

Naits.—The supply with wholesalers has improved 
slightly though consumption is small and receipts from 
the mills are steady though light. Sales from the jobber 
to retailer are no better, the retailer buying only what 
he gy needs. Retail sales are still slow. 

rT from local jobbers’ stocks: Standard wire nails 
at 32 10 base with regular advances for size and galvanizing, 
and coated wire nails at $4.10 base. 

Braps.—Jobbers’ supply of brads in the smaller sizes 
has not improved. Mills are not attempting, with few 
exceptions, to produce this class of goods in quantities. 
Price shows no change. 


We quote from local jobbers’ stocks: Brads at 70 per cent 


discount from standard lists. 

Wire.—City trade is slow on this class of goods. 
Jobbers report a satisfactory amount of sales with 
their country trade. Retail sales are still slow. 

We quote from local jobbers’ stocks: Galvanized Glidden 
cattle wire at $3.96 per 80-rod spool; galvanized Glidden hog 
wire at $4.12 per 80-rod spool; painted Glidden cattle wire 
at $3.41 per 80-rod spool; painted Glidden hog wire at $3.55 
per 80-rod spool; No. 9 black annealed smooth wire at $4.05 
per 100 Ib., and No. 9 galvanized smooth wire at $4.75 per 
100 Ib. 

STaPLes.—The market in all phases is still quiet 
= Price remains unchanged. 

ty from local jobbers’ stocks: Polished fence staples 
at Wes 25 per cwt.; galvanized fence staples at $4.95 per cwt., 
and galvanised poultry netting staples at $6 per cwt. 

Wire Ciotu.—Local jobbing price is unchanged 
though some manufacturers of the finer grades of 
cloth in the galvanizing process have announced a slight 
advance. Sales are still below what they should be. 

We quote from local jobbers’ stocks: 12 mesh black painted 
wire cloth at $2 per 100 sq. ft.; 12 mesh galvanized wire 
cloth at $2.50 per 100 sq. ft., and 14 mesh bronze wire cloth 
at $10 per 100 sq. ft. 


SHEETS.—This item shows a slight advance over last 
week’s quotation. Sales in the cities are slow and 
jobbing stocks are badly broken. 


We quote from local jobbers’ stocks: Black sheets at 
$10.25 per cwt., base and galvanized sheets at $11.75 per 
ewt. base. 


T1in.—No change has been made in price though fur- 
ther advances may be expected. Sales are below normal. 

We quote from local jobbers’ stocks: 20 x 28 IC 8-Ib. coat- 
ing tin at $18.75 per box, and 20 x 28 bright 8-lb. coating 
tin at $27 per box. 

Bo.tts.—A slight advance on bolts has been made. 
Stocks are in fair condition and sales are somewhat 
slow. 


We quote from local jobbers’ stocks: Small machine bolts 
at 40-5 per cent discount; large machine bolts at 25 per 
cent; small carriage at 30-10 per cent; large carriage at 20 
per cent; lag screws at 40 per cent, and stove bolts at 50-10 
per cent from standard lists 


Screws.—Market is steady at last quotation and sales 
are light, except to factories and mills. Jobbing stocks 
are still in good shape considering the slowness of the 
mills in making shipments. 

We quote from local jobbers’ stocks: Flat head bright 
wood screws at 70-10 per cent; round head blued screws at 


65-10 per cent; flat head brass wood screws at 42% per cent; 
round head brass screws at 40 per cent from standard lists. 


WHEELBARROWS.—Price is the same as quoted last 
report, although some of the better grades show fur- 
ther advances. Sales are slightly improved, on the 
regular contractors’ wheelbarrow. 

We quote from local jvobers’ stocks: Stave tray nailed 


wheelbarrows at about $25 per doz. net, and bolted at $27 
per doz. net. 


Rope.—This item is unusually stable as to price 
lately, evidently having gone as high as possible for the 
present. Supply of fiber is no better and the only 
thing probably keeping the price from mounting is the 
smal] demand. 


We quote from local jobbers’ stocks: Best grade Manila 
rope at 31%c. per lb. base and best grade sisal at 22%c. 
per Ib. base. 


GuLass.—Despite the fact that practically no glass is 
being made, especially at the hand factories, the price 
remains at old level. With the opening of the new sea- 
son higher prices may be expected. Call now is very 
light. 

We quote from local jobbers’ stocks: Single strength A 
grade glass first three brackets at 87 per cent; remainder at 


85 per cent, and double strength grade glass at 85 per cent 
from standard lists. 


O1L.—Linseed oil shows a five cent advance and some- 
what better sales, both jobbing and retail. 


Loy from local jobbers’ stocks: Boiled linseed oil, 
mm.) ots, $1.16 per gal. and raw oil, barrel lots, at 
$1.15 per gal. 


TURPENTINE.—Slight fluctuations in price finally left 
this commodity at the price quoted last week. Sales 
are slightly better. 

We quote from local jobbers’ 
lots, at 47c. per gal. 

Wuite Leap.—No change shows on this item though 
sales have slightly improved. 


We quote from local jobbers’ stocks: White lead at $13.13 
pet cwt. in hundred pound kegs, with the usual differentials 
for quantity. 

DENATURED ALCOHOL.—The price is steady and sales 
are still somewhat quiet. No change in either con- 
dition is apprehended. 


stocks: Turpentine, barrel 


uote from local jobbers’ stocks: Denatured alcohol, 


ae...) oN at $1.10 per gal. 

MIxepD PaINnts.—Sales are somewhat better on the 
average than for the past week or more. Price re- 
mains at last quotations with the same differences be- 
tween various brands of the leading makes. 


Mixed paints regular 


We quote from local jobbers’ stocks: 
in 1 gal. lots. 


colors at from $2.50 to $2.75 per gal., 

So_prr.—Price has strengthened and sales still hold 
light. Lack of constructive work holds back sales on 
this and galvanized products. 


We quote from local jobbers’ stocks: 
solder at 45c. per Ib 


Eaves TROUGH AND CoNnpuUCTOR PIPE.—Price is steady. 
Stocks with jobbers are light and retailers are not buy- 
ing heavily at present. 


Strictly half and half 


We quote from local jobbers’ stocks: Galvanized eave 
trough at 50-10 per cent and galvanized conductor pipe at 
45-214 per cent from standard lists. 

ELBows.—Galvanized elbows follow closely the above 
items in sales. No change has been made in price. 


We quote from local jobbers’ stocks: Galvanized elbows 
at 60-10 per cent from standard lists. 
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Economy Prompts the use of 


Stanley Sherardizing 


For purposes of economy you should now urge your trade 
to use STANLEY Sherardizing wherever rust-proof build- 
ers’ hardware is required. 


The war has created an abnormal demand for brass and 
bronze, the usual material from which rust-proof builders’ 
hardware was made. After thorough tests it has been found, 
however, that STANLEY Sherardizing, a rust preventing 
process especially adapted by THE STANLEY WORKS to 
wrought steel builders’ hardware, may be substituted satis- 
factorily for brass or bronze products. 


A butt or bolt which has been STANLEY Sherardized 
may be electro plated and finished in old copper, dull brass 
or any other standard STANLEY finish, so that the finished 
product has an appearance that compares most favorably 
with that of the same article made of brass or bronze. 


The price of STANLEY Sherardized and plated steel 
goods are substantially less than the price of similar prod- 
ucts made from the more expensive metals. 


The next time you are figuring on builders’ hardware try 
out some STANLEY Sherardized and plated products. It 
would not be worth our while to call it to your attention un- 
less we were confident that your trial will prove satisfac- 
tory to you in every way. 


cgi os Chicago 
wise || line \Wourlks, >t 


New Britain, Conn., U. S. A. 


See our Advertisement on “Box Strapping’ in this issue 














NEW GOODS AND NOVELTIES 


Products Being Placed on the Market 
by Hardware Manufacturers 


“Su perior”’ Mop Wringer 


The MacLeod Mfg. Company, Chi- 
cago, Ill., has recently placed on the 
market the “Superior” mop wringer, 
No. 2, which the company states is 
large enough to hold any pail up to 
14 qt., and is constructed with excep- 
tionally large maple rolls, 2% in. x 
12% in., designed to wring the largest 
mop with ease. 

The journals of this wringer are 
made, it is said, with cold-rolled steel 
bushings to prevent them from wear- 
ing or cutting off. 

The company states that only the 


“Superior” mop wringer 


best materials are used in the manu- 
facture of these wringers, which 
weigh 200 lb. per doz. and sell for 
$40 in dozen lots. This price does 
not include the bucket. 


Wour New Oscillator 
Vacuum Washers 


The Kiel Mfg. Company, Albert 
Lex, Minn., has recently placed on the 
market four new model oscillator 
vacuum washers, which are said to be 
substantially and attractively de- 
signed. 

Mode! No. 50 is an electric washer 
with gearings, belt wheel and motor 
underneath the tub mounted in an 
angle iron frame. There are no other 
devices bolted to the bottom of the 
tub, besides those just mentioned. The 
washer is equipped with a swinging 
ringer, which is driven by patented 
flexible gears. 

Model No. 50 has a capacity for 
washing ten sheets and is equipped 
with an adjustable dasher making it 
possible, it is said, to wash the small- 
est amount of clothes with just a dish- 
pan full of water. This feature, it is 
said, has proved exceptionally prac- 
tical for children’s clothes and stock- 
ings. 

The washing device the company 
says is made of the best Southern 
cypress, constructed with ten rods 
which are threaded on both ends so 
as to evenly take up all shrinkage. 
It is said that the tub cannot collapse 
irrespective of how dried out it may 
become. 

The Model 35 washer works by en- 
gine power and operates the same as 


Model No. 20 combination hand and 
power engine washer 
Model No. 50, without motor and with 
a flat belt wheel. 

The Model No. 10 washer works by 
hand power and has an entirely new 
feature, it is said, in the swinging 
wringer bracket or standard on which 
any hand wringer may be clamped 
and swung in three different posi- 
tions, doing away with the necessity 
of changing the wringer from ma- 
chine to tub, etc. This method lifts 
the burden of hand wringing. 

The Model No. 20 washer is a com- 
bination hand and power engine which 
operates the same as Model No. 10, 
except that it has a gear shift or idle 


Model No. 50 electric washer with 
swinging wringer 


pulley. The company will send illus- 
trated descriptive matter and prices 
to dealers upon request. 


THE FALLS RIveT COMPANY, KENT, 
Ohio, has purchased the plant and 
business of the Kent Machine Com- 
pany, Kent, and has reorganized the 
latter, with the following officers: M. 
G. Garrison, president; W. S. Kent, 
vice-president; Roy H. Smith, treas- 
urer; Myles E. Ewing, secretary. The 
business of the Kent Machine Com- 
pany will be operated separately from 
the Falls Rivet Company. Exten- 
sions and improvements are being 
made in the foundry and machine 
shop of the Kent company. 
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New Cast Aluminum 
Sauce-Pan 


The Wagner Mfg. Company, Sid- 
ney, Ohio, has recently placed on the 
market the “Paul Revere” saucepan, 
which has been very attractively de- 
signed in cast aluminum. 

The top of this saucepan has been 
shaped with a small opening to per- 
mit the contents to boil rapidly and 
then to cool off slowly. The utensil 
is constructed with a long handle 
made of polished rubberoid. The re- 
tail price is $1.75 with cover; without 


New cast aluminum sauce-pan 


cover $1.50. Illustrated descriptive 
matter will be mailed to dealers upon 
request. 


“Retail Buying” 


Harper & Bros., Franklin Square, 
New York City, have recently pub- 
lished a practical book entitled “Re- 
tail Buying,” by Clifton C. Field, for- 
merly with Marshall Field & Co., Chi- 
eago, Ill.; James McCreery & Co., 
New York City, and recently an in- 
structor in merchandising at the Uni- 
versity of Wisconsin. 

This book provides a simple and 
readable explanation of what is best 
to-day in buying principles and prac- 
tice. The author has built around 
his own experience as a buyer and as 
a student and teacher of buying, and 
he has drawn upon the experience 
and investigations of successful mer- 
chandisers in every line of retailing. 
The book covers the subject briefly, 
concisely and completely. 

“Retail Buying” is divided into fif- 
teen chapters as follows: The Buyer 
and His Qualifications; Sources of 
Merchandise; Types of Merchandise; 
The Merchandising Plan; The Steps 
in Buying; Determining Qualities; 
Buying for Special Sales and Holi- 
days; Buying to Meet Competition; 
Determining Prices and Profits; The 
Turnover; The Inventories; Stock- 
keeping and Stock-recording; Instruc- 
tion to Sales People; Co-operation in 
Advertising and Display, and The 
Buyer as a Merchant. 

The book, which sells for $1.25, can 
be bought from the U. P. C. Book 
Company, Inc., 239 West Thirty-ninth 
Street, New York. 
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For nearly half a cen- 
tury R-W Barn Door 
Hangers have dominated 
their field. No progressive 
hardware dealer can afford 
to be without them. The 
line covers a complete va- 
riety of styles and sizes 
made to carry doors 


weighing 200 to 2,000 
pounds. 

Strong. Reliable. Bird-proof. 
Storm-proof. Adjustable aprons. 


Cannot jump the track nor break 
off in the wind. 


A unit of the famous R-W 


line. - 


Write for catalog. 


i 
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SAN FRANCISCO 
LOS ANGELES 


i 


CHICAGO 





Richards- Wilcox 
Barn Door Hangers 


As Standard 


as Nails 








RichardsWitcox Manufacturing (0 





Aurora, Iuuimois, USA. 


cmcaas Richards-Wilcox Canadian Co,Ltd.London Ont. 
“Ahanger for any door that slides™ 


PHILADELPHIA 

MINNEAPOLIS 
BOSTON — 
STLOUIS 
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Pressing Cloth and Iron- 
ing Pad 
The Ohio Home Specialty Mfg. 


Company, Columbus, Ohio, has re- 
cently placed on the market pressing 














Pressing cloth and ironing pad 


cloths which it is said prevent the 
iron from sticking to the cloth and 
enables the housewife to do her iron- 
ing with considerable ease. The press- 
ing cloths are made in two sizes, re- 
tailing at 25 and 50c. each. They are 
packed in individual boxes, 1 doz. 
boxes to a carton. 

The company also manufactures 
the Home ironing board pad and cover 
cloth. This pad, it is said, is made 
of cotton batting and placed in an en- 
velope of stout muslin. The cover 
cloth is made of a good quality mus- 
lin which stretches tightly over the 
pad. An elastic shirring holds the 
pad and cover cloth taut at the end of 
the board. The cover cloth and iron- 
ing pad are both furnished with laces 
and are made in 4, 4%, 5 and 5%4-ft. 
lengths. The cover cloth retails at 
30c. and the ironing pad retails at 60c. 
each. Illustrated descriptive matter 
will be mailed to dealers upon re- 
quest. 


New Royal Fryer 


The Royal Mfg. Company, 406 
Commerce Street, Philadelphia, Pa., 
has recently placed on the market its 
No. 15 fryer, which was especially 
designed for chefs, cooks, bakers, etc. 

The pan of the fryer, it is said, 
is made of seamless steel 15 in. diam- 
eter, 5 in. deep and with a 12-in: base 
for large orders of oysters, potatoes, 
croquettes, fish, crullers, ete. 














New Royal fryer 


The basket of this fryer, the com- 
pany advises, is made of a heavy 
mesh wire with feet on the bottom. 


When desired the basket can be set 
low on the patented uprights so as to 
drain back into the pan every particle 
of grease from the cooked food. 

The company will send to dealers 
upon request a catalog covering its 
line of fryers, grease pans, etc. 


A-No.-One Polish 


The A-No.-One Polish Company, 
Rochester, N. Y., has recently placed 
on the market a new polish which, 
the concern states, is especially bene- 
ficial for furniture, automobiles, 
pianos, woodwork, brass beds, enamel 
beds, chandeliers, linoleum, leather 
and leatherette. 

This polish, it is stated, may be 
easily applied by dampening a piece 
of cheesecloth with water, then satur- 
ating it with the polish, applying 
freely over the entire surface, and 
then wiping it lightly with a clean 
piece of cheesecloth. 

The company further states that 
the polish will bring out the original 
color of the paint and grain of the 
wood; it will also clean, polish and 





Furniture 
Automobiles 
Pianos 
Woodwork 
Brass Beds 
Enamel Beds 
Chandeliers 
Linolium 
Leather and 
Leatherette 


MANUFACTURED BY 
INTERNATIONAL POLISH CO. 
ROCHESTER, N. Y. 











The container of A-No.-One polish 


preserve the varnish on all polished 
surfaces in very quick time, without 
hard rubbing or shaking. 

The company guarantees entire sat- 
isfaction or money refunded. IIlus- 
trated descriptive matter will be mailed 
to dealers upon request. 


THE EverTITE LOCKNUT CORPORA- 
TION, New York City, has been incor- 
porated with a capital of $150,000 to 
manufacture lock nuts and similar 
specialties. G. F. Jebbet, A. F. Mc- 
Cabe and A. E. Moore, 37 Wall 
Street, are the incorporators. 
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+‘ Acme-Scriber” Carpen. 
ters’ Tool 


The Hollander Mfg. Company, 2618- 
2620 East Fifty-third Street, Cleve- 
land, Ohio, has recently purchased the 














*Acme-Scriber” carpenters’ tool 


entire business of the “Acme-Scriber” 
carpenters’ tool which the concern is 
now marketing at a price within the 
means of every carpenter. 

The company has added an im- 
provement to the tool which it is 
claimed will practically double the 
life of the tool and hence be of a 
greater service. They have also 
nickel plated the tool, making it non- | 
corrosive. The company will furnish 
prices to dealers upon request. 


Casting Reel 


The Enterprise -Mfg. Company, 
Akron, Ohio, has recently placed on 
the market the “Pflueger-Supreme” 
level winding anti-back-lash casting 
reel. 

It is said that this reel is artistic- 
ally designed to hold from 60 to 100 
yd. of line. The level winding case, 
it is said, is incased so as to. make it 
sand and water-proof. It operates 
only when reeling in the line. This 
winding device remains stationary 
when casting, thus avoiding any fric- 
tional wear on the line and on the 
level winding parts of the reel. A 
line carrier operates in conjunction 
with the trips, automatically picks up 
the line at any point and winds it 
evenly. 

The gears are always in mesh, it 
is said, avoiding any possibility of 
the teeth becoming stripped. A clutch 
automatically takes hold of the line 
when reeling in and likewise auto- 
matically throws out the line when 
casting. 

The casting reel is equipped with 














“Pflueger-Supreme” casting reel 


an anti-back-lashing mechanism which 
automatically thumbs the spool and 
stops the line at the very instant the 
bait strikes the water, preventing all 
possibility of back-lashing. 
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Garage Door Hardware 


(PATENTED) 


FOR THREE, FOUR, FIVE AND SIX DOORS 
A DECIDED ACHIEVEMENT. CERTIFIED BY THOUSANDS OF PLEASED OWNERS 




















No. o1o80 


for brackets. 
























































































































































No. 180 
Adjustable Floor Center Door Guide and Stop 
For use on concrete or wood floors with pair of doors. Adjust- 


able to doors 1% to 3 inches thick. 






































Door Hangers and Trac 


iat. ALLITH-PROUTY CO. 


ag e ig wo 
Ovechead Carriers DANVILLE, ILL., U. S. A. 
Hardware Specialties 








Folding Sliding Garage Door Hardware Set, consisting of 1 No. r80 Hanger, 1 No. 
1080-E End Adjustable Bracket, 1 No. 1080-C Center Bracket, 1 No. 1080-I Intermediate 
Adjustable Bracket, packed in box with %-inch bolts for hangers and %-inch lag screws 






































Quick 
Shipment 
Assured 
On Im- 
mediate 


Orders 

















Boston 
Chicago 

New York 
Los Angeles 
Philadelphia 
San Francisco 














Automobile Wire Wheels 


The National Wire Wheel Works, 
Inc., Geneva, N. Y., have recently 
placed on the market the “Pasco” 
quick-changing automobile wheel 
which the firm guarantees for a 
period of five years against every- 
thing except an accident. 

The company claims that this wire 
wheel, which contains sixty spokes, 
has four distinct features: First, a 
patented four series of rim punching 
and spoke lacing method of construc- 
tion which makes the wheel stronger; 
second, the hub cap is made of an in- 
destructible metal that stands up in 
crowded traffic collisions; third, the 
patented safe-locking hub cap posi- 
tively locks itself and the wheel on 
the threads of the inner fixed hub and 
axle and will never wear loose or al- 
low wheels to come off a moving car 
under any circumstances. To remove 
the cap a safety lock must first be 
released and then a wrench used. The 
wire wheels, it is said, fit over the 
original hubs of Ford cars, making 
the equipping of a car a very simple 
matter, quickly and conveniently ac- 
complished. 

The company advises that a set of 
“Pasco” quick-change wire wheels in- 
cludes five wire wheels, all inter- 
changeable on front and rear, right 





Automobile wire wheel 


or left axles of the car; four wheels 
to use on axles and one spare wheel 
with tire inflated ready for instant 
use; four indestructible hub caps 
made from strong metal castings and 
equipped with automatic self-locking 
safety lock-latches; one dust cap for 
spare wheel; three special flat head 
bolts for attaching the speedometer 
to the inner flange on the hub of the 
front axle; six special drive stud bolts 
for the inner drive flange of the fixed 
hubs on axles; one wrench for remov- 
ing hub caps and one spoke wrench 
for removing and replacing damaged 
spokes. 

It is said that a car equipped with 
these wheels will reduce its weight 





100 to 150 lb. and add considerably 
to the mileage of the tires. A twenty- 
page booklet, illustrating and describ- 
ing this wire wheel, will be mailed to 
dealers upon request. 


+ Demaco ”’ Gas Saver 


The Decatur Mfg. Company, De- 
catur, Ill., has recently placed on the 
market the “Demaco” gas saver, a 


ea 





“Demaco” gas saver 


small metal device designed for auto- 
mobiles and made in valve form to be 
attached to the intake manifold of the 
engine. 

It is said that as a result of the 
unique construction of the valve, a 
mixture of gas and air is uniformly 
controlled and explosions are main- 
tained at an exact degree of volume 
and regularity, insuring a maximum 
and uniformity of power. 

The gas saver, which is simple in 
construction, the concern states, can 
be attached to any car in a few min- 
utes, contains no part which can get 
out of order, break or interfere with 
any other connection. 

The concern also states that the de- 
vice will give more power and mileage 
on the same quantity of gasoline and 
reduce carbonizing of the engine and 
running gear friction. 

The manufacturer guarantees the 
gas saver to do all that is claimed 
or will refund the amount paid pro- 
vided the request for refund is made 
within three months from date of pur- 
chase. 


THe Fisk RvusBEeR Co., Chicopee 
Falls, Mass., has acquired the plant 
and business of the Gibney Tire & 
Rubber Co., Eighth Avenue and Harry 
Street, Conshohocken, Pa. The new 
owner will continue the operation of 
the works, and is reported to be plan- 
ning to increase the capacity for the 
manufacture of tires. 


THE, EAGLE Mrc. CoMPANY, Jersey 
City, N. J., has been organized to op- 
erate a plant at 18 Morris Street for 
the manufacture of automobile horns. 
E. T. Monteleone, 73 Claremont Ave- 
nue, heads the company. 
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Toliver Plain Inner Tube 


The Toliver Tube & Tire Company, 
Denver, Col., has recently placed on 
the market the Toliver plain inner 
tube for automobiles. 

It is said that these inner tubes are 
constructed with several sheets of Up- 
River Para gum, each sheet applied 
on top of the other under enormous 
pressure with the grain running 
in opposite directions. The company 
advises that these sheets are vulcan- 
ized by a special process and welded 
into one solid, non-porous tube. The 
manufacturer guarantees each tube 
for one year against any defects in 
workmanship or material. 


“Thuls” Headlight De- 
flector and Diffuser 


The Banko Mfg. & Sales Company, 
427 Plymouth Building, Minneapolis, 
Minn., has recently placed on the 
market “Thuls” automobile headlight 
deflector and diffuser which the com- 


pany claims will eliminate the danger 
of night driving, without reducing any 
light. 

The deflector is constructed, 


it is 





“Thuls” headlight deflector and diffuser 


said, with a “Pyralin” disc having 2a 
ground glass finish on one side. In 
the center of the deflector are seven 
open veins, which the company claims 
will throw a direct light on the ground 
for a distance of 150 ft. in front of 
the car, at the same time throwing a 
non-glaring white light up off the 
ground for a distance of 300 ft. 

The deflector is made in all sizes and 
sells for $2 per set. The company 
will send illustrated descriptive mat- 
ter to all dealers upon request. 
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FISK TIRES 





MAXFIELD PARRISH !917 


This Beautiful Painting 
by Maxfield Parrish 


is reproduced in fourteen colors on billboards in all parts 
of the United States, and in full color in leading maga- 
zines such as Vogue, Country Life, Harper's Bazar, Life, 
and Motor Life, for the good of the dealers who sell 





The Modern Magic Shoes 


It is one of the handsomest advertisements that has ever 
appeared to advertise any product. It is only one of the 
many we have in preparation. The dealer who places 
himself in a position to tie up to such advertising as this 
is the man who reaps his just reward. There are more 
than 40,000 dealers of Fisk Tires who are taking advan- 
tage of the extraordinary advertising campaign we are 
running now. Are you one of those far seeing men? If 
not write at once to The Fisk Rubber Company, Chicopee Falls 
Mass., and obtain full details of our dealer proposition. 
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KAMSACK, SASKATCHEWAN.—Carment & Son have 
disposed of their hardware stock to J. G. Hallson. 


MESA, ARIZ.—The O. 8S. Stapley Company, Inc., with a 
branch store at Phoenix, and doing both a wholesale and 
retail business, has com d busi here, dealing in 
cream separators, gasoline engines, harness, heavy farm im- 
plements, pumps, wagons and washing machines. 


TARPON SPRINGS, FLA.—G. E. Noblit has retired from 
active management of the G. E. Noblit Hardware Company. 
He will continue as president of the company, with A. M 
Lowe as vice-president, Charles C. Barnum, treasurer, and 
Wilbur F. Chidester, secretary. 


PORTLAND, IND.—B. R. Rowe & Co. have commenced 
business here, dealing in belting and packing, bicycles, churns, 
enamel — collars, fishing tackle, heating stoves, kitchen 
housefurnishings, mechanics’ tools, ranges and cook stoves, 
shelf hardware, silverware and washing machines. 


LANESBORO, IOWA.—O. & G. Challgren have sold their 
stock, consisting of baseball goods, belting and packing, bi- 
cycles, builders’ hardware, children’s vehicles, churns, crock- 
ery and glassware, cutlery, dairy supplies, dog collars, dyna- 
mite, fishing tackle, furnaces, furniture department, galva- 
nized and tin sheets, gasoline ee hammocks and tents, 
héating stoves, heavy hardware, iron beds, kitchen cabinets, 
kitchen house ursiehings, linoleum, lubricating oils, mechan- 
ics’ tools, oil cloth, poultry supplies, pumps, ranges and cook 
stoves, refrigerators, shelf hardware, silverware, sporting 
goods, tin shop and washing machines, to Cling & Johnson. 
Catalogs requested. 


NORTHWOOD, IOWA.—Eckert & Bosserman have suc- 
ceeded Eckert & Williams. 


OSAGE, IOWA.—Thomas Atherton and Frank Gardner are 
parchasers of the stock of Tupper & Odden. 


ROWAN, IOWA.—The implement stock of S. A. Ferguson is 
now owned by David Smith. 


WIOTA, IOWA.—Hanson & Lowe have sold their hardware 
stock to W. R. Johnson. 


GRAINFIELD, KAN.—William H. Ruttan has moved his 
stock from Brookville, and added a line of furniture and auto- 
mobile accessories. Catalogs requested covering automobile 
accessories, baseball goods, bathroom fixtures, belting and 
packing, bicycles, buggy whips, builders’ hardware, building 
paper, children’s vehicles, churns, cream separators, cutlery, 
dairy supplies, dog collars, dynamite, fishing tackle, furniture 
department, galvanized and tin sheets, gasoline engines, har- 
fen’ heating stoves, heavy farm implements, heavy hardware, 








ywron beds, kitchen cabinets, kitchen housefurnishings, linoleum, 
“lubricating oils, mechanics’ tools, paints, oils, varnishes 
and glass, plumbing department, poultry supplies, prepared 
roofing, pumps, ranges and cook stoves, refrigerators, sewing 
machines, shelf hardware, silverware, sporting goods, wagons, 
buggies and washing machines. 


LENORA, KAN.—C. C. Davis & Co. have bought the stock 
of the Lenora Hardware Conipany, and will continue it with- 
out any change in the firm name. 


LEONARDVILLE, KAN.—The Stafford Hardware Company 
will move to new quarters. 


LUCAS, KAN.—Mr. Urie has retired from the hardware 
and implement firm of Dragoo, Urie & Wilcox, and the name 
has been changed to Dragoo & Wilcox. 


REXFORD, KAN.—The Knudson Bros. Hardware Company 
is successor to J. C. Knudson. The new owners will deal in 
automobile accessories, bathroom fixtures, belting and ck- 
ing. bicycles, buggy whips, builders’ hardware, children’s 
vehicles, churns, cream separators, crockery and glassware, 
cutlery, dairy supplies, galvanized and tin sheets, gasoline 
engines, hammocks and tents, harness, heating stoves, heavy 
farm implements, heavy hardware, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, plumbing department, 
poultry supplies, pumps, ranges and cook stoves, shelf hard- 
poet silverware, sporting goods, wagons, buggies and washing 
machines. 


CAMBRIDGE, MASS.—The Central Square Hardware Com- 
pany has moved to a new store at 699 Massachusetts Avenue. 


LUDINGTON, MICH.—A. F. Keseberg has purchased the 
interest of H. V. Huston in the Waters Hardware Company, 
which has been established for over twenty-five years. Mr. 
Keseberg has formed a partnership with A. L. Waters, and 
will continue the business under the name of the Waters 
Hardware Company. 


ALBERT LEA, MINN.—The Farm Implement Company 
has been incorporated with a capital stock of $50,000 to deal 
in automobile accessories, belting and packing, dairy supplies, 

soline engines, lubricating oils, wagons and buggies, heavy 
arm implements and washing machines. The incorporators 
are Charles J. Hanson, B. A. Hoidal and Walter Kmitson. 


LITTLE FALLS, MINN.—The Anderson-Lewis Hardware 
Company, which has recently been incorporated, has pur- 
chased the Adams & Love Hardware Company stock. 


MADELIA, MINN.—O. G. Groslie requests catalogs on 
hardware, etc. 


CONRAD, MONT.—McCallum & Russell, who have engaged 
in the implement business here, request catalogs on plows, 
binders, wagons and buggies. 


PLEVNA, MONT.—J. Borgerding & Co., have sold their im- 
plement stock to the Anderson Implement Company. The 
poe owner has added to the store two additions, 16 x 48 ft. 
each. 


THREE FORKS, MONT.—The O’Brien & Taylor hardware 
store has been bought by Mr. Gray, and will be continued 
as the Gray & Taylor Hardware Company. The company will 
handle a line of the following, on which catalogs are re- 
quested: automobile accessories, baseball goods, belting and 
packing, buggy whips, builders’ hardware, building paper, 
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churns, cream separators, cutlery, dairy supplies, dog collars, 
dynamite, electrical household specialties, fishing tackle, gal- 
vanized and tin sheets, gasoline engines, hammocks and tents, 
harness, heating stoves, lubricating oils, mechanics’ tools, 
pumps, ranges and cook stoves, refrigerators, shelf hardware 
and sporting goods. 


INDIANOLA, NEB.—The stock of W. S. Coleman has been 
sold to C. R. Herrick. 


LYONS, NEB.—J. B. Thomas will build an addition to his 
store. ’ 


NELIGH, NEB.—Gay N. McDougal has discontinued his 
hardware business and will continue to handle a line of 
plumbing and heating supplies. 


SCOTTSBLUFF, NEB.—The Weller Com y has moved to 
another location. The building is 45 x 150 ft. with an ell 
45 x 45 ft. A complete stock of automobile accessories, base- 
ball goods, buggy whips, builders’ hardware, children’s vehi- 
cles, churns, cream separators, crockery and glassware, cut- 
lery, dairy supplies, dog collars, electrical household special- 
ties, fishing tackle, furniture department, hammocks and 
tents, harness, noes stoves, heavy ware, iron beds, 
kitchen cabinets, kitchen housefurnishings, lubricating oils, 
mechanics’ tools, paints, oils, varnishes and glass, poultry 
supplies, renges and cook stoves, refrigerators, sewing ma- 
chines, shelf hardware, silverware, sporting goods, toys, games 
and washing machines is carried. atalogs requested. 


EASBY, N. D.—The Easby Implement Company has started 
in business here. 


rORK, N. D—The Harlow Hardware Company, conductin 
a branch store at Harlow, has purchased the implement stock 
of H. L. Hock & Son. 


AKRON, OHIO.—The Star Hardware & Tool Company has 
opened a store at 21 South Howard Street. 


LIMA, OHIO.—Robert P. Jones, formerly connected with 
the Jones Hardware Company, has purchased the Cover hard- 
nae store, established in 1863. Mr. Cover is retiring from 

usiness. 


LORAIN, OHIO.—O. F. Dellenbaugh has disposed of his 
interest in the West End Hardware Company, located at 7300 
and 9859 Lorain Avenue, to W. D. Jones. business will 
be continued without any change in the firm name. 


HASTINGS, OKLA.—The Stone Hardware Company has 
been incorporated to deal in automobile accessories, bathroom 
fixtures, belting and packing, bicycles, buggy whips, builders’ 
hardware, children’s vehicles, churns, cream separators, crock- 
ery and glassware, cutlery, dairy supplies, dog collars, dyna- 
mite, electrical household specialties, furniture department, 
galvanized and tin sheets, gasoline engines, hammocks and 
tents, harness, heating stoves, heavy farm implements, heavy 
hardware, home barbers’ supplies, iron beds, kitchen cabinets, 
kitchen housefurnishings, linoleum, lubricating oils, mechanics’ 
tools, oil cloth, paints, oils, varnishes and glass, poultry sup- 
plies, pumps, ranges and cook stoves, refrigerators, sewing 
machines, shelf hardware, silverware, tin shop, toys, games, 
wagons, buggies and washing machines. The capital stock is 
$1,500, and the incorporators are W. A. Stone, W. A. McAtee 
and L, A. Williams. 


JEFFERSON, OKLA.—The stock of Ballard & Bobeck has 
been sold to Bobeck & Maddy. 


MIAMI, OKLA.—E. J. Bigham has bought the J. L. Talbot 
hardware stock and will continue the business at the same 
location. New shelving, counters, etc., will be installed. 


OKLAHOMA CITY, OKLA.—A. G. Hoge has opened a hard- 
ware store at 316 North Broadway, where a complete stock of 
automobile accessories, baseball goods, bathroom fixtures, 
builders’ hardware, cutlery, electrical household specialties, fish- 
ing tackle, hammocks and tents, home barbers’ supplies, lino- 
leurh, mechanics’ tools, shelf hardware, silverware and sporting 
goods will be carried. Catalogs requested. 


TULSA, OKLA.—The Nichols Hardware Company, 119-121 
East First Street, has been inco rated to do both a whole- 
sale and retail business. The capital is $60,000 and the incor- 
poters are Charles A. Nichols, W. F. Nichols and Grace L. 

chols. 


CHARLESTON, 8. C.—The Shaffer Hardware Company has 
established itself in business at 287 King Street. A complete 
line of hardware, cutlery, tools, stoves, Louscturnishines and 
sporting goods is carried. 


FORT PIERCE, S. D.—The hardware business of F. B. 
Davis & Co. has been bought by P. L. D. Dotson. 


GEDDES, 8. D.—George W. Calta recently opened a store 
here, and requests catalogs on shelf and heavy hardware, etc. 


ARLINGTON, TEX.—tThe Sewell-Slaughter Hardware Com- 
pony has been incorvorated as successor to the McKinley- 
page Hardware Company, with a capital stock of $20,000. 
Z. Slaughter, E. F. 
porators. 


HONEY GROVE, TEX.—The E. G. McKinney Hardware 
Company has moved its stock to a new location. 


ITASCA, TEX.—Derden & Wilkinson have moved their 
stock of hardware, implements, etc., to the Wilkinson Building, 
where they have an increased amount of space. 


REPUBLIC, WASH.—F. S. Marshall has commenced the 
erection of a two-story fireproof building, to be used as a 
hardware store, 30 x 100 ft. 


CLINTONVILLE, WIS.—The M. B. Lendved Hardware 
Company has moved its stock into the Felshow Building 
and added many new lines to its stock. 


NEW RICHMOND, WIS.—Williams & Podden & Hughes 
have bought the hardware stock of the New Richmond Heat- 
ing & Plumbing Company. 


WOODFORD, WIS.—C. H. Devoe is purchaser of the hard- 
ware and implement stock of Guy Pott 


Sewell and others are the incor- 
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Do you realize how many piston rings are being sold on promises? It's put up to 
the owner to find out what they're actually good for after he’s had them installed. 
That's a poor basis to build your business on. 


What you want to handle and recommend to your customers is the piston ring 
with a successful record behind it—that you know will give satisfaction. That 
can only mean McQuay-Norris \saxi®oor Piston Rings. Their claims are based 
on what they've done. On the results of long, hard tests in every line of motor 
service for years. 


That's the way. you want to do business. And, in addition, remember that you 
can get McQuay-Norris \sanfReor Piston Rings in every size and oversize. You can 
give the prompt service that every engine owner is calling for. 











GET THIS BOOKLET — IT’S FREE 
**To Have and to Hold Power’’—the standard handbook on 


gas engine compression. Every dealer in automobile and 
engine supplies ought to read it. Write Dept. X. 


Manufactured by 
McQuay-Norris Manufacturing Co., St. Louis, U.S. A. 


BRANCH OFFICES: 


W. H. Banfield & Sons, Ltd., 372 Pape Avenue, Toronto. 


McQUAY-NORRIS 
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PISTON RINGS © ction 
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AO Year House Sale 





We are celebrating the 40th 
Anniversary of the founding of 
our business by a series of sales 
of most unusual character. 


A trip to one of our five main distributing houses during the 
great FORTY DAYS, or to one of the thirty-five other cities 
where our samples are on display, will give you an opportunity to 
buy staple merchandise at much less than present market costs. 


For many months our buyers have been merchandising for 
this wonderful series of selling events. They have worked 
with the idea of saving you so much money on your goods and 
getting such a vast stock for you to select from that you would 
remember this FORTY-YEAR event for a long time to come. 


Each week during the FORTY DAYS special emphasis will 
be placed upon some leading line of merchandise of which 
due announcement will be made at the proper time. But 
at all times every one of our departments will be 100 per cent 
efficient and complete. 


BUTLER BROTHERS 


; EXCLUSIVE WHOLESALERS ¢ GENERAL MERCHANDISE 





NEW YORK CHICAGO ST. LOUIS MINNEAPOLIS DALLAS 


July 30:eSeptember 21 
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pe HUNDRED per cent effi- 
cient engine operation can be 
attained only when the piston fits 
tightly within the cylinder—the 
two must effect a perfect seal. 

To secure such an essential tight 
fit, the piston is encircled with pis- 
ton rings, so designed as to press 
tightly against the circular wall 
of the cylinder. To provide for 
expansion and contraction, a small 
section is cut out of each ring. 

The removal of this section 
leaves a gap which so weakens 
the suction on the first stroke of 
the piston that proper “sucking in” 
of the mixture is impossible. High 
compression is equally impossible 
on the second stroke, and the ex- 
plosion, intead of driving its full 
impact against the piston, shoots 
part of its force through the gaps 
down into the crank case below. 
This is where 15% to 54% of the 
engine power is going. This is 
why it is losing its snap, its eager 
pick-up, its mastery of the hills. 


15% to 54% more power—100 
gallons less of gasoline 


After eight years of study and 
experiment with this problem, 
George C. DuBois has brought 
forth the Tenion Ring, an abso- 
lutely new device that overcomes 


TENION RINGS 


v MAKE PISTON GAS-TIGHT:; GIVE ENGINE FULL POWER v 
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Introducing the Tenion R 


An important announcement to the automobile trade 


the defects of ordinary piston 
rings. 

The Tenion Ring consists of 
two sections each interlocking 
over the other. The result is a 
device that is absolutely gapless— 
one which seals the piston with a 
perfect tightness within the cylin- 
der and yet provides for contrac- 
tion and expansion. 

This enables the piston to func- 
tion properly on all strokes. Thus 
is stopped the prodigal wastage 
of gasoline during suction and 
compression, thereby saving ap- 
proximately one hundred gallons 
of gasoline per year. 

Thus is kept out of the crank 
case smoke, soot and gasoline, 
thereby eliminating many engine 
troubles. And thus is checked a 
big escapage .of explosive force, 
thereby giving a car 15% to 54% 
more power. 


The individuality of the Tenion 


The Tenion Rin 
dividual castings of the finest gray 
iron of special formula. It perma- 
nently retains its shape, wears tight, 
stays tight and has two to three times 
the life of the ordinary piston ring. 
Tenions give the motor a quicker 
start, a snappier pick-up—and put vim 
and pulling power in your engine. In 
fact the Tenion is “a little machine 
in itself,” as a prominent engineer 
has said, “which makes the piston 


is made of in- 






gas-tight and gives the engine maxi- 
mum power.” 


What Tenion Rings do 


They increase power 15% to 54%. 

They materially reduce carbon ills. 

3. They insure maximum mileage on 
gasoline and oil. 

4. They make possible the operation 
of the engine at 100% efficiency. 

5. Tenions eliminate the necessity 
of reboring and replacing. 

6. They decrease gasoline consump- 

tion up to 40%. 


Nu ™ 


Tested in hundred : of cars 


The Tenion Ring, although a new 
invention, is in no sense an experi- 
ment. or two years now, hundreds 
of motorists have been using it with 
splendid results. 

Mr. Fred Thorpe of Pontiac, Michi- 
gan, says: “A great increase in power 
is easily noticeable after - Tenion 
Rings have been put in the motor.” 


An unusual opportunity for 
dealers 


The Tenion Ring offers a wonder- 
ful new opportunity to the accessory 
dealer. The sale of this splendid de- 
vice which is so superior to the ordi- 
nary piston ring is phenomenal. Your 
jobber can supply you. Order Tenion 
Rings today. 


Sales Department 
EDWARD A. CASSIDY CO., Inc. 
New York 
DuBOIS PISTON RING COMPANY 
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Current Metal Prices 


The quotations given below are for small lots, as sold from stores in New York City by merchants ca: 


As there are many consumers whose requirements are not sufficien 
carload lots from mills, these prizes are given for their convenience. 


On a number of articles t 


e base price only is given, it being impracticable to name every size. 


rrying stocks. 
tly heavy to warrant their slaclng orders with manufacturers for shipment in 





IRON AND STEEL— 
Bar tron and Soft Steel Bars 


Refined iron: Per Ib. 

1 to 1% in., round and square. .. .5.00@5.10¢ 

1% to 4 in. x ee Saree $006 5.106 

1% to 4 in. x % to 5/16 in...... 5.20@5.30c 
Burden’s H. B. & 5. Bar Iron, base price. 7 ane 

urden’s best bar iron, base price........ 
Norway bars, base price...........-.+++ 2: Boe 
Soft steel: 

4 to 1% in., ——- and square. .5.00@5.10c 

to 6 in. x oS Sano 5.00@5.10¢ 

1 to 6 in. x % and 5/16 in....... 5.15@5.25¢ 
Rods—% and 11/16 Ras darn te oil 5.10@5.20c 
Bands—1'% to 6 x 3/16 to No. 8...5.30@5.40c 


Shapes— 
Beams and channels—3 to 15 in. ...5.25@5.50c 





Angles: 
3 in. x % in, and larger......... 5.25@5.50c 
3 in. to 3/16 in. and %& in....... 5.50@5.75c¢ 
1% to 2% XH iM.... eee eee eee 5.25@5.35¢ 
1% to 2% in. x 3/16 in. and thicker, 

5.15@5.25¢ 

1 to 1% in. x 3/16 in........... 5.25@5.30c 
BOS re’ See rar 5.30@5.4 
MMs cv cbse rivsteviescass 5.40@5.50c 
OF Si ere Se ree 5.45 @5.55c¢ 
£% 2 Sp eppeibereeicigne 6.65@6.75c 
Se Siar WBs ok veeetoncahesvusne 7.70@7.80c 

Tees: 
NSS 8 Ce eerie 5.75@5.85c 
1% in. x 1% in. y B416 tm... .ces 5.60@5.70c 
B56 00 DUES Mh Mees scccvctcnees 5.30@5.40c 
1% to 2% x 3/16 in............ 5.30@5.40c 
DS 8e OE POCBEE. chi cc cccvssonccs 5.30@5.40c 

Merchant Steei— 

Bessemer machinery ......... + -5.00@5.10c 

a. EE ois 5's 00 06006 8 ue cudbou cede @5.70c 

SN dn cds tp are cen senses crovatdct @5.00c 

Open hearth spring steel........... @7.00c 


Best cast steel, base price in small lots, 


14.00 to 16.00c 
Special best cast steel........... 16.00 to 20.00c 
Tank Plates—Steel— 

Per Ib. 
4 in. and heavier........0.0-0. 10.00 @10.25¢ 
DO svctede.gmessne canvweden 10.10@10.35¢ 
No. D Segaires caccennvd been encase 10.00 @10.25¢ 

Sheets— 
Blue Annealed 

Per Ib. 
ee Pee e re oer tere 10.00@10.50c 
SRE ars ee F 10.05 @10.50c 
eG OE Avs scen bac neaev eeeRee ane 10.10@10.50c 
Rs BB 6 kd cid pendadedesakee 10.20 @ 10.50c 

Box Annealed—Black. 
One pass, C. R. Cc. BR. 

soft steel Wood’s 
refined 

Per Ib. 
Nos. 18 to 20.........10.30c@10.80c ——-- 
Nos. 22 and 24...... 10.35¢@10.85¢ 10.85¢ 
es FOO scree n'b ois pas en 10.40c@ 10.90c 10.90c 





PAINTS, OILS AND COLORS | 














OY | eae 10.45¢@10.95c 10.95¢ 
PY Ore 10.50c @ 11.00c 11.00c 
SE Peete ats 10.75e¢@11.25¢ —— 
OE | Re eRe Ee ee 11.00¢@11.50c 
Russia, Planished, &c. 
Genuine Russia, according to assortment 
Per Ib., 2214 @25c 

Patent Pignicned, W. Dewee 

Per lb. A 11@liKe: B. 10@10%c net 

‘Galvanized 

Ge OE. ontedvdeed ieee Per Ib., 11.60@12.10c 
OR, 2A OOM DOs is waves Per Ib., 12.05@12. oat 
EE wecnemedscnea bac Per Ib., 12.20@12.7 
AS Mev cakwahisonhovenvd Per lb. 12°38@12-85e 
Ne ARR eas SRI Per Ib., 12.50@13.00c 


No. 30 » 13.50@14.00c 
No, 28 gauge, 36-in. wide, 10c. ” higher. 


Corrugated Roofing—Galvanized— 
2%-inch corrugation, 10c per 100 Ib. over 
flat sheets. 


Corrugated Roofing—Painted— 
Quotations on corrugated roofing sheets, 
painted, are made by dealers only to actual buy- 


ers on application. 

Genuine Iron Sheets— 
Galvanized 

OM Pg ee ees Per Ib., 13.25¢ 

| RR eS er are pan Per Ib., 13.50c 

Gs A os cheb ce ocdc eae eal Per lb., 14.00c 

Tin Plates— 
American Charcoal Plates. 

AAA charcoal: Per box 
er BOA Rx i5 de Ved eee ches Kpwhecenn $21.00 
Bh DOAN DOs 6 a 8Gos cee TREES ead 23.00 

A charcoal: 

a ES Sarpy oe he hire Fe $20.00 
io eee eee ey pee 22.00 
American Coke Plates—Bessemer 
og Te UY Ree $18.15 
Bae RO MP aie apecelskssrscueddeuven 19.65 
American Terne Pilates 
IC 20 x 28 with an 8-lb. coating........ $20.50 
IX 20 x 28 with an 8-Ib. coating........ 22.50 


Brass Tubes, Copper Tubes, Rods and Wires 

Manufacturers have withdrawn all quotations 
because of unsettled prices of raw materials 
and will only name prices to actual buyers. 

Copper Sheets 

Sheet copper, hot rolled, 16 oz. (net from 
mill), base price, per lb., 36c@37c net from 
stock, 38c@39c—base per ‘tb. 

Cold rolled, 14 oz. and heavier, lc per lb. ad- 
vance over hot rolled. 

Polished, 20 in. wide and under, lc per sq. 
ft, extra. 


Polished, over 20 in. wide, 2c per sq. ft. 


Planished copper, lc per sq. ft. more than 
polished. 
Tinning, one side, 4c per sq. ft. 


Copper Wire 
Base price. At mill, small lots nominal, quan. 
tity lots nominal. 
METALS— 
Tin— 
grate, OIE sp ipuia os hacniwca Per Ib., 66@ se 
Copper— 
CA Rs asd Cecindod bwwhesh Per Ib., 33@34c 
MOONE occ acd caveetvesens Per Ib., 32@33c 
SE Si bik t cde pine eimened Per Ib., 31@32¢ 
Spelter and Sheet Zinc— 
WRG GIS oc Ghacl nesacbecehe cds 12@13c 
Sheet zinc, No. 9 base, casks, 21c; open, 21%c 
Lead— 

American pig ...0s.ccessece Per Ib., 114% @12¢ 
POE Hvota vide viasadtbovrineiless Per Ib., 13@14c 
Solder— 
ae BW Hoy SUMO: a bods ovcce ste Per Ib., 44c 

LV evxams 1b Uiastaneweachese Per lb., 41c 
Refined Soe eM Rete e eer hae keced Per Ib., 34c 


Prices of solder indicated by private brand 
vary according to composition. 


Antimony— 
CMS ss 6s cass Be ee ooo aes Men Ke — 
ee Bee Se OE ae Oe 
RC ee ee Pee eee Per Ib., ob@ tke 
Bismuth— 
POP TAs os viecaitie saeast sae eons $4.50@$5.00 
Aluminum— 


No. 1 aluminum (guaranteed over 99 per cent 
pure)» in ingots for remelting (108 ese 


In 100 Ib. "lets PANS WC aeRabAsne Renee ees PPR | 


Old Metals— 
Dealers’ purchasing prices paid in New York, 
which are still declining, are as follows: 
Cents ofr 





extra. 


Copper, heavy and crucible........++++.- 
Copper, heavy and wire.......-..-+ee0+ 23.50c 
Copper, light and bottoms...........+.. 21.50c 
ee eR TT 15.50c to 16.00c 
PROD. TER 5 ce uoreda we bs ounce 11.50c to 12.00c 
peo, machine composition. .. .20.50c to 21.00c 
No. 1 yellow rod brass turnings ore re 16.00c 
No. 1 red brass or composition turnings. .19.50c 
Cis OME 6s cides vbeboerboeonses tee 8.50c 
By CER a hrevsdcrsewerdeceovedoerese 6.50¢ 
BERG ivchcvccrtarsvearevvrsehese heneas 6.00c 










































Animal, Fish and Vegetable| 1 Domestic, prime, white Groom, Paria .ccccccces —- 35 | meown, Spanish ....... 16.00@ 20.00 
ile— joated, —f.0.b. : <i _° "Aeris 15 @20 |. mine, No. 40, bulk.. 3.90@ 4.50 
Linseed, Raw, Carload lots. .1.17@— works, @ ton....$28.00@32.00| Venetian Red .......... 10 12 , 
City five-bbl. lots and over.1.18 Off color, f.0.b. Ye 22,00@ 24.00 par nated gisaes copes 4 = Green, Chrome, ordinary. 8 @10 
~ — aie Let Or pe Chalk, English. . ‘3 Rage nominal Umber, , ceeeeeeeesedB +] | Green, Chrome, pure....32 @50 
Be Sled 1. advance go Raw. TORCH ..cccce ton nomina mber, MIRE oc bovescce llic Paint, jy 
tard. Me Fd eet & 1.8) 1.88 China Clay, Imported Chrome Yellow ......... 80 38 ooo a ed * Raaory: 20.00 @ 24.00 
Extra No. 1.......... 12981. W ton 20.00@36.00 | MOE es ivessgceet eeu 18.00@20.00 
Beye 1.25@1. br Domestic .......... 00 
Cotton seed, Crude, f.o.b. 1.55 White and Red Lead, &c.— | Ochre, American, @ ton. 20 80 
ae: cate tee Caan $6 @o7 if ud | American, Golden. @ ib. 8 
Yellow Summer, Prime.14.25@-— Commercial : bg Cents # 1D| } ne a , Golden, @ a? ox 
yhite, Summer ....... me oad WEE; bvpsebveesveveds . _ ‘Re rence Sis celsitideetes § 
Yellow, Winter ....... Ex. Gilders ........... 1.25@—| Lead, English White in Oi1.12%@ y 
Tallow Acidless ........ 1.83@1.1 85 Lead, American White Dry. 11% @— | Orange, Mineral, mestieh.. rT 
Menhaden, Brown In Oil White, 100 I pack- | Anand sve ecens ee 13 
Nurthern Grade’ 2.22... @— | Putty, Commercial— PER sang wit nc ye hired ae merererereres 16 @— 
—s f.o.b. factory.70 @— 8 100 b en Aa: Sooo 12%@— Red, Indian 
Light Strained ....... 88 @90 {In bladders ........... wees bys |g tandard @ 100 Ib..... 7 @10 
Ye ht Bleached ...... 90 92 In 1 to 5 ™ tins...... 4.50@5.00 Ri 25 30 
White Bleached Winter. 92 94 Zinc, Dry— 24, Tuscan ......+.+.- @ 
Cosonnat Ceylon genuine a | Red, Venetian @ 100 h.. 2%@ 4 
Cochin Inported, Aad en Biter geen ‘imsiaiees Re - 10% | a ee p 30 @45 
MOBIC wcrc scsccces Ge. ia Oe ees eee 8 | Sienna, Italian, burnt and 
Cod Domestic, Prime....86 @88 |In Machine bbis......... 42 @42% | Green Sl. (French proc.). 15% 15% wrdered. «0... 6 @10 
,Newfoundlana : : White SI. (French proc.) .16 16% Burnt, Iu Helga 4 § 
orn, Refined . talia Rav dered. 4 
Porpoise body .. 8 Gum Shellac— a ee ee ene pore ae. aries 2%@ 3 
Olive denatured sveesene 1.75@1.80 @ Db eee MOON i os vas doieek nominal American, Burnt and 
ag og Prime .........- 155 Wee TE i sc caas ctcesee nominal Powdered .......... 2@3 
Palm, Lagos, spot per tb. -17 @1 % eee eee 68% @— 
Soya Bean, English, spot Fine Orange ........... 63 @64 | French Red Seal ........ 16 @18 | Talc. French ...®@ ton $15.00@22.00 
ae pe ee @— |[A. ©. Garnet ...0.cc00s 57 — COORh GOR sc iccssbuscenis nominal| American ....@ ton 10.00@13.00 
Manc hurian, spot, bbls. 12% @138% | Button ..cecee cee eevees 63 @64 Italian ........ ton 35.00 
Second Orange .......... 60 61 D Ginie Terra Alba 
Mineral Olle— Pe ae eee ee French .-.... 100 ® .90@1.10 
Black, 29 gravity, 25@30 Fs Se REO ee @ mb. English ..... 100 BD 1.00@1.10 
COI test... ss rcevese 3 14 85 American..@ 100 I No. 1 .85@ .90 
29 “eravity, 15 cold test.14 8 American. .@ 100 I No. 2 .70@ .75 
EEF ee 13 14 Colors in Olil— 
12 Umber, Turkey, Bort 
Cylinder, ight nara. FES 20 and ‘Powdered 4 5 
ark filtered ......... wet Se ag 
Paraffine, high viscosity. .29%@30 | Binck’ Coach, Japan... . Be Ry Acta 
O08 sp. grevity.......- 214% @22 | Drop Black ppt 30 Raw lumps .......... 8 5 
wait, a erally seeees 18 @18 | Blue Chinese: : p 1.50| Raw ........+........ 2%&@ 8 
ee aes Blue, Prussian ... ee Blue, Italian ... +. +-nominal! Yellow, Chrome, Pure....24 @30 
Blue, Ultramarine ......40 Blue, Prussian, Domestic. . 1.50) 7 J 
Miscellaneous— Brown Vandyke ........ 25 30 | Blue, Prussian, Foreign. .— — | Oxide Red ............. 4% @15 
Barytes: French Ochre ........... 11 13 Blue, Soluble ........... 1.50@2.00! Tegeemies. English ..... Pr poe 2.00 
White, Foreign ® ton.$38.00@40.00| Green, Chrome ......... 70 @— | Blue, Ultramarine ....... 25 @40 | Chinese .............. — 











August 9, 1917 HARDWARE AGE 














FLRE Departments equip their apparatus with Raybestos—for wear. 
They’ve tested all kinds of lining with one result— 





Raybestos WEARS! 







ISE manufacturers of automobiles select Raybestos. They’ve tried 
them all and when seeking satisfactory brake service, this lining is 
used because— A 











A 

Raybestos WEARS! | 

7 i 

. n | 

| 

O WNERS who have had experience with shoddy lining—ordinary ' 
lining—switch to Raybestos. Greater safety is part of Ravbestos 

for the reason that— ' 
ii 

Yy 

Raybestos WEARS! | 

| 

rf 

ELIABLE hardware dealers—those who sell good tires and high- A i 
class accessories, likewise handle the lining that wears— ' 


Raybestos WEARS! 


ee 






THE RAYBESTOS COMPANY, BRIDGEPORT, CONN. 


Sean ke 


SS ee ee ee re 








a ee ee 






Sold by over 12,000 reliable dealers 
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REVISED AUGUST 2, 1917 


August 9, 1917 


pub a iL, wl 

2 The second and fourth issues of Hardware Age each month will contain 6 other 

2 pages of exhaustive hardware prices 

: Current Hardware Prices 

2 DenUle ee  CODS.— Goods which are made by more than one Fetail trade. Om some goods slightly lower prices are obtain 

= those obtainable by. eet alr pny mintuics Gan” eae small STANDARD LISTS AND DIRECTORY OF MANUFACTURERS, 

= orders and broken packages often command higher prices, while | —Contains the list prices of many leading goods. It is pub- 
lower prices are usually given to larger buyers. lished in loose-leaf — and is - ‘up-to-date a month 
SPECIAL GOODS—Quotations printed in small -.. Lee gy 4 ADDITIONS ‘AND CORR ‘ONS. ~The "twade bd vrettested 
relate to goods of particular manufacturers who to it any ne ype grey with a view to 

= publication of the prices named and are seepenniite d ngs ‘on Quotations as is aensest and as useful as possible to > metal’ Ease. 

correctness. They usually represent the prices to the average ware Merchants. 







































TANTRA ANA AA 
Gimiet Bite— BELTING—Leather— BOXES—Mitre— 
Aosusters—Biing— (See Gimlets and Gimlet Bits.) From No. 1 Oak Tanned Butts. C. BE. Jennings & Co......... 25% 
H. B. Ives Co.: List Feb. 1, 1917. Hollow Augers— Belting, Ex. Hvy., 18 oz....... . 35% | Millers Falls New Langdon, size 1, 
Upson’s Patent........-.--88%%| Bonney Pat., per dos... °35.50@$6.00 Belting, Heavy, 16 oz. gas + 5.66; Langdon Acme, size 1, 
Window ‘Sto op— Belting, Medium, uy 02... .45&54 8.30 ; New Langdon, Imp. size 
Ives’ Patent. List Feb. 1, 1917. gy a Belting, Light, 13 oz......... 50&5 Seéeeeerrcenh epee eeecces $6. 
83% % | Russell Jenuings & seeseeees 50% | Second walisy, StP08.. sec vcces 55% Sheif— 
Ives’ Stop Bead Screws and Wash- banon — te Go. 3 50 Second Quality, Shoulders... .60&5% Green Co.: 
ers. List Feb. 1, 1917..... 88% % | Combinatiop Point ........... % | Cut Leather ' Lacing, Strictly * tnteretiangenbie Locked Corner. 
Screw Point........... oeeee-W% N. 1, list 40% b “ 
ADZES— é 0. new eeeeereceeeeeee each 1, 11¢; 2, 13¢; 3 
Piumbers’ Bitse— i 169: 4, 21¢; 5, 30¢; 7, 42¢; 
Carpenters’, per d0z.....+++06 $22.95| Lebanon Machine Co. : Lomhes Lacing Sides, per 22, 22¢; 23,'24¢; 24,’ 80¢; 25; 
Ship Carpenters’, per dog..... 25.50] No. 105 High ‘Speed Z Twist t. Raw Hide, No. 1, in vides 484. ceccreceee eeeeeeeeeee 50% 
Shep, Lipped ..ccrscesesecvess 27.00 50410% 17 sq. ft. and.over.....e++++. 498 BRACES— 
Railroad, per dos.scsssvsevees 22.95 Ship Augers and Bits— i SS Snes . 1 47¢ 
Revised list Common Ball ..... ++ ++ $3.00 @$3.50 
ANCHORS— Ship Augers eit age treeee 30&54 Competition aye ) 10 — —— & Ges. Sica: List net 
Parker Supply Co.: = Ship py, Irwin List Seep 40% | Standard ........06. sae dl 50510854 Sw ; in. 8 0 2 
Screw Anchors .......... 75&10% | E, Jennin i. & Co. im Best Grades ......++. +++ 40S10&5% Samson’ Ber denen fe oe 
SD ccs vpesesecus eries 32.50 $33.50 $34.7: 
ANTI-RATTLERS— Watrous ’...... Li spcenees 111309 BLOCKS—Tackle— Series 7000.. 26.60 27.55 be 
Fernald Mfg. Co. Burton Anti- Lebanon Machine Co. : Common Wooden ...ceccecce Series 5000.. 25.75 26.75 28.00 
Rattlers doz. pairs, Nox. 1 No. 118 High Speed Z Twist, CE ne Chnaceaimiie Series 5300.. 17.30 19.10 20.00 
1.25; $2105 8, $1.00; 4, 80410% | Series 3900.. 17.00 17.40 18.85 
$35 No. eS Zen ARO | tne Bell Series 8400.. 14.45 14.00 15:30 
nis a ol- | 0 achine 3 
“ar " Quick-suitter, Bess 00 ‘ pereires press =a 00% | Drill Blocks ............met list Sams ¥- 
fter, No. 2308 Bright, Hollow. ..60&10% | PY MNEs cows as nantes 
naive oe ae 200 @ 82. 25| No. 3308 Fine Shanks & Edges, | BOBS—Piumb— nf Sits, gh 505 10% 
. ig ge — ve ‘Twist,’ “hanes | Keuffel & Ewser Co..........88%%]| Bradley .......... 5545 to 60&5 % 
—_ No. 4! rr 8 ps | 
ANVILG—American A rks os 3 ee 70&10% | BOLTS—Anchor— rims Folain . ickets. .. "B04 
Fisher & Norris: No. 8806 Profile Sets, ea...... 90¢ | Ankyra Mfg. Company McKi ig crackets. .. 
Bagle, @ M. ...... 40-0002: 11¢/snell Mfg. co.: | Azayen Kesher Weite,.....<.886 McKinney wro't Steel... .8744410% 
Huot, Helm, Ferris % Ges., '¢15:00| Ship Augers ............... 30% | ee te ees 25% Stanley's Folding saree 
imperted— o's nao 66 eis ema’ 10% 9 isc Mey = hy oP Sn Wrought Shelf...... - 50% 
Peter Wright & Sons, . 80 to AXES— | 15 SAO She— 
349 TM. 18% &19¢ ; 350 to 600 M. Single Bit, base weights, unhandled: | Star Expansion Bolt Co. Goods Co. 
Ann, te on er dos.| Sebeo Screw Anchors. . 6541085 % Brofiere, eee 60% 
nvil. se a ‘er PE: COE i ig Kb ctnc atten $11.00 Broiler, Sherwoods ......... 40% 
Knap! tte 24.29 Carriage, Machine, &c.— ° 
Millers Valle Oo., 8 $ D ag Quality ha SRR 10.40 | Common Carriage (cut thread) : BRUSHES— 
APRONS—Blacksmith’s— ‘Wie Guue weights: 14.30 | -.34.* 6, and smaller......... 25&5 | Whiting-Adams Co. : 
Livingston-Cooper Corp pat — “ ARG EPCEE CSNY S 11.35 | Common Carriage (rolled thread) : Good, Rd. Paint...... 
Leather, Livin ston ‘list E saa ah St sweseesses PUA, + % « 6, and smaller..........30¢| Medium, Paint . 
Medium and Heavy Split. -net list “Ee for on es: er + Larger or longer.....+... wee L048 Good, arnis ééua 
Medium and Heavy, Mule. . .5% poo Qua My uvvectoecsacne ey Phila., Eagle, $3.00 list.......... 604 ——, voreieh 
SHCOISOT wee ssscceceveccees +94 | Bolt Bods, Fi. F, Mate. 0. vccccc 30s) eet ——,: 
AUGERS AND BITS— No. Bae sanenet ce tors eS 1.50 | Machine (cut thread): Good, Dusting 
Revised List Re Belper gait oye 1:25 #4 and smaller....cccecees 304 Medium, Dusting ...| °°": 
Ordinary Double Spur.....+++ yr AP a1 ae Meee oe 2 | arger or longer.....++ e+eeee-L5$| Good, Floor & 
Jennings Pat., Brioht..«----+ 52°F)" Hand, d and 6 tn. cut, per dos. | Door and Shutter— Tee steer 
pn dN, <= hha UEIND eii t mae et Sy ee GML sk tte 
Bite. Iotintulat..... <2 3314, & 54 nips. = mB. CUt, per "G07 00 | Barrel Japanned— BUMPERS—Barn Door— 
Car Bits, $27. National Mfg. Co., No. 16 Barn Door 
Conn. Valley Mfg. Co.: } Bumpers, #@ doz 1. 
Wrights, 1g 4 es ccorece 4 B ALANCES—Spring— Pers, DW GOS... ceeses $1.80 
, oe 50% : aie 
Goan, Valley Blue Twist. .50&5 % Light Spring Balances.........+ ned OE PRT Bur Te—Grece— bie 
w. lves Mfg. Chatillon’s : Heavy .. GAP vccvccccccctbed + 208 
asale ID ehaein bosccssense’ 80% | Light Spring Balances....... 10% | Spring Jap BRIGHT 
Irwin Auger Bit Co. Straight Balances .......... 10% | Spring Nec Light Narrow .......s.000+ -30& 108 
Auger Bits, Irwin List....... 50%] Circular Balances ........... EE FIN oc Cones ave ena Reversible and Broad... 30&104 
Auger Bit Bets, Irwin List....50% | , Large Dial -2-+ 5. osrerceesss 20% | Brass: Barrel, list 4108 Back Flaps ............ 306104 
Cc - rg ghd De: sard Met.25% Straight Spring Baiances.40@50% SPUD v54 cccscee 00606 ELON TINGED vecccccsccsevevuci 
an Oe auamiard Wat... . +... 25% | Light Spring Balances. ..40@50% sponges flake n07 aeaaenenweian CON FI Eveccisceccvus 308100 
Russell Jennings’, Standard List. X 
% | BALERS— Waste Paper— Ives’ Mortise Door }.. a BRONZED 
Lebanon Machine Co. a Davenport Mfg. Oe pany: Ives’ Wrought Door ‘ 33% % Light, Narrow, Loose Pin. 20& 104 
No. 108 High Speed Z Twist, Seniek Bay “Balers, ae $45; Expansion— “her dow pa, Loose Pin, Tip, 
30410 % No. 2, $5 vo. 3, ; No ; er doz. f, 
No, 908 Cabinet Z Twist 2." Open, op, 805; No, ¢, | Amkyre Mtg. Company: ana | 14 by, 3% tin 
40&10% 95. and No. 4, Open Top, Ankyra Collapsing Tools Su oa 15% $1.55 13s 2. 240 3.60 4.10 
Pexto Solid Center............. 50% 110 each. Parker Supply 7: Broad, per 100 pair 
Progressive Mfg. Co.: aclax “Menes rope "242% aed 34 s3¥%4 4x4 
ye eR 25% | BARS—Crow— rew Type $24.00 24.50 24.75 31.00 
Pugh’s Black .........0esese0- 15% | Steel Crowbars, 10 to 40 Ib....... Machine Bolt 4444 5x5 
eR eee Oe, ee ag iin etki i »., Rs of Richards- Wilcox as ig. Go. Bw 56.00 
Snell Mfg. Co. : 210% RY dees eae ital bo Sebco & Star Supeeaice Bolts Caces—sira— 
_— deere tesecodpgnceese ‘0 BASES—Porch— 60&10% a kediieinn @ On. 
Patt pg 0% | 8. Cheney Stove— 
Jennings Pattern, “Blue: .::50%| Zimmerman Patent ......Lst net | seoye Bolts ..cceevsees-++-.68| papanted Canary ...........,6% 
Star EEN ee Son og cas + kt ee BEAMS—Scale— Tire— ~~. Cages, Aviaries, ber 4 
tor , List Scale Beams ............ List + 104 ane oe Ree 45% Mc CePVeS Seve eees hoe 5% ad 
Irwin Auger Bit Co., Irwin Lis Chatillon’s No. 1........List + 10% | Bagle ......... Paccccsecces 
her 60410% | Chatilon's No. 22:<2../ Lamt + 2096 ‘American Reve Ge Athol Machine Go. cia 0 
Russell Jenni & & Ag Teorey Cre 40% | p. __ sero eay ps List + 20 Bay State, list Dee. 28, '99..50% Premier; A. M. ©. . 25% 
Sagptee Peceeee Oe. puget & on... List + 20% | Eagle Phii., list Oct. 16, "ee t0% WSR eo gosts 
So, 112 High Speed Z Twist, Toggle— CALKS—Toe— 
No, $12 Cabinet Z Twist, 9” te Any ase | ADKIEA Mfe. Company: Btees gad Sodlom, 1 prong, ger 
roug seer ee eewenee ra nebor olts.....40810% | AM OMe teeter ewww e nnn wees pO. 
Dowel Bits— Polished B Han ale Ankyra “Ey Tools...... 25% Sharp, 1 prong, sth 100 Ib. ..... 36.50 
Irwin Auger Bit Co., Irwin List.50% ousne TASS wrsses tee eeweeeees arker Sunply Co.: 
Russell Seeninge ae. “eee " SORE Made ox <ckccstce cscs net list Toggle Bolts, No. 2. + 78% Blunt and Medium, <3 prong, per 
80&2% % | Nickel Plated ............. net list Toggle Bolts, 10a and i0b. ...45% 100 ib. a ce ee 
Expansive Bits— SOE. So 5 00k en hakous eee cou 10.5¢ | Star ny en agua : |. -70&10% Sharp, 1 prong, CM Be ondens $7.06 
Con. Yauey, Ste. Co.: son iz 2 F ac yainoncy 5 & sue pei CANS—Milk 
right’s ME 4 800 0H ecevne CPR DOS os civsste BORERS—Bung— a 
K Pattern .o.ncccssceees 60 . Sturges & Burn Mfg. 
o.E taaee se Uo., ‘Steer's He. se ag Forme 4 seo Bree: Enterprise Mfg. Co.........+... 20% Cee og Tententond at 
Russell Jennings Mfg. Co., % to BORING TOOLS—Automatic— [| ~~ "**""" Rte trtteee 
2% in., $24.00......... 30424 |SELT DRESSING— Millers Falls, No. 2. per dox..#12.44; CARRIERS—Litter— 
Pexto Clark Pattern........50&5%| See Dressing ¥elt. No. 4, $15.71; No. 45, $17.03. ‘| Hunt, Helm & Ferris Co........40% 
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Makes Sales Soar 


Thousands of hardware dealers are now selling 
the new Stromberg Carburetor for Fords. Notice we 
say selling—that’s what we mean, S-E-L-L-I-N-G!— 
the country over and year round, The 


New Stromberg Carburetor 


for Fords 


is extensively advertised. Universally known. Recognized the world over as an abso- 
lute Ford necessity. Holds the world’s greatest economy, mileage and Ford efficiency 
records. These facts—known wherever Fords are operated—force sales. “Jn season” 
every season. Wanted in winter because it abolishes all cold weather starting difficulties 
~—during all other months because it multiplies mileage—increases power—and saves 
actual money. A mighty money maker for you. Small stock investment. Big, 
quick, certain profits. Special Free Advertising helps. Sold on 10 day 
trial. Easy to sell. Bound to satisfy buyers—and build business. 
Get our proposition at once. 


STROMBERG MOTOR DEVICES CO. 
Dept. 823, 64 E. 25th St., Chicago, Ill. 


New STROMBERG Does it! 


iy 
THEI 
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CARTRIDGES—Metallic— 








CHESTS—Tool— 
, 2 i 3 Cc. EB. Jenni & Co.'s Carpenters’, 
ae: <~ sodapeaengs Machinists’, Empty ..------- 28 % 
32 Kem, $3.30 Biank..... 334% Household and Bcys’........20% 
C. a 0 Blank... 334% 
38 CU. a. 40 Blank. «. 3344 CHISELS— 
. Mec “oe. _ E h 33/38 Socket Framing and Firmer 
5s, Roun a 
182. faaedicoraanel arte 3346 | Z| Standard List: 
i 22 Short and 22 | Socket Framing .... BAGS 
ee Black and Lesmok. Bish fm Socket Firmer ......¢05+ OAS 
R. F., .22 Long Smokeless. 4% . d 
R. F., 22 Long Rite, 5 Bg: = <r ob slg ate SoS QU % 
Smokeless, .22 Short...... 3348 et Firmer Nos. 10 an is% 
All other sices. + ID Y3% Socket Framing No. 15....... 5% 
Cc. F, Pistol and Rite Pexto Firmer, Cabinet, 1 «ket, 
veil wews wees okeh oF WEE bo ocegeesccccces &5 
Muisery and Sporting plus. 23%83 yy” CESS rrr 33 4&5 % 
Peters Cartridge (o.: Tanged— 

B. B. Caps, Semi “amokelens a8'4 % Tanged Firmers ..... sei sigain 155% 
C. B. Caps, Semi-smokeiess.. C. kK. Jeuniugs & Co., Nos. 191, 181 
.22 Short Semi-smokeless..... 834% | Pexto ......... ervccccccccc sete 

.22 Long, Semi-smokeless.....33% 
.22 Long Kitle, Semi-smokeless... 
Cc. F. Revol & Rif poe 4 peice 
> volver Me eneva 3s S 
C. F, Military & Sporting “sae Sap pe. onenw: 
All smokeless cartridges... .. a i. ’ gal. each onewen te $3.46 
o. 2, gal. each........ 4.40 
CASTERS— 1s No. 3, 10 gal. each....... 4.85 
Bad occcccccescccvccseces ccccces 
Plate sete e renee eee eeneneeeaee 454 CLAMP 
Philadelphia ....cccceececcevees 454 S 
Truck Plate .....cccecseeese+-SOf| Athol Machine Co. : 
Fauitiess Deen Ca Machinists’ and Tool Makers’. .net 
Fauitiess (Pivot Bearing), ilammer & Co. : 
40 @ 0% P,P eee 5% 
WIRGO  cccccscessseces 35 @40 % Carriage Makers’ lL. P. Screw 
Glass (Insulator)...... 1@ 40% 2 to 6 in., 20%; 8 to 12 in,, 
Leather Wheel ..........-08 1}@ 40% 10% 
sO Peer 40&45% | V2 8. & W. Star: 
Hospital ....----eeeeeee ee BOX Carriage lakers eevee List + 20% 
7a ‘9 : Sargent & Co.: 
- tte Mi, a Sys ae 30% a Tg Makers’ Clamps, @ doz. 
M. Tt. Schenck Co. : a2 $3.00 No, 13... .$3.50 
; Steel Gem, Iron Wheel, Pol. .50% No No. | Sere iu 
Steel Gem, Iron Wheel, U npol- No Ne at o 
eel ¢ i ‘Wieei” 130a10% | _ N° No. 22 
a ron 437 heel 6 _ 50% J. it. Williams & Co. : 


Iron Gem, No. 837 and Larger, 
66% % 
TAM cccdccvcvccececese 0022 30% 

CATCHERS—Grass— 

Specialty Mfg. Co.: i 
Easy Emptying, Nos, 1, 2. . 255% 
Easy Emptying, Nos. 1G, 2G. 

6G, 11, 10G, 12G....--6.. 30% 
Easy Hmptying, Nos. 5G, 9, 14W, 

15W wi  BOKS % 
Easy E mptying, No. 16G... .2045% 
Detachable, all styles 30% 


Pennsylvania Lawn Mower Works ; 
Pa. Brawn Grass Catchers. . -25% 
CHAIN—Proof Coil— 
Small lots, f.o.b. Pittsburgh, 
100 TH.: 
American Coil 


per 


igs Link: 
3/16, $12.10; $9.55: 5/16, $8.55: 
Me, $8.00; Py 16, $7. 85: Y4&9/16, 
$7.70; 11/16&S%, $7.00. 

American German Pattern Coil: 


13/16&%, $6.50; 15 16%, $6.40; 
1, $6.30; 11/16, 1%&1%, $6.40 
Haiter— 

German Pattern oe 
OSE G0 de vocwecescccves cect 3344,&54 
PAO Dorobewrs cossccvecssues 334% 

Jack— 

Tram CROW 22... cccccsessesecess 30% 
Brass Chaim 2... ccccvceceesees 10% 
Pump— 

Galvanised Pump Chain, per lb. 10Y%¢ 
Safety— 

Safety, Brass ....cscscceseeees 25% 
Sash— 

Niagara Falls Metal Ptsmping Works: 
Premax Steel Sha Bright; 
Electropiate Covper, Nie kel, 
Brass and Zinc...... 1 


Parker Supply Co....cess. “List net 
CHAINS—Miscellaneous— 
Niagara Falls Metal Stamping Works: 
Premax Coll Chain 40% 
and Expansion 


Premax Special a 
Dog leads 


Trace, Wagon, &c.— 
Western Standard: 100 So 
with ring. .$45.00 
with ring. .$54.00 
with ring. $00.00 
with ring .$05.00 
per pair ~ Hooke 


and 3, . 5¢; No. , 4¢ to 

price of igh," Lin 

Eastern Standard Traces, Wagon 
Chain, 


seeee eee eeeneee 


lraces, 
6%4—6-3; Straight, 
Straight, 
6%—8-2, Straight, 
6%4—10- 3, Straight, 


A OTE. —Add 2 


CBC, ow nereneeeeecneeee 


CHALK— 
Carpenters’ ie Cea 
Carpenters’ i Ee 
Carpenters’ White 





CHECKS—Door— 





u% | CLOTH—Emery— 





Machinists’, Agrippa 





Machinists’ Vulean ......2 
tose Clamps, see Liose Attachments, 
CLEANER—Automobile— 
Crew, Levick Co. : 
ED eh we ones ac ae eee 
Mistokloth 
Grease-in-Titves ....... eee 
Perr ee . 
Tire Seal . ~Preery yy te 
Unit Tire © ‘hains ake chee rrrrs: 
Lawn— 
Pegeepyonasis Lawn Mower Works: 
wo Cleaner Rake... ..£3 14% 
CLEAVERS—Butchers— 


Foster Bros. & Chatillon Co. 


List June 30, 1917, 20% 
CLIMBERS—Linemen’s Pole— 


Smith & Hemenway Co., Inc.: 
Red Devil 


CLIPPERS—Horse ard Sheep— 
Chicago Flexible Shaft Co.: 


No. 2 Chicago Horse, each 
$12.75 
Lightning Belt Horse, each 
15.00 


Stewart's Enclosed Gear Ball 
Bearing Horse, each. . .$8.75 
Stewart's New Model Sheep Le 
Shearing Machine, each 
$12.75 | * 
Stewart Enclosed Gear Shear- 
ing Machine, No, 8 each 
$11.00 | 


Ste wart Ball Bearing Enclosed | 
fear Sheep ne Ma- } 
chine, No. 9 eacn....$12.75 





CLIPS—Nali— 
H, ©, Cook Co,: 
Gem, per GOB......06.00+++ + 2.00 
Ansonia, per GOB8....ceeeee0+ 670 


See Paper. 


cocKs— 
Brass Hardware list: 

Plain Bibbs, 0854; Globe, 45&54; 
Kerosene, 50&104; Racking, 45 e754 ; 
Liquor, WE2 V4; wegen $0er 22% 
Compression Bibbs ... & 

Iron Petroleum 





COMPASSES, DIVIDERS, &c.— 


Ordinary GoodS ......s00e00. 40& 54% 
Kenffel & Esser Co........ 20@ 25% 
PextO ccccsccceessersrer dae 


CONDUCTOR PIPE— 
Corrugated, Round or Square: 
Galvanized Steel ......- 
Galvanized a I 
Copper .... 








Superior Spring Hinge Co. : 
uperior e bereen Door... ....838% % 








See also Eave Troughs, 











Gal. 2 3 4 6 8 
Each 

aaee ae Side aes a 
Ga 


Bach 


Gereene-—leawing- 

A eee base 47¢ 
100 to 300 ib edie we WaWalie @ 4 ne a: Be 
Less than 100 lb...... paecvegete 54¢ 
CORD—Sash— 

Bveided, DOVER. 0... steve ccvece * 55¢ 
Braided, White, Com.. Nos. to 
12, 34¢; No. 7, 4¥a¢; No. 6, isye 
Patent Russia ......00ceeeee 40¢ 
Cable Laid Russia.......-+..+. i 42¢ 
India Hemp, Braided........ lb., 35¢ 
|india Hemp, Twisted..... lb. 17 @22¢ 
Patent India, Twisted... ./b. 20002'¢| 

sumson Cordage Works: ) 
Braided, Nos. 8 to 12, PF Th. | 
Drab Cotton, 75¢; White | 
Cotton, 60¢; Spot Cord. .60¢ 3 
Massachusetts, White, ID 55¢ | & 
Massachusetts, Drab # ID 70¢ 
1 uoemIA, ve uite, Nous, 38 ’ ] 
ae. sh eae ue SPwevesscose 42¢ 
Silver eke Mfg. Co.: 
Silver Lake, per ID.: 


5¢; A. White, 
Italian Hemp, $1.00; 
Linen, $1.50. 


Silver Lake, Drab, 65¢; Waite, 
wv 
Eddystone White............- 45e¢ 
Wire, Picture— : 
Tinned 25 ft. Rss okteuen 75& 10% 
25 90. COM cn coe ceeseuoee 75& 10% 
Gild 25 fi. COMB. ccvcicvcecss 70& 10% 
Field LE a :65.0:058 teas nsne 75& 104% 
furner & Stanton Co. Wire Pictu. 
OOnG sw cveccsvedncesetés 5&10 % 
COTTERS—Spring— 
Spring cotters in packages...... 85% 
COUNTERSINKS— 


Cc. EB. Jennings & Co, 
Countersinks Nos, 001 & , 
6 


% % 

CRAYONS— 
White Kound Crayons, Cases, 160 
gro., $8.00, $8.50, $9.00 and $10.00 


according to grade. 


F. E, Myers & Bro.: 
Myers Polished Iron, Brass and 
Brass Lined Working Barrels. 


380 
Brass Body: Brass Lined and all 
= Cylinders and Pneumatic 
Fe: TPE rer ee 20% 
per Quadrants— 


"parker Supply Co........ List net 





bad tang ae 8 ont ga DisPensers—tiquid soap— 
—= Century No. 56, Mahog- Morrill’s Soapu ea. 
$11.00 No. 1 wall, $2.50; No. 1 
$11.50 3.00; No. 2 i & 
No. 3: 2.25; No, 2 slab, $2.75; > x 
9.5 o, 3 wall, $2.00; No. 4 2 
No. ex q wa. 1.50; No. wall, 
: + $12.50 z $2.00; No. 5 slab, $2.50. 
Ny 0:50 DRESSING—Beit— 
at 15.00 Jebbers’ Mfg. Com 
6.00 Blue Ribbon Stick, * mm. ‘mit 
ve vaste, 5 & . cans, 3 
ne ioe | Liquid in gal. cham, eet $2.06 


potties. These prices are without DRILLS AND DRILL 

KR PT Twist Bit Stock list... .50 

" Galvani ide handles, mist D tocks, new list... 50554 
Gal. re Lined, 7. . 8 Twist Taper and Straight Shank. 

Each RY ED: deccvenevesaccee cs 40&5% 

White Enameled Lined, Side Smali Wire, No. 53 and less. . .40&54 
liandles: Larger tha. No. 53, new list. .40&54 


Wood Drills tor Braces, new list . 304 








Goodell Anwapee wecened List 
Jume 28, 1017.2... c0cccccrceedd% 
Ratchet, Deseo “ee hina geile BU ve 
Smith & Hemenway Co., 
MED baie bac Va ceknes 600 40% 
Brick and Stone— 
Star Expansion Bolt Co.. 
Parker Supply Co...... 
ORIVERS—Screw— 
Crescent Co. : 

Ne. a Pete d eben Vets tocesies 60% 
Goodell’s Auto. ‘List, June 28, ioa7 * 
ilytield Mfg. Company: 6 

Lligh Ae. y neal 25% 
W waepbiote : 
} ML. 5360 659 b0.60 bes s.006-0 
|M-B Tool Co.: sate 
CI, tek os a eh aia tac, 410% 
Millers Falls, @ doz 11 
16.48; 12, $22.17; 20, Weis. 8: 
21, $16. 48; 41, $21.30; 42, #7. 09 
Pexto ED -c raep eae ths ve 34 % 
Smith & taemenuway Co., ar 
RON. 6:0 6:06 @urare's & 4.0 ono RO% 
Eaves TROUGH— 
Galvanized Steel ......... 05% 
Galvanised Charcoal Irom....... 004 
COPPOT co crcvscsecsccsscscccees 15% 
See also Cunductor Pipe and Ki 
ELBOWS AND SHOES— 
Galvanised Steel: 
Plain, Round and Corrugated, 
| Gil sises t0 648. ......00 704 
Squares, all sizes to 6-in....... 554 
Copper, all sises....ccsssveees 20% 





Ferdinand Dieckmann Co. : 
=~ pean and Round Corru- 
ed, 
SD: aids oes c eiab.t ene 6c 65 % 
Cn ee 
De SEE seven cweeseh oes 25% 
Square C corrugated ‘de B and u« 
tagon, 
29 Gauge 
26 Gauge 
24 Gauge 
EMERY—Turkish— 


Out of market at present time. 
DOOM, Wis viinseiccesss ceva kad 








Joseph Dixon Crucible Company: ENGINES —Chominet—- 

Lumber Crayons, in Colors, per oO. lds Co. : 

GUS 5 acre dens (teen ens 9.00 Pie ‘Tank, 40 l., ea. 

Lumber Crayons, Graphite, black, os Py 200.00 @ $350.00 

: Roe eee vet eee, $5. EXTINGUISHERS Pines 

% ? 8 
CRUSHER—Ice— Utica, ea. $14.00............ 25% 
Alaska Freezer Co.: ‘ae Childs, ea. $15.00........ 25 % 
Toy Town, each...........0. $3.25 Nu-Ex Fire A a Co 
Priming— Nu-Ex Fire Killer........... 25% 
Morgan Mfg. Co.: Nu Ex Auto Extinguisher... ..25% 
Priming Cups ....---0055 50420 % In lots of 12 or more....%.. 30% 
EVELETS— 
CUTTERS-—-Glass— 
Simei tins Solid head, per 1000....,. +0 40¢ 
ee Se eee 50% . 
Fletcher, Terry Co.: FasTeNens—siing— 
Glass Cutters........ - 30 @ 5085 % ud. B. Ive 
Sty ethene Con Me, |" Upon'e Peat, Liat Feb, 1, 2011 
Meat and Focd— Cord and Weight— 
Cateryrien H. B. Ives Co.: 
08. 22 2 Ives, List Feb. 1, 1017....338's% 

Each $2 "50 $4. 25 $3. 75 $6. 50 $8. ‘50 Titan, List Feb. 1. 1917. ..88% % 

ey Loves e 4g Corrugated— 

Nos, 501 602 yon ma Steel Goods Co. : 

Each $2.00 $2.25 $2.72 204 Edge 4541045 % 

J Pla ain Ed ee O% 
P. 8. & W. Favorite: P we. |Cary Mfg. Co: — 

Seall,: Me, BE. is cis curtay $9.95] Saw Edge ............ 50&104&5 % 

pom a ore 11.70] Plain Edge ............. 65410 % 

Large i onig 2 SS pe 14.65] Stanley Works: 

ee | ee re a ee 9.30 Saw Edge, L. 8. Howe. .45&10&5% 

ie Plain Edge, L. 8. Howe. .60&10% 
Bluffton Slaw Cutter Co. : FAUCETS— 

Rapid Slaw and Vegetable Cutter, Cork Lined, Common, 504; Best .40% 
No. 0, per doz. with metal box, Metallic Key, Leather Lined..... 50% 
$12.00: No. 1, per doz. 3.50: Red Cedar 30: 
No. 2. $2.00; No. 3. per gross. Petrol ’ 
$10.25. On Nos. 0, 1 and 2 ‘sche Sema , 
extra 8% disc. in gross lots, a. Saar Spent Co, : 

Tobacco— Peerless Tin Ma, 

Enterpriss ..... nee: goons Boss Tin : 
Victor Metal Key. 

CYLINDERS— yu, Matel: Bey 


Cinta 


Loner Butternut Key. 

Enterprise Mfg. Co. : 
Enterprise, If | Measuri 

Priming Pump, ® dos., 00 
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Siznal Service 


—and 
Bigger Profits to You 
B ige sely the report 


from the front— 
from Dealers every- 
where— 


“GIANT” Tires are 


Winners! 














The profits are unusual—not J 
only because Sales are Enor- | 
mous—but the Individual 
Profit is the bigZest ever. 






Two extra plies of real Motor- 
cycle Tire Fabric—tough, 
thick, black rubber with 
“Safety Tread” —just like the 
Goodrich Automobile Tire. 


Every time you sell a 

Goodrich Bicycle Tire 
you're building business 
that sticks, ° 


THE B.F. GOODRICH COMPANY { 


Factories: Akron, Ohio 


| 
| 














SSE RRR ae eye art eesti aac asics cee nr _— 








Branches and Dealers Everywhere 






Makers of the celebrated Goodrich Automobile 
Tires pone’ ‘Everything That’s Best in Rubber” 


RICH} 


BICYCLE TIRES 


*‘Best in the Long Run’’ 
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FiILES—Domestic— GRINDERS— Griffin Mfg. Co. : Bommer Bros. : 

Best Brands ....ccccececss++++-508| Athol Machine Co.: Solid Axle, No. 10, $12.00. ..35% Spring Butt Hinges........ 10&5 “% 
Standard Brands O87 at corccccscceetO% Roller Bearing, No. 11, $15.00, Surface Foor, Bait Bearing. . .30 “o 
American fe RP 60&7 % Jo | 8. Cheney & Son: Mortise Floor, Ball Bearing, 

(Sap aie oe aes 0&7 y % DE oso mharaiinan cgieek +++-80%| Roller Bearing, Ex. Hy., No. zz. 15810; 
Bisek MOND: 65 ncoddesceceuw 0% | Luther Grinder Mtg. Go. : Se Kare -50&10 hevetery Hinges 5% 
Delta a beni épenha ee teeee % Dime- Gents c cock te Roodtal, ¥ Bull Dog, $24.00...... - 50&10% —, mouse Spring itinges and 
EE, MUD xc oi 80500 etsn>s d No. ( Mechanic al, No. Hunt, Heun. Ferris , ee re Bee O&7 4% 
Delta Swiss Pattern... ..List+10% i), «ascii puscist “tee | | Cammen ere a al Son Hob —— bison No 
OE a ee vues Ye No. 15 (Mechanic Special, No. 20th Gunter, , Round @ doz.$13.80| , 000. -----eeerereeeee ay 
Great Western ..........- 60&7 4 %e D Se ccesecceccosesee $3.55 lexo .. reapers us 0 SS Non - Holdback Screen Door 
Kearney & Foot ..... Hal 4 Ke No. 16 (Mechanic Special, No. McKinne inges, No, 2100...... 16% &5% 
SAN 5 oisi-e'¥ sinc 6 50M D 60&7T A% MN. Vives readers .. $4.85 | “eine y Mig. © _ er Non -Holdback Screen Door 
Liveright Boes., Gold Medal. _: 0% a i. ( Mechanic Syecisl. Anti. Wriction an ‘8% i. pages. He. BR I 1% % 
Averight Bros., Blue Kibbon Spectal,j jg-§ j.No. TM) .....+-+«+. Tr” fe mw 1! eel Pe , oldbac reen Door, No 

7 10% No. 35 Compacto.......... 5.00| Hinged Hangers, King bps TRE» Ga. e'ela Ga¥ saab ois'e 7% % 
Liveright Bros., Electric....... 70 No. 51 (Best Made)......$4-85) pittsburgh Troll 30% Chicago Spring Butt Co. : 
M rey Amer. Standard. .50&10% No. 63 (Farm Special, No. 3) a Me Chicago Spring Hinges........ Kiet 

McCaffrey Precision (Swiss .90 | F. E. Myers & Bro., Sta K.; Triplex by | Hinges. . 20&10&5 

De Cc isk dn cus basede 15% No. 83 (Qyecten) ei ae $3.90} O K Adjustable; Sure t 7 Sure Chicago ortise Floor (5000) — 
WGREEEED: 0 Sink caso a0 cocccesetOO No. 104 Multigear........$5.05| Grip Adjustable ; Sure Grip Tap- 83 4 % 
Simonds Mfg. Cou.......00+2-+- 70% No. 271 (Hummer)....... $14.25; dem. Sure Grip ‘Tandem Chicago Relax Floor (6000) 
J. Barton Smith .......... CORT % % No. 309 (Power Bench Grinder) able; Tandem Adjeoe 2541 Ou 1087 i % 
X-F Swiss Pattern ........... 10 Garage, new lists. 5 efes Chicago Premier (4000)... +1644 % 
BS. Bi Biss es shecnndé oobvvevsOee No. 310 (Power Bench Grinder). New Way Tandem 20+ - 20% Chicago Ajax (8000)...... 16% % 

.95 New Way Tandem A Tubular, Chicago Fire Station.  List&e10% 
FIXTURES—Fire Seer Star Spec. Mfg. Ghats s cud 4 25 Lavatory Door Hinges - 20&5 % 
Richards- Wileox —~ dey Hyfield Mfg. Co.: Giant Tandem Tubuldr.......25 G Chicago Screen e (2000) 

No. soe, Monarch A; "No. 201 Perfect Emery Wheel. . 20% Giant Tandem Adj. Tubular. ..25% 4087 1% % 

MEMEAL ce voces soscesetvene 385% Wonder Electric ... + + 20% Fauitless Tandem and Faultiess Chicago Screen Door (3000) _ 

Fusible Sinks, Be. BB.ccccocs 40% Wonder Ft. Power. .-20% Tandem. Nyy re | 164% &5 % 

Grindstone— Valve— National i Mie. Co.. Bde, Non -Holdback Seren Door, 
Net Prices: Frank Mossberg Company Bi £4 $10.20; No. 66 Storm —_. SOAS er pep ey reEte 40% 

Inch ..... 15 No. 603 Valve Grinder for Fords, roof, $14.00; No. 77, Storm Richards-Wiicox Mfg. Co. : 

Per dos.. $5.85 $6140 $7.00 97.70 22¢ Proof, $15.00; No. 0... TEED Desble Acting Floor Hinges, No. 
FRAMES—Grindstone— M-B Tool Co.: Richards-Wilcox Mfg. Co.: «fgg OPO ne wee ese ees neeeeeeene 50% 
Athol Machine Co. : M-B Valve oon List ber Hangers, Nos. Me 247... .40&5% | Shelby Spring Hinge Co. : 

Iron Grindstone Frames. List + 20% Goz., $15.00 ....eeeeeerere 40% Roller Bearings, Nos. 37, 38, 41. —— . Steel pate | 

ceiaceshatoseai dene ches P see ee  O BP 0 
PREEZERC-vice Cream— GRIPS—Buffalo— No. 44, size 1, $10. 00; Size 2, Pre S No. Lisf Sheet Steel Hotlink. 
Alaska Freeser Co. : Smith & Hemenway Co., Inc. Anti-friction, No. 42....... 40&5 % Le ago ere 

Alaska 4-qt., each.......... 2.15 Wt A al hen th Vane weeks 50% | No. 44, sizes 2% 7 3. No. ss, Non-Holdback, @ gr. 38. 00 

North Star 4-qt., each...... 1.8 $19.00&$29.00| Chief Ball Bearing Floor Hinge 

North Pole, all metal, it: CUNS—Shee— Folding Door B. R. Swivel No. 6545 % 

per dog. :.......+.++-$14.00 net| Tver Jobnso a. SE APR rete 0% | Ball Bearing Spring Butt Hinges 
Peerless Freezer Co. : Champion | Single Barrel, Safety Underwriters F. D. No. 5% 

Peerless, 4-at., i, $3.80... .30% 7.50@$10.00 << EES REE BEA G? 35% | ,_ Adisateble Be. Door Hinges. . .70% 

Freso, 4-qt., list, $8.00..... -80% | Hammerless Double Barrel. .$25.00 Trolles B.D. Be. 20. 6a. 321. % |Supgrior Spring Hinge Co. 
EUSE-—Satoty— . D. No, 120; No. 121; No. 150. ite Ries ex 5s 50% 
Ensign-Bickfor 25 0) : oof 50&10% 

BUMS Toers ss cove encuakd $5.30 Hacrters AND TIES— Trolley B. D. No. 24...... a3. % som Iron— ‘ 

Single Tape ......++....$6.85 ).u| Cow Ties, new list, per doz... .$3.85 G T Hinges, &c 

Bowne iT vas weg velba af -78 3 Hatters pasos tout ener ce nn. -154 | wire site » reaps om f trap , 26156 

eaver Brand .........+- 15 ra s Metal Stam orks: nko hecatie alist dp lads ? 1 

Reliable Gutts sees HE ‘0 "Nonna falter Gheiee. ..'.> 00 —— oe ie B3:00 - reg rh thay Maas 

ercha ot. BO. wcaees a eeeeee . 
pe Sues a Chains. 60% Tourists, fold’ mick’d. per -dos g08.75¢. Hose “Berry OTR a List + 104 
Gates—Moiasses and Oll— . Ruee & Co.: Picture— { G/Heavy T...... Preree ¢ 
Stebbins’ Pattern...... o+ee--10G10$| Web Halters ................ % | Moore Push-Pin Co. : f ingé Hasps...... (List, plus 304) 
GAUGES— Jute Rope Halters and Ties... 25% oore’s Push-less Hangers. Shes Ms Gon meer, Sirap eevee’ yr hed 
Sisa ope Halters an es. .25% doz. ckets, “ ov, r Lk SEE Prey 10& 104 
Marking, Mortise, etc........ 25& 10% Cotton Halters and Ties......25% pacietn, Sor) Oe en rf 204 
Athol Machine Co. : Cotton Livery Ties.......... 25% Screen and Storm Sash— Hook’ ea Sacenhiccen: icc Gc 
Depth, Screw Pitch......net list Leather Halters ..........+-25%| National M Go. : Ht ye agted fophee teh egg Seeese 
WE cast ansirvegene oe -Det list Screen oa Storm Sash Hangers, COUY EYE seevececoren lA per Ib. 
HAMMERS — Handled Ham- No. 80, Jap. . Automatic, .... + 
GIMLETS AND GIMLET mers— ; ® doz. 7o¢ | HODS—Coal— 
BITS— Maydole new lis No. 80, Sherardized.........,.85¢ vet er dozen 
Gimlet wi, “ Per sez Blacksmiths’, Hand son SEESO% i wes 16617 «8 
Common Wh. veeecscees 5 ricklayers’ .....+++e+- % | HASPS— “a alv. : 
conte Pattern, Nos. 1 to 8, $8.68 Farriers’, Driving ........ 1542 % w ht H. co _epen ahh calie pd “its {2 4 - 
No. 9, $9.60; Nos. 10 & 12, $12.50; Machinists’ a Pein. . .50&2% % “ Sa Baie. and Staples. onc 208 ahd funnel... 465 $15 550 6.00 
ass'd, $9.60. Nail, TN ca vhxn es cc'ee 5&2% | Griffin’s rity save et ered eh F * ¥ 
Sing 4, 99.00. Age's ter gre Miveting .....000002.2s0. 1542% | McKinney’ Safety No. BS36. Jap., lgsage eee ; an oe 3.40 3.75 4.10 
ail, Metal, No. 1. 3,50 orvaveeee sae =) 7. p = 
Spike Mea ee B30; © Wl ter pptasinaiey 9 Kagher | PATCHES 2 [Grenng Wie Boiite Sos 
Wood Hendied: No. $3.25; 2, $3.50 Pexto, Hips 4 hes ioe. ie ‘i6éi! pesto po ge quel -. os List’ teel, Mortar, No. 158....... 25 % 
Spike, Wood Handled. ; Nall «1+. .seeeeeeee st+ 6 % Common ... .... 6. “ee SE S—e 
o. 1, $5.50; 2, $6.00 Heavy Hammers and Sledges—|Pexto ........ oblvecds - -List+ : ad Ooal Pat 404% 
op WE dcceces «eee List, net ran aires 
cL ones —cae— din tenia; UO OM crass ‘List, net] HEATERS — Automobile and plist Feb 23, 888 O88 
Protect-a-lite Inverted and Up- Magnetic— Carriage— DERS—Door— 
dos. r jA. R. -Wilcox . Co.: No 
right, per , $2.10; R. Robertson : ss Chicago Plasibie Shaft Co.: rds-Wil Mfg. Co.: No, 111, 
Cc aesican ee a 4.00] Horseshoe Magnet tack R| ABO Coal, dos.........$0.60 ready, 30% ; Nos. 118, 119, 
Piotect-a:lite inner ‘Wire’ Globe, Pett tind | Clark, Carbon, dos... :.. $0.75. MMR dis dis a's's nc 6.0 ong 00% 
per dos., .80¢; per gross, $9.00] Billposters .....$1.15@$2.50 Op: ‘No, oo a bith: No. 5B.’ SE ty Piso 
- % % . Jolders @ File 
GLUE— Cents der ib. | HANOLES— 1.75; No. D, 8 8 0 
to +8 ERE ge Ree teres: @45¢ Agricultural Toot— pred Rona 7 "hon $1 By ¥ ; ee Pee 44.10% 
Common Bone ......+..++ 22@27¢ an, Pick, &¢.... Rae ~ 4 Sanitary Tooth Brush— 
Fish, liquid, bottles or cans, Hee, Rake, Spade, Fork, Shovel, Tables. Bf, lety Wire Gas Globe.......... 
with brush .......eseeeee 25@1.00 5 MOR EA. vine cccresceages Hunt, Helm, Ferrig & Go,: SfePer doz., $1.75; per gro., $19.50 
Fish, liquid, 50 gal. bbis., Ales. net prices of axe handles bisdee —,. Wai Ce $18-00F 
per gallon ....sssceeeess 80@$2.00) ares. Standard No aN hae et 4 OOKS—Beit— 
Foot Stock, White ........ 30@ 35¢ Cross-Cut Saw— eit “Be. Rs ‘gu~ - 08. FOB Wb. scivccsedccrencics MS 
Foot Stock, Brown........ 22@27¢ Atkins .....--.00+ tereeces List, net} farvard No. a4 - 30. 
Medium White .......+ ++ -4@S5 Mechanics’ Tool— Black Jack Nee 1 wri a eA See Stops, Bench. 
Cement— mye assorted . ..gro., $3.50@$4.00 cach $6.00 Bush— 
L. W. Ferdinand & Co.: Brad A se. 10 4990., $1.75 asia Black Jack No, 2 mre ony Light, doz., $7.25; medium, $8.50; 
Linoleum, 20th Century, per gal. _|C/usel Handles, ass'd, pr. gro.: mn Dg deel veuss Gua dacs ct ee 
$2.65| Tanged Firmer, Apple.. ;$3.00@ 3. o— 
Marine— $3.25; Hickory ...... 0 @ 96 $6.50| HINGES—Blind and! Atlas Co. singe og *e® *° 58% 
L. W. Ferdinand & Co.: Sockét’ Firmer; Apple. ..$2.25@ Shelby Spring Hinge Co........65% 
Marine, Jefferys, small cams, % $2.35; Hickory ......00.++ $650 ; iene ene fe 
Socket Framing, Hickory...... $7.20 : Ss oat an at— a 
Marine, Jeffery’s, bulk, Ty 1 File, assorted ....0cseees O70 $2 10| Surface, No 3, 90.95; he gh 30 »| Atlas 2 , PE clad? 4 
Waterproof, liquid, per PR. a $4 Hammer, Hatchet, Pere S541 Parker Wire Goods Parker Wire e: Cac: 
Hand Saw, Varnished, dos., $130; Hale & Senteotee * gutoniotic King No. 10, Steel......... 66% % 
GONGS—steei— Not Varnished ...+.+++0++ ofl-20 Billed. os. ccrtccs . TABt or 25 % No. 10, Brass.......... Ud ve 
P. Wall Mfg. R a Plane Handles: Stanley's Steel Gravity’ Blind. No it. Steel. . shin bea ccm ae 70 
Foot or treet mae Jack, doz., oot: Fore, dos... .$1.12 Ko. 1647 a ofa with- on au Ll. Fass... Wa 10K 10% 
Grover File Co. : out screws, 00; screws, elby Sp Miiinge «+++ -85410% 
Spring or Locomotive........ Grover File Handles, $3.00. a : Wire Good i iin ie 
Rout ° ‘or n. ate— a, ’ ; 
on eee No. 2 for 8-10 in... Western: Chief , 66%, . 
1-ib. tins, ‘per 08. os senceee S105 No. 3 for 12-14 in. With Latch «00 veess sd0%j $2.40 Corn— “s 
, a No. 4 for 14-16 in Without Latch’ ..... >. .doz., $1.70 !North Warne Tool "Oni P.dos. 
hinee’s “eee nating, 16-1. —— No. 5 for, 18-20 in. and sold- Brooks ois seeveseneie es oes SLO 
ea. 96¢; In boxes, @ dos., Pn. Nicholson = eS itektle Fula lorime nitg: Cote t Moree coe tt teeceeeee ses 00 
$1.20; 2 MW... ..seeeeeeeee $2. MOUS .<cchepisonnen ese ood Fleur de Lis” Grase— 
Automobile— , doz. ete “° $1080 oat 90). ‘Bent shank, Per dOks ves se. ee BS. 
Crew 1 Levi ek Pott's Sad Iron— McKinney ite. North Waytle Toot Go. :’ 
; aa. e020 280% | Aluminised or Japan’d, per doz. $14 mall eaiece Einbossed dos. || pe Giant ...... Veeticsse cece 
an ‘Harris Oll Co. : Tinned ....+cesecse. ber dos, $1.35 DTS. 6... sedge es so $1,00@$2.00|' Lawn King ..... terteseress 6.00 
Trans. Compound. ‘ ‘ w ty Concave ......-++.. 6.00 
me. 13¢and % ie HANGERKS— Piyeete es BIR cic ees ur eeeet 4.25 
m., 12 ; 50 I. tin, es et Note.—Barn Door Hangers are gen-| Bommer Bros, Pivot, Ball Degring Little Giant, adjustable shades 4.50 
25 B. ” $8.95; 10 i. tin, erally quoted per patr, without track 15&10% | Junior ....... i n6a8 eiaeis'e « vi 3.00 
80; 5 a tin, o5¢. Harris g and Parlor Door Hangers per double Spring— on” Clerk ass OTE bi cisece 4.50 
ight Transmission Grease, set with track, de. pete Cast , - ee Wall, etc.— 
bbis., 144%¢ and %& bbis , per z alice: Prouty Go. : Non-Holdback, As Tron. ..++«+$9.00| ©. T. Williamson’ Wire Novelty Co.: 
Ib., ; Ib. tin, $8.75; se Door ............40@45% | Allith-Prouty Co. be Picture, Thumb, Mouldi 
25 Ib. tin, $4.58; Ib. aenten Door sceaceesedl 50% Screen piesa eee 45% Corn te eeeeeecesess 20% 
tin, $2.05; 5 Ib. tin, $1.08, Garage Door .+..+.0++++ 50 BIOOr ..ceeceeseses sees A0@45% Punch Bowl Beiriooaps open 
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WNERS look on each of their General Tires as 
a gigantic tape measure of mileage which will reel 
off mile after mile of unbroken and satisfactory 

road service to the full length of its guarantee—and 

then some. 








That's because we've built the miles into The General 
Tire. 


Starting with the best stuff that can be put into a tire— 
selected by test for quality and proof of ability to 
stand up. Then—by use of the very last word in 
modern, scientific appliances, machinery and methods, 
the best tire brains in Akron (the hub of the tire 
Universe) build that material into a tire that’s bound 
to deliver to the limit. 


That’s why The General Tire stands up. That’s why, 
though guaranteed for 5000 miles to satisfy the guar- 
antee habit, it doesn’t need its guarantee. 


Hardware Men—Your Opportunity 


This situation makes The General Tire particularly attractive 
to hardware dealers. There’s good money in handling a good 
tire—but some who do not handle tires exclusively have hesi- 
tated because of adjustments for under-mileage. They are 
afraid of the bother. This might be true in the case of any 
but a first-class tire like The General. It is the over-mileage 
tire—adjustments are too rare to be considered. The price 
we moderate. It is just the tire to put in as a profitable side 
ine. 

Write—and we will send you names of some General Tire 
dealers—ask them what they have experienced—you'll put in 
Generals. 


The General Tire & Rubber Co., Akron Ohio 


THE 


GENERAL 


TIRE 
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HOOKS AND EYES— 
rass 


Malleable Iron 


HOSE ATTACHMENTS— 


Morgan Mfg. Co.: 
Hose Clamps 
Stuber & Kuck: a 
Hose Menders, @ doz., % in. $0.75; 
% Mh, GU.40. 
lloxe Couplings, @ doz., % and % 
in., $2.85. 
William \eruon: 
Hose Clamps, Garden Hose, Cast 
Brass, 32@35¢ 
All other sizes, Water, Steam, 
Air, etc., according to qpantity 
6045 @ 6545 


HOSE—Rubber— 
Garden Hose, Y-inch: 
4-ply Guaranteed .... 
5-ply Guaranteed .... 
7-ply Guaranteed 
Garden Hose, %4-inch: 
Competition 
3-ply Guaranteed ....ft. 844@9V2¢ 
fy Guaranteed ....ft.94%@l0“v¢ 
Cotton Girden, %-in., et foe 
Low Grade ... ft. @&¢ 
Good quality ft. wou 


ft.7@7'%¢ 


Ice Toors— 
Gifford-Wood Co. : 
Ice TOO ....ceseccceesee ss BO% 


INSECT POWDER— 


Bemaice) Mfg. Co. : 
ed Wing, 10¢ size, per dos. ..75¢ 


IRONS—Sad— 
From 4 to 10 

rs. Potts’..Nos. 50 

Jap’d Caps ....$1.14 1.12 1.21 1.08 

Tin'd Caps .... 1.19 1.23 1.39 1.27 

Jote—Some Western manufactur- 
ers quote lower prices. 

Bar and Corner— 

Richards-Wileo: Mfg. Co., 

Irons, i ? ; Corner Irons, 

an 


lb., 5¢ 
60 65 


Jacks—wagons— 


Richards - Wilcox Mfg. 
Steel, No. 180 


K NIVES— Bread— 
North Wayne Tool Co.: 
Brooks Bread Knives 
Butcher, Kitchen, 
Foster Bros.’ Butcher, &c.. 
June 30, 7 
Drawing— ~ 
Standard List 25554 
Cc. E. Jennings & Co., Nos. 45, 46, 
15% 
Cc. E. Jennings Folding Handle. .20 
Jennings & Grillin, revised list, 
Nos. 41, 42 7 
Pexto Nos. 5 & 15.... 
Hay— 
North Wayuve Tool Co.; 
Brooks 


KNOBS— 

Base, 24-inch, 
Rubber Tip 

Cherry and Oak 

Door, haga 

Door, Por. Jap’d.....sseeeveee $1. 

Door. Por. Nickel doz., $4.00 


Birch 


GLASS— 
Moore Push Pin Co.: 
Push Screw Knobs, 
gro. 


a ADDERS—Store, &c.— 


Bicycle Step Ladder Company 
Ladders each $13 50 
‘Track, per f 12% 30¢ 
Myers’ Noiseless Store Ladders. .30% 
Milbradt Mfg. Co.: 
Rolling Step Ladders, each $8.00 t 
$14.00; Tracks, per ft. 15 to 25¢ 


LADLES—Meiting— 
L. & G. Mfg. Fact s list, 


oe 
and Plumbers 35 


LAMPS— 


Hammer's M. I. Hand.. 10% 


serene 


LANTERNS—Tubular— 
R. E. Dietz Co.: 
D-Lite Short Globe 
Wizard Short Globe 
Little Wizard Short Globe.. 
Large Fount Wizard, No. 2.. 
Victor Hot Blast 
Monarch Hot Blast 
Junior 
No. 
Buckeye Dash Lamps...... 
No. 2 Blizzard Dash Lamps. . 14.25 
Victor Wagon Lamps 
Junior Wagon Lamps .25 
No. 2 Wizard Wagon Lamps on he 
Octo Driving Lamps 
Union Driving Lamps 
Eureka Driving Lamps 
Bestov Hand Lamps.. 
Pioneer Street Lamps.... 





LATCHES—Door— 
National Mfg. Co.: 
Washburn, No. 28, per doz. 
All Steel, No. 29, per doz. 
. - % Wileox Mfg. Co.: 
Bull Dog, Heavy, No. 126. 


By 
2.50 


- 380% 


LEADERS—Cattie— 


Small, doz., 75¢; eat. oovikee bu 
Pexto, malleabie, small 70¢; large 80¢ 


LEVELS— 
Frank B, Halli Co.: 
Stevens Line Level, per 


Keuffel & Esser Co.: 
Favorite Farm Level 


LIFTERS—Stove Cover— 
Morgan Spring Co. 
Straight Hdle., 


Loop Hdle. 


with ring, 
B gro. $5.00 
7.50 


-25% 


chbowesue @ gro., 
Trencem— 


ee ee eee eee eee eee) 


R. & E. 


LINES— 
Wire Clothes, Nos. 18 Pi pA 
100 feet ... $3.65 3 
75 feet .. $3.05 355 343 
Chalk Lines, Cotton, %-lb. 
Balis, per err 
Mason yeny Linen, % lb. 
Balis, od Bs pixie enn oadet $1.50 
Samson Cordage Works 
Solid Braided Chalk, Nos. 0 to 3, = 
Solid Braided Masons’ .Lis* iE 
, Shade Cord, 
Pes "White Cotton, 
No. { -50 ; » $2.00; |e& 
No. 4%, $2.50. h 4 
‘Tent and Awnine Lines: No. 5, 
White cotton, $7.50 per doz. plus 
30% ; Samson Spot Clothes Line: 
ft., oe ; 75 ft., $12.28; 
100 ft., $16.30. 
Sliver Lake Clothes Lines: 
, per gr., $43.24... 
+» per gr., J 
100 ft., per gr., 
Chalk Lines, No. 
White Cotton Mason and Shade 
Cord, 3% to 4 
Linen, 3% to 4% 
Turner & Stanton Co.: 
Solid Rraided Chalk, Mason's and 
Awning Lines 10% 
Rraided 
Twisted .... 
Clothes Lines, White Cotton. 
Shade Cord, Cotton 


10% 
10 


LOCKS— 


Ives’ Patent: 
Crescent 
Automatic Gravity Metal Sash, 
Pat. Stop A 
Window see petins 
t Feb. 1, 191 


M acHines—Boring~ 


Upright, without Augers. .$3.50 
Angular, without Augers. 4.00 
Falls, Nos. 145 and "38'4: 


Com. 
Com, 


Millers 


ice Cutting— 
Cc. E. Jennings & Co.: 
Chandler's new list... 


ae 
Dexter Compan 
Dexter Double Tub Power, 


Model 2P 
Dexter Double’ Tub Blectric, 
Model 
Dexter Hand, Model DH 
Geyser Vacuum 
Dexter Electric, 
odel 
Duchess, Power, 3P.. 
Duchess, Electric, £ 
Eagle Woodenware Co.: 
Hydra, Water Power.... 
One Minute Mfg. Company : 
No. 5% One Minute 
we tne er 2 
0. 11% Bench Power Washer 


No. 15% Electric Bench Washer. 
$50.00 


No, 27 Twin Tub Bench Washer, 
Peg Dolly, 1 Vacuum a 
$35.00 

No. 37 twin Tub Electric Bench 

Washer, 1 peg dolly, 1 Vacww™ 
Dasher ee 00 

No. 40 One Min. S’g’le 

Se 3, aaa Wringer. 322. 50 
41 S'g’le Tub, 
“Blectric, Wringer. ° 
4 


-383 4&7 4 % 


Stave Leg 
4 


Hand 


swinging 


Voss Bros. Mfg, Company: 
Sunshine, Hand Power 


Platform, 6 
Platform, No. E- 1, Electric. . 
Swinging Wringer, No. G-41. 24. 


MALLETS— 

1 eT ED era aso he, net 

Lignumvitae 

ie Hickory and Ap i 
woo 


50 PAILS— 
50 Cordley & 





MATS—Door— 


Acme Flexible Steel. 
Cary’s Everiasting Fi 


Wire 


Goods Co. : 
Elastic Steel, = list 


“a 
yy BI stock sizes 


Glen Folding, special 
sq. ft. net 


MOPS— 


Common Cotton . 
String 25¢ 
Extra Fine coveveccccssdeseccc ott 


MOWERS—Lawn— 

Pennsylvania Lawn Mower Works: 
Pennsylvania and Continental. .25% 
Pennsylvania Junior B. B....20% 
Great American B. 40&10% 
Shock Absorber: 

15 17 19 21 in 
$11.00 $12.00 $13.00 $14. 00 
Pesae lvania Trimmer, at3-8e 40% 
ndercut 
Penn. Grand Ho 
Penn. Pony 


1 
$24.00 28.00 32.00 36.00 
Penn. Golf “ Bearing: 


17 21 LA 
$34.00 38.00 


Naics— 

Wire Nails and Brads. Miscel- 
laneous 

Cut and Wire..See Market Report. 

Hungarian, Finish hing, Upholster- 
ers’, &c. See Tacks. 


Horse— 
Jobbers’ Special Brands, 
per Ilb., 18%¢ 
Union Horse Nail Co. ; 
Star No. 
Northwestern 


Picture— 
1% 2 2% 3-in. 
Brass Hd., 85 1.00 1.25 1.40 
Plated Head, gro., all sises 


Apnerenereny — 
Brass .. List plus 204 
PUNO, 6 fa ssshs iehadee List plus 104 
Turner & a ed Co. : 
Nails, Furnitu ++ 10% on list 
Nails, Matchleather’ 50% 
List, net 


NUTS—Blank or Tapped— 
Cold Punched, Plain 


Hot Pressed: 
Square 
Hexagon 


Oicers— 


Steel, Copper Plated 
Chace, Brass and pete 
Chace, Zinc Plated 
Railtoad, coppered 
Railroad, brass 
vin tlenble linmuiners’ 
11, 12 and 13, 
Pattern, Nos. 1 
ry Wall Mig. 
Bench Oiler: 


lnrovest 
List, net; 

» 2, 3, 4 5%. 
Supply Co. : 
's 


OILS—Motor— 
Crew Levick Co.... 


OPENERS—Box— 
Morrills No, 1, 


Can— 
Fletcher, Terry Co. : 
Can Openers 
Schatz Mfe Company: 
Acme, per gross 
Kan Kut, per gross 


Packinc— 


Asbestos, Packing, Wick and 
Rope, any quantity.....se..00. 
Rubber— 
(Fair quality goods.) 
Sheet, 
Sheet, 
Sheet, 
Sheet, 
Sheet, 


Fibre— 
Hayes : 
Fibre, per doz.. 


Galvanized— 
Net, per dozen 


Star, 


Quart. 
Lishe 
Ex. heavy 
Round Bottom 
Fire Pails, 
Red Painted.. rig 5.50 6.60 
Well Pails .... 4.50 5.00 .... 





PAINTS— 


10 1. ke $1 ‘0: 
gal. kegs, 4 
2S gal. bois, $1.35; 5u gal. bbis., 
Moller & Shumann Co.: 
Hilo Molmanite White Enamel, 
@ gal. .. 50 
Hito Compo 
Wall Enamel), 
Montauk Paint Mfg. Co : 
Di-mel-ine Pre ared Paint. Screen 
- < Stovepipe Enamel: 
% ints, ea. per gro., $14.40 
Di-met- ake Ename' Paint White 
and 6 colors; 4 ao. 
$14.40 


Di-mel-ine Gold ona. Thawinens 
Paints, % pints, per gro.$14.40 


Coating 


PANS—Dripping— 
Standard List ............66% @704 
Refrigerator, Galvanized— 

12 4 16 


Inch . 
Per dos. +++ $385 440 5.50 850 


PAPER—Buliding, L. C. L.— 
Per Roll. 
Rosin sized Sheathing; 500 sq. ft. 
folls, 36 in. wide, 


40. Ibs. to roll. . 


“in. wide, per Ee 
Roofing, Rubber, see Rooting. 
‘Flint and Emery 
Flint Paper and Cloth.. ‘ 
Emery Cloth 
Emery Paper 
Garnet Paper and Cloth 
Tarred Feit— 
1-ply, per ton 
2-ply, per roll 
3-ply, per a 
Slater's 
30-1b. 


PENCILS—Carpenter— 
Joseph Dixon Crucible Company : 
Red and Black Framer’s and 
Tortoise Finish, per gross. .$4.00 
Polished Cedar, per gross. 2.35 


PICKS AND MATTOCKS— 
Railroad 


PINS—Escutcheon— 


Brass ... . List, net 


Pus 
Moore Push-Pin Co. : 


Moore Push Pins, per doz. 


pack- 
ets, 80¢; per gross $9. 


tf 
PIPE—Vitrified Sewer— 


ony Pipe and Fittings. 
New York points, carloads : 
3 24 in 


PLANE |IRONS— 
Pe GOUEIE © cnbdiasdevewe ee sc. 
PLANES—Wood— 

Bench, first qual 

Bench, second qual, . 

Molding 


PLIERS— 
Button, ‘ar quality, per 9, 
5 6 


nch 4 
$4. 4s 4.95 6.25 8. 10 
Gas Burner, fair quality, 
5 in. $3.14, 6 in. $3.38. 
Gas Pipe. .7 8 9 
$4.04 4.61 4.99 Fs 18 


Pexto No. - per doz.: 


5 7 8 
$10.95 12.00 14.50 17.00 
Smith & Hemenway Co., Inc.: 
“Red Devil’ Button Pliers No. 

per loz, : 


per doz., 


12 in. 
7.12 


9 
25.50 
1000. 
5 in. 61 8 in. 

$5. 26 $6.50 


$4.50 
Solidhed Tack Co. 
Solidaed Eyelet, per doz... 


10 In. 
$8.00 


- $12.00 


PLUGS—Spark— 


Lots 
Champion Saas Ping Co.: 10 to 100 
Ston 60 


Standard 
anda 


Standard. mica . 

ete. ea. 

ig 

Platinum Polat, en. 


Pr ming : 

Cabiner” No. 50, with pings, 3 
5.95 

Cabinet No. 100, with plugs, ea. . 


$55.37 
Hartford Machine Screw © 
Master _— Lots a ea. uae 
45¢ 


Lots of 5 
Lots of 00 “ani over. 





1) l40¢ 
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Safe™ theft! 





($15 properly installed) 


There Are Auto Locks and Auto Locks— 
but Only One WALKER KE-LES! 


No key to lose, no keyhole to find! Complies with Police and Fire Department requirements 


No wonder the Walker Ke-Les is fast becoming THE auto lock of entire motordom! It is the one 
lock that makes every car—gasoline, electric and steam—as safe from theft as any secret in the car 
owner’s mind. Works on a combination principle, simplified. Over 87,000 changes to the combina- 
tion. Locks and unlocks faster than motorist could find his key. 

; Can’t get out of order. 





Money Refund Guarantee 


We absolutely guarantee 
that the Walker Ke-Les 
Auto Lock is perfect as to 
material and workmanship. 
We further guarantee that 
each and every Walker 
Ke-Les Auto Lock will posi- 
tively do everything we 
claim * wd it or money re 
funded 














smoothly operating discs. 


oe 
You sell the lock for 
1007 Profi $10 and you get an 
extra $5 for installing it. Full 100% profit 


to you. We advertise the $5 installation 
price, so that you are protected on it. 


. . tat . . 

Positively—immedi- 

Immediate Delivery ?e*ixeinmeai 

quantity. Big advertising campaign now on. Get 

our proposition. It’s a winner. ail the coupon 
today—NOW ! 


Walker Ke-Les Lock Co., Chicago, SES <n 


Department A 


Cunard Bui 


off Gasoline, 


all at 


once! 









Self-Starter, 
Magneto, — = bea 
and Battery— J 







No complicated mechanism—just 


Peat amtcamiguw « = 
a Mail This Coupon Today 


Walker Ke-Les Lock Co 
Dept. A, Cunard Bldg., Chicago, U. S. A. 
J 
Walker Ke-Les Auto Lock. 
3 Name and Address 


Please send me your dealer’s proposition on ‘the 








































100 HARDWARE AGE August 9, 1917 








a. 8. phostes oo, Plugs. .825.70 PULLEYS—Singie Wheeil— REVOLVERS— 
splay 2 pe. ° : 28% I Job Safety Aut le H 
soit ore, Patioum Point, ea. $04) Aeoming or Tecklc, Gal...”-. 33%43| mer, $8.00; " Hammerless, $8.10; 


Vesuvius odel 1900 Doubie Action, 


¢ Combination 
Motorcycle, Mica or Mica’ Stone |Hay pl Swivel or Solid Beis Millers Fails Company : 


a4 Hot House ..ccccccccscseces Tr Butcher Sa 


Base 

Superior, Ford Special BO hc otevkescéeee 98 coeseue is 4 16 18 

Veouvias Display Stand. $10. 80 Sash— RINGS = Ringe Per gro. $13.94 14.58 15,15 
fi 


Bilvex Co.: Common Frame; Square or Round 2 h. 75 
Bethlehem, 5, point isto $1.0 End, barrel tots, per dos...++-27¢| Steel .........9075 040 0.88 dos,| Simonds Mtg. Con 188 18:75 
“Sveriand’ & Buick Special.” Small lots, per doz.....+++++.33¢) Copper $1.40 240 2.65dos.| Butcher STRECR CHR, net 
— a Metai stamping Weems pen ele 9 é eccvece so kdst, net 


a. 
cies Hand .... coccccccceksést, net 
ay ~yaecamed bt," Pulley’ Blocks--See Blocks. Rings and Ringers— Sesitions ; 

Mica-Pore. Insul. % in. ory 


Hilts ‘er per gro. boxes, Red, 
ea. 65¢| PUMPS— $4,50@$4.75; per dos. boxes... .60¢ Red, Std Brace, per dos. Pap 
Display Case, stocking 36 plugs iy 5 Iron +» 45%] Hill's Kingers, Gray Iron, doz. ‘1 2 Plain Frame, per dos.. i¢ less 
ea. $20.60 eo . 
BROS “COCeS. ibe ccccvesie ea. 0c Hilt's Ringers, Malleable Iron, Hack Saw Blades and Frames— 
wines > pe s BI Ri erty Crescent Co.: 

00 umps, Tubing, &c. ¢: air’, Rings...per gro., 3: 5.50 
PLUMBS AND LEVELS— Barnes Mfg. Company: ‘ Blair’s Ringers. . «sper dos., 65@70¢ . 
Athol Machine Co. : Pitcher Spout 0 penal es 

Carpenters’ and Machinists’ ‘ron No. 4 Fig. 06 set 5 eagth Frames, Nos. 175, 180... .33\; 

ae List, net} iron cyl ..... “bet, $5.00] RINGS AND HOLDERS— ere Snes Soe Se 

Plumbers’, Pocket List, net} Double Acting C. T. Williamson Wire Novelty Co. Arrow Head Blades...... List, ee 


Goulds Mfg. 
Double- Acting» Thresher Tank, Key Rings Pe ate No, 02 Arrow Head Frames 


POINTS —Glaziers— $12'25 @ gro., $12.00.... 30 | cont Blades, List June 
Per. Doz. Diaphragm No, 3, Side Suction, eee iecace 4 
Bulk and 1-1, papers, ae $21.42) RIVETS— ma e 
Sp , , 
oo as rw Copper and Burrs...... ist + 71s il gro. $4.13 $4. 43 #4. 81 $5 aT 
a les Ole Aaa eS sia cor ies Pump Standards; Tinners’ and Misceliansous cog 10 x X% 
Force Pump Heads; Packing Bifurcated— salen 45:60 $6. 4 = SO 
Box Heads; Cylinders (Lron) ; Assorted Pasteb d Boxe ait 
POMEne-— D. A. Force Challenge; D. A. Per yp nto bones, 98 counts hy Misers Bolte Oe: : 
Morgan Spring Force Diaphragm and Suc 4 Rogers, complete, per gro. 
Nickel Praca Straight or Bent, Sia Meategion aan Hy 100 count 34 $4.86 
% x 20 in., ® gro $8.00 drants i Cop’d, Clinch, Asst. 91¢, Solid. ..254 scaLes~ 
= Comb. , 30 John Chatillon & Son: 
POLISH—Auto and Furniture— ROLLERS—Stay— Eurek vee ee 1D% 
F. E. Myers & Bros., List July 1, M wna . e .. 00. 25% 
O-So-Ezy Produc.4 Company: 1917: yers’ } Grocers’ Trip :. 300 020% 
O-S0-Hzy cede’ oil polish....40% ; National Mfg. Co.: Jacobs Bros. Co., I 
Doubie Acting Force and Lift; Baro Door’ Stays, No. 18, @ doz., Portable Platform . . .80@40% 
e Me 2i— Cistern and Well; House; i » -BO@ Sa” 
doles Windmill; Cog Gear Handle; Richards-Wileox Mfg. Co.: 
tlack Silk Stove olish Works: Pump Stands; Hydro-Puea- Handy Adj. and Reversible No, scissorRs— 
6 oz. No. 60, case, 3 dos... .$3. matic Bulldozer Power; Hand 53 30% See Shears. 
1 pt. No. 70, case, 1 dos.... 2.2! and Power Spray; Ashland 0. and Reversible No. 
1 qt. No. 80, case, 1 doz.... 3.7! Force and Lift 33% % 58 3 ~ | SCRIBERS— 
\% gal. No. 59. case, % doz.. 3. Thresher Tank —- Myers Century Lag Screw, Nos. 55 and 57.. Yo | F. Brais & Company: 
1 gal. No. 90, case, % doz.. 6. and Fanitless| Low Down Underwriters’, Nos. 59, 60... Improved Gem, per gro... .$26.00 
Tank. yy Py ‘ Ong17 40% Favorite, No. 54 30% SCRAPER Foct 
ines . t ° ee s— men 
Stove a 2 National Mfg. Co.. per doz 
Jox. ieee, Danette Co. ; 4A Pump Leathers— ROOFING— No. 61, Self Cleaner, $1. 00; No. 
Joseph Dixon ...- cece ene 5. . ‘ 62, U wright, 1.00. 
Vireside 2. Bees oh spunea, C rimped, ber dos, : Rubber, hs sq. ft. rolls, 32 in. Richards Veilenx” M* 
Gem 4. Tach 2. 2% 2% 2% 8 per roll Safety Wire Gas Globe Gs. 
> 3.2 96¢ $1.10 $1.46 $1.79 $1.93 “First Quality: Oe ee ees ae 
Dixon's Plumbago 3% 4 1 ply—35 Ib. rolls $1.60@1.80 . 
Black Silk Stove Polish Works : $2.94 $3.52 2 ply—45 1b, $1.90@2.10 gcREWS—Bench a Hand— 
Not Crimped: 3 ply—s5 Ib. rolls $2.20@2.40 | Bench, Iron, 
_ [inch 2 2% 2% 2% Sec as 3 $6.18 ; 1} ie: 1M, $8.55; 1%, 
5 oz. cans, paste, No. 5... .$2.62 6¢ =74¢ = B5¢ 88¢ Second Quality in., $15.20, 
% ™ can, paste, No. 10... .$3.T¢ ae. WE, 1 ply—35 ib. rolls : Bench, ood 
1 i> ean, peate No. A ki 96¢ $1.40 $1.76) 2 os = — $1.65| Hand, Wood . 
6 os. can liquid 2. ‘ulve Leather: 3 ply—s . s 
1, ~y ean, Menié.. No. 8 § falye és . 2% 2% 2H ply sie Coach, Lag and Hand Rail— 
1 pt. can, liquid, No, 12 y 83¢ 88¢ $1.10 $1. ig oi 65 Lag, Cone Point cece e304 
% pt. air drying enamel, No. ROPE— Coach, Gimhlet Point.....00++++.30% 
1 s 
PUNCHES $2. ‘0 $2.80 Eastera Retail itade. Per lb.| Stendard — Screwe— 
Liquid Veneer— Saddlers’ or Drive, good full polish | Mawila, 34 in. diam. and larger 


Buffalo Specialty Co. : 1to6 Highest Grade , 
{6 eT eee crete Cut Thread, Iron, 


Regular— 10 to 12. $1.30 Flavdmeve Grade ooh Flat Head or Round spss” ” 


aon, py hiong * | Half polish Sisal, % in. diam. and larger, rer eed 

Per do.....$2.00 | 4.00 8401 Spring, single tube, good qual Highest Grade 2%¢| Flat Head or Round Head.... .254 

gal ity $3.15 Second Grade Fister Head i 
Revers one 4 ee Aa ee | Sisal, Hay, Hide and Bale Ropes, Rolled Thread Iron, F. R. or 
Boute Mall Gate Gosh ; Medium’ and Coarse: DMs spun tors 4 eigebane + 66% 
rayer, per doz $10. Teles 4 First quality pihilisted Head 
i gale veneer and Sprayer, ea.$2.10| Morrill’s No. 1, Doz. $1 2.00. Sisat, Tarred. Medium Lath Yarn: PH RH.N 254 

My &16% % | First quality 20¢ Filigs or a” os. 8 to 14. WsesK 

OPPERS—Corn Hercules, 1 die, cach Be Cotton Rope: ilister He ae iat 28 q 
P ——Corn— a) fo et and Cap— 
1 qt, Square...dos. $1.25; gro., $10.75 | RACK&==-Whip— Medium, Siéin and larger. 2ie| Set (Iron)... teeees 
1 qt. Round...dos. 1.05; gro., 11.75 |Joun H. Best & Sons: Common, 5-16-in. and larger...15¢ Sot (Steel) ‘net advance over 
1\,qt. Square..doz. 1.25; gro. 13.75) Portable Revolving Whip Display. fron 


i each; No. 1, with Display Shelf, | /#te: § 
2 qt. Square. ..doz., 2.10; gro. 16,80 $12.00; No. 2. without Display . | hay i eee 


6 and $5.60 


ee 


ii Sae 


PS hie 


aah 


Wate eh 


oe Automobiles— 


Aree 
ME oA” Pee 


me eee 


2. 
Sheif, €10 No. Filister Hd. Baer tee eveves 
POTS—Giue— Ran— 


_ Wood— 
Enameled ooee Pr See Track, Barn Door. &. Cuineiiosd: . al List July 23, wpe” 


5 le 


Tinned and Turned Special Seaute Flat Head, Iron 

WL, Cooper Btn: Star in., slim Bright Steet . Flat Head 

PRESSES— ae per, . $5.5 , Bright Iron ..c.csscces cece e ASOSE Round Head, Brass ae 
ad ‘ . UL. Cooper, Star, bs a, ve at Heac FORNEE. ccccees $ 

Ate) Meciiee Cs. 1 coccces Rt, net $5.6 5.25] RULES— Round Head, Bronze . 354 


Domestic. ....++ loa a 
one ( , Irév , 
Eoterprise Mfg. Co., ‘Fruit, Wine FOOTY 6c wdccenvevscccccece decccllt LNTUs.OCtee 


6 T0@7 
a a Brees aye “3 % , : ee *“Standard.. “ Renta & ad 90% % SHEET METAL— 
ard Presses au jausage * B: 50&10 60 % ‘olding, eeeecceces 
25DL5RT 1G % | @ Folding, Steel -33' meri ne peers 
. il Hi i coool’ s— 
Seal Presses— nar oo Co.: Latin Rule ee “scat Per doz. 
Charles Morrill: be 25¢ size, per doz ‘ Steel Board ......+.00++0++.10% | Plain. Grass, Cutting Edge pon 
Me, 2 Jap. and ‘*Pocket,” Jap. HO¢ size, per doz ; Hickory Lumber ..........+-80% | ‘tshed 
veqbOt, SOE, keel $1.00 size, per doz y Clipper, No, 2 Finish. .$10. 0c $10.50 
Pockét Nickeled, $24.00 o Solid Steel, Wee and Backs Pol- 
33 %4&16% % REELS-~Hose— Ss ished $11.00@ $11.50 
Rrectalty Mfg. Co. : AWs~ . Weed and Bramble 
PRIMERS— eee |e. C. Atkins & Oc.s inted $10.50@ $11.00 


Handy . 
All Nos. 100 in bor, new list. .33%%| seco B%| Circular ..+ssersesseeeenees 28 ool Painted, Cutting Page oo 50 


ttabtedpiies iu Rennteam’ Pervert itis me +++40% | ciipper Grain, Bronze W $12.56 $13.25 
BO&D % pin ia 
REFRIGERATORS— see . 15 a‘ 

PULLERS—Nall, Ete.— Traverse City Refrigerator Co.: } sba Warth Wevne Tool Co. : # do 
Millers eg A ». Ss per doz. #34. 98 Keonomy, Fibre, No. 9, ea. .$12. } neal Sa ail Little Giant Bush and Weed. 
No. 46, 91| Economy, Fibre, No. 1, ea.. 15, pas m6 Black Diamond, Grass... . 
Chas, Moret Prev Economy, Fibre, No. 3, ea.. 19. : ahi of Diamond Bush 

No. 1, N Her, ® doz. $20.00 7 .. 
©. 1 Natt Puller, ® dos. $2090, | peaigrene— w 


Pearson Cyclone Spike . Japanned. Electroplated and C. R. _Jomstege & Co.: 
each, $15.00 10% Bronzed Bac Tees 
Smith & Femaaey Co., “ine. White Porcelain Enameled Rofcher’ ee $s 18% % 
“Red Devil Solid Brass or Bronze Metal.... Compass and Key Hole.. Eaterprise ........+++- 


LOT OZ 04447] 
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An Asset or a Liability: Which ? 


Business transactions are never neutral. 


Each operation works either for or against 
the dealer. With each act his prestige or 
goodwill is either enhanced or jeopardized. 


Goodwill is not based on giving something 
for nothing. The source of satisfaction is 


SSS, 


in rendering something more than Was ex- 


pected. 


Triple-Tread Tires are not over guaran- 
teed. Their 6,000 Mile Warrant is a deli- 
berate understatement of their value. Out 
in the open they consistently rise superior 
to it. 


SO Se 


Sates se 


In the rare instances where an adjustment 

is necessary, Triple-Tread dealers are mak- 

ing the transaction a live force for future 
sales. The Converse policy has put 
the just in adjustments and is taking 
the ire out of tires. 


Why not turn your adjustment 
liability into a sales asset ? 


Made by 
Converse Rubber Shoe Co., Malden, Mass. 
Service Branches: 
142 Duane Street, New York 
618 West Jackson Boulevard, Chicago 
Exclusive Distributors: 
F. P. May Hardware Co., . . Washington, D. C. 
Nash Hardware Co., - + «Fort Worth, Texas 
C. M. McClung &Co., . . Knoxville, Tenn. 
William Stockhoff, . . . =. . Louisville, Ky. 
Stratton-Warren Hardware Co., . Memphis, Tenn. 
W.k. &3..). Home, .. .... Portland, Me. 


— ws —_— 
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SETS—Awi and Tool— 


Millers Falls Com 
Tool Holders, per don. : 


1 ‘b 
$11.31 $13.84 $16.96 


Cellar Window— 
McKinney Mfg. 
Japanned, per gross, sets.. 
Galvanized 
National Mtg. Co.: 
No. 70 Galvanized, P doz.. 


6 
$11.31 


18.00 


Knurled 
Swan's, 


eeeeeeee 


Knurled, @ gro.. 


Rivet— 
Regular List ...0+ccceee+ SOGlIE5$ 
Mivet Sets 60% 


Morrilis No. 1 O. 8. @ doz.$10.00 
No. 1, Ot 14.00 


Nos. 10, 11, 95, @ doz.. 14.50 
Special, @ doz. -ee 15.00 
Nos. & and 4 Cross “Cut, 


No. 5, ® doz 
Screen Door— 
McKinney Mfg. Co.: 
Japanned per gross hes 
25.00 @ $32.00 
Plated 29.00 @ $36.00 


SHARPENERS—Razor Blade— 
Hyfield Mfg. Company: 
Hatfleld Machine ....++00++++25% 


SHAVERS—Beef— 
Enterprise Mfg. Co.........-25430% 


SHAV ES—Spoke— 

SO0R. ws tees doz. $1.50 

Wood, dos., 2 2, in., "$3.40; 3 in., $3.95 

Millers Falls o. 
Nos. 1, $7.94; 


SH sAne—cont wet 
Best ....$3.55 3.95 
Good ....$3.00 3.50 
Cheap ...$1.50 1.75 

Straight Trimmers, &¢.: 
Best Quality Jap— 

6 8 

$4.35 5.00 5.70 
Best Quality Nickel— 
6 7 8 


sets 


eeeeeerraee 


» $14.50 net per doz. 


1 
11.55 
«+ -40&104 


$5.58 6.40 
Tailors’ Shears 
Pruning— 

Pexto No. R 70, per doz., $10.25; 
No, 50, $4.25; No, 60, $6.00; No. 
R 85, $14.75. 

Tinners’ Snips— 

Steel Blades 

Steel Laid Blades . 1 

Jennings & Griffin Mfg. Co.’s 6% 
to 1 New rt ag 

Pexto Ori 

Smith & Hemenway Co., Inc.: 
“Red Devil’’ 


SHELLS—Brass, Empty— 
Kemington Arms- Union Metallic 
Cartridge Co. : 
First ality, all gauges....33% % 
Club, 10 and 12 gauge......38's5 % 
Paper—Empty— 
Peters Curtridge Co. ; 
League, 10 and 12 gauge... .83% % 
League, 16 and 20 gauge... .: 33 “a Yo 
Target and High Ges 
Ideal and Premier. 00+ e 30% GF 
Remington Arms - Union Metallic 
Jartridge Co.: 
Arrow, 10, 12, 16 and 20 a) 1 


Nitro Club, 10, 12, 16 ok 20 
gauge 33 ts 
New Club, 10 and 12 gauge. "33% % 

New Club, 14, 16 and 20 gauge, 


33% % 
Loaded— 
Black Powder ° 
pag dropeal medi- 
um 
Smoke 
rade 


#537 MIN 


Bh. ee Co. : 
League, 
Referee, Semi-Smokeless. . 
‘Target and High Guna, 


less 
Ideal 
Kemington 


and Premier 
Arms - Union Metallic 
Cartridge 
New Clube I Black Powders. . .88144 % 
Nitro Club, Smokeless Powders. 
Arrow, Smokeless Powders. B81 
SHIELDS— 
Parker Supply Co.: 
Lag Screw Shields. 
SHOCK ABSORBERS— a 
Silvex Co., South Bethlehem, Pa. : 
Bethlehem Pneu. Spgs., for — 


Cars, 
Caditiacs, 
set. 


- 15% 


wee eee eeee 


For Packards, 
Arrow, etc., list 


SHOES—Horse, 
F.0.b. Pittsburgh: 
Iron ov Steel... 


+. $26. 
Plerce- 
- -$200.00 
Mule, Etc.— 


«.-Per keg. .$5.00 





SHOT— 25-lb. bag. 
Drop, of 80 P B. ccccccccccescos e$3i5 
over, Gnd larger. sssccsesees 

Chllded ccccccccccsccceccesces Sao 
Dust 


SHOVELS, SPADES AND 
scooPs— 
Plain Back: : 
First and second grades, net list. 
Third and fourth grades, 
Net list + $1 
Hollow Back Shovels and Scoops: 
First grade 
Second grade... ‘ 
Third and fourth ‘grades, 
Net list + $1 
Back Strap Eastern Pear’ Ne ha 
First and second grad - Net list 
Third grade °t# $1 
Fourth grade ......./ N of fist 
Back Strap Shovels and Western 
Pattern Scoops: 
First and second grades..Net list 
Third and fourth grades, 
Net list + $2 
Snow Shovels— 
Long Handle, steel blade 
Wood and Mall, D Handles.: 


SIEVES AND SIFTERS— 
Hunter's Imitation, per dos... .$1.00 
Hunter's Genuine, per dos.....$1.25 


ve vceccscevcsccvecoecaces Idd 


$6. 
$7.25 


SINKS—tIron and Steel— 
liurnes Mfg. Company : 
Cast Iron, painted, ¢ 
and smaller 
Cast Iron painted, 
and larger 
Lalance & Grosjean: 
L & G list steel.... 


SKATES—iIce— 
Conron-McNeal Compa om 
Extension Kocker a Hockey : 
Men's and Boys, per pair: 
Polished .. 
Polished and "plated 
en 
plat 
Pint Flexible, polished aia 
plated 
Girls’ and Ladies’, 
Polished 
Polished and plated 
Tempered, potted 
plated .. a9 
Semi- Hockey, per 
Roller— 
Boys’, per pair 
Girls’, per pair 


20 x 40 in. 
++00210% 


eeeeeeee 


pair.... 2.5 


4|SNAPS—Harness— 


German 

Domestic 

Niagara Falls Metal Stamping Works: 
Niagara Harness and Rope... .40% 


SNATHS— 
Grass Scythe, per doz.....+++ $8.75 
Bush, per doz ccoecevetal 


SNIPS—Tinners— 
See Shears. 


SOAP—Automobliie— 
Harris Oil Co.: 
Harris Motor Soap, bbis., 19¢ 
and \% bbis. per » 19 ¢; 
25 ™ tins, ea. $5. 10 tH. 
tins. = 50; 5 > 1 hy ea. 
$1.30 
SOLDER— 
Half and Half .ccccoccecss 


SPITTOONS— 
Indu-Namel 


+ 38%¢ 


SPOONS AND FORKS— 
Silver Plated— 

Good Quality 

CHOP oc vecccvccccvcveccccccccceep 
Miscellaneous— 

German Silver .... 
Tinned tron— 

‘ -per gro., $2.60 

Livekeaaunnes ti OG $5.20 


. 25% 


SPRINGS—Door— 
Chicago Spring Butt Oo.: 
Chicago — 
Jap. fines 
Sotenee fooit)* 
Morgan Spring Co. : 
Perfection 
Carriage, Wagon, 
1% = and larger: 


Half " Broght ° 
Bright ... 
Tuthill Spring o.: 
Ground jos k and half br’t. . $7.25 
Ground bright ......s++ss+0+ 7.75 
4 gay f Seat Springs: 
4 #2 « 24 in........per pair $1.00 
22s Mocks sbsceber pair 1.15 
ra 28. -per pair 1.65 


SPRINKLERS—Lawn— 
Enterprise 
ae & 


see eeee 


25@20% 
k; per doz., Nos. 1, 
, $3.90; 8, $2 .50. 


30) Rosewood Hdl. T. 





SQUARES— 
Nickel Plated Steel whine. P mee 
quares an 
p62 Sia Phramacntog i 
Iron Hdi, Try Squares and T- 
BOUCIS  céc vendccceesnecceeseale 
Atho! Machine Co. : 
Combination 
Pexto 


SQUEEZERS—Lemon— 


Wood Porcelain Lined: 
Chea 
Good grade...cccsccess 
Tinned Iron: 
Low Grade.. 
Medium quality... 


T-Bevels 


eenenee 


++ oat pet 


Per doz. 
$1.00 


eee eee eee tenes 


Good 
Iron, Porcelain Lined.. 


STALLS—Cattle— 

Hunt-Helm-Ferrig Co. : 
Star, Steel 

STANCHIONS—Cattie— 


Hunt, Helm, Ferris & Co. : 
TRO cilecs Virecie’ bebevee dette 


eee 


50| STAPLES— 


Fence, Bright, $3.80 
Galvanised, $4.50 +. b. Pittsburgh 
Poultry Netting....Per 100 lb., $6.75 


STEELS—Butchers’— 


John Chatillon & Son 
Chatillon's. ‘vist June 30, 1003, aoe 
0 


Foster Bros.’..List June 
1917 
STEELYARDS— 


Peck, Stow & Wilcox Coy 
t + 20% 


ene DIES AND TAPS— 


254 

Hosa Taps 34,G54 
M.S. Taper Taps Nos. ‘2 to ib inc. 

50& 10854 

M. S. Taper Taps, Larger... .25&5% 


6 
STOPS—Bench— 


Morrill’s: Soa 2 
Per doz. $10. 00 $12.00 3314&16% % 


STRAPS—BOX— 

Acme Embossed, oome- ee 

Cary's Universal, 

Stanley ‘Iwinrold, L ‘s. Howe, 
cases coccoscves List, 


STRETCHERS—Wire Fence— 
liunt, Helm, Ferris 
Elwood Rod, No. 191, per doz.$9.75 
Elwood Pattern, No. 190, 


doz 
Little Giant, 8Sr., per 
Star, No. 482, Plain Bearing.§ 
Star, No. 482, Roller Bearing. 
J. Townsend: 
‘Yownsend's Wire Fence Stretcher, 
per doz 


STUFFE eniieeniieeins 


Enterprise Mf, » oO | 
Stuffers an 


net 


13.50 


HOO 28&TY Yo 
SWEEPERS—Sarpet and Vac- 


um— 
Bissell ( Jarpet Sweeper Co. : r Doz. 
Am. Queen, ese B.B. Nic. P§84.00 
Grown Jewel, N 00 
Crown genet, 
Elite, Cyco B.B 
Grand, Cyco B. BY 
Grand, ia Ha o B.B. Jap 
"4 Gane apids,’’ Cyco 


Parlor Queen, oe o B. a Nic. 

Princess, Cyco B.B. 

Standard, Nickeled Fittings, 

Standard, Japanned Fittings. 

Superba, Cyco B.B. N 

Superba Vacuum Swpr., Nic. 

Triumph, Cyco B.B. Nie. 

Universal, Cyco Bearing Nic. 

Universal, Cyco Bearing Jap. 

hip nn Cleaner without 
ru 

Subject to quantity allowances. 


SWINGS—Lawn and Porch— 
Myers Low Down Roller 
Myers Porch Swing 


Tackte—Fishing— 
Wise Sportsmans Supply 


Co. : 
“Jim Dandy’’ bait, per doz. . $6.00 


TACKS— : 
Carpet, Bill-posters, etc... List + 25% 
Finishing Nalle— 

Copper Nails per Ilb., 53¢ 
Copper Tacks 
Trunk Nails, etc.... 

See also Nails, 


Double Pointed— 
Double Pointed Tacks... .List + 104 


Thumb— 
Solidhed bie 3 Display 7. 
sortment No. “" 
No. 24 asstm 
Handitax % in. steel, 


a 


ST 
per 1000¢. 1.50 





TAPES—Measuring— 


American Asses’ Skim. ...+..+.1634% 
Patent esapeatd ceveececes List + 54 
SCO oa son kee cevvdecquceceeoe. 10% 
Keuffel & Besser Co.: 
Steel ..... + -20@25% 

-15@20% 

P ' 25 @2z5a10°, 


15@20% 
. List, net 
ag and Bend, Leather. List, net 


Wiebusch & |i 


il 
Chesterman’s ti: ytallie 


ete. 8 
Chesterman’s “Steel: do. 


Jo eee ee rereeeresseeses sll 


TAPS— 
See Stocks, Dies and Taps. 


TEETH—Harrow— 
Steel, plain or headed, % inch 
and larger, per 100 Ib. .$3.00@$3.25 


THERMOMETERS— 
ig Som, Cabinet, es, , Beir 


list; 30% 


Cvcvessecdcves step eal 


TIPS AND BUMPERS— 
Elastic Tip Co.: Box Complete, 
$11.00 


Bach 
Rubber Head Nails. Nos. 
1, 55¢; 2, A585 8, 35¢ 


Cement— 
8S. Cheney & Son.... 


TOOLS—Haying— 
Hunt, Helm, Ferris & Co.: 
——— and Peerless 


% 
marveshin and Peerless Bigs 
Forks, Pulleys, ete 3 

F. KE. Myers & Bro.: 
a 4 Fork Unloaders; Myers 
uble Rail Myers Single 
Rail, Clover Leaf and Fauilt- 
less, a all wood track fork 
unloaders 5% 


Sting Unloaders; Myers Pod 
Grip and Cross Draft ......25 % 
Steel ‘Track and wpe Track rE 
res 
Myers Hay Forks, 
‘8, 


Ss 
Simonds’ Crescent 


TORCHES— 
a 8, Engine, 

Wall M 
‘Torches; 
per doz., 
1 ; No. 21, $29.00; 
$35.00; No. 10, Brazer 


cosnecenst 


"eames 
Gasoline Blow 


No. 8, 
No. 3i, 
rches 


)| TRACK—Barn Door, &c.— 
| Stiding Door, Painted Iron, per 
00 ft. $5.25 


‘Torches, 


Hinged Hanger, ® 100 ft., 
x 3-16 in., $8.50. 
Hunt, Helm, Yerris & Co. : 
20th Century, round, per 100 Tea, 


Flexo, per 100 ft.... 
McKinney Mfg. Company: 
= ed liuuger rack, 


1 x 3-16 Track. 
Trolley Track 

Myers’-Stayon Track. Myers New 
Way and Giant Tubular Track 


Faultless self-cleaning 

National Mfg. Co.: 
Braced Rail, 
Storm-Proof 

ag ne es Mfg. 
Comm 


p pee 3 $7 .3( 
il, A *t00 ft.$22.00 


Co.: 


Lag Screw Rail, No. 65..... 35% 
bars ae Mg Track, * ft., Nos. 
%; No. 33 20% : 
Nos. Sm $4. 25; 62, $4. 50; 63, 
$4.75; 


64, $5.75; , $6.25; 
Ls ~ -T5. 


Hero, Adj. ack, No. 19....30% 

Ad justable Track ‘Tandem Troile 
rack, No. 16 % 

Royal Adjustable Track No. ass. ~ 


TRAP 
—- doz., 
1.0@ 1 ’ 


lobe. or Acme, 
10.50 


D  seetendess si 

Herper, Champion or Paragon, “175 

0| Safety Wire Gas Globe cmpent 
Columbus Sanitary. eS doz. go.65 85 
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'f Gibsaa 
% Quality | 


—— 
oo 


'f Bidsony 


ty EI 


8 
Your Order Is On 
Its Way! & 


HERE’S no time lost at Gibson’s when your es xb sat :) 


Quatiiy 
order is received! We’ve got the goods to fill it SV, 
and the men to handle it. That’s why you get action at Gibson’s—and it 

is why, perhaps, dealers throughout the entire United States—as well as in 
foreign countries—send to Gibson for their supplies. 


Business is big at Gibson’s. Our 


stock is big and complete in every detail. 
You get the goods—not excuses—when you order from 
Gibson, and hardware dealers will find an unusual advan- 
tage in dealing with a house that specializes in motor acces- 
sories, tires, etc. Send today for our new 1917 catalog. It 
will give you a comprehensive idea of the real service we can 
Get this Book! render you. This catalog is free to any hardware dealer. 
Write for Catalog G-5 at once, and let us also put you on our 
permanent, free mailing list. 


























THE GIBSON COMPANY 


INDIANAPOLIS 


Motor Car Accessories and Tires 


AUNLAU READ OGUOUCSOTONNUD ANON RATHER ESTAS EON 


Shop Equipment and Electrical Supplies 


Sucuenoneneensanncarnntith esearnesnsnatiitns 











“Gibson Serves the World” 
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Game— 


Miggare I Falls Metal Sumptny wae; 
veeee+ T5&10% 


htning 
Clincher 


Oneida Community Ltd. : 


Vietor— 


Trap Company, 


Inc. : 


Less than Bbl. 
BS 1. 88 


These prices are with 


Mouse and Rat— 
Mouse, Wood, Choker, gro. wy 


Mouse, Round or Squar 


Lovell Mfg. Co.: 
Erie Rat . 
Star Kat 
Rex Kat 
Dead Easy Rat 
Sure Catch Rat ... 
Dead Easy Mouse 
Rex Mouse 
Sure Catch Mouse 
Delusion Mouse 
Mascotte Mouse .. 
Tin Choker Mouse 
Wood Chokers, 
Niagara Falls Metal 
orks; Enticer Rat 


Oneida Community Ltd. : 


Victor Mouse 
Hold Fast Mouse 


Wood Choker 
holes 

End o’ Mice, per 1000 

Victor Mouse, per bu 

es Rat, per bu 


Mouse, 


P 


Hector, No. 
dos. 


TROWELS— 


ose & Bros 
Phil. Pat. wa. "Hdle, 


$10.85 10.75 
10 10 
Wide Heel, Wd. H 
$10.65 11.05 
10 10% 
EB. C. Atkins & Co.: 
Plastering 


e Wire 
os., 75¢ 


doz. holes.... 


Stamping 
50% 


dozen 


. 8. & W.: 
Ho pet, No. 1, with Chain, per 
1, witb Casta, 


oor aoc empamna ac.— 


bieiinney Mfg. 
$2 1. bo; 
me $15.50 


TUBS—Wash— 


each, net 


‘No. 2, $18.50; 


ie, o- dos. 


Galvanised ... Nes. $s 


Cypress— 
Eagle Woodenware Mfg. 
“$18.50 12.00 


1 
8.90 


2 3 
9.95 12.00 


Co. : 
10.50. ..15% 


5 — Laid thread—6, 52¢; 


TURNBUCKLES— 


National Mfg. 
No. 195, 


TWINE—Miscellaneous— 

Flax, % and ¥%-lb Balls: 
IOs Ths.660606 0050000808466 00 CEE 
IO: “Tdee co ccercuccedeessesevene 
No. 48. 33¢ 


Tee eee ee eee eee ee eee) 


No. 24. rineni ieee ee 
BO Bc cccvescdccsecese en cunee 
Cotton Seine be", 1b. 
Soft Laid’ ‘thread—6 384; : 
12, 35¢; larger 3Mu¢ 
Medium Laid thread—6, 46¢; 9, 
43¢; 12, 399%4¢; 15 to 42, 364; 
larger 39%¢ 
9, 35¢; 
41¢; 15 to 42, "We; larger, 
Staging, 2 to 4 oz, balls, 
rels, 32¥a¢; in 5-lb. > oad 
Trot Line, im balls, % to 3 lb., 
in barrels, Nos. 1, 2 and 3 ib., 
per lb. 


Cotton Wrapping. white, 5 bails 
_to Ib,: 


Cotton Wrapping, vartegated, 
5 balls to | cevecceseses 
Americ -. m Ply Hemp, on 

YA -lb. 
American og Ply Hemp, 1- Ib. Balls, 


g|/ndia 3-Ply Hemp, 1¥%-lb. Balls 
oe 


Twine) ...+... 
ly Dark Hemp.. 
Light Hemp 
5-Ply Jute, 7; -lb, Bais 


(Sprin 
India, 3- 

india, 3-Pl 
2, 3, 4 an 


Common India, No. 18 ‘ 9 
No. 264 Mattress, % and % ib. 
Balis, according to wth 


Cable | ya? Me. 
i, No. 1 
Wool, 4% Pp, ly 


V arRNisHEs— 


Moller & Schumann Co.: 
Hilo Flat Finish, per “ry oo lk 


Hilo Floor Finish, per — Sg 
$4.00 a 


Montauk Paint Mfg. Co.: 

Di-mel-ine Furniture Varnish ; 
I 5, per gro., $14,4¢ 

Di-mel-ine i Stains ; 

¥% pints, per gro. . $14.40 


VISES— 
solid Boxr— 


Hand— 
Athol Machine Co.: 
Hand Vises 
Parallei— 
Athol Machine Co.: 
Simpson 
Standard ....cesseeceeeers 
Starrett, Improved 
Vise Attachments, Taper.... 
600 Line, yeep A Jaw 
600 Line, Swive : 
List + 22%% 


Millers Falls ng Slide a 


In. 2 3 3% 
Ea. = 75 $2 .09 $2.54 $3. 27 $3.72 
~~ 


, Slide. .....eecceees List, net 
Pipe— 
Athol Machine Co. : 
Combination .... 
Parker's Combination : 
Series, 3344 %; 
C Competitive 


Victo 
Oval 


“Combina: 
50 


J. H. Williams & Co.;: 
Vulcan Chain Pipe 
Wood Workere— 
Athol Machine Co.: 
Simpson 
Standard 


VULCANIZERS— 
©. A. Shaler Company: 
5-Minute, $1.50; in dos. lots. .30% 


Tube-Kit for Fords 
Tube-Kit 
Ford-Kit 
Vul-Kit 
Motorist’s Electric 
‘odel . $12.50 less 25% 


New List 
-33% 


Price PerM 
B, E., 11 WP. .ccccccececesess 
B. E., Fs Wuvccccsece 

. E., 


pinedaditinmenios 
Hunt, Helm, Ferris & Co.: 
Overland and Star........33%% 
WAITERS—Dumb— 
Machine Works, List 





Sragwics 
OV. 1, 1916... ...seeeeeee es DOK IR 


Co. Screen Door, 
‘apn’d, per dozen. .$1.20 


WARE— 
Enameled— 
Lalance & Grosjean Mfg. Co. 
te ae — Ware... .15% 


Vollrath Co.: 
New Idea Kettles, Cast Iron. 


10 

Imperial Hollow Ware, Cast _ 
White 
ial 


Enameled Ware, Steel, 
and White, 30&10%; 
Blue, 30&10%. 


WASH BENCHES— 
Eagle Woodenware Co.: 
‘olding Wash Benches, per doz., 
$17.00 
WASHERS—Bibb— 


Durst Mfg. Co.: 


Dumaco, all sizes, per 100.....60¢ 


¢| WASHERS—Cast— 


Over %4-inch, barrel lots, 
per lb., 34¢ 

Iron or Steei— 
Size bolt. .5/16 4 % 54, % 
Washers. .$7.75 685 545 5.25 5.05 
The above prices are based on 
$4.00 off list. 

In lots less than one keg add 
A¢ per lb.; 5-lb. boxes add Y¢ to 
ast. 


Leather, Axie— 


1% inch, 


25¢ 28 he per box 


WASHING MACHINES— 
See Machines— Washing 


WASTE—Cotton— 


a ~ lb. Colored per ib. 
No. 1. - 16%¢ No.1......11%¢ 


L15¢ 
io 3 Ib. DOGS. .ccccccescccceves thf 


WEDGES— 
Oil Finish ..cccccccesceseld,, 6%¢ 


) | WEIGHTS—Sash— 


Per ton 
covcccecc cs fee 
errr f 


Eastern Market . 
Middle West 


WHEELS—Well— 
8 in. to 14 in 


WHIPS— 
Drop Top Whips, per doz.......80¢ 
Str’t Buggy Whibst Ger dos......90¢ 


WHITE LEAD AND OXIDES— 
National Lead Co.: 
Pure Leained Lend, 
oll 
In 100, 250 and 500 ID kegs.13 $ 
In 25 and 50 ID kegs 
= : We a 


ae (i00 ™ in a case). 
On lots of 
discount of 
lowed. 
Dry, Red Lead and Litharge: 
In 100 


Dry and in 
YY 


15%¢ 
500 pounds or more, a 
%¢ per pound is al 


4 


2% 
Ned Lead in OL: 
In 100 kegs 
In 25 and 50 Ib 
In 12% ™ kegs.. 
On lots of 500 pounds or more, a 


iscount of % cent per pound is al- 
lowed. 


NV IRE—Barb— 
See Market Report. 


Fence— 
Market 100 >. Bundle 
See Market Report. ve 
Bright and Annealed: Per 100 Ib. 
6 and 9 lL.c.l. 1000 Ib. 
and over to retailer. ..base $3.70 
Smaller sizes take fence 
extras: for smaller 
pasies, viz, ; 3 999 
and 100 to 499 Ib. 
areas are charged. 
Galvanized, subject to same 
conditions 
Coppered, subject to same 
conditions 
Tinned, subject to same 
conditions 


Less than car loads to retailers. 
Bright and Annealed 


Nos. 16 17 18 9 20 
Per 100 1b., $7.20 $7.50 $7.95 $8.45 $9.00 
Sposled— 
Annealed and Timed..... vrs Saar 





Brass and Copper 1% 
Retailers A Assortments, per bos. 9 


WIRE GOODS— 


Steel Wire Goods...........80&10 
Brass Wire Goods...........75& 10 
Cup and Shoulder Hooks 75¢ 
Wire Goods Co. : 
B -80&10% 
rass Wire Goods... ltbalus 
Cup and Shoulder Hooks..... 15% 


* Wine CLOTH AND NET. 
NG— 


ee Poultry Nettin 
Before Weaving ..... 
Ajter Weavin 

Screen Cloth, 1 
ft.; Pat $2.00; Gai- 
vanized, $3.00; 14 Mesh, Bronze, 
$10.00. 

Standard Galv, Hardware Grudes; 
100-ft, rolls, 24 to 48 in. wide, 

er 100 sq. ft. 

No. 2 mesh.. ° 
ne ~ oe sage soeed entsees 


American Wire Fabrics Co.: 
Galvanoid Electro, Zincked after 
weav: oH 100 sq. ft.: Bo 
mesh, $2. 14 mesh, $2. 
16 me; , $3.40; 18 mesh . ee 25 
Gilbert & Bennett Mfg. Co.: 
Regular ‘‘Peari,’’ net, per 100 
Kx. Hyy. “Pearl,” fet, per iw 
° OOOO eee e cece ss ees eGOab 
New York Wire Cloth Co.: 
Screen Cloth r 100 sq. ft. 


$25, Zine 12 mesh, 
$: 55; 14 mesh," 


$2.95; 
Rey i Wire | ys 

luminA Rustproof galv. 
100 sq. ft., 12 mesh, $2.55; 
14 mesh, $2.95; 16 mesh, $3.4 
Sun-Red 6? Black 12 mesh, 
20 ; $2.35; 16 

mesh, $2.45. 


WRENCH Es— 
Agricultural ....cccceseeess OOGS 
Alligator or Crocodile..........50% 
BD POURED Bice cicccveees ceatee 
Stillson pattern .....000002+-60- 
Genuine Stillson ..... 
Athol Machine UCo.: 
Rapid — seeeeeeeeeList, net 
Bemis & Call's: 
‘Adjustable. 8, 25%; Adjustable 
8 Pipe, 25% ; Str’t Hd’le Auto, 
25%; Briggs Pattern, 30%; 
Combination Bright, 40%. 
Steel Handle Nut.... 
Combination Black . 
Merrick Pattern . 
Motor No. 80. 
Steel Handle Screw. 


Coes’ Genuine Knife Hdl. 
Coes’ Genuine Steel Hdl 
Coes’ Genuine Key Model 
*. 8 8. & W.: 

No. 


No, 26 

Agricultura 1 
Pexto, Stillson Patn....60&10&7 % % 
Lakeside Forge Co.: 

Drop Forged ......esee+0++-45% 

Adjustable Nope s: 
Frank Mossberg Company 3 

Sterling No, 1 P 


$2,67; No. 
Niagara Falls Metal sidinviae Wore! 
a ~ and Double wee Peis 


nebiz 
ltichards- Wilcox Hits. Co 
Shark Adjustable Pipe 
Wizard Adjustable Ratchet. 0% 
Whitman & Barnes Mfg. Co.: 
Agricultural ... 50410 % 
Alligator Pattern, Bull Dog. . ..0% 
Machinist, case lot......... 20% 
Less than case lots 
Railroad Special, 
than case lot 
J. it. Williams & $ 
Agrippa Chain Pipe oa - SB A10% 
Vulean Improved Chain Pipe. 
25410 % 


WRINGERS—Mop— 

Eagle Woodenware Mfg. Com 3 
le ne Wringer and Bucket 

+ $11.75 


ee 13.25 
++ 16.00 


Domestic 

Standard 14 qt. per doz. 

Janitors 22 qt. per doz.. 

White Mop Wringer Co. : 

Household per dos. : 

No. 2 Small Size, Wood, 
35 

No. 3 Family Size... .$26.00 

No. 4 Fam. Size, All” Iron, 
$34.00 


Janitors. ner doz : 
N 


No. 
No. 8 Hotel, 





Note.—Slighi ly higher |e 
West. N 
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| QUALITY! 


| THE UNDERLYING REASON FOR THE POPULARITY OF 





PARIO 


PRODUCTS 
DEALERS: SHARE 


In this recognition of merit! Sales made are sales ended! Every user 
is a voiced advertisement for them. Consequently, the line is as standard 
and quick-moving as staple goods, but with dealers’ profits much larger. 


Consumers See 


The dependability of the 

ee 6 SPARICAN PICS: the 
promptness and spirit of the 
service department, which 
underwrites the famous Sparton sarap 
guaranty, and the unfailing con- 
sideration given them in all their 

MODEL PD-—MODEL PB same ° e 

caly emaller relations with the Company. 


A Splendid Selling Asset 


Is found in the unqualified and EE 
enthusiastic endorsement of  sparton HONEYCOMB 
everything carrying the Sparton RADIATOR 
name by their users. 


The Sparks-Withington Co. 


JACKSON MICHIGAN 
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Outwear three 
sets of ordinary 


linings 


They 
Make the 


Ford Brake BRAKE! 
CIOLRIK NESLTEIRIT. 
TRANSMISSION LININGS FOR FORDS 
Uncertain, jerky brake action is replaced by positive, sure-action and 
velvety smooth braking, the minute you equip a Ford with Cork Insert 
Transmission Linings. When you go into low, there is a quiet, gliding 
getaway, like high priced cars, instead of alurch. In addition, Cork Inserts 


wear three times as long as the ordinary transmission lining. That, ina 
few words, is the story of what Cork Insert Transmission Linings do for a Ford— 


They Give the Ford Owner a Better Driving, 
Better Braking Car and Save Him Money 


Ordinary transmission linings become 
hard and polished from service. Then 
they slip when the brake, low or reverse, 
is applied—they grab and slip—causing 
the noisy chattering, the rattle and the 
jerking which Cork Inserts eliminate. 
The corks in Cork Insert Linings never 
get hard or slippery. They retain their 


ability to grip, throughout the long life of 
the lining. That’s why they put velvety 
smooth, positive transmission action in 
the Ford and make it a better, safer, more 
economical car to drive. 


Nearly all jobbers stock Cork Inserts. If 
yours can’t supply at once, fill out the coupon be- 
low and we will see that you are supplied at once. 


Advance Automobile Accessories Corporation 
Dept. 13-1 56 E. Randolph Street CHICAGO, ILLINOIS 


ADVANCE 
Dealers CROLRIKMTINESTEDR 


Order From FAN BELT FOR FORDS 


Your Jobber. 
pe ag ag gph 

They keep the fan fanning 
—keep the motor cool 
—they don’t slip 


space in The Saturday 
Evening Post and 14 other lead- 
Pe Seceecs, Teamess sthelent seer 

Most motor trouble is caused by overheating. Overheati 
would largely be avoided if the fan were kept fanning, 
by a belt that didn’t slip. The slippage of the ordi- 
nary fan belt runs as high as 25% to 50%. 


P ood. Big, — and poe in ~ - @ 
Late 
SSBB RB RBBB RBRBaBBSB 
Check and Mail Today Se 
gm Advance Automobile Accessories Corp. 

a Cork Insert Fan Belts make the fan turn with the 
engine, because the slip is reduced to the mini- 
@ mum. Thecorks are not affected by water or 
g Ol, grease or dirt. They retain their gripping 
qualities throughout the exceedingly long life 
@ of the belt. They outwear several ordinary 
& 
& 
Lf 


Transmission Linings for Fords. 
{L ] Send one dozen Advance Cork Insert Fan 
Belts, 1917 Ford. 
{ ] Send one dozen Advance Cork Insert Fan 
Belts, 1916 or earlier t Ford. 
[Regular dealer discounts to apply.) 





Dept. 18-1 56 East Randolph St., Chicago 
{ ] Send one dozen sets of Advance Cork Insert 
fan belts. Nothing else to equal it ever has 
been produced. Order direct if your jobber 
hasn’t Cork Insert Fan Belts, mentioning his 
ee eo name, and we will see that you are supplied, 
‘oO *s Name 
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EVER 
TIRES 


will meet the tire requirements of that customer who 
rushes in and demands the very best preparedness ‘gainst 
the trials of the road. 


That sturdy hero, whose name exemplifies the sturdy 
characteristics of Revere ‘R’ Tread Tires, let no hindrance 
stand in the way of his duty. 


What more can be said of Revere ‘R’ Tread Tires 
than that “‘they do their duty’’> And by doing it as only 
a famous anti-skid tire of the better quality can do it, 
they’re winning friends among dealers all over the 
country—at a pace-making rate. 























Write today one of the distributors named below, for 


particulars regarding prices, etc. 


Moore-Handley Hardware Co., Mossman-Yarnelle & Co.Fort Wayne, Ind. 
Birmingham, Ala. Emmons-Hawkins Hardware Co., 
Stevens Hardware Co Hunt W. V; 
ington, ° a. 
Talladega Hardware Co. .Talladega, Ala. ; 
Odell Hardware Co... .Greensboro, N. C. Richards & Conover Hardware Co., 
E. P. Sanderson Co Boston, Mass. Kansas City, Mo. 
Watkins-Cottrell Co Richmond, Va. Richards & Conover Hardware Co., 
Worthington Hardware Co. Staunton, Va. Oklahoma City, Okla. 
Logan-Gregg Hardware Co., Simmons Hardware Co... .St. Louis, Mo. 
Pittsburgh, Pa. Simmons Hardware Co. . Philadelphia, Pa. 
Bronson & Townsend Co., Simmons Hardware Co. Minneapolis, Minn. 
New Haven, Conn. Simmons Hardware Co.. , Sioux City, la. 
John Pritzlaff Hardware Co., Simmons Hardware Co...Wichita, Kans. 
Milwaukee, Wis. Simmons Hardware Co Toledo, O. 
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‘CLASSIFIED... | COLUMNS 


just as we Allow seven words for 


the 
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Help Wanted Situatir ated |Business Opportunities 








iginal letters of reference should DSuime govu up *"NUw .. MAN who, because} FOR SALE—Stock 
mot inclosed with es pe to| specialties for. Chicago and ibility and experience, willland plumbing material; 1 
edu ements appearing these|\territory Can carry stock. capable manager, sales di-| Eastern New York; will sell or 
lumns, as they are frequently mis.|buy or handle on commission. r salesman for a concern re-|the building with cueing. 
an Hagp é a man of breadth and ca-| hardware in town located in a 
mity dairy secti nearest busi 
This man is thoroughly trained in i 
Hardware, Sporting Goods, Ammu-|hi 








OF EXPERIENCE 

= nm wo) with manu- 

acturer. leven years’ experience 

On| inthe Middie and Southwest calling FOR SALE 

‘us| OF wholesale and retailétrade. Best 
of references; age 38, and well ac- 

wainted. Address “B. R.,” care 

ware Acs, New York. 





adjust himself to systems and prin- 

ciples already proven. e 

health, mage capacity for work and 

is absolutely reliable. 

HERE !8 THE PLACE FOR! The man in question is now em- 
YOUR _ MESSAGE, FOR_ IT/ ployed, but wishes to make a c’ 

ri wi career is offered. - 


B* berlog| F9 SITUATIONS ee 
WANTED 
) ~STEADY POSITION|~ 


and steam fitter. Ca 
figuring from and esti- 
mar- 
care 


: BUSINESS 
U, in every, section, of ch 
ev on ie | 
States. Address “R. =, %" care 


anpware Ace, New Y 


























EASTERN JODUSE AND’ DIS-| = 
TRIBUTING HOUS with live 

sales organization, desires to repre- 
sent in New E 1 a few more 
manufacturers of hardware and spe- 
cialties. Address “C. R.,” care Hanp- 
ware Act, New York. 


Advertise it in the Classified 
Columns of Hardware Age 


Advertising on this page brings results. 

Hardware Age is the world’s greatest hardware paper. Its circulation of 
17,000 copies weekly represents an interested reading list of over 50,000 
hardwaremen. 














If you want a new position, 

If you want a new salesman, 

If you want to sell your present business, 
w If you want to buy a new one, 


wwe a There is no place in the world like the Business Exchange and the 
Riess 9,” by Employment Exchange of Hardware Age for reaching established 
, ; hardwaremen. 


Rates are at the top of the classified page. Get your advertisement in now. 





ruin A PC 

Lad WANT TO GO AFTER| facture of cutl and 4 i d streets, electr 00d 
ATIONAL._ WAY buying and selling same Tor job pehools, ete.; $10,000 stock ‘of hard- 
bing house, wishes position gs de-| ware, ts, st furniture. 

Position in large etal bry ee 
i i or wholesale ness 

G Al house. Address “G. T.,” H cash deal. A is ad 

WOPTH WHILE “BERTH” ware Ace, New York ee fiasowass aan tee Yor = 
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Air Across the Counter 


LECTROFLATER 


Electric Air Pump 


REREAD ee 


A: 0: 


The No. 2 Retails at $70.00 


a 


Ready to Work As Soon As Unpacked 


; 
# 
h 
i 
\ 
\ 
k 


The B&D Lectroflater Line offers an oppor- 
tunity to handle air compressor outfits with 
the same"ease as package goods. 


Pumps the ordinary inflation in about 1 minute. 


Pumps a 34’x4” tire from dead flat to full pressure in 1!/ 


minutes. 


Other sizes retail from $50.00 to $203.00 including tank and 


curb station outfits. 


The Black & Decker Manufacturing Company 


Builders of Fine Electric Driven Devices, Portable Electric 


Tools and Intricate Machinery 
Supported by an ad- sites 4: Upon request we will 
bg AO send a copy of “The 
i e ° 
leading Automobile, 194 Calvert St., Baltimore, Md., U. S. A. Friendly Touch” and 
Hardware and Ma- ss 
chinery Journals, dealer’s discount. 
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That little red Mason name 


you see on every Mason tire stands for: 


Unfailing Quality: the long-lived 
goodness of material and craftsman- 
ship that invariably proves **Mason 


Means More Muileage.”’ 


Popular Prices: low initial costs that 
never become expensive through poor 
wear. 


Skillful Designing: just as the Mason 
Lattice Tread is the perfect road grip- 
ping non-skid, the Mason Ribbed 
Tread is ideal for easy steering. 


Yes; it pays to equip with Mason’s— 
you cancount on the name everytime. 


The Mascon dealer policy stands Mason Tire and Rubber Co 


for fair play and good business. 

Mason makes the kind of cus- Home Office and Factory, Kent, O. 
tomers you want. Write to the Akron Suburb 
factory for details. 


Distributing Branches 
in Kansas City, 
Cleveland, New York 
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R: 
This won’t happen to your 
customers if their Fords are 


protected by the Goodrich 
Lockswitch with Yale Lock. 


When a motor thief sees the Goodrich Lockswitch on the Ford 
he turns to the next car in the line. He won’t take a chance on 
getting caught—he knows it is not an ordinary ignition lock. 


Every Ford owner needs this protection against theft—police 
records show that automobile thieves grow bolder every day. 
In spite of police precautions the number of Fords stolen is on the 
increase. Hundreds of Fords are stolen in broad daylight on 
crowded streets, and country thoroughfares. 


THE DEMAND FOR PROTECTION IS TREMENDOUS. This ever present salesman 
ARE YOU DOING YOUR BIT? of the Goodrich Lockswitch 


is an asset to any dealer. 
Have you received yours? 











oodrich 


Ask your jobber 


wire Lock 


Dealers everywhere are selling Goodrich Lockswitches in prefer- 
ence to all other ignition locks! Why? It gives greatest satis- 00 


faction to both owner and dealer. 


Thief protection is as indispensable to your customers as gas and 4.50 
oil—the Goodrich Lockswitch cannot be bridged, picked or re- $ . 
moved. It can be installed in two minutes. In Canada 


Mail your order for a dozen locks today and you will receive 
free of charge the Goodrich Lockswitch display stand cop, beau- 
tifully reproduced in four colors on heavy board—equipped 
with an actual lock in working order (one of the dozen) 
demonstrating how it protects the Ford. 


Goodrich-Lenhart Mfg. Co. 


423 Widener Building Philadelphia 
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Plain ¥ 299 Leather 


EM “e GREASE CUPS 


‘ked 5 Pat. Marine Ratchet 


The Cups 
shown repre- 
sent only a 
part of our 
line. 


‘ai 


Invisible 8PFing ¥ 





BOWEN MFG. CO. 


AUBURN, N. Y. 


Spring Lock CATALOGUE ON APPLICATION 





Write for full 
information. 





Style Style 
“DOO, ee KOC. 





“O00, 


Style 
“G0.0, 


Ask for 
Catalogue L. 


Wing Top 

















Imperial Auto 
Folding Steel Chair 


No. 211 


The frame is made of the very best 
= me and finished is. rich black 


The seat and back rest a 
with felt and upnoteened: "i. Pieck 
waterproof art leather. 
— for strength and safe’ 

convenience and comfort, 


as = 
an 
when folded occupies less space than 
any other seat. 

Adult size, seat 16” high. 

Child size, seat 12” high. 


Manufactured by 
IMPERIAL BIT & SNAP COMPANY 
RACINE, WIS. 








Adams Auto Top Holder 


“Stops the rattle—saves 
your top’’ 
Neatest — Quickest — Strongest 


Dealers everywhere will find a 
ready sale for this best of all Top 
Holders. An ornament to any car. 
No unsightly projecting arms, nor 
dangling straps. Can be installed 
in two minutes, and operates 
quicker than any other. 


Two sizes—% in. holes for small 
cars, % in. for large ones. 

Price, $2.00 per pair 
Write for discounts to dealers, 


ROCK ISLAND MFG. CO., Dept. B, Rock Island, Ill. 








HIS new manual is 

gotten upin Mr. Dyke’s 
excellent “‘tell at a glance” 
style. Everything being so 
clearly illustrated that it is 
hardly necessary to refer 
to the text. The book is 
written in plain English 
and has 500 specially pre- 
pared diagrams. It is a 
book in which the layman 
or student will find a 


DYKES 
MOTOR MANUAL 


Motorcycles,Marine 
Stationary Engines 


l Simplifi ] 





224 Pages, 6x9 Inches, 
500 Figures. 


Cloth, $2.00, Postpaid. 


DYKES NEW MOTOR MANUAL 


Treats Motorcycle, Marine and Stationary Internal Combustion Types of Engines 


TABLE OF CONTENTS 


Motorcycles—Types, drive, engines, firin 
order, valve timing, electric lighting aan 
starting, magnetos, troubles, remedies, every- 
thing you want to know, fully illustrated. 


Marine Engines and Motor Boats—Every 
—— you can think of, from construction 
of t hull to explanation of all types of en- 
gines, g . ker oil; repairing; rules 
of navigation, meaning of marine terms, etc. 
Stationary Engines —Gasoline, kerosene, 
oil; construction, operation, care; Diesel, 
gas producers, railroad motor cars. 


Aero Engines, Air Crafts, Steam Engines 
(for automobiles)—These subjects are only 








simple explanation of his problems, while the repair man or 
mechanic will find it invaluable as a reference book and time saver. 


briefly treated, but the principle i is clear! 
exp submarine is explain 
Digest of Troubles, Repairing—Covering 
and rep of motor- 
egele, marine and stationary engines. 








If you want to know anything about any type of gasoline, kerosene or oil engine, this is the book to get 








U. P.C. BOOK COMPANY, Inc., 241-249 West 39th St., New York City 
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_No More Spring Fixing When You Ride on 
. > : Lubricated 
Tuthill Titanic Sriceted 


Guaranteed forever against center breakage—guaranteed 
at all points and in every respect for one year. 






When a spring breaks it must be fixed or replaced. And 
in seven out of ten cases it breaks the center. Why? e 
Because it has been weakened by a center bolt hole or - 

center nib. 

Tuthill Titanic Springs have no center bolts or center 
nibs. Instead they are strongest at the center. A pat- 
ented arch makes them practically break-proof. 

Tuthill Titanics can be easily adapted to practically any 
type of axle construction without extra expense. A 
special Tuthill Titanic Front Spring for Fords is now made 
by us. It carries the same broad guarantee of other 
Tuthill Titanics. 








Our proposition to dealers is very attractive. Send for it. 


Rivet head seat springs for farm wagons furnished 
Also our 1917 Price List—the most complete price list of a . 
spring replacements ever published—and name of nearest painted, in egy ny on application. 


distributor. 









760 Polk St. 
Chicago, III. 


Tuthill 
Spring Co. 


Established 1880 
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Guaranteed to Stick 


This canvas-back tire patch is making a big 
hit with motorists because it enables them to 
easily make quick, permanent repairs either in 
the workshop or on the road. No tools or 
heat necessary. Just stick it on like court- 
pg The: hotter the road the tighter it 
sticks, 












SELL ROLLING HANGERS 


Rolling hangers vs. hinges is what the garage hardwa 
problem boils down to. Remember that doors hung on roller 
hangers are weather-proof, cannot sag and above all eannot 
slam and damage the automobile. 


But stick to the original line of rolling hangers— 
that are designed right and made ene ~~ =» tat 


SELLCOBURN HANGERS 


Cosuen Troiiey Track Mec.Co. 
HOLYOKE - - MASS. 














TIRE PATCH 


Back of each dealer we stand 
with a guarantee that Locktite 
never will leak, pull loose or 
burn off. Why don’t you share 
in this big business? ‘There's a 
gine profit selling Locktite. 

rite for discounts. 


LOC cn 


































Locktite Patch Company 


1022 Bellevue Avenue 
Detroit, Michigan 
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Merging 
Forces 


We dare not estimate the number of millions of dollars’ 
worth of business that is done through the retail hardware 
trade each year in automobile accessories, including tires, spark plugs, 
jacks, horns, oil, gasoline and so on. 
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But we can safely say that much of this business is done 
through the hardware trade because of the efforts of HARD- 
WARE AGE to make the hardware dealer a better merchant of automo- 
bile accessories and because also of its efforts to make the manufacturer 
of accessories appreciate the great possibilities of the hardware trade in 
selling his products. 


i 


wt 
I 


lt 


made that dealer a strong factor in sell- 
ing the manufacturer's product. 


The year 1917 has proved our ef- 
forts successful. For never before have 


To convince the hardware man that 
he could sell accessories has been easy 
and a record of practically 100% suc- 
cesses has justified us in our advice. 
Being a merchant with a tremendous 
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amount of good will in his locality, pos- 
sessing splendid window display op- 
portunities, having a superior credit 
rating, and already selling some lines 
for which the motorist had to call on 
him has brought the hardware dealer 
into his own. 


But while we were keeping the hard- 
ware trade abreast of the best practice 
in selling accessories, we were also 
working with the manufacturer to 
prove to him that these very qualities 
that we were showing the dealer he 
possessed were also the qualities which 


the hardware dealers and the manu- 
facturers of accessories worked so 
closely together nor done such a vok 
ume of business with each other. The 
tremendous distribution of hardware 
stores throughout the country reaching 
from every big city down to the small- 
est hamlet is back of this accessory sell- 
ing idea and the mighty power of ac- 
cessory manufacturers with their com- 
bined advertising and direct sales work 
is creating trade for the hardware 
dealers so that the combined forces will 
prosper as never before. 


Yet we ask both dealers and manufacturers that they do not 
lose sight of us altogether, for, on the one hand, we have helped 
the dealer become a better dealer of accessories and we have 
helped the manufacturer to appreciate the hardware dealer. 


Hare 


239 West 39th St. 


ware 


e 


New York City 








HANA 








=i eG LL 





August 9, 1917 


HARDWARE AGE 








It 
Holds The 
Door Open 


No. 1914 


GRIFFIN Garage Door Holder 


The mere sight of it enables one to see at a 


S as necessary to hold the door open as the bolt to hold 
l it shut. 
g 


great value. 


The Garage door swing- 
ing to and fro in the wind 
is annoying and trouble- 
some, expensive and dan- 

erous. The old way of 

locking or hooking the 
door open is not satisfac- 
tory or practical. 

The automobile owner 
or buyer nowadays wants 


the new and modern im- 
provements on his car 
and he gets them. So it 
is when he builds his gar- 
age. He wants the latest 
improvements that add 
materially to his comfort 
and convenience—and he 
gets them. 


Made in U. S. A. 


THE GRIFFIN MANUFACTURING CO. 


30 Warren St. 
New York 


Erie, Penna. 


17 E. Lake St., 
Ch ° 


























Jobbers! 
discount—BIG 


to 
of the steering column in the 


SALE—needed 
The HANDY push button makes it 
have his horn button where it oy belongs—on TO 
CENTER o' 


Every Ford 
Owner 


Needs It— Buys 
On Sight 


THE 
HANDY 
Horn Push Button 

and Holder 
FOR FORD 
CARS 


Here is a little needed by hantie, small investment—right 


RD owner in the land. 
possible for the FORD ovens 


R the steering wheel. 


Don’t wait! Write us to-day! 
Manufactured 
Cleveland THE Se TOS RAND co. Ohioe 











No. 717 
Flexibility 


The wearing surfaces 
of the new Indiana 
Bracket are parallel 
and not tapered, which 
always insures a_ vel- 
joint Dust and 
cannot make 
parallel surfaces wear 
tight to a seat 
Smoothiy and easily 
turned in ANY direc- 
tion. 


Power 


Fitted with Nitrogen 
bulb, which gives the 
maximum amount of 
light, and as the In- 
diana Reflector is 
ground to a mirrorlike 
reflecting surface be 
fore being plated, the 
shaft of light is re 
flected in a_ perfect 
round spot, which 
searches out the ob- 
ject at which it is di- 
rected. 


Durability 


No. 717 will outlast 
and outwear the auto- 
mobile. 


Service 


A large convex dimin 
ishing mirror is placed 
in the HANDLE so 
that in the daytime 
the entire road to the 
rear is shown You 
can keep your eye on 
the fellow behind. 


Indiana Lamp 
Company 
Connersville 


Indiana U. S.A. 
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The 1 
Demand | 


For 


Indurated FibreWare 


is growing steadily. Yow can sell lots of 
“Fibrotta” goods to your trade by playing up 
their great economy. “Fibrotta” pails, for in- 
stance, wear 3 times as long as metal ones. 
Nothing to rust. Won’t swell, warp, crack or 
leak. Impervious to moisture. You can build 
new trade 44 good will with these full-value 
goods. 

Our catalog gives information with selling 
points that will bring you sales and profit. Write 
for it today. 


CORDLEY & HAYES 
17 LEONARD STREET NEW YORK CITY 
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Horse-Shoe Brand 


Clothes Wringers 
Superior in Quality 
Superior in Workmanship 
Superior in Every Detail 
All wringers manufactured by us are 
furnished with a warranty tag, which bears 


the time of warranty. We stand back of 
every warranty. 


Have you received a copy of our latest 
catalog and price list? If not drop us a 
line. 


The American Wringer Co. 
99 Chambers Street, N. Y.C. 











Quality Counts— 


There are some 
people who always 
buy the best of every- 
thing — with them 
QwA LIT Y 
COUNTS. When 
they need screen wire 
cloth it will pay you 
to sell them The “Per- 
fect” Golden Bronze 
Window Screen 
Cloth, 


No wire cloth is of 
better quality. It is in- 
destructible by gases, 
vapors or salt air—ab- 
solutely rust-proof. 


It meets every re- 
quirement of people 
who want the finest 
and most durable 
screening. 


See your Jobber— 
he'll supply you. 


Ludlow-Saylor 
Wire Co. 


St. Louis Mo. 








American Brand 
QUALITY SERVICE 


Screen Wire Cloth 


Lasts Longer—Looks Better 
also 
American Bronze, 
Galvanoid Enameled, Painted, 
Bright Galvanized 
All Meshes and Widths 


American Wire Fabrics Co. 
Chicago, Ill. 


FACTORIES: 


Clinton, Iowa Mt. Wolf, Pa. Niles, Mich. 
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CUT DOWN YOUR RENT 
EXPENSE BY CLIMBING UP 


ThePAYERS 


CUSHION TIRE 
STORE LADDER 














Here’s a 
New One | In these days 


of increasing rent 


from Beacon — ~ ae 


aes 










THE POCKET EDITION every mechanical 
SEARCHLIGHT device that is practical 
and reliable to reduce his 
An entirely new idea in | selling costs. 





THE MYERS STORE 


flashlight design that is 
LADDER will increase 
shelf capacity because the 


especially welcome at 
; . | entire wall space from the 
this time when dealers floor to the ceiling can be 
. utilized and reached easily 

everywhere are desirous | and readily. 
of stocking the articles | tds gate, strong and 
' é vely finis : 
, that attract and appeal | 

= : Prices and discounts to 
r to vacationists. dealers on request. 


Stock early. Order by number 
5868, from your jobber or write us 


direct for folder 5016. F.E.MYERS & BRO, 
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BEACON ELECTRIC WORKS 
of NATIONAL CARBON CO., Inc. Ashland Pump Hay Too! Works 
eh sete ASHLAND, OHIO 



















Make 
More 


Money 


by sharpening 
safety razor blades, 
grinding scissors, 
knives and all 
kinds of small edge 
tools. Get a 


Hatfield Complete 
Sharpening} Machine 


This practical machine sharpens all makes 
of safety razor blades and all kinds of cut- 
lery and small edged tools. 1,800 orders in 
go days was the report from one dealer who 
tried it. 

We've a plan that brings in the money— 
send for it. 


Hyfield Mfg. Company 


21 Walker St. New York City 

































} About the same, bu: . 
the prices: were di fere 










sive makers of high grade hardware store fix- 

tures in the United States, and their goods will 

bear the closest inspection. They are an exqui- 
site example of high-grade cabinet work. 








TH J. D. Warren Mfg. Co. are the only exclu- 









Illustrations of different makes of fixtures may look 
similar, and the lure of price may be offered, but 
don’t be deceived. Investigate Warren’s thoroughly, 
measure up capacity (especially depth), consider 
workmanship and efficiency—and Warren’s will be 
your choice every time. 









Write today for catalog and full information, address 






J. D. Warren Mfg. Company 


Masonic Temple Chicago, Illinois 
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“SOLE LEATHER that is better 
is ALLEN’S Business- getter” 


7 - - Cal Col a al - ~~ -~ We = = = = Lol -~ lee Sd ~~ om — as ol coal ms 
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IT GUARANTEES THE QUALITY 
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Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 
you sell 


Methods 


Modernize 


Sn oes 











Myers Cushion Tire 

Ladders are particularly 

adapted for service in most 

retail stores; as boot and 

shoe, hardware, pharmacies, book shops, etc. 

They are also extensively used in factories 

and storage houses where space is valuable 
and every inch must be available. 


You can reach the highest shelves quickly 
and safely and the ladders slide easily and 
without noise. The special construction of 
the ladders permits the use of both hands in 
handling stock at any height. 

Write for our new Store Ladder circular if 
interested. 


F. E. Myers & Bro. 


Ashland Pump & Hay Tool Works 2 
ASHLAND OHIO i 
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SAND PAPER FLINT PAPER - EMERY CLOTH. 


IN REAMS AND ROLLS GARNET PAPER Af MER PAPER 
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Are You Interested 


in economical and efficient low voltage 
lighting service? 
If so, you’ll be interested in 


LUX 32 VOLT NITROS 
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Get Ready fora 
Big Year in Poultry 


Next winter and spring will be the biggest incubator 
season this country has ever known. 
The high price of meat is forcing thousands of fam- 








Empties a 


Barrel or Drum ilies to raise chickens who never did so before, and 


stimulating a tremendously increased production on 


Completely. the part of those already in the business. 


No Waste. || |Get the Incubator Business 
oo ora —— With the Queen 


Good for Oil, The Queen is the ideal machine for the Retailer, because 


it is well Known, sells readily and gives universal satis- 
faction to the user. 


Sold 90—Everyone Happy 


F. Houser & Son, Lena, 
Til., write: 

“We have placed about 90 
Queens in our vieinity, backed 
by our personal guarantee that 
the machine will work properly 
and will give perfect satisfac- 
tion to the user. We find every 
Queen user is a booster.’’ 

Schedule your order early if 
you want to be sure of getting 
it in time. Next winter the 





fe problem of most manufacturers 
Patent Pending will be to get material to make 
Don’t Let Your goods, instead of to sell them. 


Works Easily, Quickly and Efficiently Customers We are in a position to take 


lose chicks with cheap ma eare of all business placed this 


A Great Trouble Saver chines. A Queen costs but fall, shipping whenever you 
little more and the extra wish. If our representative 
chicks that live and grow has not yet called upon you, 


ROT Hy W E | L 2 Le & C O. soon pay the difference. drop us card. 


SEATTLE, WASH. Queen Incubator Co. 
1081 No. 14th Street, Lincoln, Neb. 


dria oS 


CUSTOMER—"“‘Mr. Hardware Man, what makes this SATISFIED BUYERS 


‘rustproof’ galvanized hose clamp get rust stains on 
my hands?” e Get the SHERMAN BRASS HOSE CLAMP—Brass 
HARDWARE MAN—“Well, Mr. Jones, any gal. Metal CLEAR THROUGH—not a White-wash to pre- 


vanized steel clamp will soon rust. Dragging around ; 
on the ground rubs off the galvanizing—then it rusts vent rusting for a short time—The Ideal Clamp. 


mighty quick.” ECONOMICAL—DURABLE 
SOLD THROUGH JOBBERS EVER YWHERE 


Made only by H. B. SHERMAN MFG. co. Battle Creek, Mich. 
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SCREW AND DROP FORGED WRENCHES 


ALL KINDS—PROMPT DELIVERIES 


- 


THE WHITMAN & BARNES MANUFACTURING CO. 


ESTABLISHED 63 YEARS 


General Offices: AKRON, OHIO : New York Store: 64 Reade Street 
Factories: Akron, O., Chicago, Ill., St. Catharines, Ont. 














McKINNEY Wrought Steel 


Half-Mortise Butts 
No. 2745 


In hanging doors with these 
butts the carpenter mortises the 
jamb only, as the ornamental, 
bevel-edge leaf is attached to 
the surface of the door. This 


“Katz Floor Hinges saving in time and labor appeals 


strongly to every contractor and 


are slow acting, with a positive holdback builder. 


feature when opened to ninety degrees; will The butts can be made re- 


Insure Against Accident- veruible by siinply unecrewing the 


= slotted tip at the bottom, re- 
—al closing of doors. versing the pin, and inserting the 


“KATZ” HINGES represent Quality, tip in the opposite end. 


Durability and eit You'll find the MCKINNEY 
A BETTER HINGE with A BETTER PROFI1 half-mortise butt No. 2745 a 


Our Catalogue No. 19 tells the rest—write for it. profitable addition to your build- 
ers’ hardware stock. Better order 


Lawson Mfg. Company + a atoots dow 


qQAlE MAR 


(Main Office and McKINNEY MFG. CO. 


coneano Pittsburgh, Pa. 











YOU CAN SECURE 


industrious, capable clerks, salesmen or managers, by 
advertising for them in the Opportunity Exchange of 
Hardwage Age. This Department receives the earnest 
consideration of many ambitious men who aspire to more 
responsible positions. $1.00 pays for one insertion of a 
fifty-word advertisement. Try this department, now. 


HARDWARE AGE, 239 West 39th Street, NEW YORK 
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STANLEY JOINT FASTENERS 








FOR MAKING STRONG 
AND TIGHT JOINTS 
IN WOOD WORK 





PACKED TO MEET BERAnSS 
100 to box. 500 and 1000 te 
And In bulk 














ANLEY SW WORKS 


New York Saieeee 
100 Lafayette Street 73 E. Lake Street 
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Hammer 
Clamps and Oilers 


The Hammer Screw 
Clamp built like an 
I-beam, solid, quick- 
adjusting. The Ham- 
mer Iron Oiler—ex- 
tra strong, big mouth, 
reinforced spring 
bottom. 


We also make Mal- 
leable Iron Adjust- 
able Clamps, Engine 
Torches, Hand and 













Hanging Lamps, and 
Malleable Iron Cast- 
ings. Get prices, 









HAMMER & CO. 


Branford, 
Conn. 
U.S. A. 


= 



































WHITING-ADAMS | 





FOR THE GREAT CARRIERS 
OF THE WORLD 


The requirements of Railroads and Steam- 
ships demand best quality, long wearing 
bristle brushes. 


WHITING-ADAMS BRUSHES 


have for many years been in use for Railroad 
and Marine work by the most exacting arti- 
sans. Toughest and best quality bristles used 
in them. Desirable styles. Vulcan Rubber 
Cemented method of holding bristles pre- 
vents shedding or failure. 


Send for Illustrated Literature. Dept. D 


John L. Whiting-J. J. Adams Co. 


Boston, U.S.A. 
Brush Manufacturers for Over 100 Years 
Whiting-Adams Brushes Awarded Gold Medal and Official Blue 
Ribvon, the Highest Award at Panama-Pacific Exposition, 1915 





















turrets made from solid steel rods with highly tempered steel springs. 
our punches a fine finish and guarantee them in every respect. 


THE SMITH & EGGE MFG. CO. 









REVOLVING 
PUNCHES 


Made of screw steel castings 
with improved, easy work- 
ing joints; the tubes from 
solid stock, each tube being 
tempered by hand and the 
We give 


- Bridgeport, Conn., U. S. A. 
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Grand Rapids All 
Steel Sash Pulleys 


Have a reputa- 
tion for quality 
j and time-saving 
features. 
Made in fifty 
\ different styles; 


Swivel Victor Vise > >. | ts 


Your jobber 








Here’s a serviceable swivel vise 

it’s the Parker Victor. 

It has a reinforced slide—the 4 
feature that makes Parker vises | aa Samples sent 
stronger than any others. 

_ The steel faces are milled and 
fitted to the jaws and may be re- 
moved when necessary. 

Send for catalog and prices. ah one-page cata- 


free on request. 


Get our thirty- 


No. 5—Balil Bearing lo 
No. 105—Cone Bearing N g- 


Grand Rapids Hardware Co. 


520 Eleventh St., Grand Rapids, Michigan 








Athol Iron 


stone 


THE MATERIAL 


used in the manufacture of 
our wrenches is the best that 
can be obtained. All steel 
parts with the exception of 
the springs are forged in our 
own plant, every piece pass- 
ing a rigid inspection before 
advancing to the next opera- 


tion. 


F. E. WELLS & SON CO. 
Greenfield, 


Wherever tool grinding is of any importance 
there’s a need for this frame. It is strongly 
built, compactly and conveniently designed and 
equipped with every facility for attaining the 
best results and lessening labor. Water pot, 
truing adjustment, babbitt bearing and ad- 
justable tool rests are some of the features. 


Our catalog No. 31 contains full particulars. 


ATHOL MACHINE CO., Athol, Mass. 
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Not Hammer Steel 


The practical brickhammer has two requi- 
sites not usually demanded of steel in ham- 
mers. 

1. To hold a cutting edge and corners. 

2. To endure reheating and dressing after 
having been in use. 





Our Vise Campaign Is On! 


Your Local Gas Company Will Soon Buy Williams’ 


“VULCAN” 
Chain Pipe Vises 











“VULCAN” Neo. 2 lone age wor favor on every one of the Brooklyn 
Union Gas Co.'s 41 service carts 


exceptional value of “VULCANS" in gas line installations 

The message brings opportunity to all dealers who will follow 
the trail that many of America’s leading gas compames have blazed 
before them 


(Ay: the principal national gas journals will now emphasize the 


WESTERN OFFICE AND WAREHOUSE: 40 SOUTH CLINTON STREET. CHICAGO, ILLINOIS 




















Catalog H on application 
4 . 110 Laf St. 
Wiebusch & Hilger, Ltd., “°xYen: 
35 Years 
our long experience in manufacturing taps. 
service. The other is a knowledge of the needs 
to meet the needs of the most exacting cus- 


In catering to masons 
WM. ROSE & BROS. 
Selling Agents 
of Butterfields 
One is the ability to make keen cutting, accu- 
of the trade. 
tomer, in taps, dies, reamers, screw plates and 


ROSE uses a superior steel 
Sharon Hill, Pa. 
We have gained at least two things from 
rate taps that retain their qualities thru long 
Stock Butterfield’s and you will be equipped 
allied tools. 


Get our catalog today. 


Butterfield & Co., Inc. 


Derby Line 
Branch Stores: 


62 Reade St., New York City. 
* Cadillac St., Detroit, Mich. 
1 So. Clinton St., Chicago, Il. 











Nationalizing the 
Sandpaper Demand 


It wasn’t an easy task. 


We had to teach people to consider sandpaper 
in a class with any trade marked, widely-adver- 
tised commodity. And this educational work 
has cost us lots of time and money. 


Sandpaper always used to be a buy-as-you- 
need-it-never-mind-what-kind sort of proposi- 
tion. 

But not now. Today every consistent user 
of sandpaper knows that he can get the same 
standard sandpaper quality whenever and 
wherever he buys it. 


He asks for U. S. SANDPAPER. 


United States Sandpaper Co. 


Williamsport, Pa. 
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IVES PATENT === 
WINDOW STOP ADJUSTER 


Prevents Drafts, Dust and Window Rattling 


© @= 


The only stop adjuster made from one piece of metal with 
solid ribs and heavy bed that will not cup or turn in tightening 


the screw. 
Descriptive circular mailed on application 
THE H. B. IVES CO. 


Manufacturers of Builders’ Hardware 
NEW HAVEN 7 ~ - CONN., U.S. A. 





Columbus Sanitary Fly Trap 


Strongly 
Built of 
High-Grade 
Materials 


The Safest and 
Quickest Way 
to get rid of 

Flies 


ty 
Every trap guaranteed not to pull apart. The best 
appearing and most efficient trap on the market. 
The price is right. 


The Safety Wire Gas Globe Co. 
Columbus, Ohio 





1% 


 DIETZGEN 
MEASURING 
TAPES 


are a guaranteed product— 
backed by a quality firm. 


Your trade will value the 
Simplified-Reading Feature. 
Send for Tape Catalog “ H”’ 


Eugene Dietzgen Co. 


Manufacturers 


New Orleans 
Pittsburgh 
Philadelphia 


Chicago 
New York 
San Francisco 





CARY’S SUPERIOR 
METAL JOINT FASTENERS 


Warranted satisfactory in every respect. They are given the 
prorsune for their uniform ‘hi igh grade quality and finish. 
Made in many widths oak with any number of 


corrugations desired. 


SAW EDGE PLAIN EDGE 


Packed in cartons of 500 and 1000 and in bulk. Also put up 
in coils, wound right-hand and left, and with straight corrugations 
for use in Automatic Driving Machines. 


Largest Stocks Always on Hand—Immediate Shipment 
Cary Mfg Co., No. 198 Memeotwe Bd Po 


—" 


tie 
Corrugations 


BROOKLYN, 











Sell For 
Many Uses 


Vacationists want ‘“‘Acme’’ Ball 
Bearing Casters for their trunks. 
Others want them for cosy corner 
and shirt waist boxes and ssocks, 

This pleasing combination of caster 
and knee brace can be securely fas- 
tened to either metal or wood bot- 
toms—no silat requ 

—— attached by “using five No. 
9 riv 


How’s your stock? 


a 
The Schatz Mfg. Co 
Poughkeepsie, New York 


Agents 
J. C. McCarty & Co., 29 Murray St., N.Y. 








“STAR EXPANSION{BOLTS” 


A PLEASURE TO SELL 
STANDARD THE WORLD OVER 


lini 


ea Wood — le Machine 
Tt. Bolt 


ine EXPANSION BOLT COMPANY 
20 W. Lake St., CHICAGO 147-149 Cedar St., NEW YORK 














TAPLIN 


Double Dasher Beaters. 
Dover Egg Beaters. 


The latest and most im- 
roved types of eg 
ters. A full variety o 
styles, sizes and prices, to 
meet every requirement. 


THE TAPLIN MFG. CO. 


New Britain, Conn. 
New York Office: 
143 Chambers Street 














GREEN’S HARDWARE 


SHELF BOXES 


Price list sent on request 


THE A. H. GREEN CO. 
101 WARREN STREET NEW YORK 
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We are the Originators and Patentees of 


The 


Divergent 
Tosth 

00 
q Fastener Corrugated 
% x 5 Divergent Saw Edge 
seein Joint Fasteners 


The keen saw toothed 
edge means a quick job 
—and solid joint. The 
finish is of the well- 
known “Acme Quality.” 

Write for samples and 
prices. 


ACME STEEL GOODS COMPANY 
2840 ARCHER AVE., CHICAGO 
Atlanta, Ga. New York City San Francisco Montreal, Quebec 


PATENTED 























BICYCLE 


Step Ladders 








are made in 
many styles 
and to fit 
all kinds of 
shelving. 


Send for catalog giving 
full description and prices. 


THE BICYCLE STEP 


LADDER COMPANY 
62 W. Randolph St., Chicago, lil. 














Quick-Set Steel 
Drive Posts 








These are some of the 
reasons why the de- 
mand for these posts 
is growing: Cost less 
than bs - or con- 
crete, ranteed for 
35 years. t a few blows 
set them, adapted to 
any kind ‘of wire fenc- 
ing, wire strung easily 
and quickly. 


It will pay you to 


handle these posts. 
—. C - to farm- 


catalog. It is free. 


Buffalo Steel Fe... Tonawanda, N. Y. 





Townsend Gave to the World 
The Ball-Bearing Lawn Mower 


Golf 





















All other manufacturers now make Ball-Bear- 
ing Mowers for their best grade, but Town- 
ond still leads in design, quality and finish. 


S. P. TOWNSEND & CO., Orange, N. J. 








Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 
Gate Hooks, etc. 


MADE BY 


Covert’s Saddlery Works 


~~ INTERLAKEN, N. Y., U.S. A. 








Perfect Clinching Hose Couplings 
struction prevents cutting of 
hose. The same applies to all 
inkl 
Lawn Sprinklers 
For sprinkling large areas. 
ers. Get our Catalog on these 
profitable lines. 
STUBER & KUCK CO. -:- Peoria, Ill. 
New York Office: 154 Chambers St., J. M. Sherwood, Mgr. 


Patented finger con- qa bap 
Perfect Clinching Hose Menders. 
Our goods make steady custom- 
Sold through Hardware Jobbers. 
Sun Francisco Office: Rialto Bidg., Wm. P. Horn, Mgr. 












ee ee 






























































SNOW SHOE IRONS 


The illustration shows our 
No. 2 Iron for slate roofs. 


We make a similar one for 
standing seam,- corrugated 
and V crimp roofing. 


These are the most substan- 
tial irons made. 


WO pO ’ Write for prices and samples, 
° . also our general Catalog. 


Everything for the 
Roofer. 


BERGER BROS. CO. 


PHILADELPHIA 
Office: 229-231 Fe Store: 237 


hele mp and Factory: 
100 to 114 Bread St. 














































Genuine NEY Haying Tools 


STANDARD FOR FORTY YRARS 
THE OOMPLETS LINE WRITE FOR OCATALOGUB 


THE NEY MFG. CO. Canton, Ohio 
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McKinnon 
All-Steel Hose Reels 


Being made throughout of STEEL, eleo- 
trically welded, they are lighter yet 
stronger than other reels. Handsome 

ly finished in japan, 
carefully baked on. 
They sell at a 


Low Price 


Leading jobbers carry 
them. 


eet epee errant 


a A el oa a AO 





capeanagrenrrapwepemeeenesprIngmeres vere 


Se 


Congested traffic conditions make it imperative that 
you order them to-day. 


McKinnon Dash Company 


co. 
Buffalo, N. Y. St. Cat es, Ont. sce 20 ade by THE UNION HORSE NAIL CO. 


Wen 





ee 
= 








PEN-DAR LEAF RACKS The Worcester Lawn Mower Co. 


Used on wheelbarrows with removable sides. for Worcester, Mass. 
Pushels. ey me quvenieet oh bolted ‘te a wooden Have their NEW CATALOG 
Price, including wheelbarrow, $4.00. on My te pa ready for mailing. 

"0'0's'e'e' se eseat*, s for it. - 


SELLI 
EDWARD DARBY & SONS CO., Inc. NG AGENTS: 
PHILADELPHIA, PA. J.C.McCarty & Company, 21 Murray St., New York 














Bringing Them Back 


, It will pay you to sell Dixon’s, the 100% lubricants 
BAI E I IES that render service to your customers and increase their 


confidence in you, 


GRISWOLD PERFECT | 5xO N's 


GRAPHITE 
Standard and half ) , ] i] 
(Standard and half gauge t 
STRONGEST and BEST PACKED tie on the 


market, made from selected wire. , LU BRICANTS 


QUICK SHIPMENTS are making new friends for Dixon’s and more custom- 


ers for you through Dixon advertising. 
NORTHWESTERN BARB WIRE CO. 


Write today for Dixon’s Dealer’s Deal No. 40-G. 
Wire Products Mill Street, Sterling, Ul. Made in JERSEY CITY, N. J., by the 
JOSEPH DIXON CRUCIBLE COMPANY 


ESTABLISHED 1827 DAS 














Protect Your Own Keputation 


‘G&B 


Galvanized Poultry Netting 


aiway \ 


‘ <a ' | 
ant c Cale i Ihe \ 
rie k t , , {j , 


The Gilbert & Bennett Manufacturing Co. 
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The Standard “‘S’” Wrench 


This is the Bemis & Call Improved Adjustable S Wrench. Graceful 
in design, an all-around wrench, but specially useful in corners 
and confined places where the ordinary wrench is useless. Easily 
adjusted by thumb of hand holding it, as nut is of sufficient diam- 
eter. Carefully hardéned and tempered. 
Guaranteed B. & C. Quality sells it. 

Write for prices. 


Bemis & Call Hardware & Tool Co. 
Springfield, Mass., U. S. A. 

























This machine is portable, 
strong, @urable and fast. 
Bither power or hand. It 
will take pipe dies from 1 
to 4 inches. Outting-off 
attachment is automatic. 
Like our No. 0, all mov- 
ing parts run in oil and 







head will not wear 
loose and does not re- 
volve on gear teeth. Send 
for our catalog. 


THE ARMSTRONG 
MFG. COMPANY 


290 Knowlton Street 
BRIDGEPORT CONN. 













Perfect Satisfaction 


is the verdict of the users of the 
Red-Hot line of gasoline and kero- 
sene Torches and Fire Pots. They 


CE ie pth 






































if 
} 
are made from the best material : 
and are thoroughly tested and in- 4 
spected and we know will give you i 
splendid results. The No. 61 is id 
very popular and the demand is ij 
growing constantly. The tank is : 
made of seamless drawn steel and 
will outwear several of the ordi- 
nary kind. Ask your jobber for the 


Red-Hot Fire Pots and Torches. f 
You will be pleased. Send for free ! 
catalog. 


ASHTON MFG. CO. 
NEWARK, N. J., U. S. A. 








No. 61—Red-Hot 
Fire Pot 















The Robertson 


*Horse Shoe Magnet” Hammers 


Silver Medal Panama-Pacific Exposition 











































The Best Magnet Hammers on the Market 
— Strong, Permanent Magnets—— i 


Arthur R. Robertson, Sole Mfr., Boston, Mass. 


Owner of the “Horseshoe Magnet” Trade Marks 











wooo American 


| Bale Ties 


HESE OLD AND TRIED ties have passed through 

years of refinement in manufacture and trial in 

actual use until they are now standard of the 
world. Much depends upon the strength and reliability 
of @ bale tie. Heavy commercial loss results from the 
use of ties of unproven worth. No other form of wire 
calls for more care in manufacture, beginning with the 
earliest stages of steelmaking down to the finished tie 
—no other form of wire has to stand more strain and 
abuse. Bale tie wire MUST be made in the highest 
fae gg possible—anything less invites heavy damage 
and loss. 


Complete descriptive catalogue sent free for the asking 
Made by 


American Steel & Wire Company 


Chicago New York Cleveland Pittsburgh Worcester Denver 
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Cc. E. JENNINGS ARROW HEAD 
REG. U. S. 


et. EXPANSIVE BIT fit 58 


NOTE CURVE ON CUTTER; 
PREVENTS HOGGING - IN. : 


NOTE CLEARANCE ON FACE OF BIT; PREVENTS DULLING OF CUTTER., 
OTE STRENGTH OF CAD. 






















b ca MICROMETER SCREW ADJUSTMENT. 
SEE THOSE TEETH: CUTTER CANNOT CREEP! 


NOTE BEVELS ON CAP AND CUTTER AND 
7/8” BEARING OF CAP ON CUTTER: 
CUTTER CANNOT SLIP! 












NOTE TWO BEVELS ON SPUR,TO PREVENT CUTTER BREAKING. 
Cc. E. JENNINGS & CO., 73 Murray St., New York 





















Prompt Shipment on Receipt of 
Your Order 


Ferrules, Copper; Bars, Copper; Bottoms, Copper; Burns, Cop- 
per; Conductor Pipe, Copper; Crimped Sheet, Copper; Eaves 
Trough, Copper; Elbows, Copper; Gaskets, Corrugated Copper; 
Hammers, pper; Mitres, Copper; Nails, Copper; Rivets, 


per; Roll Copper; Shoes, Copper; Sheets, Copper; Soldert 
Copper; Spikes, Copper; Washers, Copper. 
our —— needs are listed above, write us at once. 


Pittsburgh Copper and Brass Rolling Mills 
C. G. HUSSEY CO. ™oss%. "> 


~ 
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MEASURING TAPES 


Have SInslailaneocuy Readings 
which, together with other noteworthy 


improvements, were originated by us. 
| ACCURATE, DURABLE, TRIED and 
PROVEN. 


Send for Catalojue SAGINAW, MICH. New York 








eee re re: 


Re a en Ae nee, te ae apnea 


NIPPERS 2 = Round and Oval Punches 


OF SUPERIOR QUALITY 
AND 


PUNCHES a C. S. Osborne & Co. 


Send for Catalog mo " Newark, N. J. 





rears 
en Se ld anagce 


Scotreeneedietteeestat-cieatcaee aan 
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AMERICAN 


Sickle Edge Hay Knife. 

y, The original sectional edge 
YS hay knife. Write for 
prices. They are in- 


THE NEY MFG. CO., Canton, Ohio » teresting. 








lack and Galvanized Sh Sheets els ee 


APOLLO-KEYSTONE Co opper Steel Galvanized Sheets mnie 
work highest in only Saree ee bac ka sae re Corre Pov ghey ho 
Kiecmcan suet ano fn PLATE COMP = - Gusme Se Frick Bull wae” 














If it’s DROP FORGED 
WRENCHES you're 


after, remember that 
P-S Quality is 





Guaranteed. 


Lebanon Machine 
Company 
LEBANON, N.H. 
Send for Catalog 


Page-Storms Drop Forge Co. 


CHICOPEE, MASS. 




















. is More sure than your own 
No Contagion belief that you can turn out 
high grade merchandise. Put that belief into your ad- 
vertisement in Hardware Age, and our readers will not 
fail to “catch” it. Right there is the beginning of 
business for you. 


HARDWARE AGE 
239 West 3%h St., New York City 

















HARDWARE AGE 








August 9, 1917 
SAMSON CORDAGE WORKS 
MANUFACTURERS OF’ SASH CORD, CLOTHES. 
BRAIDED CORDAGE LINES, SMALL LINES 
AND COTTON TWINES ETC. sw aw Caracas 
BOSTON MASS. 











IRON FENCE and ENTRANCE GATES Pox iut"Pineosts 


fe Fence a Specialty 
we Vases Settees and 
Standards 
Gen. oe Wire Work 
Send for Ca’ 580 
. ‘ Designs —Agents Wanted 
- THE STEWART IRON 
WORKS CO. 
~ ee 765 Stewart Block 
CINCINNATI, OHIO 


NAD MGIMRADAD 
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BROOKS 


Bright Iron and Brass Wire 
Goods. Special Wire Goods 
made to order. 


M. S. BROOKS & SONS 
CHESTER, CONN. 









HILL’S 


Famous Clothes 


Dryers Order Now 
Hill Clothes Dryer Co. 
Worcester Mass. 





ll 





Mfr'raef Hustler Ash Sifters 








“ANSONIA” NAIL CLIP—10c. 


Made by the makers of the “Gem” nail clipper. Twelve 
in a box or 13 on a display card. Fast ten-cent sales. 


ra. IANS OTA co 
ae 2a, 0 s. 


etn 


Big Profit. 
Write 


H.C. COOK CO. 
Ansonia, Conn. 
















aoe’ BEST BLOCK TIN 
MAPLE woon BODY HIGHLY POLISHED 


UMING ONLY THE GENUINE ARE STAMPED IN THE WOOD WITH 
TRADE MARK MALTESE CROSS § (48 Pee cur) 
ee 


BEWARE OF IMMITATIONS 





A 
Cw" et > SSS 


ty SUCH AS FAUCETS SIMMAR IN SHAPE WITH KEY 


j “mane OF LEAB,IROM.OROTHER INFERIOR METALS, TINNED OR WICKELED. 
\JOHN SOMMER FAUCET CO. 355 CenTat Ave, Newarn NL 





Trade. Can be placed in position by 
any carpenter. 


Send for Catalog No. 24 


ENERGY ELEVATOR CO. 
Philadelphia, Pa. 


214-216-218 New St. 


ELEVATORS AND DUMBWAITERS| | Fists ENITVES Bh 





SEV SE: aga 


Sharp Point Shee Knife 
ROBERT MURPHY’S SONS CO., Ayer, Mass. 














G-W ICE TOOLS 


For use by the Wholesaler for unloading Ice 
from boats or cars. 

For use by tee Retailer on 
For use by ousewite a at the | my chest. 

Write for Catalog and Window Dielay Cards 

Let us quote Jobbers’ prices. 
GIFFORD-WOOD Co. 

Rochester, N. Y. 
Philadelphia 


Works New York 
Hudson, N. Y. Boston 
Chicago 





The NEW MODEL PEERLESS HANDCUFF 


The new model PEERLESS 
is equipped with two short 
twisted links in place of the 
one elongated link. 





PEERLESS HANDCUFF COMPANY 
Dept. H, Springfield, Mass. 











Be Up-to-date on Tire 
Carriers 


are lete unsightly. 

I geable—Ford or Chevrolet 

— tly K.. the trick any cas- 

of imitations. If your doesn’t list 
for complete 


te us 
Carriers and ‘Better Springs. 


New Era Spring & Specialty Co. 


856 Woodward Ave., Detroit, Mich. 





— Se — — — tf 
- JOHN HASSALL.wnc. 
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RIVETS. 
ESCUTCHEON PINS 
SPEGIAL WirRE NAILS 


Cray ano OaKcano Sreeets 
BROOKLYN,.NY 


<3 SS SS SSS 
iw Ace Meracs 
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EMBOSSED 
SIGNS 


Aluminum, Brass and Enameled Steel. 
Price List No. 16 on Request. 


Niagara Falls Metal Stamping Works 


STEVENS LINE LEVEL 


for mechanics, farm- 


SS = 
ee 
Newton Falls, Ohio 














Populer Prices 


Ask Your Jobber PINE MEADOW, CONN., U. S. A. 











Niagara Falls, N. Y., U. S. A. S-129 
Co ee ROPE 
Hardwood MANILA and SISAL 
Levels Ne. 08 LATHYARN, HAY! and HIDE 
at... THE GHAPIN-STEPHENS (0. More aan erersaL rine 














E. T. RUGG & Co., Newark, Ohio 
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W-X Shock Absorbers 


For Ford Cars, Four Cush- 
ions of Comfort for each cor- 
ner. Easy to attach. Fast 
Sellers. Money Makers. 


Star Specialty Mfg. Company 


227-233 W. Erie St., Chicage 


““Morton’s” Cable Chains 


I warrant these chains to be equal gin 
strength, durability and finish to any similar 
chains made. Many users—all satisfied. Get 
my prices and catalog. 


THOS. MORTON, 245 Center St., New York 














Steel Roller and Press Stamps 


Alphabets and Fig- 
ures, Burning Brands, 
Metal Checks. 


THE SCHWERDTLE STAMP CO. 


BRIDGEPORT, CONN. 


140 Years’ Continuous Business 


LARGEST ASSORTED STOCK IN THE WORLD 
Highest Grade Only 


JOB T, PUGH Phila., U.S. A. 














KEEP 
POSTED 


U. P. C. BOOK COMPANY, Inc. 
241-249 W. 39th St., New York 


You can get the latest prices from 
Hardware Age Standard Lists and 
Directory of Manufacturers. Send 
for circular and specimen pages. 





TACKS “tr NAILS 


COBBLERS’ NAILS, GLAZIER POINTS, ETC. 


DOUBLE POINTED TACKS AND STAPLES 
Send for Illustrated Catalog most i 
THE SHELTON TACK CO. %isqets? 


SHELTON, CONN. NEW YORK OFFICE: 96 WARREN ST. 














PORTER’S ‘“‘NEW EASY”’ BOLT CLIPPERS 


All sises. All parts interchangeable. Jaws Special Steel. 
Big Sellers. Good profit. Write for prices. 


H. K. PORTER Everett, Masa. 











Send for new catalogue Ne. 18 
WILMINGTON, OHIO 
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GRAY IRON CASTINGS 


LIGHT AND MEDIUM WEIGHT 


Three Complete Foundries Merit Your 
Consideration 
Which We are Bound You Will Receive 


S. CHENEY & SON, MANLIUS, N. Y. 


This mark is destined to become 
one of the most far-reaching 


factors in the automobile field. 
The comprehensive sales and 
advertising campaign which is 
now under way to assist dealers 
is one of the most unusual that 
has ever come to your atten- 
Motor Specialties progressive hardware dealers to 
communicate with us promptly. 


tion. We invite well equipped, 
Crew Levick Company, 2227-51 Land Title Building, Philadelphia 








**VICTOR’’ BOLT CLIPPER 
Send for Catalog 


ROBERTS MFG. CO., Somerville Station, BOSTON, MASS, 








MORRILL PRODUCTS 


Saw Sets Liquid Soap Dispensers 
Bench Stops Lead Seal Presses 
Box Openers Hand Punches 
Nail Pullers Spike Pullers 
The apex of quality resting upon sound advertising, 
satisfactory service, good construction and merit. 
CHAS. MORRILL 


102 LAFAYETTE ST. NEW YORK 























When You Need Men 


consult the Opportunity Exchange of the Hardware Age 
—men—the right kind—are always open for opportuni- 
ties to advance themselves. Do you want the ambitious 
kind—the kind that can do things? 

50 words at one dollar per insertion will put you in touch 


with such men. 


Exchange Dept. 


Opportunity THE HARDWARE AGE 
239 West 39th Street :: 


New York 
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Risht Line 


HERE are a num 
ber of salesmen 
who wish to carry 

a side line— but what 
line, that is the all- 
important question. A 
small advertisement in 
the Opportunity Ex- 
change Department 
paves the way to get in 
touch with many firms 
who require such men. 
The cost is small com- 
pared with results. 


50 words, $1.00 
That’s all. 


Opportunity Exchange 
HARDWARE AGE 








“AMCO” 
Is the name of the most PRACTICAL, EFFI- 
CIENT and LOW PRICED device on the mar- 
ket for the elimination of the “Glare” of Auto- 
mobile Headlights. : 

The “AMCO” is a small WHITE ENAM- 
ELED metal cup that snaps firmly on the under 
side of the lamp bulb. The WHITE surface of 
the cup deflecting the rays of light to the upper 
part of the silvered reflector causing them to be 
projected Outward and Downward on the road 
ahead of the car. . 

The “AMCO” has been licensed py Five States 
and has received unqualified endorsement from 
coast to coast. Sold with a positive ‘MONEY 
BACK” Guarantee. 


U.S. Patent No. 1,208,437 PRICE $1.00 PER PAIR 
MANUFACTURED ONLY BY 


THE ART METAL MANUFACTURING CO, 
CLEVELAND, OHIO 

















Opened and Closed Wire Rope Sockets 











Drop forged and _ weldless. 


There is not a rope made strong 
enough to break these Opened 
and Closed Wire Rope Sockets. 
We have tried it. Made in many 
sizes from 1% inches to 2% 
inches diameter of rope. 


Send for illustrated catalog 


showing over 1500 articles of 
Marine Hardware, etc. 


Thos. 
Laughlin 
Co. 


Portland, Me. 
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HELP WANTED 


RATES 


fick 








Set solid, minimum 50 words......... $1.00 
Bach additional word 2c 


AND BUSINESS) 41: capitais, minimum s0 word.. 


ch additional word de 


OPPORTUNITY | All BP o-. leaded, minimum 50 meen $3.00 


additional word 6c 


+ +e + 0$2.00 





SITUATIONS 
WANTED 
RATES 





DISPLAY ADVERTISING RATES GIVEN ON REQUEST 


Count Seven Words for Keyed Address 





Do not send original letters of recommendation in replying to adverti 
ADDRESS MAIL CAREFULLY IN ORDER TO AVOID DELAY IN FORWARDING 


Forms close seven days before date of issue. 





Help Wanted 


Situations Wanted 


Cash must accompany all 





Set solid, minimum 25 words... 
Bach additional word 

All capitals, minimum 25 words.......$1.00 
Each 


All capitals, leaded minimum 25 words.$1.50 
Eac! word 6c 


will answer the purpose. 


cocevee® 50 
2c 
additional word 4¢ 


hb additional 


Letters forwarded without charge. 


advertisements. 


a ee 











Original letters of reference should 
not be inclosed with replies to ad- 
vertisements appearing in these col- 
umns wd are frequently mislaid 
and leet. copy of the reference 
will serve the purpose. 





SALESMEN WHO HAVE HAD 
EXPERIENCE IN RETAIL 
STORES TO SELL A NATION. 
ALLY ADVERTISED PROD- 
UCT IN MIDDLE-WESTERN 
STATES FOR AN ESTAB- 
LISHED MANUFACTURING 
CONCERN THAT TAKES A 
PERSONAL INTEREST IN 
ALL OF ITS MEN. PREVIOUS 
ROAD EXPERIENCE NOT 
NECESSARY; BUT AMBITION 
AND DETERMINATION TO 
“MAKE GOOD” ARE ESSEN- 
TIAL QUALIFICATIONS. 
MAKE YOUR LETTER SELL 
YOUR SERVICES. ADDRESS 
SALES MANAGER, P, 0. BOX 
86, STATION A, TOLEDO, 
OHIO. 





Wanted—Experience general hard- 
ware salesman, Good position for 
an honest, loyal man who possesses 
some ‘‘get up.” Prefer one who can 
assist in trimming windows and show 
cases, Store in city of over 300,000. 
Address Box A-262, care HARDWARE 
Ace, New York. 





A live capable man that knows 
the sporting goods lines thoroughly 
for large wholesale and retail store 
in a growing Massachusetts city. 
Give full particulars concerning past 
business connections, character, age 
and salary expected. Address Box 
A-242, care Harpware Ace, New 
York. 





iF YOU WANT A eoerries 
H 


hs. d Bae ay yd ue 
ARE TRAD HO 
READ This PAGE? 





WANTED—By old established 
house manufacturing hardware spe- 
cialties and specialties for the Hotel 
Equipment Houses, an experienced 
traveling salesman to represent them 
in the West. Address Box A-255, 
care Harpware Acz, New York. 





WANTED—A young man with two 
to three years’ experience in fishing 
tackle, guns and general sporting 
goods—$20 per week will be paid at 


start. ith future prospects 
for an ambitious, well educated 
salesman. Address Box A-258, care 


Harpware Ace, New York. 





YOU HAVE OF COURSE THE 


NEWSPAPERS IN YOUR CITY 
THAT AN s TOlw 
OBTAIN A POSITION eur 


cosT Yo 

“PULLMAN,” 

PROBABLY GIVE Y 
WORTHWHILE “BERTH.” 


Young married man, with eighteen 
years’ experience in wholesale hard- 
ware business, desires sition as 
manager of wholesale department, 
preferably in South, but would con- 
sider proposition in other territory. 
Best references furnished, Address 
Box A-151, care Harpware Ace, 
New York. 





Position Wanted--By retail hard- 
ware salesman with 15 years’ ex- 
perience, New York or Pennsyl- 
vania preferred. Have had experi- 
ence as buyer and manager; 40 years 
of age. Satisfactory references. 
Address Box A-230, care Harpware 
Ace, New York, 





Capable Executive, with 10 years’ 
jobbing experience in hardware, mill 
supplies and machinery, wants a 
good position in which a good man 
is essential, Investigation invited. 
Address Box A-249, care HarpWwarE 
Ace, New York. 





I offer my services to any one who 
may need me. Have had buying 
and selling experience with a large 
hardware jobber, Am 31 years old 
and have executive ability. Address 





Box A-246, care Harpware AcE, 
New York. 

SALESMAN 10 years’ experience 
calling on jobbers, large dealers and 


mail order houses, wants hardware 
line for Chicago and middle West 
territory. Address Box 426-A, care 
Harpware Acez, Otis Bldg., Chicago. 





Young man 20 years of age wishes 
position as assistant purchasing agent 
with five years’ experience in the 
hardware business, also one year as 
purchasing agent for manufacturing 
concern of rooklyn. Willing 
worker, can furnish best of refer- 
ences. Christian. Address Box 
ben care Harpware Ace, New 

ork, 





Hardware man wants sition 
September 1. Age 38. wenty 
years’ experience in all branches of 
the business. Now employed a 
wish to change. Address Box A-261 
care Harpware Ace, New York. 





SITUATION WANTED—By re- 
tail hardware salesman with ten 
years’ experience in general hard- 
ware. Experienced manager, buyer, 
window trimmer, etc., at present 
employed, but desires position where 
there is chance for advancement. 
Would consider traveling salesman. 
Address Box A-257, care Harpware 
Ace, New York. 





Young man, 27 years old, mar- 
ried, with seven years’ general hard- 
ware experience, desires to locate 
with wholesale hardware concern or 
manufacturer, where chance on road 
can be had later. Best references. 
Address Box A-254, care Harpware 
Acr, New York. 





Position Wanted—Thoroughly com- 
petent and reliable hardware man 








PROSPEROUS STORE in up-to- 
date Middle West town of 1000, in 
heart of fine farming district; ived 
streets, electric lights, g schools, 
etc.; $10,000 stock of hardware, 
paint, stoves, furniture. Undertak- 
ing business combined. Did $35,000 
business last year. pt be cash 
deal. Address “B. care Harp- 
ware Ace, New York: 





IF YOU ARE DESIROUS of 
buying, selling or exchanging a stock 
of hardware, we can of great 
service to you on account of our 
intimate knowledge of these matters 
in every section of the United 
States. Address “R. W. S.,” care 
Harpware Ace, New York. 





Partnership interest for sale i* a 
well established hardware store, 
cated in Central New Seve Foe 
doing a good business. Reasons for 
selling, want to go West for health 
of family. Address Box A-166, care 
Harpware Ace, New York. 





For Sale—Hardware stock of 
12,000, small city in Michigan. Good 
arming country, big territory, doing 
well. Or would sell one-half inter- 
est to good man. Best of reasons. 

Will sacrifice same. Address Box 
a care Harpware Ace, New 
ork, 





FOR SALE—Hardware stock in 
one of the best cities in eastern 
Ohio on the Ohio River. Invoice 
about $25,000. Will sell for invoice 
rice. Annual business about 
45,000. Owner wishes to retire on 
account of other business. Address 
Box A-214, care Harpware Acz, 
New York, 





. he 


hold 


We are always o to 
ful he 





Wanted—Established to notch 
manufacturers’ agents to sell a smal} 
hardware item which has thor- 
oughly introduced by our own we - 
cialty salesmen and is now handled 
a nearly every jobber, Territory, 

l or any part of the following: New 

England, New York, Pennsylvania 
and all Southeastern and Southern 
States below the Ohio River and 
east of New Mexico. In replying, 
_ complete report of lines now 

ndled, exact territory covered, 
whether you call on all hardware 
jobbers or not, frequency of trips, 
ete. Address Box 7, care Harp- 
ware Ace, New York. 





We have an excellent commission 
proposition for salesmen calling on 
retail, hardware, drug and jewelry 
o-|trade. Several good territories open. 
Address Box A-245, care Harpware 
Acz, New York. 





For Sale—Stock of general hard- 
ware and farm implements, located 
in town in northern Pennsylvania. 
Three thousand inhabitants. Store 
doing a $35,000 business. Reason 
for selling, owner wishes to enlist. 
Address Box A-240, care Harpware 
Acs, New York, 





Wanted—By an experienced hard- 
ware man, well known and of estab- 
lished reputation, a few good lines 
to sell in Portland, Oregon, and ad- 
joining territory, on salary or com- 
mission. ty hest references, Ad- 
dress “A, A, D.,” 1115 Northwestern 
Bank Bldg., Portland, Oregon. 





Young man not over thirty-five 
“he he old with experience in general 
ardware, to buy an interest in hard- 
ware egenee ¥ in , Central ae. 





the agency for use 
nishing, ironmongery or labor- ne 
devices. Do not waste our time in 
sending us lists or information un- 
less your goods are reliable and _ can 
mol the test. Edwin Watson, Ltd., 
Ragister’s Office, George St., Altrin: 
cham, Ches., Eng. 





For Sale or Trade—A good abso- 
"I Iutely clean stock of hardware and 
stoves located in a good county seat 
town of 8,000 inhabitants in Central 


$8,000, Will trade for good 
equal value. ddress Box A-207, 
care Harpware Ace, New York. 





For Sale—Clean stock of hard- 
ware. Plumbing and tin shop in con- 
nection. Stock about $10 . Town 
about ; eee district. 
One of the lar milk condenseries 
in the U. S. rge bulb factory em- 
pat 500 people. Will sell all or 

alf interest to right man. Located 
Address Box 


in Northern Penn. 
New 


A-238, care Harpware Acz, 
York. 





CANADA—Well established manu- 
facturer’s agent with offices in Mon- 
treal, having first class connection 
with wholesale hardware firms, is 


wants position with good firm that] open to represent one or two more 
can appreciate efficiency. Address| reliable merican. manufacturers 
Box A-259, care Harpware Ace,| throughout Only first class 
New York. lines with or - 

—. considered be iy arrange per- 

80’ interview a refer- 
Wie GOT, THE MAN. WElences. Address Box A-237, care 

ANTED.” IT’S TH ME! Harpware Ace, New York. 


E SA 
OLD BUT gs SA aA a LE 





COMPETENT MEN. 


Indiana corn belt; stock will invoice] pa. 





PLA 





Cc 


FOR] HIGH 
T 


‘ood prop- 


osition tor Tight wr ah offer is 


for cash, not exc Price about 
10,000. Robbins. Recduave Co., 
elma, Ala " 





Salesman calling on the yittbias 
and larger retail trade in mer 
North and South Carolina, Geor 

Florida, Alabama and eastern en. 
nessee, desires to add one or two 
strong lines of hardware or house 
furnishing goods on a commission 
sis. Address Box 608, Greensboro, 


farm of] N. C. 





For Sale—Long established hard- 
ware, pues and tinning business; 
only hardware store in town. Lo- 
cated in western New York, popula- 
tion 2500. Good shop and large 
dairy section. Stock and furnishings 
will invoice $11,000; can reduced. 

ddress Box A236, care HARDWARE 
Acer, New York. 





If you are looking for a 
hardware business (will invoice i 

and fixtures) and one of 
the most desirable homes in a good 
clean Gulf Coast town of 2500. Ad- 
dress Box A-256, care Harpware 
Ace, New York. 





FOR SALE—Hardware and lum- 
ber business in the best town in New 
Mexico. For particulars apply to 
Box Ft og care Harpware Acz, 
New York. 
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What 
Can You 
Offer to 
Our 
17,000 
Weekly 
Readers? 





They are all alert 
hardware men trying 
to better themselves. 
They want more im- 
portant positions; bet- 
ter business chances 
and bigger opportuni- 
ties to make money. 


An advertisement in 


“The 


Opportunity 
Exchange” 


eo HARDWARE AGE 
will bring your offer to 
their attention imme 
diately in a forceful way. 

‘1. cost of your adver- 
tisement may ‘+ as low 
as so cents. Why not 
take advantage of this re- 
markably low rate by 
sending in your adver- 
tisement now for the next 
issue — HARDWARE 
AGE, 239 West seth St., 
New Yerk City. 





HARDWARE AGE 


Bettering Business by 
the Elbow Touch 


You may recall the story of the front 
line soldiers face to face with the 
enemy in the present war. The entire 
line had an instant of stage fright 
because everyone knew that the ma- 
jority would soon be dead. Seeing 
their state of mind the Captain reached 
out his elbow and touched that of the 
soldier next to him. The soldier 
understood the act, reached out his 
elbow and touched his neighbor, and 
so they did all along that first line. 
The effect was instantaneous and the 
men plunged forward thrilled with the 
courage of the Captain's touch. 


In just this way business is bettered. 
One fellow with the nerve to reach out 
and do something touches elbows with 
the fearsome fellow next to him. 
Fear closes no contracts. How can 
the man who shrinks from advertising 
expect that advertisement readers will 
credit him with courage and ability 
which he does not possess? 


Have you the nerve to reach out? 
Isn't the building of business by con- 
sistent advertising far more profitable 
than waiting for something to turn up? 
In meeting the buying movement of 
1917 where will your courage place 
you? 


Let us tell you how Hardware Age 
can help you. 
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i endless chadn. 


But he must 


@ first sell “Files 
Bae Of Quality” to 


fom do it. 


With 


2. eX good, dependable 
ae files—files made 
fm Of the very best 


Wee like 


crucible Steel, 


DELTA 


wees Files you can 
* meme Win the trade 
nae Of— 


Carpe nters, 


ae Machinists, 
“ee Blacks miths, 
“ous Garage Repair 


’ ’ , 
Cosas Men, 


Metal 


ae Workers, Plumb- 
imea ers—all who use 

m= files and want 

* filles they can 


count on for fast 


aks 
Jnl cutting and good 
eee work. 


ee HOLD 


And you can 
their 


pees trade with this 
were. guarantee of 


a ours 


which 


Ce backs up the 


sale of every 


Wee DELTA File— 
eee “Money back if 
pee not satisfied.” 


The Delta 
File Works 


Philadelphia 
U.S.A. 
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The Classified Directory appears in the 


first issue of each month 
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ee 


The standing of a hardware store is based on the 
quality and standing of the merchandise sold there. 











may be able to secure the 
agency. Write. 


One Gallon U. S. Standard Measure 






HARRISONS, Inc. 


. Paint Colors Varnish Pigments C 
NILADELPHIA CHICAGO  MINNEAR 


; Raise your grade of trade by handling this 
iY 
WW PACE MAKER IN QUALITY 
q SINCE. 1793 
i HARRISONS 
| Town &®OUNTRY 
i PAINT 
¥ 
1 t now backed by the powerful co-operation of 
i 
- ESTABLISHED 1802 
i } : If our full line of Town and 
4 { ; Country Paint, Vitrolac Var- 
De t in hea a nish, Flow Kote Enamel and 
fi ‘i eee ry Paint specialties is not already 
: : 7 OUTSIDE WHITE well handled in your town you 
; 
‘ 


HARRISONS, ‘INC wes 


FE STAGLISNCD OCh gE 


eiPhiladelphia , Pa ninco 











